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10 UX Design Predictions For 2018 (1/5) _ Adobe

- HEI=0 ESotH ofF== UX

—  Distinct visual hierarchy

—  Functional minimalism

- Whites pace The Design of Everyday Things by Don Norman
ten called the lity," Norman's “The Design of Every

- EMAIZIE =0l= CIAHR!
—  Clear Navigation

—  Context—specific information and features .
Book unique homes and

- Guidance experience a city like a local.

—  Linear user journey

— Anticipatory design
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Ux1 | 10 UX Design Predictions For 2018 (2/5) _ Adobe

o AULESH IO UHEZE HE M3
With the power of personalized data and significant progress in
Al and machine learning, we're leaning towards systems that
are capable of changing user experiences based on users

themselves. In an attempt to get to know users on a deeper level,

businesses will continue to search for new ways to offer a more

personalized brand experience. This will move personalization to

a whole new level.

- O&st CIHIOIAE HR2= SLIXE JI8F AblA UBER

The growing number of connected devices will push the )
By selecting ALLOW, you agree that Alexa

industry to create more dynamic and continuous digital skill may:

experiences. With the rise of Internet of Things (IoT) devices,
we’re moving from mobile—first experiences towards Request a ride from your account
omnichannel experiences. The root of this trend lies in the

nature of user interaction. To a user, it doesn’t matter where or

how an interaction occurs. In fact, the interaction itself is largely 05

Prompt for surge acceptance

invisible because a user has a goal she or he wants to achieve

using the most relevant medium.
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10 UX Design Predictions For 2018 (3/5) _ Adobe
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The trend of humanizing digital experiences is directly related to

user emotions. The way a user feels about an interaction with a
product has a great impact on whether or not they’ll use the
product on a long-term basis. Designers can focus on humanizing
digital interactions by focusing on satisfying fundamental human

needs (such as trust, transparency, and security):

e S40IAl D8t Screenless MHIA A& 2HTH
In 2018 we’ll continue moving away from designing for clicks and
taps towards the domain of screenless experiences—a domain of

Voice User Interfaces (VUIs).

United States
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Ux1 | 10 UX Design Predictions For 2018 (4/5) _ Adobe

o [t MA CIA Iz BEHG)
2018 will be the year we see how biometrics help make tasks like
authentication and identity management easier for both businesses and

end-users. Many progressive apps and services won'’t require users to

create and remember passwords, but will instead use biometric

authentication methods for this purpose. As effortless authentication

becomes a user expectation, other companies will overhaul the Ul

design of the authentication process.
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Ux1 | 10 UX Design Predictions For 2018 (5/5) _ Adobe

o Jia A Jj= 2d UX/UI 32 &G
In 2018 we will see more progress in defining ‘best design’ practices for VR.
Gestures will be in focus—natural gestures with similar meanings in the real

world will help with translating actions in the virtual space.

« UXCOXAOIHS St A0 EHE
The role of a UX designer is about to expand again. At the same time, being
a UX designer in 2018 will be less about ‘doing all of the stuff yourself,” and
more about ‘connecting people together.” This will put the focus on

collaboration, fast prototyping. and automation in some steps of the UX

process that previously were manual (such as the design handoff).

KEY WORDS

<Contents focused> < Time Saving > < Personalization > < Omni Channel > < Humanizing >
< VUI > <Bio Authentication> < AR > < VR > Groader ux DesigneD
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The Top 10 User Experience Design Trends for 2018 (1/2)
o HRIStE ALZ X Z2E =&

uxa2

CHatsl O HOlA '
There is a definite trend when it comes to user—-responsive design which will continue into 2018

IH E }
Personalized experiences that stem from chat bots or conversational interfaces are definitely

seeing an increase as people are wanting a more customized interaction

Vulel XI=H e A
= 22 &M Cloud Based App St
Many newer apps require a lot of storage so the use of cloud based storage is unavoidable

loT, IoE DI

Being connected to the cloud is also a factor to consider for apps that are linked to the loT
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The Top 10 User Experience Design Trends for 2018 (2/2) _Jjel €21
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We have a tendency to scroll through content more quickly when looking at a mobile screen simply because using a mouse is

slower than thumb scrolling. For this reason, text on a mobile device needs to be very clear, with color choices that make it

easy to read text even when thumb scrolling through it quickly. Typography is important here and we can anticipate more

importance placed on it in order to improve clarity across all devices.

[

App AR BIEE =01 F4 220 M3 &g 4|
DAt S E=25H[|EH )| g X
Scientists are trying to determine how the neural pathways in people with synesthesia differ from those without the condition.

Using this information, UX designers can plan to integrate synesthetic feedback into their user experience.

o

ArERS =21 E &2)|?let etX2 S5 H=X0 &
[
T

Android first ;

KEY WORDS

C

P li
ersor?a ized > < VUI > < Using Tab bar > <Easy Authentication> < Clear Text in Mobile >
Experiences

<Easy Color to read> <Push Notifications> Gynesthetic Feedbac@ < Movement > < Android >
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UX3 | Most Important Mobile App Trends 2018 _ IGNIVA

«  VR/AR
«  Web/Android Instant Apps / Progressive Web Apps / AMP

«  Wearable + Internet of Things

e« Al

« Security and Data
« The Notch

KEY WORDS

C e ) v w4 (e (e )
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Web Design Trends 2018 : 6 of the Hottest Trends for Next Year (1/2) _ IGNIVA

* Micro interactions

« Next Level Parallax Scrolling ; interaction by scroll and pointer
* Progressive Web Apps

« Bottom Anchored Sticky Menus

WEB DEVELOPMENT
AT DOT WHERE CREAFIVITY
MEETS TECHNOLOGY

8

Selected Work:

1
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Ux4 | Web Design Trends 2018 : 6 of the Hottest Trends for Next Year (2/2) _ IGNIVA
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Creating truly innovative, immersive content that draws users in, keeps them there and makes them share the content on
social media (all of which are crucial in a strong SEO strategy) will, of course, require significant effort from marketing

departments. However, it'll also require effort designers and developers to create blog pages, and content
management systems, that really allow their marketing departments to deliver.

ABC News investigation Sample

- EEdI0 AI2E
As well as sound going in to a website becoming a trend in 2018 (voice control via Alexa or ok, Google), it looks like
we might also see in an increase in the amount of sound coming out of them. Autoplaying sound on a website has
long been seen as the cardinal sin of web design.

Sample Site

KEY WORDS

< Micro Interaction ) < Parallax Scrolling ) < Web App ) (Bottom Sticky Bar) < Blog Page > < Sound >
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Keep Your Eye on These 9 UX Design Trends in 2018! (1/3) _ IMPACT
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Move work
forward
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t See All
(877)737-4672

Typically replies instantly
Send Message

@ www.sephora.com

page:

Health/Beauty - Cosmetics Store

s liked by this Page >

% HerCut e Like

* SEPHORA

&

Hi! If you'd like to chat with a
customer service
representative, select that
option below. You can also
easily book a makeover or
share store feedback.

Book a makeover
Share store feedback

Customer service

[i&]

= 5= 2A&E UHEIE 999 &2

Fed =l (Bottom Sticky bar, Push Popup)

wil Verizon ¥ 3:23 PM @ 4 0 % 67%m

# impactbnd.com (¢

= [PACT Q

“The most trusted and
respected resource
leading you to inbound
success.”

- Marcus Sheridan, President of The Sales Lion

UNFILTERED AND HONEST ADVICE, REAL-WORLD
DATA AND STRATEGIES TO HELP GROW AND
TRANSFORM YOUR ORGANIZATION

EDUCATION EVENTS

WORKSHOPS & TRAINING IMPACT LIVE

Impress in 2018 with IMPACT’s Inbound
Marketing Strategy Template & Example

< M m

13
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UX5 | Keep Your Eye on These 9 UX Design Trends in 2018! (2/3) _ IMPACT

« OHOIAZ 22 VR Video ZEI=
= O

« OI012=2 osHs

- In an era where oil spills, agriculture, and development are constantly
desecrating the natural world, visiting public lands can feel like going back in
time. It allows visitors the opportunity to see what the American landscape

A was like before the industrial revolution, when humanity’s connection with

nature degraded as the environment did too.

In an era where oil spills, agriculture, and development are constantly
desecrating the natural world, visiting public lands can feel like going back in
time. It allows visitors the opportunity to see what the American landscape
was like before the industrial revolution, when humanity’s connection with

nature degraded as the environment did too.

Of course, it isn't all about us. These lands provide wildlife with a final frontier

.
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«  “Above the Fold” as a Thing of the Past
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KEY WORDS

< Negative Space > < Chatbots > < Mobile First > (Bottom Sticky Bar) < VR Contents ) < Micro-Interaction )
Card UI Tab Menu Personalized Service Affordan-ce for
scrolling
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The State of UX for 2018 (1/5) _ MILLERMEDIIA7

Linear Navigation 1t VUl £

—  Linear Navigation

— Voice User Interfaces
In coming year voice interfaces will be used not only in mobile
devices but as a way of interaction with |oT and Smart Home
systems. Soon we’ll have even more advanced speech

recognition patterns that will improve our interactions with

PORTION OF TEENAGERS WHO USE VOICE SEARCH, BY TASK:

‘. —43%

To call someone

‘. —-30%

To play a song

‘. —38% ‘. - 31%

To ask directions To get help with
homework

ﬁl 205 “Tm

To find out movie To check the time
times

systems.
HEIX =Al /| 2045} A|2+ 2 §lcotole == prrm——
° o= So / o A|—| I_O-I / [a— O'”—a|'|_E Messages < Aninie -
S5t 8 Mg =X i
-] @
- Content First @ e
—  Clear Visual Language “:w - e a
e qwe tyu o p
- Large Headlines P 5 aTe]a]tTo]r]i <]
©® z x cvbn Eal
e o e
7 i ) 75
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Delightful Animation
creators incorporated delightful details into user flow. Such

Functional Animation
In the attempt to create a more human experience, many app

elements don't have any functional purpose; they are used to

create an emotional connection with users
o AMEXS =2 E ZJ/9Ist 8x LIS SZ&Q =2 &2
[ MHHOIXIS SHA &=
- Video Content For Short Attention Span
The average human attention span had fallen from 12 seconds
in 2000, or around the time the mobile revolution began

to 8 seconds.
Video As Welcome Message On Homepage

17
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282 st CIA

- AL e AEA s S2A0! IIE8 & - Failer Mapping

Failure mapping is about finding situations when users might interact with the product in a way
that causes a negative outcome. Designers try to build a better understanding of situations

where a user may try to use something ‘wrong.” By building an understanding of scenarios that

can cause failure, designers attempt to design for ‘graceful failure.” This allows to deliver a

humanized response to an otherwise awkward moment for any user.
-  XNEGH 00|32 A E IIEY - More Micro interactions In Mobile

- BEC} eI2EE QI CUI(Conversational User Interfaces) & Al
One important difference between CUI and traditional GUIs is the way users feel about

interacting with product — conversational interfaces make interaction feel more human. That’s

why conversational bots such as Zo and Xiaoice are so popular among users.

18
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- Using Smart Ways Of Authentication

- Biometric Authentication

- Two—Factor Authentication

- HAHEW XA SE S

o

HOISE S S MHIA 2 A
- Machine Learning

- Location Awareness For Mobile Apps

Everything is a Recommendation

R—
240
Friday, June 6
Over 75% of what

ES - - e

s rey o Um . people watch
- k o E i‘ comes from our
o p— recommendations
ReHGENET ak

Recommendations

L T e

Machine Learning

o] NETFLIX
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The State of UX for 2018 (5/5) _ MILLERMEDIIA7

e (Cashless Payment Al &0}

Cashless payments become a trend, and the number of people who Number of Apple Pay, Samsung Pay, & Android Pay Contactless Users
use this method of payment almost doubled in 2017. According to a 2017 (m)

report by Juniper Research, the number of Apple Pay and Android Pay
users will be 86 and 24 million by the end of the year, respectively. 2015 2016 2017
What does it mean for designers and developers? This means that in

2018 we'll have to provide Apple Pay/Android Pay as a default option for

our products (both offline and online).

« ARJI=2 Al ALE SOt

e A3 M L= VR JI= - VR Is Still a Fad
A lot of people say that VR is going to be the next big thing.

Unfortunately, 2018 won't be a year when we'll have VR in every house.
The platform should fight a lot of challenges before it is widely

available for people. Despite that, in 2018 we’ll see a few significant

change that will bring VR a bit closer.

KEY WORDS

< Linear Navi. > < VUI > < Contents First > Glear Visual Languag§ < Big Headline > Gmotional InteractioD <Cash|ess Payment>
Video Contents Emotlonally' Inteligent Wearable Device S|mpler' Machine Learning Personalization AR/VR
Design Authentication 20
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If animation is used to truly communicate information in a concise
or appealing manner, in a way that is consistent with the brand,
and in a fashion that will appeal to their target market, then this

will be successful. |f animation is simply used because it can be

used, or because someone in the design team heard that animation

was in, then it will fail.

Higl Aol &2l SHEstet = VUI Ol CHE 61D

PIEH MIZ1 0N Do 24 S

Simple navigation means, or at least used to mean, sticky navs,
simple linear navigations which meant users could pick up the

process easily. -+ UX designers will essentially have to map out an

entire second layer for voice interactions, which may well

eventually supersede the layer we now think of as essentially

defining what UX is.

Wonderland.

Welcome to Wonderland.

We transform busine: ting digital

21
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UX/UI Design Trends for 2018 (2/2) _ IGNIVA

. EFOIEIHT SAO CIRQ EBE 24 - °
Web designers are now returning to these more original Mttt G\ VirginActiv  Day one and
. batter businesses. b d H h
typography focused layouts. Bold use of typography will eyondint
definitely become one of the stand—-out web design trends for
2018 Grubhub Telia The hefty Three things
o Campaign price of I've learned
uncritica as a leader
I H A S DF o| 5t o| st z Orange Brand Hive
« XEAZ 2| ®8t Bold Colors 2| &E _
Wolff Online Homepage (August 2017)
Bold use of colour is definitely one of the design trends set to
dominate this year. While for some time, web and app design r that yourvegan cheese is

has focused on using neutral, monochromatic, and even bland, . now problematlc

The Daiya brand of vegan eheese was acquired by a eorporation that tests on

colour palettes in order to foreground content, often user anitig’s- Whabsrs vegae toll

created. Think, for example, of Twitter and Facebook’s
unintrusive blues, greys and white, or even Instagram’s very
bold black and white app. Well, that’s been done now and has

begun to look very, very safe and corporate. Designers wishing

to make their digital platforms stand out in the future will be much

i

bolder with their use of colour. The Outline Homepage : Use of colour will be one of

KEY WORDS

< Animated > < Simple Navi. > < Typo Itself > < Bold Color > <Navi. Layer for VUI>

the biggest trends in UI/UX for 2018
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8 Emerging User Interface Designs to Watch for in 2018 (1/3) _ SLICKPLAN

DREAN. 1 NEED creating engaging experiences.
et
DO IT.” Variousways design gets “Todsys Winner" af csswinnercom. Showcasing only high quality and imaginativé websites.
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U2 | 8 Emerging User Interface Designs to Watch for in 2018 (2/3) _ SLICKPLAN
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The art of digital,

brand and product
performance

Scroll down mouse OR press keyboard's down-arrow
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8 Emerging User Interface Designs to Watch for in 2018 (3/3) _ SLICKPLAN

VUI 9 AtZ =10l et Ul JF =0l & 20X = 8o 2 &  — No Rules Apply
Near the end of 2016, a growing number of websites began to think outside of the grid when it came to design, and this is
not likely to change for 2018. In fact, who even needs UI? Andy Budd, managing director of the digital agency Clearleft,

sees a future that features less visible Ul thanks to the growing use of voice user interface.

Ct E0I5Y] =S¢& OAelS ?iet SHAELOIE, JHICHOIE, HE X Se

=
et
%io—lxr
=== )

ool

As websites become more personalized and options become more diverse, collaboration between creatives, marketers, and

developers will likely become more relevant as well. Long—form content requires talented writers, while custom illustrations

and typography depend on talented designers. The drive for metrics will also involve marketers in the creation of websites

more than ever before.

KEY WORDS

<Long form contents> < Full Screen Video > <Unique Typography> < Gradient > < Tllustration > < Card UI > < Less Visible >

Collaboration for
personality
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« =2A3¢ 0l0IXS BICIZ AtS

The reason why full-screen videos have become that popular lies in a fact

that they are extremely dynamic and engaging.

« ZHOQl 2lEQ HatE 0l1l= Borderless Display
In web design, a grid offers consistency, balance, and order. It gives a
sense of familiarity to users, allowing them to click through a site smoothly.
On the other hand, grids can be highly restrictive, limiting designers’

creative possibilities. Attempting to build digital experiences that break these

traditional standards, many Ul designers are experimenting with the layout by

breaking the grid. This allows them to create interfaces and apps that are

altogether unigue, by adding a pinch of layering, motion, and depth.

26
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KEY WORDS

Full Screen . - . Vivid & Dynamic
< Image/Video > <Redef|ne Rigid Gr|d> <Bo|d & Fancy Typo) < Colors > < Card UI >
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Linear Navi.

Personalization

Contents focused Time Saving
X . Emotionally Intelligent
Omni Channel Humanizing VUL .
Design
AR VR Clear Visual Language

Bio Authentication
Broader UX Designer Using Tab bar Easy Authentication Wearable Device
Push Notifications Big Headline

Simpler

Easy Color to read
Authentication

Clear Text in Mobile

Synesthetic Feedback Movement Android
Web App Tab Menu IoT Emotional Interaction
Al Security Notch Cashless Payment
Parallax Scrolling Bottom Sticky Bar Aff:;?jm;; for
Card UI

Micro Interaction
Negative Space

Sound

Blog Page
VR Contents

Chatbots Mobile First

Animated

Bold Color

Full Screen
Image/Video

Card UI

Bold & Fancy Typo.

Collaboration for
personality

Simple Navi.
Navi. Layer for VUI
Gradient

Less Visible

Vivid & Dynamic
Colors

Typo Itself
Long form contents
Tllustration
Redefine Rigid Grid

Unique Typography
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Simpler
Blog Page VR Contents Cashless Payment Authentication
. Easy

Contents focused VR Security Authentication

Long form AR Security Broader UX Bio Authentication
contents Designer

D. 24t + |oT + SLIZHE -

loT J1=2t &M vuI

Navi. Layer for
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Less Visible
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Android
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Mobile First
Omni Channel
Notch
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Where can North Korea’s
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The art of digital,
brand and product
performance
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that your:vegan cheese is
now problematic

The Daiya brand of vegan cheese was acquired by a corporation that tests on
animals. What are vegans to do?
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BUY NOW
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