A.l + Fashion

CEO of Omnious

@ OMNIOUS



Brief Introduction of Omnious

Vision: Fashion Powered by A.l

* Deliver an optimal fashion discovery

experience to user and shop
‘ ) » Styloop & Visual search API

0\4 N l o U S * Help fast decision making for designers,

strategists and merchandisers
* Upcoming product
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Happiness
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Understanding how A.l ecnology changes

Lifestyle and how Lifestyle changes A.l technology
ye—
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FASHION-TECH

I's Fashion Ready for the Al Revolution?

Artificial intelligence can help businesses align supply and demand, scale personal service
and design better products.
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A.l Powered tool for Fashion
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Quickly understand and act on customer needs
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Deep Learning

Brain Inspired Machine learning
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Speech Recognition Object (Image) Classification

Word error rate on Switchboard
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Deep Learning - Basics

m : Blouse
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Labeled Data

Deep learning
Algorithm

Learned Model Prediction




How to understand fashion images?

Using A.l (Deep Learning) Technology

Z;& ITEM:DRESS

E) PRINT: STRIPE

M DETAIL:FLARED

@ MATERIAL: COTTON

Fashion e-commerce Deep learning Fashion image analysis
and social media Network
images Customized for

fashion ‘
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Personalized Service: visual search by photo
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'Discovering fashion trends in New York City using machine learning |

Fashion Trend

Black
No sleeve
Pants

Street-chic
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2015 New York Fashion Show (p) 2015 Street-chic

Chen, KuanTing, et al. "Who are the Devils Wearing Prada in New York City?."Proceedings of the 23rd ACM international conference on
Multimedia. ACM, 2015.



