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Why Kakao Ads?




Why Kakao Ads

Kakao provides a wide variety services on the web and apps.
Kakao provides ads that are customized to Kakao’s numerous services and
catered to each service’s users.
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Why Kakao Ads

Korea N0.1 mobile instant messaging service

ulll & 9:22 AM
Q

of smartphone
users in Korea

S0 Heyl What are you doing?

a 200 k... wanna hang out?
<2 Tul

Kakao Talk profitable
( ” as a participle messenger

+ Mobile instant messaging service that allows free chat, voice and video call and group chat with up to 1,000 friends
+ 48 million global MAU
+ Grew into a social platform based on high traffic and powerful social graph

« Serves as the spine and central platform for many of Kakao’s mobile services
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Why Kakao Ads

il & 10:24 AM

KakaoStory QD @

Feed MyStory  Friends More

©9 Ludia Jones
B

Best Friends Forever X0
"Happy birthday, Mandy!"

Mandy!

Korea No.1 Mobile SNS, KakaoStory

downloads
in 9 days

registered
users

proven through
KakaoStory

comments

« Mobile based, photo-centric social networking service where users can share pictures, videos and thoughts

« Spread through the Kakao Talk social graph, creating another powerful social graph of its own

+ Recently introduced new features like hashtags, content recommendation, messages and more to widen usage spectrum
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Why Kakao Ads

The quickest way to meet customers

D M | Search Advertising o

More than 28 million of Search more than 40 million a day More than 6,600 of

Republic of Korea Internet users onh domestic top quality websites mobile web & app partnership.

access Daum monthly. and affiliated network. Exposed to 90% of

66% of all users are 20-40 ages. mobile internet users.

(Higher than N Corp.
source from Korean click 12.2012
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Why Kakao Ads

Kakao Ads can find out and reach your high-potential customers exposed in
a wide variety for popular Kakao services with countless users

Daum News & Media 21.0m UV/Month oo NATE KSReA
Ot Uﬁﬂ hanknokﬂ.cnm
Daum Café 19.2m UV/Month ol . ”
o 2= THE FACT Ciqg e A R
Daum Mail 13.7m UV/Month afreeca™ & M@ il dongA.com
R R ankoo ﬂ.cnm gL
Daum Search 15.2m UV/Month e
iz o] mMT ) oimael WOowRHI ATV Cry R
KakaoTalk 29.4m UV/Month S i
g sl b OSEN BUSAN &% AZT N
(Total Subscribers) 190 million = otees=y srza Btvtkores FEan
o= I TVREPORT e tNEWS . com
KakaoStory 15.0m UV/Month e - ’
(Total Subscribers) 70 million ,
® &-BF#/M metre s e A xN

(As of Mar. 2015)

% Korean Click PC website + application report, mobile domain report
(Nov/Dec)
No. of total subscribers - Kakao’s internal data (Dec)

% As of 2016
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Why Kakao Ads

Users with no boundaries!
Users enjoy PC and mobile, app and web, portal and messenger,
social and new services, all at once!

o O
|n| Displayed in areas with high user traffic, ‘ Displayed to high-potential customers,
increasing the user reach-rate

increasing click-through-rate
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1. Search Ads




Kakao Search Ad (Summary)

Search ads uses data on users’ needs, which are identified with
search keywords entered into various areas, to provide ads in areas
that are visited by users with those specific needs. Ads about the
keyword entered into the search bar are shown (search network) or
i ads that meet the user’s identified needs are shown to the user
(contents network, extended search (broad match))

ol & 10:35 AM

BUUM O

#Mgn

ol ZHMYD  CHE YN
FI9E AMBD  AMYD opE

Daum, Nate, Bing and other major portals, news outlets and other affiliated
media, major portals and affiliated mobile app/web

CHg B2

- PC: Top 10 search results (Premium Link), Below the Premium Link
5 search results (Wide Link), click ‘More’ in Premium Link to

show all available ads
- Mobile: Top 3 to 5 search results, show all available ads by clicking ‘More’

Ranking is determined by ad quality and bid price.
Minimum bid is 70 KRW

uuuuuu

,,,,,, Cost-per-click (CPC), charged often less than your maximum bid amount,
depending on the order the ad is exposed in

Website registration review, keyword review, text material
(title/description/URL) review

(Korean)
http://adnetwork.ad.kakaocorp.com/20
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Kakao Search Ad - Ad Format and Ad Space_ PC

Contents Network

Search Network

Displayed in various banner forms in content
areas with a lot of user activity

Max 10 in Premium Link and 5 in Wide Link
Show all ads with the ‘More’ feature

ojCioicHS: : x|

Puet
R il BEkS EE §EW pW “mh T AT PR e Feuds SAECEL D8NS Deghl IDGAL  WRELTAC

R L D R o B =

z2joigya

24l & OOOZ 2] wwew. 00000000, com @ 22
EHE Md| & 50%ED, 2A 2 S E
s 35 e
MSN
o] ¥g [0} —w EANE B0 x
ng R— ; T
o Toa sZE) HAAENICES, BAE DELY 1057, Mg  HEZRY, YERL) 2
- Wi oM pass free.com =R
R4 - ~ —
:;mm-un.- porsamnmenes (|~|p54) : e .
il s sttt Oth ers o 9 e A i R 2Aa e 2t szag HOJUAE S3H ) 'RAIZE AUEHIR 5 = - o 420 i
Sre e rey s - 5l 3% SR8 e B En e

=201 g3

CHS BHIS yvow. daumfiower.com
TR2A2 ESHE, 719Y, AU 2T ZHE, HIH o|UE

Zo0gga @
ChZ Bl www.daumfiower.com
T30 ESMHS, 7|5, B 2E EWE, X0 0HE

T wee e e

s vane rew
s

208
TOU T 2090 78D ANRD SIS M

R 2N
B L ared
e A
SHE R soeintovtin
©VO | dowiazes N INL A 0Re
won
wn

Lo 1 T AAne) 2L
) nzey

TR 2 1A B0 O TR IUR TV
51K 100 44831

s T

@mo-o

" =1
= unz suo BRfR:
iy, a1

2013 5%

12 - 4% o AE

Buz %30 STUET 43 Su
20114 8% HOMES QU S8R
¥ T ¥E 2. RO BBU Y
e 52 20 90 o §zoe 3

SN $2% TS T 3 93 3N
U 3% AL STH K2 HEUE QU2

LB 208 LODDI S PREE0D UE0IC, 0l2it 2
o IS BN

UHJEOE:

13
Saxile 38 8121 001 DAL THEIN O

kalkao



Kakao Search Ad - Ad Format and Ad Space_

Mobile Daum AD is exposed at the AD is exposed in banner form, in over 6,600

top and bottom of Daum web/app search screen web/app pages that are run by our partners
HIX|I0{000 & &
o1& et ::L QUCHH? ShAl0] B B0l | @ HZ=E0{3 IR ERlE 2
FRTEeTiE Shilo| ZHAE RIQE NMFZOIH, HE], 20%EIRE 3

S Lo
3 to 5 ads are exposed at the top of the search results Ad is exposed at the top or bottom
‘More’ is used to show all ads of the mobile app or website
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Kakao Search Ad - Exposure and Bidding Method

Ad rankings are determined by the bid price and the ad group’s quality index.
A click is charged in real-time, employing Second-Price-Auction model as
following : a bid amount of next highest position ad + 10 KRW + VAT.

<Example> = Bid + Quality Index Ad Ranking Actual CPC
1st
1221 1221
1
(@090 o s (99
Advertlser Advertiser Next highest bid 100 +10 KRW
2nd@
L B am @ @
Advertlser Advertlser If the next highest bid is too high,

the billed amount will not exceed
the advertiser’s bid

@ ?,rd"I
([ EmmmnCm Y @

Advertiser Advertlser

C B Next highest bid 70 +10 KRW
=1 4th
f’ [T 13T T 1] h
Advertiser Advertiser
D D
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2. DDN



2. DDN (Summary)

ol & 10:35 AM

mFA =
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DDN are banner ads that use images.

CPC web display network ad product that requires advertisers to
pay for only ads that are clicked. DDN ads are exposed on Daum,
various areas in the Daum affiliated networks and also targets
potential customers by using various targeting features.

- Media: Services in Daum (News, Finance, Real-Estate, Movies:--)

Exposed in various inventories of networks (including major news outlets
and communities)

- Position: Shown in various areas and sizes depending on whether

its shown on the PC or mobile and on the media and advertising space
- Banner Size: 13 total

Target users can be selected for the ads
Ad exposure is determined through bids made between advertisers with

identical target users. The quality index is also a determining factors.
Minimum bid: 10 KRW

Cost-per-click (CPC), charged often less than your maximum bid amount

Website registration, guideline for each industry, advertisement size,
advertisement (image, description, URL) review

(Korean)

http://adnetwork.ad.kakaocorp.com/17
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DDN Ad Format and Ad Space

Show ad to targeted users in the Daum network

Shoppin
T oWy
Gift Set

(

Male
30, 40s

Search

Female
Teens

Interest,
Leisurely
Activities
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DDN Ad Format and Ad Space

In Web group type, select targets the advertisement is to be shown to

Select targetsin the ad group »

Target 1

DDN partner media > Show ad to targeted user

Targeting

Description

Search Keyword
Targeting

Target audiences who have searched specific keywords by using keyword search
history in the cookie data

Area of Interest Targeting

Ads are shown for specific areas of interest.
Interests are grouped into 20 major categories which are then divided into four
depths, creating approximately 800 categories on users’ areas of interest.

Shopping
Category Targeting

Provides Daum Shopping How visitors with customized ads that are chosen with
user data from 58 detailed categories.

Profile Targeting

Ads are displayed to users depending on their gender, age and location and applied
to all medias in the network

Install Website Ads are shown to users who visited the advertiser’s website, in order to encourage
Code  Retargeting then to revisit the website, sign up and make additional purchases.

Product Efficient targeting done by displaying an ad that contains the advertiser’s product
sl : that was seen by the user on the advertiser’s website. This encourages the user to
Code Retargeting

visit the advertiser’s website and purchase the product
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DDN Ad Format and Ad Space

DDN ads have priority exposure in main ad spaces in Korea’s leading portal Daum
and partnering networks, including Nate, Zum and Afreeca TV

News
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DDN Bidding Method

Advertisers compete for a specific advertising space and target, and ads with the highest real-
time bid price and ad click-through-rate (CTR) is selected.
Cost-per-click (CPC) method is applied, and the advertiser is charged an amount that
equals the exposing advertiser’s minimum bid,
combined with discounts imposed depending on the ad quality and VAT

Advertisers that can expose ads in real-time are grouped and

<Example> selected depending on the advertiser’s real-time bids and
available ad space. Ad exposure is determined by the selected
. — ad group’s maximum bid + advertisement click-through-rate

Advertiser J Advertiser Advertiser Advertiser
Group 2 3 4

1
]

Max. Bid 400 KRW 300 KRW 200 KRW |
!
]

Ad CTR High Average Average !
]

St@;ﬂgﬂrd 200 KRW, minimum bid from the group of ad-exposing

advertisers
amount
Billed 200 KRW (Standard amount) +

Amount Discount given in accordance with the ad CTR
kalao



3. KakaoStory Ads
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KakaoStory Ad (Summary)

4l B 10:35 AM

KakaoStory B ® Q
24 age| i %]

KakaoGame
maj =
£.c]-0] 172|%] Yeflo|E!

a»

~ B

- s

*

KakaoStory ads are Real Time display ads exposed in KakaoStory,
Korea’s largest mobile SNS. Users who click the ad will be
redirected to various ad-purpose landing pages, such as the
advertiser’s mobile website, page to install the mobile app, add the
advertiser as a Plus Friend or follow the advertiser’s Story Channel

Media: KakaoStory (Mobile)
Position: Third to fifth feed on KakaoStory

Audience targeting available. Auction running based on bid price and expected
CTR, ads competing for the same audience segment

Cost Per Click (CPC): Minimum bid, 90 KRW,
Cost Per Mile (CPM): Minimum bid 2,000 KRW (for 1,000 exposures)

Website registration, advertisement review, profile review, image material,
description text, linked page

(Korean)

http://kakaostory.ad.kakaocorp.com/2
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KakaoStory Ad Format and Ad Space

Banner and in-feed ads are placed between feeds from KakaoStory friends and
subscribed Kakao Channels

Banner Ads In-Feed Ads
kskse  Kakao @3
@ cEdE O{0f) 0124 ROIFO8-~
App(ENIE 7= F271 LABE]|
HIAEMR] <2>0| ¥t A8| A7} MZ} C1S UEOIA AEFP OPIY, TEIS § IS 0PI L)

oj 22% FaA!

ANY O 241§ HE%
s Y34 S

kalkao



KakaoStory Ad Characteristics

KakaoStory Ads are positioned in between feeds followed by users so that it
blends in naturally.
The response rate is up to 10 times higher than general ads !
Ads naturally stimulate users’ interests and desire to make a purchase.

Increase in brand loyalty and

CTR of general mobile banners preference

vs. KakaoStory Ads Native Ad | 32%

Contents

general ' 23%
Banner ad

X10 times X 2.5 times Contents

Increase in intention to

Native Ads purchase the product

Native Ad ' 52%

general
Banner ad

Mobile Web Web/App  KakaoStory 34%

Banner Network Banner Ad

[Source : Kakao Ad > Ad Plus, 2015]
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KakaoStory Ad - Meets Various Advertising Objectives

KakaoStory Ad encourages users to visit the advertiser’s mobile website,
make Plus Friends with advertisers, subscribe to advertiser’s Story Channels
and install apps

Visit mobile websites and encourage to -
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KakaoStory Ad Characteristics - audience targeting

Optimized ad exposure is ensured by creating various combinations of the
elements below when selecting targets the ad will be exposed to in app groups.

_“Interests

Food
Entertainment
Education
Digital/IT

Chungcheong  Home/Parenting
Gyeongsang Health

Period <Platform  <Age  <Gender  <Region
Date Android 15t0 19 Male ;eoul
Femal usan
Day of the week 10S ;82 T Gyeongsi
Time 405 Gangwon
50s +
Jeonla
Jeju
s
Targeting B
Advertiser > <€

48

Beauty
Fashion/Shopping
Sports/Travel
Others

:::::

. Game
‘ Preference

Shooting/Role-Playing
Simulation
Puzzle/Quiz

Strategy

Sports

Action
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KakaoStory Ad Exposure and Billing Method

Advertisements with the identical target audiences compete to show their ads. The real-time
auction determines whether or not the ad actually shows based on bid prices and expected CTR.
Real-time CPC model is applied and advertisers are to pay
“the next highest bid price + 10 KRW + VAT.

s B 8 N B

[

Advertiser A Advertiser B Advertiser C Advertiser D Advertiser E
Bid Price 300 KRW 200 KRW 1000 KRW 400 KRW 500 KRW
Ad
Response Average Poor Good Poor Good
Rate
Targetsex Female20s Female 30s Female 30s - 40s Female 40s Female 40s
Female 30sﬂ Female 40m
Competition for Exposure  Bid Price Aﬁwlgiit Competition for Exposure ~ Bid Price Aalcl)iit
(Bid price + Ad response rate) (Bid price + Ad response rate)
1000 . 1000 510
@) advertiserc Exposed = Krw ~ 3TOKRW H“dvert'ser C Exposed = KRW  KRW
AA Next highest bid 300 Next highest bid 500
Not 300 +10KRW Not 500 +10 KRW

g Advertiser E
[/

L'_"_"_"Advertisef A Exposed KRW Exposed KRW

4
‘ | Not 200 Mverisern . Not 400
r“AdvertlserB Exposed KRW vertiser Exposed KRW
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4. Kakao Native Ads
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Kakao Native Ad (Summary)

Various ad elements (profile name and image, ad phrases, product
image) are combined with the contents Ul of the ad space, making
the ad look like it’s part of the content.

Kakao Native Ads encourages users to meet four advertising
objectives and press 13 action buttons, supporting advertisers to
meet their advertising needs.

4l B 10:35 AM

- Media : Kakao and Kakao’s affiliated mobile app network
OO &, POSE BE B - Position : KakaoTalk Channel Tab>Entertainment News page
HrEE SN Rt SN AR Daum App>Top section Fun-Webtoon

", v Daum App>All News page

Audience targeting available.
Auction running based on bid price and expected CTR, ads competing for the

CitE COOEARIE | 000, 2¥EO00% same audience segment
BB 9P 02018 HOrEC o

EERO)
CPC method will be applied. Discount can be made with the ad bid price
depending on the ad quality. Minimum bid is 90 KRW

Website registration, advertisement review, profile review, image material,
description text, linked page

HBA UtAY | RE FQi40|
AEIUR KR o @

(Korean)

http://adnetwork.ad.kakaocorp.com/41
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Kakao Native Ad Format and Ad Space

Advertising Space in the Kakao Network

Ads are naturally exposed to various potential customers
through Kakao-affiliated mobile app network.
Ads are shown on premium ad spaces such as KakaoTalk Channels or Daum’s top section

Inside KakaoTalk Channel > Inside the Daum App’s top Inside the Daum App > bottom of
Entertainment > Contents page section Fun-Webtoon contents the News page
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Kakao Native Ad Format and Ad Space

Native Ads

Shows ads in
various Uls

Kakao Native Ads are provided in
various forms and easily blend in with

the Ul of contents in sections
the ad is shown in

«lll & 10:35 AM
& ’ ¢ m.daum.net (& ‘ B3]
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Kakao Native Ad Characteristics - Meets Various Advertising Objectives

encourages users to click various action button

to meet adverting goals!

& use the 13 action
buttons
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Reference

« Kakao Corporate Website (English) : http://kakaocorp.com/en/main
* Introduction of Kakao Ads (Korean): http://ad.kakaocorp.com
« Kakao Ad Tutorial Website (Korean): http://adplus.biz.daum.net

kalkao


http://kakaocorp.com/en/main
http://ad.kakaocorp.com/
http://adplus.biz.daum.net/

o

Thank you.



