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Abstract

Background Since the refrigerator is a product for storing food, its design has no choice but to be
closely related to the user's food culture. The Korean-style refrigerator has developed in relation to
kimchi, the core of Korean food culture. Of course, kimchi was not the only defining factor in Korean
refrigerators. With industrialization and urbanization, residential space changes to apartments, and as
living culture changes, the factors that define Korean-style refrigerators have become more diversified. In
particular, the culture of the middle class, which has increased since the late 1980s, has been the driving
force behind the emergence of various Korean-style products. Nevertheless, kimchi was a key factor
in defining Korean-style refrigerators. The purpose of this thesis is to reveal the development process
and characteristics of Korean-style refrigerators by examining representative Korean refrigerators that
appeared for about 10 years before and after the 1988 Olympics when Korean-style products flourished.
Methods
appearing in daily newspapers and magazines through iconographic analysis and discourse analysis.
The purpose of the study was derived by interpreting and structuring the analyzed contents through the
critical description.

This thesis was conducted by analyzing refrigerator advertisements and articles

Results The following results were derived from the study. First, the 'Kimchi Refrigerator' of
Goldstar and Daewoo Electronics, which appeared in 1984, was the first kimchi refrigerator and was
created to solve the problem of kimchi storage in urban homes such as apartments and multi-family
houses. However, at that time, storing kimchi in a separate kimchi refrigerator was not popular because
it was burdensome to users in terms of space and cost. Second, in 1988, three-story kimchi refrigerators
with separate kimchi storage rooms were introduced by Goldstar and Daewoo Electronics. These
products effectively solved the kimchi smelling of other foods, but for cultural reasons, they could not
replace traditional kimchi-dok or specially made icebox products. Third, by the end of the 1980s, the
supply of refrigerators reached saturation, and manufacturers developed distinctive points for new
products in three directions: design change, advanced technology, and size increase. The refrigerators
in various colors reflected the atmosphere of the time when individuality and taste were emphasized.
Products featuring artificial intelligence technology, advanced cooling methods, and sterilization and
deodorization using ultraviolet or infrared rays also appeared at this time. The increase in the size of
refrigerators was also a clear phenomenon related to the culture of the middle class. Fourth, kimchi
refrigerators appeared again in 1993, following the trend of Korean-style products. At this time, the
manufactures realized the concept that kimchi refrigerators store and ripen as well as improve the taste
of kimchi. Mando Winia's Dimchae, launched in 1995, changed the direction of the development of
kimchi refrigerators. Since then, this product has been understood as a typical kimchi refrigerator.
Conclusions The Korean-style refrigerator has developed in relation to the food culture mediated by
kimchi, Korea's unique living environment and lifestyle, and the differentiation strategy of companies.
In particular, Korean-style refrigerators related to kimchi gradually moved from the issue of smell and
storage to the issue of storage and taste.
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Figure 1 Hanil Stainless's multi-purpose Kimchi-dok advertisement (1982)
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Figure 8 Samsung Kimchi Refrigerator 150L Class SR-1570 Model advertisement (1993)
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