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카카오�택시�보고서는�크게�다섯�가지�주제를�담고�있다.� �

�

� � � 1.� 카카오택시가�택시�기사의�후생을�높였다.�

� � � � � � � � � ,.1 � � � � � �

� � r� � � � � � � el � � � � �

� � � *, - � � � � � � � � � � � *- /

�‘ � �

� � � � � � � � � *) � � 0 �

� � � � � � T � � “ � � � � �

� � � �

�

� � � 2.� 카카오택시는�대중교통�불편�지역을�줄였다.� �

� � � � � � � � � � � � �

� � � � � � � � � � � � s %�

� � � � %� � l� � � s � �

� � ) � � � ” o � � � � � � � � � �

�

� � � 3.� 카카오택시는�택시�문화�개선에�기여했다.� �

� � %� � 2) � � � � � � �

� � � x � � � 0/ . � � � � �

� � � � � � � “ � �

�

� � � 4.�카카오택시는�택시�서비스에�대한�소비자�후생도�신장시켰다.�

� � � 1 / � � � � � � � � ”

� � � � el �t � � � �

�

� � � 5.�“왜,�카카오택시는�우버와�같이�소비와�공급에�탄력적으로�대응하지�못하는가?”�

� l � %� � � � � � ” � 6 �

� � � � � � � � � �

� � � � � %� � � � � � � �

� � l� � � � ” � � � � � ” � �

� � � ” � � ./ - %� � � 10 ) � � �

� ” � � 1. ) %� � � .. 2 � � “ � �
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Ⅱ.�카카오택시의�효용가치:�택시�기사�후생�효과�
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1.� 설문�개요� � �

� � T3� )*/ � , � , , �

� � 3� � � � � “ � �

� � 3�2%0,) � � 2%1, � “� � ? <: � �

� � 3�2. � � � * )  
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)”� *2 ) � .)”� -%0)- -1 , �

,)”� ,2) - ) � /)”� %*,2 ) �

-)”� %,1/ - . � 0)”� � 2 ) 2 �

3� � � � � el � � 22 2 � ± � �

 

� � , � �
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� ,%,*. � ,- * � � 0 0 - �

f ( � %00, 1 . � � *.1 * / �

� /.1 / 1 � � *.) * . �

f � *% ./ * 2 � � /21 0 �
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� � � � � 3� � � � � el � � *)) * � ± �
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2.� 카카오택시를�이용한�택시�기사의�수익�변화� �

� � “ � � ” � � r� *, - � � � � � * � � ) �

t � � %� � � � ,.1 � � � � � � � � �

� e � � � � f � %� � � � � � � �

� � � � ,)” � r � � � %�/)”� � �

%� � � l � � � �

�

� 3� “ � � � � � r� � � � � � � � ,  

 

�1)�일반:�택시�기사�연봉� 13.4%�높아져�

� � � � � � � � �

� � � ** 12- � * .1)0 � * -%2*, *, - �

� � *) *%22* � ** /%1-, � * -%1. *- / �

� � ** 1%-1/ � *, ,%--2 � * -%2/, * / �

 

2)�지역�별:�강원�택시�기사�약� 2만원�하루에�더�벌어�

� � � � � � � � � �

� * -%,-. � � * -%/,, �

f ( � * .%* 1 � � * 2%0*. �

� * /%2)* � � * /%))) �

f � * ,%-*2 � � * /%. / �

 

3)�연령�별:�30대�약� 2만원�더�벌어,�60대�이상의�택시기사도�카카오택시�효과�톡톡�

”� � � � � ”� � � � �

)”� 0%12. � .)”� * -%*-- �

,)”� * 2%02. � /)”� * ,%,02 �

-)”� * 0%*1/ � 0)”� � * %) �
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3.� 카카오택시의�승객�기여도�

� ” � %� f ( l� � � � � � � � � �

” � � � � )”� � � � � � ,. . �‘ � �

� �

 
� 3� “ � � � � � � e � � � � � � �

� �

 

� 1)� 일반:�택시기사�승객� 5명�중� 1명을�카카오택시�통해서�태워�

� � � � � �

� � * 1 � . � * , �

 

� 2)�지역�별:�경기/인천과�제주의�택시기사는�승객� 4명�중� 1명이�카카오택시�통해�승객�모집�

� � � � � �

� , * � � *1 0 �

f ( � . � � *0 1 �

� ) * � � - 2 �

f � */ * � � *1 �

 

� 3)�연령�별:�20대�택시기사의�승객�모집에�카카오택시는� 35.5%�기여함�

”� � � ”� � �

)”� ,. . � .)”� * - �

,)”� . 0 � /)”� ) / �

-)”� , � 0)”� � *1 - �
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4.� 카카오택시�사용�효과:�택시�운행의�효율성�개선�

� � � � � � � � � � �

� � � � � � � � � � � ” � � x � �

� � � � ” o � � � � � � � � �

� � � � �

 

� 1)�(승객을�찾기�위한)�배회�시간:�택시�기사� 10명�중�약� 7명이� “줄었다”고�답함�

� � �

“ � � /%0/1 /2 / � %2/ ,) - �

 

 2)�카카오택시가�가장�도움이�되는�때는� “손님없고,�외곽지에서�도심으로�돌아올�때”� �

� � � � � 3� � � %� � � � � � 6�

� “ � �

� � � � -%** - , �

� � � � T � *20 ) �

� � � � � � -%-12 -/ * �

� f � o” T� � %� � �

� �

02/ 1 �

� *,/ * - �

 

� 3)�카카오택시는�택시�영업�범위를�넓히며,�대중교통�소외�지역을�줄임�

� � � � � 3� � � %� ” o %� %� � � � � � � � �

� 6�

 

� � � s � � � � � � �

“ � �

�

*%* - �

** / �

.%.)- �

./ / �

%20. �

,) / �

*). �

* * �

�

) �
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5.� 택시�기사�사용�측면에서의�카카오택시�서비스�충성도� �

� ” � � � � � � � � � %� “ � 20 * �

� * � � ”“ �

 

1)�1 순위로�카카오택시�사용하는�비중이� 97.1%�

� 3� � � � � � � i � �

 

� * � � � �

 

� � 9 � 9 � i� � � :� �

“ � �

�

2%--, �

20 ). �

0 �

) 0- �

. �

) / �

) �

) * �

. �

) ). �

* �

) * �

/ �

) )/ �

*-0 �

* .* �

3� � � � � s � � � � � �
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6.� 카카오택시에�대한�만족도와�지속�사용�의사�

� � 01 * � � � � � � � � �

� � � � “ � 2- � �

 

� 1)�만족도�

� � � 3� � � 01 * � %�* 0 � � �

� � � � � � � �

“ � �

�

%,2) �

- / �

.% ) �

., . �

*%20) �

) �

*,1 �

* - �

,) �

) , �

  

� � � 3� � � � � � 6� � “� �

 

� � 2)� 지속�사용�의사:�응답자의� 94.2%�“카카오택시�계속�쓴다”;�0.2%�“카카오택시�더는�안쓴다”�

� � �

�

� � � � � � � �

� � %,1) 22 / � ) ) � *) ) - � %,2) - / �

� .%*, 21 0 � ) )- � /1 * , � .% ) ., . �

� *%.01 1) * � *) ) . � ,1 *2 - � *20) ) �

� .1 - ) � , � 00 .. 1 � *,1 * - �

� � *, -, , � - *, , � *, -, , � ,) ) , �

� 2%*/* 2- � *2 ) � ..) . 0 � 2%0,) *)) ) �

� � � � � 3� � � � � el � � 22 2 � *)) * � ± �
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2

1 /

,2 ,
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// 1

” ” ”

”

n
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7.� 카카오택시�사용�패턴과�카카오택시의�간접�효과�

“ � � � � ./ / � � � � f � � � “ %� � �

f � � � � � � � � “ � � � �

� � �

 

� 1)�평소�카카오택시�사용�방식:�택시�기사� 93.6%,�“카카오택시�항상�켜둔다”�

� � � � � � � � �

“ � � 2%** 2, / � /*1 / - �

 

� � 2)� 카카오택시를�기점으로�택시�기사의�서비스�품질�그리고�승객의�매너가�좋아진다�

� � � � (1)� 택시�기사는�고객의�평가에�신경을�쓰다�

� � � � � 3� � � � � f � � 6�

� � s � s � � s � � � s � �

“ � �

�

%**/ �

* 0 �

,%,2. �

,- 2 �

%.)0 �

. 1 �

*%-* �

*- . �

,)) �

, * �

 

� � � � � (2)� 승객은�이전보다�택시�기사에�친절해졌다�

� � � � 3� � � %� � � ” � � � 6�

� � s � s � � s � � � s � �

“ � �

�

*%... �

*/ ) �

,%2,0 �

-) . �

,%*)/ �

,* 2 �

202 �

*) * �

*., �

* / �

� � � � � 3� � � � � el � � *)) * � ± �
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8.� 카카오택시에�대한�기사들의�사회적�평가� �

“ � *) � � 0 � � � � � � � � “ � �

� � � � � � � � � � � �

� � �

 

� 3� � � � ” � � � � 6�

� � � � � � � � “� �

� * � � � � � � � ” � � 3� %� �

� “ � �

� � � � � *%22,� ) . �

� � � � � � � %*-)� ) �

� � � � � � � /%1*)� 0) ) �

� � � � � � � *%/00� *0 �

� � � � � � � � --� . �

 

9.� 카카오택시에�대한�불만족:�“승객�위치�정보는�보다�정치(精緻)해지길”�

� � � � 3� � � � � 6� � “� �

 

** *

- )

-2 ,

-- 0

,/ .

, 2

T
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10.� 설문�문항�

� �

8*)*� � � � � 6�

8 )*� � � 6� T �

8 ) � � � � 6�

8 ),�
� � � � � ” � f � �

6�

8 )-�
� � %� � � ” � � �

� 6�

8 ).� � � %� � � � � 6�

8 )/�
� � � � � � �

� 6� � “� �

8 )0�
s %� � � � � � � 6�

� � � ”� , �i � � �

8,)*� � � %� � � r� � � 6�

8,) � s � � � %� � � r� � � 6�

8,),�
� %� � � � � e� � �

� � � 6�

8,)-� � � � r� � � � � 6�

8,).� � � %� � r� � � � � 6�

8,)/� � � %� � r� � � � � 6�

8,)0� � � � � 6 “� �

8,)1� � � � � 6 “� �

8,)2� � � � � � � � � 6�

8,*)�
� � %� � � � � � � �

T � � 6�

8,**�
� � %� ” o %� %� � � � � �

� � � � 6�

8,* � � � � � 6�

8,*,� � ” � � � � 6�

8,*-�
� � � ” � � � �

6� � “� �

8-)*� � � � � � � 6�

8-) � � � ” � 6�

8-),� � � � � � 6�
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Ⅲ.�대중교통�불편�지역에서의�카카오택시�이용�현황�
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1.� 분석에�대한�설명�

� � � l� � � � )) � � )) � � *-%),* � � � �

� � l� � � � � *. � � � � ” o �

� � � � � � l� � � el%� � -/ � � ” o �

� � � � � � el � �” � � - ,� � 2 �

� � %� ” o %� %� � � � � � � � � �

� “ � � /1 �‘ � l� � � � �

 

2.� 분석�기준�

� �

� � � /).%21-%* ,Q�

)) � � )) � � ( � � *-%),* �

 

3. 분석 결과 

� � � t �

o � �

‘� T� �

� �
� � �

� �
� � �

� � � � �
T� � �

� ” � �
� � �

. � � 1%))*� � .0 ) � 0%2-.� � 22 , � *,%21.%210� � 1* * �

*) � � %0/-� � *2 0 � %./0� � 2 2 � %,./%-*.� � *, 0 �

*. � � *%)12� � 0 1 � 11-� � 1* � --,%/.)� � / �

) � � .20� � - , � - /� � 0* - � * 2%20/� � ) 1 �

,) � � ./)� � - ) � , 1� � .1 / � *)-%20 � � ) / �

-. � � ./� � * 1 � * 1� � .) ) � *1%,*0� � ) * �

/) � � *12� � * - � .0� � ,) � /%-1/� � ) )- �

/) � l� .0.� � - * � *0)� � 2 / � )-%/./� � * �

� *-%),*� � *)) � * %.).� � 12 * � *0% .)%-.2� � *)) �
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� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � .� � � � � �



 

 18 

 

 

 

 

Ⅳ.�카카오택시�승객의�평점�및�댓글�분석�
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1.� 개요�

� i � � � %� � � � � � � �

� � � � � � � i � � � � ) � � . � � %�

i � ·� � � � � ~ � � � � � �

 

2.� 카카오택시�별점�추이�

� � � � � g � � - 0, W- 1) � � � � � .

� � � )*. � - � 1/ ) � � � � . � � � � )*/ �

. � 2 ) � � � � 2 ) � � � � � � w
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3.� 카카오택시의�승객�댓글�분석�결과�
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1.� 연구�배경�
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3.� 연구�결과�
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1.� 연구�배경�
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2.� 설문�응답자�현황�

�

� * � � �

�

� � * � 3� *%1*/ (-, , %� h %,1) (./ 0 �
�

  (2) 성별: 남성 4,163 명(99.2%), 여성 33 명(0.8%) 

 

  (3) 택시 경력 

 

~ � *W- � .W2 � *)W*- � *.W*2 � )W - � .W 2 � ,)W,- � ,. W�

� 121 � 1.1 � 0,* � //) � -)* � 12 � . � *,- �

� * - � ) - � *0 - � *. 0 � 2 / � / 2 � . - � , �

 

  (4) 가구 소득 

 

~ � *))W )) � ))W,)) � ,))W-)) � -))W.)) � .)) � �

� 11/ � *%.., � 2- � - . � ,2) �

� * * � ,0 ) � - � *) * � 2 , �

3� � � � � t � � 22 2 �v  
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� � * � � �
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  (2) 택시 이용 빈도2 
 

구분 전혀 그렇지 않다 그렇지 않다 보통이다 그렇다 매우 그렇다 

빈도(비율) 67 명(9.6%) 258 명(36.9%) 290 명(41.4%) 67 명(9.6%) 18 명(2.6%) 

3� � � � � t � � *)) * �v  

 

(3) 택시 이용 방식 

 

구분 길에서 직접 택시 잡기 콜 택시 예약 카카오택시 등 앱 택시 서비스 이용 

빈도(비율) 561 명(80.1%) 33 명(4.7%) 106 명(15.1%) 

3� � � � � t � � 22 2 �v  

                                            
2 문항: � � � � 7 
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3. 택시의�수요와�공급의�패턴�

�

  1) 택시 소비 패턴,: 택시 수요의 61%는 밤에 몰리다 

 

~ � � �

� b 0 W *) � 1/� * ,�
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� b � W � 0 � .,� 0 /�

 

2) 택시 공급 패턴: 택시 10 대 중 4 대는 심야에 쉰다.  
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4.� 탄력요금제�도입에�대한�소비자와�택시�기사의�입장�

�

� � � � w� %� � � � � � � �

� � � � � � �

�
 
� � � 1)�탄력요금제�도입에�대한�찬반�인식

4
�

� � � � � -� 소비자의� 56.4%와�택시�기사의� 87.0%,�“도입�찬성”�
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� � � � 2)� 현재�택시�기본요금이�비싼가?
5
�소비자� 55.2%,�“비싸다” 
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5.� 탄력요금제�도입에�대한�인식을�구체적으로�살펴보기�위해�본�조사에서�설정한�조건�

� � � � � � � p�‘ ‘ � u� � �
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� 1)� 출근�시간대(오전� 7시~오전� 10시)�

�

� � (1)� 소비자의� 39.2%�“출근�시간에�택시�잡기�어려워�애를�먹거나,�승차�거부�경험�있다”
6
� �

�

~ � � � � � � � � � �

� /2 � *10 � *0) � ,, � -* �

� 2 2 � / 0 � - , � ,, , � . 2 �

� � � � � � � 3� � � � � t � � *)) * �v  

�

� � (2)� 출근�시간의�기본�요금�인상에�대한�양측의�추가�지불�의사(희망�인상�규모)�

�
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� 242(34.6)� 256(36.6)� 21 *- ) � 1- * ) � *- ) � / ) 2 �

� � )) - 1 � 1,073(25.6)� 1,223(29.1)� 1,289(30.7)� 0 . - � *-0 , . �

3� %� � � � 3�,0 ) 2 �(�*)%))) ,, %�* %))) * %�*.%))) , %� � u
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� 2)� 심야�시간(오후� 10시~오전� 2시)�

�

� � (1)� 소비자의� 48.7%�“심야�시간대�택시�잡느라�애먹은�경험있다”
7
� �

�

~ � � � � � � � � � �

� .0 � *-- � *.1 � /0 � 0- �

� 1 * � ) / � / � ,1 * � *) / �

�

� � (2)� 심야�시간의�기본�요금�인상에�대한�양측의�추가�지불�의사(희망�인상�규모)�

�

� ) � *%))) � ,%))) � .%))) � 0%))) � 2%))) �

� 161(23.0)� 240(34.3)� 177(25.3)� 2. *, / � ) 2 � / ) 2 �

� � **) / � /, *. * � 1,377(32.8)� 1,325(31.6)� - - *) * � / / �
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� � 3)� 기상�악화�환경
8
�

 

� � � (1)� 기상�악천후�때,�소비자의� 34.3%,�“택시�잡기�힘들었다”
9
�

�

~ � � � � � � � � � �

� /. � *2 � ), � *21 � - �

� 2 , � 0 - � 2 ) � 1 , � / ) �

�

� � � (2)� 악천후에�기본�요금�인상에�대한�양측의�추가�지불�의사(희망�인상�규모) 
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문의처: 카카오 정책지원팀 

manya.j@kakaocorp.com 

jinu.choi@kakaocorp.com 

ive.kim@kakaocorp.com 
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� 4)� 목적지가�인적�드문�외지인�경우
10
�

� � (1)� 소비자의� 32.9%,�“목적지가�외지일�때,�택시�잡기�힘들었다”
11
�

~ � � � � � � � � � �

� 0/ � *00 � *0 � *20 � ,, �

� *) 2 � . , � ,* ) � 1 * � - 0 �

 

� � (2)� 목적지가�외지인�경우에�기본�요금�인상�관련�양측의�추가�지불�의사(희망�인상�규모) 
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� 5)�크리스마스�이브의�도심지�등�일시적�혼잡�지역
12
�

� � (1)� 소비자의� 41.7%,�“일시적�혼잡�지역에서�택시�잡기�어려워”
13
�

~ � � � � � � � � � �

� /1 � *,* � )2 � / � // �

� 2 0 � *1 0 � 2 2 � , , � 2 - �
 

� � (2)� 혼잡지인�경우에�기본�요금�인상�관련�양측의�추가�지불�의사(희망�인상�규모) 
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 6)�목적지가�단거리일�경우14�

� (1)� 소비자의� 41.7%,�“일시적�혼잡�지역에서�택시�잡기�어려워”
15
�

~ � � � � � � � � � �

� 12 � *2- � *- � *// � ,0 �

� * 0 � 0 0 � ,) / � , 0 � . , �

 

� (2)� 목적지가�단거리인�경우에�기본�요금�인상에�대한�양측의�추가�지불�의사(희망�인상�규모) 
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� 7)� 낮의�기본요금�할인�

� (1)� 택시�기사의� 14.7%,�“낮에�기본요금�할인�수용할�수�있다”
16
� �
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� (3)� 낮�기본�요금의�할인�수준에�대한�양측의�의사 
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� 8)� 탄력요금제는�어떠한�경우에�적합할까?�(복수�응답�가능)�
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� 9)� 탄력요금제에�대한�선호�방식�
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7.� 앱�미터기�도입에�대한�인식�
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� 1)�택시�기사의� 55.9%와�소비자의� 85.0%,�“앱�미터기�도입에�찬성한다
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