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What’s Next? Predictions For The Banking Industry In 2018 _ The Financial Brand

- QF WA It HAHQ & AUlA AIE S o _ .
. Few Organizations Will Embrace Open Banking

- Chest CIXNE Jl=d CIXE MOe =8 22 «  Millions Will Join the Digital Economy
_ l:l Il = gg A—I Hlﬁ_o,l 7}5—‘.‘—@ . Digital Transformation of Back Offices Will Increase

Jl= Z2A 0 EH3 AEEYS TIIE 2 . Legacy Organizations Will Embrace Disruptors
- = = U ¢ 2AeEEE UEug ) ) o , .

=5 = = . Financial Institutions Won'’t See Half of Their Customers

- HIUE 28 MBIA AIES 8F

The evolution

The impact of digital disruption
of banking

on banking ROE is devastating

The pace of financial services innovation has
accelerated from leisurely to turbo-charged. / /

)-8~

Pre-Digital/Traditional Digital 1.0 Digital 2.0

Global banking return on equity

Mainframe Branch Social Mobile Artificial Robotics Process

SOURCE: Cognizant® August2017 The Financial Brand

Intelligence Automation
Pre-Digital/ - L
Digital 1.0 Digital 2.0
ATM Batch Analytics Cloud Internet of Blockchain
Things

Open Banking
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The future of retail banking: predictions for 2018 _ Mobilearth
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MOBILE APP USE BY GENERATION

Baby Boomer Generation X Millennial
60" 67 64"
-

e,

Source: Apptentive's 2015 Money Is Going Mobile Survey GEEZEQ INTERACTIVE

https://www.geezeo.com/nation/engaging—generations—mobile—banking—everyone

KEY WORDS

- Gen Xers join the Mobile Banking Demand Queue

gHo| A &l - Desolate Brick-and—-Mortar Retail Banking Locations

= — Mobility & Personalization the Perfect Retail Banking Bundle
=

— Digital Currencies & Fintech Innovation Heat Up the Market
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Top 10 fintech trends that could influence the banking industry in 2018 _ 7l E21
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Next—gen chatbots

Machine Learning

Blockchain

Smart workflows

Automated personalization ; Banks will change the
appearance of apps based on actual usage.
Open banking

Physical and digital merger

Extended digital coverage

Agile architecture

Security

> < oAl /ey > < 22 H > < Smart workflows > < ohEad g AH| > < 2
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Top 10 Retail Banking Innovations in the World (1/5) _ 2017 EFMA, Accenture Awards

«  Best New Product or Service ; DenizBank “Augmented Agricultural Banking App”
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«  Phygital Distribution ; ldea Bank “ldea Hub Express”

% & 2| Train Banking + Coworking Space




T2 Top 10 Retail Banking Innovations in the World (2/5) _ 2017 EFMA, Accenture Awards

«  Digital Marketing ; DSB Bank “Sparks mini—series”
Mool CrYst EXF, (S AERIE YAC2 B25l= 010132 AOIE

THE INSPIRATION
BEHIND THE STORY

o MBIA MIE




Top 10 Retail Banking Innovations in the World (3/5) _ 2017 EFMA, Accenture Awards

Customer Experience & Engagement ; KBC Bank “My Car”

SESHMO JI==S U822 XNE UHE, 28, I HSH HSNA FAE MU~ WS

KBC OURPRODUCTS -~ WHYKEC v CONTACTUS v HELP ~

We’ve got a car loan just for
you

Get the guaranteed lowest rate on the market for loans over
€10,000 at 6.30XAPRA with a KBC Current Account.
Available untll December Jist 2017.

5ee how much you could borrow with the handy koan calculator Races
based on the KBC Current Accoun: discaunt offer.

New Business Ecosystem ; mBank “mPower Business Starter”

=4 0|20| NAE SEHE S8 UM £ T2HA HAE oS

o

BEFORE [ mBank |
10-15 days mggwﬁ
o 10 minutes ETE mPower
fih You are not 2n entrepreneur . Business Starter effects:

[ Shorter time

@ 10-30 days ))) 10 minutes

Clear process

[] 200ficlas PP  6fields
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A
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Convenience

“ O T — | E 5 locations ))) 1 web form
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T2 | Top 10 Retail Banking Innovations in the World (4/5) _ 2017 EFMA, Accenture Awards

«  Workforce Empowerment & Behavior ; Intesa Sanpaolo “Digital Learning portal and Smartphone app”

SIEZEA SRS AE WS MHlA

«  Wallets & Payments ; Barclaycard “Grab+Go”
AE M HIRE A2HO2 g2 ZR|

s !
Tree Top Mexican Wrap

-

E2.50

£2.50 I’'m done »

Just grab what
and 9Q.

Start scannin®




T2 Top 10 Retail Banking Innovations in the World (5/5) _ 2017 EFMA, Accenture Awards

« Global Innovator of the Year ; “N26” , “BBVA API| Market”

N26 N2B Bank Account  N25Bleck  Mestecerd  Pricing Cnline Banking —|

The Mobile Bank

A bank account for your

phone - _ Empower your
o business with BBVA
‘ APIs
—
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KEY WORDS

- Smashing Silos : Cross—Departmental Integration
— Omni—-Channel Measurement & Marketing ROI

— Investing In New Skillsets: The Rise of Digital and Data Specialists
— Content Creation

— Data Integration

— Predictive Analytics & Machine Learning

— Data—-Driven Personalization

— Chatbots

— Voice Search and Digital Assistants

- Micro-Moments

— Video Advertising

— The Rise of Gen Z

< CX > < Tot, IoE A| % > < Big Data > < AER| =Y

> < Deep Learning > < 7HQl gk=d > < Chatbot >

< VUI > < Micro Service > < Video Contents > < Z MICH
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5 Ways to Optimize Banking Websites for Lead Generation in 2018 _ The Financial Brand

« PHIY 2622 MHIAE A6kt
— Adopt a Mobile—First Mentality
. = ra ojlC=
SEOE Ldioltl IIHES M E Mt - Do Your Keyword Research
o A|GIE! D|BIO| =t MRS S l6tet — Optimize for Semantic Search
—_ _ _ — Evaluate & Grow Your Backlinks
« AOIES BH2l3E "Il D 22|atet ) .
— Use Paid Advertising
« BN S HE edotet
KEY WORDS
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KEY WORDS

(Eé%% FLEA A-|H|i> ( Big Data ) ( Omni-Channel )

An Even Bigger Focus on Personalization
More Data—Driven Decisions

Using Distributed Marketing to Power Omni—-Channel Campaigns
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Agile Architecture
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Technology
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Video Contents
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Big Data

Deep Learning

Chatbot

Micro Service
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Constructs of the Bank of the Future
Customer Journey Touchpoints across Banking o
IOTlnl Partner Chan te ¢ mer

0 journeys across Digital 2.0
Aggregate capabilities A ‘orporate Banking » channels and manage the
from across the = 4 -6 - customer experience

banking ecosystem Smart Aggregation of Capabilities contextually
(partners, individual

developers, fintechs

Fintechs Developer Financial Institutions/ FANG* Nontraditional
and technology Communities Banks Banks 0

providers to deliver
Lev

and 10T to drive holistic

rage platforms, RPA, Al

nking Platfor f o itization
banking products and Banking Platforms and Front-to-Back Digitizatios

services Front Office Middle Office Back Office
front-to-back digitization
‘J, O 0 seamless integration,

information flow and error
(D) =N —= - .

control. Adopt a use
rms & Robotics

urn data into case-based approach to

intelligence by Data & Analytics

digitization
marrying transactional O 0 6 ﬂ
: Thick 2 |( Big

big data with thick »

9 Data Bohaviorsl Al Prodictive Real trme Fraud o
data to power Analytcs Decisins  Prevention e
micro-segmented ¢

As-a-Service Consumption Models Deployment Models Power the bank with the right
customer and market Fy R
. X, A selection of service and

blutions a aa

SO ‘ B deployment model that

Mybod lowers TCO while providing
flexibility and responsiveness.

~FANG stands for Facot

ok Amazon Newix Google
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