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with open(os.path.abspath(os.getcwd()) + '/config/config.json’, 'r') as f:
CONFIG = json.load(f)

CHROME_DRIVER = CONFIG[ 'CHROME_DRIVER']

URL_FIR = CONFIG["URL_FIR"]

URL_LAT = CONFIG["URL_LAT"]

USER_AGENT = CONFIG["USER_AGENT"]

class ShoppingliveCrawler():

def __init__ (self,CHROME_DRIVER, URL_FIR, URL_LAT , USER_AGENT) :
self.chrome_driver = CHROME_DRIVER
self.URL_FIR = URL_FIR
self.URL_LAT = URL_LAT
self.USER_AGENT = USER_AGENT
self.driver = None
self.initialize driver()
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