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HUE T T o] & 5715 Al O = SNS o] &4 e mEA Zrlskes FAolth 1% Ho| a5 UlEse
SNS AE2A 71GolME Ho| 28 HolNE Fed TH A &E3l] AL o5 Y8 &9 =71,
7192 A & gEo) Upa I A HI 7)Y dHolaE A S BAE ] o) ARE oyt 7]
gl FEEs AW 5 FRE Jo] ZH2E 53 uoA 719 BRE o|u|XE Austa, Yot A%EHE ?
o2 ggstal ok olE HrIshHs F8 FAVF HiE B Ao FEHM Sl dgets Hojake] cFolgr,
G, T, FY ¢ Stk AP £ S Y e xﬂ&%ﬂ gk axle] AejE|ojof sh=t], A
Tollde Zex A% 18 AGS 7IARZ UE SPAEFE FASAY 22 &4, 2= Fx AR 2
Bl 5o] Hojahe] o]gA Fo nAe FIFE IARNE o) BYIA. FEH5HS] g, Fex
doll BE o] gt Al A 2 = AAIALE B AFME 4 5] AFE 71E AT 2dS B
Aolatal, FEHMS A E TS B, AA FY 509 Y, AR, AN B, A4
x B 5o Ml fojud Oﬂﬁc}% ZHe AoZ Yehgth AT A79E 5, = E-o) nE X33}
B Zelx AL AANFGOEN, 7Y Holat SYatet Falx AFAle 9, AF Aol N1HqT & US
Aoz Rt}

=24 20194 8 159 =24 1 20204 3 182 AIMEEY 1 20204 3 18Y
iRy @ Yik=x WAIKRL s
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Fo| B2 ulek 209 Ho| A& AT B

KeR
2 o] 825 HA% SNS Ado|tt. Butd FH =¢
E(Mobile first) Aol A o] 253} I~k st Fal H 23} Hof vk 3L 717u
A2 AA =2k o]§ A3Ee 1/5& AAD A 2 L£=9k BARe] B = =0 7hsdt
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o ol4hg 2 Yoks BUAE sk B2l KPL $AE 25 dade 2ax AR
oA Bl wet AaH BT AA VTt e welo] Washl Bk shtel ZH= A%
& el & oo} e wH AlRe Fa) AL,

e olel@ slolane] AR AU £ B AFNME 4B Aol 2R Holx &
g3k slolzge] WolAE IR ARUA AL AF Az A4 12 Aol o 81l 3
oM AU BEHD ATk Hol2 Holx 5 F kol plAE e RASNRLA B 7]
B 27), e IS oA W 5 GuE P E Aol AR FHE F2 AT 220
U oMImE AL, SOl Fohar A A A5 59 952 Gdsel, o
nol itk 1 A, WA F2 /108 A 5P W] o8 BE W KPl £A2 2
AoMAE S ol o|F HEE We Fob 8 ool oA FHE EHAT,
Q52 B Fo|th dF S0, 20189 11Y,
ML H o] 25 (Samsung) 2] W = 1.69 ¥
oW, LG A} #| 0] 2~E(LG Electronics)2] A 4= 2. 0|2 w4
= 467 W trhErh

Al 7199 Holxk FolA] & HxEe W 2.1 222l 31 FHESZM| SNS
o)A & Hug o), AAje HASE el
B, Uolrl 2a mAzte] AR ML A4 UEY A AH]2(SNS, Social Networking
5352 AGST e, aulAe] Wge Sy vp  STIOE ARA G A AALTE S
5% 2 KPI(Key Performance Indicator)Z o= Hel 5o ARl AR S B A
Ao, )2 A AT WEL Agam A o ok SN MY 2 e Hud
YT 074 KPR, o) G Ap 55 O o e RS AR Srela sle (71
ot s Eopar g g e D T AREAIA ARG G2, 2017
o CPO B9 T Wt Bagch o 5 o SNS A elEA S 249 60007 el )
ol B wZo] Bxel AL ETh pEs = 2, AA AT 1/30] SNSE A&t # o]
2, olg7e) W W Helo] BEQ) Fp g o o SHE, USEH S SNS
e me g e s we mame 90 AHEA AAE SN A48 Ao a4
B 29 Berk B A cpe, g g oo S A A st vish Sis
S BV 1 F olgAe) AE W omsp o AT THCI VIS AT oA
B oo e ol g s (M BT A G2, o 43
Soll o)) AARE o] opd Hojxe) muz o /ol 017 A AF RS %399
2 U olgake) Wl o) ek Qojpe T 9 WP AL Bl
FRE $A0I, 3, DARS] ARUAopg S T WS TR AUAd TH
FR SER S 7190lA Do) Whee Ak ;r:‘g ;7;’;‘ jﬂi;ﬁi ftﬂf:}
S oo Fa® kP SAE B % otk A SO, T RS)E ©
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g HO|AS HHO|X| OfE2EAS SHO=2

af Fel=7} A yria, o8k 319 o8 A
= AR Hol, AFE viAR el F3FS 713
i & Uk F, ol daw v, B4
v} A & (Relationship Marketing)2] Y4302 % &
Atk thEAQL SNS AHdQl o] 5] A
ol gxte] YIS 7o R EARE 1FES WE
o] H& &HAQ Fart Jhsstt. YRR,
SNSH o] &2 A& olafdhe A wig- 5
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s Zlolth
93l SNS FHEE
FEon, wiAqA o W WS
218l SNS Fart AFEH, 7IYd=5
SNS Bl HI-§&= F7kshs FAoIt 7192
& A A, olel tig Brke Sl g 54
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dAstal, Z2AHE 37} fr SNS 28 7
& AAke] &% SNS AR 7Y astE
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olN

SNS A o]-8AF ¢ F7l= 714 olAl SNS HrtefoF k= Q14 m3F FobA 7kl Stk
Ade A AFgUACIH s A e 71E ATFolAE A AFE Fa AR 2
A717F = Atk AHI2H= SNS S B3l 719 & 223 kel me} AEE] 8 8BS
o) AF, vz, Ba=d tisl Q14stal, o] a1 = Aok 28 AA Fa AEe #A A
e Aug med dof T BAE AN B, &9 Y SN $5eTT Boke
ok 1%7] wizell, SNSAol A o] 17349 A o, EE1 Ade W& A, 3 A3, A
YAl 7HelA M2 719 BRHE 714 B, ¥4, A E g5 SHAA skt
Aae] Aol ATk (Jang, 2009). E=3F 71 3 Bk wbHel SNS gL A A A, Y
o] SNS &8 7Y 1o &5, AF B A4 & AN, 1 A, BAE o|n|A] 3}, &
2o BilE 9% AL § U S & 2 2 B3 G FolM B ARNE 2YG
HAE 93] 7k ATHHam et al., 2014). o] (Jang, 2009). =3k SNSO| 22 A3 FE o
5 Ed e ppi" S dol, ARAd v R S48 948 9k vd A7 19E9)
Zo) 718t A3 FauE WY = sk A ot ol AA ] REH AR SHY 7Y

(Table 1) SNS &1 2z A7
o T X of T3 A of Tt Fe ue
Ahn and Mock | SNS il o8 HE|9} 71449 = et ol SNS m|tief o] & F7]e] w2 SNS
(2013) SNS FuvuAY &3} AEZAHZF 1507) Fx upAE 8
Moon el By EAE wm 2 B SRS ST R ESPA = makdd Fa SUE S
(2012) aT 2rkd 23 s e 400
Hann | amaee e vean | vemhamar Ve SR B
Lee and Park 2l AAFa _ A AT 2FEFAEY] %EH’_]‘ F1E A%
(2018) ERFHLYE BS 2Rl AR ZHE AN
Bae Hrole] B4S B3 muld | o 7890 2AE kAT | AEEA, FIEA, jAEA
(2016) FuEFAEe] FuaH AT A5 oF 745099711¢] Fa rtd Fa gl mAe ¥
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SNS W7h malg =Eaiged, A%E Wk R W ugls $4g ME wrbolaks WA
2 4] 2R B, P, w4 Fo, w4 2TelolE HAs AAEHE 13 ARUAE A
#3171 E ARE FEEE, AHE FHoZ Y3t o] F 20179 LY ZHH S
H7F 2dl2 SNS nHAR B A 9 a3 & AL 7F3kslr] 13 R0 2 HAdH oA
W AnA g @ e 37 29 R 207ke] B AelAl 27 e AelolEBE A
A% F40] FRAFATHCho et al., 2018). 3 Pocket TVC F3LE I Fth o] Fa I
& WS HH4e A5 0|90 = Facebook 1
22 HO|AES| MA} ZD ZHE o5t EEol i v 95 AT 5 A9 9|
= FiF Qlo)det. E3E Sho]u|AlL Facebook
P 2 718 I SNS A HOIER poy o2 mas cga7 g omope
(www.facebookcom) > PR - FAMIMark 50 g a2 Ause Aee AR
Zuckerberg)el] of3} A=t o} €A 20189, Lol 2 e gy amele) WAXE Bae Agel,
$AE 1% 209 Wol BATh WA S g e aamos aanss Bas
Mepdsd Aol s G Fo IEAA gagn e1an 4y 34 B ol )
fﬁ‘fﬁjg?;fj iif;;ff; o ALS e ATE WA A ok Aol
2 Ho]~&d HEthE ofm]ojt} #H o]~ SR 24 SNS 78‘646}1’ ﬁ]jig}jﬂr c-ﬂi
g o] 7199l Ao FaE tAY vl E}f%q e A}fwg SER ; e
Qo) 2o MVl H1 Snh kR 06 o AIERE elEETIe
o) 2% A EH A Folel@ Aoz 1}
(Table 2) HO|AS 2HA MY A7
ol 7 A} e of 7 z2 Ue
Shin and Kim SNSO FejA o] wE | I i did AEEA | Fol28d J2E I o] &F7] E
(2017) o857 B AHEE Aol (F 2559) AR E 2] x}o]
Hwang and Lim | 7199 A4 AFUA A Z 12378 A7 860719 I7PH o] 25 #H oA E2H
(2013) Fho 24 9] SNS Z2E 24 Frol wE AuA B 2AL
Lee and Kim nhAE ARUA A “Fob:47t 1,0007) ol el | AEH SNS £FLe AT &
sarAe] 719 Hola® | 317 71919) 3182709 AE | Flel=aiel B niAHE ARV AL
@012) Aso] A o]-gaye) £A EREEREERE A% W 9z A
Kim and Cho | AR ARA AT | 2000 831 AR AF | ue] A8 Azl ghe 71
2o14) mE g solxy A2 A 4ol Aol | Hol2% HolA e WA BEe
ol Aol Ao B &} RE el THE
Doo and Kim | sielst g3 #3 whe | o152 pon 9 pvent | LSRRI TR SEE
(2012) Y} AT FIAF ukel g 24} Bw mael] DA @ol LA
Lee so] 2% Fie] 200 ohsAy e “goler WAA Y] FuEI AZ
(2012) Aol #3 AFH AF HAEZA} =&y Fae ArAYAAY AF
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EFSTH(Shin and Kim, 2017). 7] #Ho]25-9]
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HEE - 42 - Uey
W2 T HolAE FH3 A7 Algst R AHAHCR £ ATE AT A7]H
= ZR=E Poke = vk 2017 7)E, Hol < BAE FAs] S8 e JRAS 2t
25 A Fo)A= 65008 Aol ol2r, ZdE & FH FHEE AlFshs AR ohh M=
& A HoAE T 7Y HAE ou|AE Aol ko] FEAEES wol7] ARk 71l A Ho]A
starat kAL vk 7194 AE, AlF, olar, oWIE o] FHlx F2lolE 4EE FEITHLim and
T O 248 I A D, 4T AR Hwang, 2014). =3, 3AA, 54, AL4, <
UAleld A8 43 st gl A S WAz 2/l e, A <
A 71]09) sol=f HojA] &9 Hxe AW AH 54 S0l HolaiolM 71]] A Ho] Al
HolA = FHZ do, Ak HHES A= uid AEH AR =0l frofn|d G2 v
vag, Yoyt 2 uAze] ARYAAE & ASE YERFTH(Choi et al, 2014). 714 &
SEZ AFstaL . Hojage o FHlx Aol we} 7|9 Holxk HolAe] FHl= it
AEQ FokR, F, Y 7 Tl o2 W S| EERAVIE I = 5o F8 7Y
7bebe 719e] 8 AR FEHA vk a8 HolaE HojAE wud Ay mEd, 3=
W dashs AFAR1 Ao|aE 2 o8t 2 AAFE ZREAC] = I uﬂ/\lﬂﬂ
solus Holxag HoAle] FHlx AMNER w2 WS HJY o2 YETHwang
el FRl=9] =F AAL A ok #e] amd Lim, 2013).
25 5F gagEe Al PR, 4 s Hlo] 25 A HolA= AT HH dT&
AR As dES B FR=7F 22Tk o] s, Vel wk=A] B8tk EA7) H/leH 7
T ol8Ae] Nhe& W FHlx ARG M 4L V1Y TR B o] AxoA Ho
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I} 1. Hoj2 B ZHE
Y, Yy Bl = HA) FY 7o §HS 1)F

A o]t

5] 2%

v, o

g8 Trl= =

KPI 2418 3|

[e5

gl & e, o AR IR/ 8AE 1Y
7] Qe ARA Zd=o 24 EA 179
T Utk ARA FHxE 7¢], B 5o
F AEE xFs d=dl, o] FAHANA
=9t A BEA 5 18T S Yot &)
ez 249 dAEE A i T ST
AZ AAIY 712 AT Aol D st
b e AT E Folu, H3HUA F
s At Use EUE FHx fdos
TS AA A ] 23 Yo 22 W
< EUZ oo} 22 7HE1ES AANE F

TG, oln|A|, A 52 &4
d|2to] 7hsstth 719 Yol
A Zelx AAe] F87

= DAl E A HYH FruAlelde] 7ksgE photo 3

Gtz A AT 719 A HolA &
Tl Fota, ‘U=, T 7ol dFe
Aol thgt A5 AT 719 <] o]
ZRI= Lol ALRE WAIA] B4 Aol mp=H,
‘ol Q, ‘o] WL Tel2o] EAL oMlE
dd FH=rt st yebgth Fotere A
= @71 A% B &9 719 AAAZA
/‘17% 7 &5S BT (Lee and Lim,

2012). €= #3, ]7P°ﬂ ue} <Fokg’ vk
Apo) 7} XH 7|2 ok Z'ze /3 F
texttphoto 3] E-& "“O]'B-’ T dls v
BRI, Ted FElo] TAERTE A 7
= @A AHgst
© 2ol ¢ EHA oIt I o ARtThel
‘Fotr’ ok dg a7 w1 YEsa oF Al
ol AE= Fr7t A dEhd Ho] =89
ArUAelde A9 ARtEG=

°F AME AFHow %}%—61101: @;}% e
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hul

A7) 92 mRe BAHol) of wme
(Table 3) HO|AS ZHI= HIAIX] 2A S7
o 7} o P o Pk 2 U8
Lee and Kim | 719 #o|2% @flo] 2a= | %2 el /13 @ AolA | vpAY B0 mE folsk
(013) a7 ANE o A7 2z wg Aol A7
Lim and Hoang | 7191 Aol Aol wegel | A SRE T EEINA | ) e fyame w
(2014) AR A 3o mE &3 e = P A=
~ . AR 2] oA,
Lee(;g;ié)l(]m 71%4@?2? Klﬂ;QQ] Akl i 2379 HE 2A+ AZ AR 7+ AEA o)
o wEauA BT W
o) 253 Fxol A7) . PRy
Jung 435 = - Fa A A F2303 Lo
(2018) ”TMMSNS el e HABAANA o2 AT S B HE
2 FololEol vl 9 2 ool olE A 9
Lee and Lim | Nle¥E HEW AR TS| g s oG | wan oaan wag
(2012) S o o ARUAY BEF B4 54 A 24

a7 4T
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71219l SNS OHIE &=

0| 0|gX} WSOl OIXl= g HOJAS MHOIX| OHZ2E

Ag 5402

=& ‘Foly 5 EAHLee and Kim, 2013)

Ho| 25 FrRI=9 WA F25 ou|dd
(sematic network)S F3 E43 AT= UAT
o] AFtell o3k, = 7|y H o] =& H o)A ¢
73_?4, HAHER o 2 ‘ag/\].’ A= g o;]»’ o}
T @l E FE ARESE AR UEy

TU Ho|~E Ho|A= oHE

S st ok As
‘Fotgvt we 24
AE B 22, 4E B
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Abstract

The Effect of Corporate SNS Marketing on User
Behavior: Focusing on Facebook Fan Page Analytics

Hyeong-Jun Jeon* - Bong-Goon Seo** : Do-Hyung Park***

With the growth of social networks, various forms of SNS have emerged. Based on various
motivations for use such as interactivity, information exchange, and entertainment, SNS users are also on
the fast-growing trend. Facebook is the main SNS channel, and companies have started using Facebook
pages as a public relations channel. To this end, in the early stages of operation, companies began to secure
a number of fans, and as a result, the number of corporate Facebook fans has recently increased to as many
as millions. from a corporate perspective, Facebook is attracting attention because it makes it easier for
you to meet the customers you want. Facebook provides an efficient advertising platform based on the
numerous data it has. Advertising targeting can be conducted using their demographic characteristics,
behavior, or contact information. It is optimized for advertisements that can expose information to a desired
target, so that results can be obtained more effectively. it rethink and communicate corporate brand image
to customers through contents. The study was conducted through Facebook advertising data, and could be
of great help to business people working in the online advertising industry. For this reason, the independent
variables used in the research were selected based on the characteristics of the content that the actual
business is concerned with.

Recently, the company's Facebook page operation goal is to go beyond securing the number of fan
pages, branding to promote its brand, and further aiming to communicate with major customers. the main
figures for this assessment are Facebook's 'OK', 'Attachment’, 'Share', and "Number of Click' which are the
dependent variables of this study. in order to measure the outcome of the target, the consumer's response
is set as a key measurable key performance indicator (KPI), and a strategy is set and executed to achieve
this. Here, KPI uses Facebook's ad numbers ‘reach’, ‘exposure’, ‘like’, ‘share’, ‘comment’, ‘clicks’, and

‘CPC’ depending on the situation. in order to achieve the corresponding figures, the consideration of
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content production must be prior, and in this study, the independent variables were organized by dividing
into three considerations for content production into three.

The effects of content material, content structure, and message styles on Facebook's user behavior
were analyzed using regression analysis. Content materials are related to the content's difficulty, company
relevance, and daily involvement. According to existing research, it was very important how the content
would attract users' interest. Content could be divided into informative content and interesting content.
Informational content is content related to the brand, and information exchange with users is important.
Interesting content is defined as posts that are not related to brands related to interesting movies or
anecdotes. Based on this, this study started with the assumption that the difficulty, company relevance, and
daily involvement have an effect on the dependent variable.

In addition, previous studies have found that content types affect Facebook user activity. I think it
depends on the combination of photos and text used in the content. Based on this study, the actual photos
were used and the hashtag and independent variables were also examined.

Finally, we focused on the advertising message. In the previous studies, the effect of advertising
messages on users was different depending on whether they were narrative or non-narrative, and
furthermore, the influence on message intimacy was different.

In this study, we conducted research on the behavior that Facebook users' behavior would be different
depending on the language and formality. For dependent variables, 'OK' and 'Full Click Count' are set by
every user's action on the content. In this study, we defined each independent variable in the existing study
literature and analyzed the effect on the dependent variable, and found that 'good' factors such as 'self
association', 'actual use', and 'hidden' are important. Could. Material difficulties', 'actual participation' and
'large scale * difficulties’. In addition, variables such as 'Self Connect', 'Actual Engagement' and 'Sexual
Sexual Attention' have been shown to have a significant impact on 'Full Click'.

It is expected that through research results, it is possible to contribute to the operation and production
strategy of company Facebook operators and content creators by presenting a content strategy optimized
for the purpose of the content. In this study, we defined each independent variable in the existing research
literature and analyzed its effect on the dependent variable, and we could see that factors on 'good' were
significant such as 'self-association’, 'reality use', 'concernal material difficulty', 'real-life involvement' and
'massive*difficulty’. In addition, variables such as 'self-connection’, 'real-life involvement' and
'formative*attention' were shown to have significant effects for 'full-click’. Through the research results, it
is expected that by presenting an optimized content strategy for content purposes, it can contribute to the

operation and production strategy of corporate Facebook operators and content producers.
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