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Part #3. WCCR 5% ZzH7 |Hl =7](Policy-based Evidence)S LHOA

("WCCR, 5th Edition: Moving Beyond Policy-Based Evidence”)

d ol B deesns gugy #es

o

Xl'et 108 152172 YAHZEOM HE[E MAZA|2SFEE(WCCF) 20253 MEI0M=
<WCCR(World Cities Culture Report : MAZA|Z3I2|ZE> 5E0| A HZEE|ASL|CEH 2012EF
2h7Hofl O|0f O|HHOf| SHHA 2 27h=l O|H H I MO= & 457 =A|Y HO|E 7t +2&[% T,

<Data Explorer>E 28t Z0| EYHO|JUSLICE O|H 2= T 3EHO X MAZA|
HM EMLC 7| EOIM WCCF 2025 Y2HEE MAUS 2[FSt= O|7mo|m el Opx|a}

, WCCR 5% &7tat HZsHM %2 <FAH7|8t XX (Evidence-based Policy)>E 2ot
ATNBLICE AMY 9F 20| HZtEl <2025 FUAZD
T AEoF & Zast AAEYLICE O |UAT 2HSAKNA HHo
<O 7K BHQ| [ets, <@CIX|E Metat 7| 7[H 23tl|e| Hals <@=A|
P Yyod o5 Helds>o=2 QofFElL|CE £3 E39| JIX|E HigtE:s BHS
HOIM dEfA-EO] SHE Hetoh AL U1 2% AAEE SLCH SAHEE
7|Z=ZAb (Nulmeting Culturele Voorzieningen)> & =3HS7 =1t 0[0f 7|gtst
K= MH[A AtH =, 2200/ ZAFATLRE QIS MH|A 0| HAEK|X| X5t
E MMz 847 755 2 d4o HFEH Fag 7 BEL
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Policy)>2| 7|X|& =0| MEX|T2 7|Z=E2| AW HMA QoM oldHS = A= HO|ET ZCt7

A <HMI|H Z7(Policy-based Evidence)>Z H*itE|E, <X o|2ts> MEFolo| mjit2
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=2t X H®E Ao X2 AlHES2 27HEHLCE <Understanding Cultural Vitality(22He=
A>(Centre for Cultural Value, 2025)2t <OF=A} O &= X|x(Yanolja Attractiveness Index)>
OF=AIZ|M K|, 2025)= 1 =9 ZESHA| AUTE =t ofds ZFgL

/\

At =X OAZ2 TEE ARl o ot QIAIE SHAZL BtPE|, £ SHLte| Stfst A8 7Y
EYLICE ZX} A5 AHOE HAEE|E X7 7H'r:=.'l'f SH-ELe| K= 42k Kol 20 o
T 80| E3tE A2 HHET A0 YA El= StAEES NCHE ofs{sta, 1 ==Xtof Z|CHOF
SILICE <229 B 0% E2t=Al>2ts =EE XW|7|' Ofz=0f =27tSSHAHLE o{2E, =24
AAE 3Ae| HI=L A REYUS HASHD, Cioks Ztotof ghL|Ct 22|17 MEE oM @EnE)s|
UE{m gt uf Falks Z2 X7} ofEL|CE 2310| ZHX|E MAto] HlE I @7t= ZHE =XI7}
OteL|Ct. JA2 HIE <O|of7|>2t1 B2 HAFHINAMEO0| of7|stn QUEL|CE

<= XI>

(1) MA=A23}2| ZE(WCCR : World Cities Culture Report) 5T
1) WCCR 5th Edition
2) ZALELCH MAZAISL 2™ F|9E?

(2) 37178t MM (Evidence-based Policy)S &st U
1) <2025 FUHIAR 23S Z2 }(FCS)>
2) YAHEY B3tEHet 23X

3) 3774 2AHMES Yo GRS . oEE &
(3) 2EHEMES AT 27 MEA 27|
1) ZHOIA Of2{7tx

2) M2 ==t T

fe)

| =AIOf3] ™2EX|AH <City Attractiveness Compass>

(4) }5 Gd@E)S| ot= ol st A .. =Xt Cfdl 0]of7|?
SPIHo = %Xf H=7|o 22H o3S
(e]3
|

2) WCCF ZAHZE MBI0|A Bt =Xt} O|0F7|=

Yefubof= [ IO N | wccr 5th Edition 214
HX|


https://www.culturehive.co.uk/CVIresources/research-digest-understanding-cultural-vitality/#summary
https://www.culturehive.co.uk/CVIresources/research-digest-understanding-cultural-vitality/#summary
https://www.yanolja-research.com/brand/attractiveness?lang=kr

H WCCR 5% .. 27 |8F Z7(Policy-based Evidence)E '=0{AM

(1) MAI=A| 222 ZEWCCR : World Cities Culture Report) 5

1) WCCR 5th Edition

R 109 152172 AAHZEO|AM 2 MAZA 23 EZH(WCCF) 2025 MAUOAE <WCCR 5

=" =
Edition>0| &4 UZtE| AL L|CH WCCR(World Cities Culture Report : MAEA|23I2|ZE)E WCCF7}
2] 21 e, MAZASS E2tSA U EaPdM ENCE o HIMAULCL M2
H 58, 22 & ™ MA 4570 NAZAIQl E22tEAH L AM AtgE22 TEH D T'__klol'—'—,
EAl Zeplgo| MEfet Oz F daksS MAIZLICL O|8H0lli= <Data Explorer>& EH3 Z210]
HO|AESLICE WCCF ZAOIENM ZAIE, X[ #YE HO|HE & XotE = ULF MH[25t0
UEL|CE OECDR ¥ & 870 A& FtH| 12| ZEdSt= <CREATIVE Data Framework>Z2t=
ME2 X2MAE =28st A 2 B LCH

WORLD CITIES PUBLICATIONS PARTNERSHUB 0 =
CITIES CITYPROJECTS  NEWS ABOUT US

P ke DATA EVENTS CONTACT

FORUM REPORT

DATA EXPLORER - INDICATORS

Share your feedback on the Data ‘Welcome to the World Cities Culture Forum’s CREATIVE Data Explorer. Here you can
Explorer: view data submitted by our cities as part of the World Cities Culture Report 5th
fo@worldcitiescultureforum.com Edition.

Our new CREATIVE Data Framework organises cultural and creative data into
thematic categories based on a data framework developed in partnership with OECD
(Organisation for Economic Co-operation and Development). While every effort has
been made to provide comparable data, each city draws on its own sources,
geographical boundaries and definitions. This means some figures may not be
directly comparable with previous editions, or across cities. The data in this tool
should therefore be used with caution when comparing data between cities. Find out
more about our Methodology.

Share your feedback on the Data Explorer: info@worldeitiescultureforum com.

SEARCH INDICATORS: ANNUAL NUMBER OF TOURISTS

(showing data for 40 cities)

o Annual number of tourists who are non-resident visitors staying overnight in the city

View: ‘ Cards H Grapl H Map | Filter: | ALLR
CREATIVE FRAMEWORK
CATEGORIES: City Figure Year
ALL CONTEXT :

ECONUMY & Abu Dhabi 4,800,000

EMPLUYMENT ACCESS & Adelaide 3,422,000 2025
PARTICIPATION TALENT Atisteidan 24,500,000 2023 Statist
INFRASTRUCTURE & " P p—
HERITAGE VALUE OF - A o h
INVESTMENT ENABLING Barcelona 15,600,000 2024 Observatori del Turisme a Barcelona

<WCCF ¥IAIO|EO|Af A{H|A Z=9 WCCR Data Explorer>

OECD2}e| &=io 2 7St <CREATIVE Data Framework>

Sectors ployment | Participation & Heritage | Investment Policies

A9 =] 747(1|9} M2 Ol X} of o| 2} o} Ext X xH
oHa} AbSA g *hod mi=3 S5O AL HK] O:H_-I


https://worldcitiescultureforum.com/report/5th-edition/introduction-to-world-cities-culture-report/
https://worldcitiescultureforum.com/data-explorer-indicators/

WCCF= 0|0 @ei™MEE WCCR &7t2 Sl 22 HMO|A <H0|H2| 582 %(the Power of Data)>=
RG2S LICEH o|fH BERMOIME <@7HK|2] £ (A Good Data Strategy Should Be About
Measuring What's of Value — Not Just Valuing What Is Easily Measured)>, <@A|ZIo] & E0Of(it
Can Give Citizens a Role in Policymaking)>, <®@EHES} 24 &Z LYt Can Identify Trends and
Flag Up Problems)>, <@&2t0l& HEfA AEYS UG HM I U (1t Helps the Arts Sector)>,
<®H|8AAto| otL|zt JHX|FTY ofAtZ X|2(It Supports Values-Driven Budgeting, Not
Cost-Driven Budgeting)> Xt20|A HO|HS| S2dE8 d=xstn UFLICL 5| “Cheot HE FH
of#to] ofLf2t “Z}X| 7|8k(Value-Driven) G4 ZAE"S 7t St1, "E2PMo| MH-HMH ZatE

X
574510 MHEEXS| HedS H"517| flol Ho|E{7t SRS ZXstn AEL|CL

2) IAELH MARAS2 22P8H 7|/ E?

WCCR2 Ehed| AHEDE OfL2t 2 R EAIS2 M A SS Teolol 222 2oPEM EREES
HMAlst AEUCE M MA GDP2| 80%, CO. HIES| 70%E AX[st= MAEAMES F2 FoPdX

C
S8 7Y ER <K ZZ7HCreative Workspaces)>, <7|$2t 23}(Climate & Culture)>,
<O0FZF AN (Night-time Economy)>, <X EH 1} WS (Youth & Education)>2 HAIZHSL|C}E OS2 X4
M A ES Bt S (Regional Insights)= HMA|R=0, NS0t HO|Y, % =3, 83 50|
ZotEl SOtAIOte] = JM EUCEE <CIX|E 2349 QI=Z2t3}(Digital Culture as Infrastructure)>,
<&O|X| T+ =M (Creative Districts> S22 2981 Q&L|CH
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(Natural Earth projection)

<Reqional Insights =41 C{&0| £E|= WCCF 2|¢l TA|S2| [HEE 2x>

X|HH 4THOf 0|0 <People-Place-Planet Z2{|>C 2 Fotst <NAZA| & #Ho| o2 HARZ
(Blueprint for Cultural Policy)>= HMA|StD UAELICH <@PEOPLE(AIE!) - 3782t 7[2(QF Z&d>,
<@PLACE(EZ) - S7HAE-QIZ2ts, <@PLANET(A|F) - 7|=-2& X|H7lsd> GYLE=
MAEZAIS0| =F5oF & Oj2f EFxo| eats MA[gL T
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People-Place-Planet ZZ| A2 2 X A|st=

NAZA] 28Pd*o| o2 MALEl (Blueprint for Cultural Policy)

PEOPLE (AFE) PLACE (&) PLANET (X|%)

: 3t J[zlet 284 : ShAE- =2} 1 7|2 EEXHts8
| =gdsct 80, 28 =5, | ¢ J2, MEL LAY, | 23fet 7|2 ZM| BHE,
= gd HiM, CIX[E AKXt OfFZtEN 38 25 o 28 I

YU =, Z2|A =AY 018, EAA =Y | EetFry 7[=8H,
#HAEY Ho Fohus S, =2 2t E, HFLE| =2 8H HESR3T,
dE-=X A, Al M 72 AHEs Zet A&7ts 2d =7
maeg oo MOl =2k SLX} YoH.Z8HN =A|EH =27t X|&7tset 02 &
S HOIXEM S ZA| = AQUSHE EA
WCCF= O] E1ME Sl 22 2StEAIS0| 0| ofL2r ¥Eo| YEfAE O|F0{of &s

rok

=]
xS0 JUELICEH OECD, UNESCO 1t GATt E2tEA| 22Y AHEHA HEQIE FFSHALLD
FLICH &

HMeretL et 3] 'Holy 7|E 2o HHY 228 HEJI'E S A7 02 MCHof A
XN&7tset 2EA RS =E30F oot 2ot AFUCH

-

(2) EH71%t H* (Evidence-based Policy)E st EU?
1) <2025 |UH23 E3SH = (FCS)>N

Ol O|f+H|O| IO A= WCCR 5% &7kt HASHM <5 7|8t HM(Evidence-based Policy)>E &
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10| 7=l F2025 SUIAR 2IEAZH QJFCS),7F O =0 AHEOF & 3% X2 QIL|C} 0]

HIME QAT ZAl BIE AKX A Q <UNESCO FCS : Framework for Cultural Statistics> 20094
HME ®H J ESE 24200, X[ 20244 9”0 O X£0H2, ol 980 XBE2S 2U7tst A QLI

QEE + Q= LIO/E, X#, dE[1 EAH= & 7/8 XS +E6f1, I Fo FE
Z&-2L/E/ 8- B o} o E+E o/l
("2025 UNESCO FCS : Framework for Cultural Stastistics;(UNESCO, 2025) A& %)

o

ol U237 ESIEAIMA 7HHo| A2 <@AISIH k] SHM0o| M3, <@CIX[H M3l 7|=
7|4 ZotRielo| tH3ts < H EAusEat H Hetd g8 dod>0= QoFFEL|CE 3] 2025
UNESCO FCS 7} 23}9| 7HX|2 HiglE = B AH.AMAL ZAlo|AM MEjA-AIO] SAloZ F3SH He
e St AAES FLCL 28X &7 Had] $XE MSste =78 9o, A=l oM 2219

1) F2025 UNESCO Framework for Cultural Stastistics = Part 1. Concept and Definitionsa. TPart 2. Classification
Guides (UNESCO, 2025)°t =57 gA o|mjo|m Vol. 2024-95 F-28x| &0 LEPd/ A Fslol|l&o] Wst, #1/2. 2025

QAT Bax|EAP] Uehd Sajolaepe] Wal (Ush, AeSstad, 2024.10.17.) £ A7
2) UNESCO FCSo] Tjgt AIA®-S 9lo] <2ah+Aa] o #Ho]m Vol. 2024-95> A%



https://www.uis.unesco.org/en/methods-and-tools/framework-cultural-statistics
https://www.uis.unesco.org/en/methods-and-tools/framework-cultural-statistics
https://blog.naver.com/i_sfac/223621408603
https://blog.naver.com/i_sfac/223621408603
https://blog.naver.com/i_sfac/223621408603

A0 Hetard S s Mots A0 2 MHLEASS 2lnlgtLtt 2 2Lt 0|F AMESo| EoiES
Efo| Moot S|, XIZ2 Al YEE0| Q7 X EIES AHo= YES= AHOA, O
HH2 “BRE BSIE Holst 2007t offH HIIE JHX|2 & AU CHst ME22 HolS MAls
Aoz YIrEL|CE otX|Zh A0 22 Y T2 Yol HWE = UASK[= OTY| 2Z2
OIX|7} Qg LIt o] HotH Haks vtEste 222 2=t&4 HASS MH8sts A0l 2204
B2 A LI

2009'd R CHH| £ M=, <@FH S H2CHANM “E3F X ST HEY
Creative Ecosystem) BEI"29| FHE>, <@7X| M/d(Value Generation) & £
2E>, <@ AT MiEst A o2 d HY>, <@CIX[H-Al EF
RFEILICE 2009 <23} AtO|2(Cultural Cycle) ZE>0ME 2310 AtS|H xtelg &
AALLt, HEH Eff= 0TS ZH oA D2 HE2 U
A

PN
A wetolgts dNE 2Es2 S AP E}ASLCH

2009'd £2} A}O|Z (Cultural
Cycle) 2

(EX : 2025 UNESCO FCS;
(UNESCO, 2025))

Olof Hls 2025 2ZH2 <23t A HX MEfA (Cultural and Creative Ecosystem, CCE)> @2
XERSED, JHE AWR[Xf(agent)2t 15 7H| &2 AE AHHE 7HX| d-do| S0l fIXIAIZLCE Ol=
=0t AR A2 E g0, 22F 2, €Y 7, ME-2dd UEg modts SME 23t 20
Lot OSHE 7hsotAl oot FEeLC oo mat <A JT>, <AR|H A& 28>, <SUFHe=Z
X&7tset 28 £3> 5 2210 HEMH-ZFEH 7|oof thet QA S =5t Zotgass Tt
AH40| Of X A

O ot At M -ZAAE MEfAHZA QIATILICH MER RHNAME SAHIN WK HEE

] H 3 A AN E-S(informal economy)tX| E3tStE 2310 MM.o=3 X2 2MetL|Ct O|H

OME <23t U EEZMEfAH(CCE)>E 771 <22tHY(Seven cultural domains)>1t 77 <&t
(Seven transversal domains)>2 2 TESIFEL|CE <ZtX|AFE(Value Chain)>2 CHA|SHE

Hl
i

02 H
19 nx

OIXBIE|, EAO| 7|8 CI9= O{H3| <017

-



QIZt oIS X|7|ZCH= O|X|2 PILICE SHX|QF HMX o|X|2 THE QAMM|A= o|o] Q1Zta} 7]|#9f
ogo] MEFl FoPMEfAlO] HMS ApMo= = HLHE o + JASX|= oFULICH

23} U X ME{A|(Cultural and Creative Ecosystem) 9| A

770 23 9 23} Y X+H [FAH(Cultural and natural heritage), & 0|& (Performing arts),
(Seven cultural AZol= 2 J0f(Visual arts and crafts), A|&Zt A (Audiovisual), EA 2
domains) Z T (Books and press), &% (Music), CIX}Ql(Design)

23} X|A(Cultural knowledge), =X (Festivals), QIE{2HE|E O|C|0{(Interactive

770 "t 39 : 5 o 23
media), =2t A EA S 23t 2P (Cultural governance and management),

Seven transversal " .
( . =2} WF(Cultural educatlon), =3 #&(Cultural tourism), Ct=& 7|7] &
domains) x

oH|(Mu|tlpurpose devices and equipment)

Model :

+ Platforms

Production
it
Artist and creative Markse I.m(

producers S uni units

\ v

gistics
and distribution

Dissemination
and consumption

Curation and
programming
unit

Innovation and u”
expe rimentation i y

experienc
||n|[

unit i '\L‘ n‘r|
\Ti’ﬁﬁ Cultural knowledge [T | L3
A restivats m vl K.m"“:?'
[ interactive media + E-commerce agents

Herltage experts
g,-‘.:,- Cultural toutisny il ——
KY, Cutural educati Preservation and
iy Coltural governance transmission
B mamAgRmAnY Communities *._ Archives
sacil

® Final product

20253 M2Z NA|StE <7HX|48/d(Value Generation)> 2%
(EX : 72025 UNESCO FCS; (UNESCO, 2025))

Ol WCCF ZAHZE MAUS E8 <E3FA|A 7|ZZEAL (Nulmeting Culturele Voorzieningen)> &
YAHZE oA 75 SH SAHY|E 2oHEM A E =l Ax 2 +=H0|AS L L
2 EE AEo| &2 HC} MA X 23t SZHEMO| 7|XE CHX|7| {8,

EAl M BExol MaMe ZAst A IL|CE <2022-2026 OFAElEEI‘
A - (Amsterdams Akkoord)>2 "ZE A|QIO| Of=1f 232 Jt7t0| FE 4= Qlojof st
FYAISt, 2024E0]| JHEE <AR2|7|BIAlE T|E(Amsterdamse Referentienorm Maatschappelijke
Voorzieningen)Oll= 412 FE 125 0.25m (K|S tHel) L 0.20m(ZA| )2 2257t EE oIFE



YARMSLICL oo RS37| e = 2O et oAl oig Titg S8 Ho[E7F ZRMSLITH
JgiA KAAHEZE AW AN ERiAE dEE SEHR mofstn

eES okst, £F X|Y(inhaalslag-stadsdelen)2]
HEHE SAQ% BH HHHcE EMIUSLICE O AF9 ANE2 &F 23V(EANE =2F EXE
st MHMA 7| (ruimtelijke opgave)2 2 ZEE £ UA FUELICH

Aol ANMEEM, M BE ZLAHY X.BHEI|SHEHMOE § HEE 2
<@U|O|E{H| O] = (Database)>7t A1, O|F LA TUL FHUUKE flet <@AEHE[E H(Interactieve
Kaart) : maps.amsterdam.nl>L 2 2 FRYPSLICH EoF A|[2E2| 7|88, X[9E 242 71s5H
HF= <@UAIEE(Dashboard)>2 AlZf2t MHIAE KI5t 37§ =at 2% X0 tiet 44X
2N 2E3M0 <@R3t Z20Y 2 H M (Cultuurprofielen)>= ZZHHEL|CE O|f Z=AtZDL, E9)
AAHZE Noord(E5), Nieuw-West(XME), Zuidoost(H &) X9 TA| AN HFECH E3A|AE0]
2N BEEst Zdoz mpetg| &L Ch

% Gemeente  Cultural Facility Mapping
: Ameterdam Analyzing the spread of cultural facilities over the city

Gross Surface Area

1,125,314

Inhabitants

931,748

SAl-ratio

1.21

Tomilom Feedbark

dic b
City District

TAP ON VISUALS TO TURN FILTERS ON/OFF =

Total per city district fehriakRunction

o=

Specific Function

2=

Illl---AMM
I
Camrur fest Zuid Jost Zuidoost oord Vaesp

...... euw-sest 25

<YAH|EEA Z2pQl=et QEZE[E W AO|E>

3) ¥ BAKGEE X
O dAgag A9 a3t XIII, 2024-2025 Al H 11 A|(State of the City of Amsterdam)

- JA| B34 [>https://onderzoek. amsterdam.nl/publicatie/de-staat-van-de-stad-amsterdam-xiii-2024-2025

- A9y PEr S gjA]EE Dhitps/onderzosk amsterdamn/interactief,/dashboard-kemdijfersab-brede-welvaart&taal=en
O Folo] Lt Al njY= AT (9] HEE FA)

- Amsterdam'’s brede welvaart dashboard

D> https://onderzoek.amsterdam.nl/interactief/dashboard-kerncijfers?tab=brede-welvaart&taal=en

- Rotterdam’s neighborhood profile

> https://openresearch.amsterdam/en/page/122228/nulmeting-culturele-voorzieningen


https://app.powerbi.com/view?r=eyJrIjoiODMwYjAyNWYtMTkwOC00OTkxLThlNWUtOGUzZmY1ZGU1OGVmIiwidCI6IjcyZmNhMWIxLTJjMmUtNDM3Ni1hNDQ1LTI5NGQ4MDE5NjgwNCIsImMiOjl9
https://onderzoek.amsterdam.nl/publicatie/de-staat-van-de-stad-amsterdam-xiii-2024-2025
https://onderzoek.amsterdam.nl/interactief/dashboard-kerncijfers?tab=brede-welvaart&taal=en
https://onderzoek.amsterdam.nl/interactief/dashboard-kerncijfers?tab=brede-welvaart&taal=nl
https://onderzoek.amsterdam.nl/interactief/dashboard-kerncijfers?tab=brede-welvaart&taal=en
https://wijkprofiel.rotterdam.nl/nl/2024/home
https://openresearch.amsterdam/en/page/122228/nulmeting-culturele-voorzieningen

O =MZEME= ST <HO[E 7|8t EotS7HEM =7 HEf>0| 7[8o] gL BEaME TI[Ho=E
Th=d| QIFCHH| R SHAHS HlWHE <1'H . HHI|Y ME>S XS0, HI|Ho= <2 .
7|71t HEf>o2 ofdY WS HNGD QUAFLICE £ <HEE A[ERH(typologie) HE>S Sl
ANEREE 728N ST EHERILES ZAA R0 #HEE = AA AEHC

O] 22842t a0 Ats YO O|ELl= <YAHEFH O=-22 X|&Z(Amsterdam Kunst & Cultuur
Kaart)>= QIE{BE[E X|ZAMH[AQYLICH <E3HA|MEO| X|2|HE A|Zzt> AH[AEDE 0H—|Ef 58 794
"‘Rl'o to| HShUt HiE2EB 2 XA 7”"' “Eﬁl* -_rl=; | R%*Ll':f Ol -rl*H O**Ele':”\l

P 0|E Ats2k(scraping)E {ITt 7|&X JHMMES HEWS #OF ofL|2t, AR, 7|2, X|XtK| 2l
gaoz oy 22E RAIELLCL X|= 7|8 GO|E 37§ & A[RLOI&7t7} 75!’“ =8 A2
Hetst=g M=Mol AR LA OM Mafs Mgt S £0AZ a7l ASLICE E2SAH A7t
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SHYLCE WCCFE QefHEE <«SH7|8 22 M (Evidence-based Cultural Policy)>2 22| O[S
AZSZX T HMH Folo| dutz ML= SHE A= <HMI|H S7H(Policy-based Evidence)>¥
7ks’80] FUCh 7|82 A M dalE HE|5t= MUXEKPNSS ZOMM <E312| 7HK]> SAHED
SO[CHL], ZEH Xtz o 2AH5I0 oS BiEst=s WHIISHAIME L7t LD, FHEHoR
#ES SIROX Zot= AUSOAI= HET WL|CE

WCCF S| EA|S0| 3 A2 Culture Counts(23H= countPCH4) : new approaches to
evidence-based cultural policymaking in World Citiess(Bop Consulting, WCCF, 2021)S 27tst HO|
AAELICE O] ETMOME “Data to unearth inequalities(23HY 2EHS AEIE WE0|= G|O|EH),
"Data to enable engagement(Z2td X E 7ts7| St= HIO|H)"E H#=5tH O|O|E XM ECH= O[F
ol 7|& 22PEMo| O|f SZS dxeLCh <FMATRL| 67HX| RE (Six principles of policy
research)>2 MA|StD A=, O SN <@FES SO ol IPHOE HI|>, <@xXt 1 0|42

Aoz US7|>5 £ & L7} AFLCh HO|H= Ehedl ARO[ OfL|H, A= 1 N2

=
2580 As = UXNT, 21 WYt BRSICH ZRTHLC

Culture Counts:
new approaches to evidence-

based cultural policymaking
in World Cities

A case guide

"Culture Counts : new
approaches to
evidence-based cultural
policymaking in World Citiess
(23h= count?tCh (Bop
Consulting, WCCF, 2021)



https://worldcitiescultureforum.com/2021/12/21/culture-counts-new-approaches-to-evidence-based-cultural-policymaking-in-world-cities/
https://worldcitiescultureforum.com/2021/12/21/culture-counts-new-approaches-to-evidence-based-cultural-policymaking-in-world-cities/
https://worldcitiescultureforum.com/2021/12/21/culture-counts-new-approaches-to-evidence-based-cultural-policymaking-in-world-cities/
https://worldcitiescultureforum.com/2021/12/21/culture-counts-new-approaches-to-evidence-based-cultural-policymaking-in-world-cities/
https://worldcitiescultureforum.com/2021/12/21/culture-counts-new-approaches-to-evidence-based-cultural-policymaking-in-world-cities/
https://worldcitiescultureforum.com/2021/12/21/culture-counts-new-approaches-to-evidence-based-cultural-policymaking-in-world-cities/
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f. "Measuring the Social Dimension of Culture : Hand Books(£2t2| AlS|HM el H HES)
(Transit Projectes, EU, 2023)2 47|84t HMZ =5 ZHMILSOAH B2 AAEES FLICL
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ol HEIME "3 BF52 TEZ MEHOIM EMSIX| 24E=Ch(Cultural activities do not occur in a
| 2t4, CHFst FHSQ| H4SE8, AAN, dEX, MM, M4UH
g ZAx5tn AFL|CL <BH2t0|E(Theory of
| 2 At M= 525t 2ot YLt
ZUE0| SHEl= HdEHoM AN HHEE o420, <E2 XA (open system)>Ql 21ZH ALS|0f| A
£ Aol <P(impact)>S HolEt7| 2= 3t Tl E(evanescent concept)O|2t ZETHL|CH <HD}
O|2(Theory of Change)> ™H0 o x|
Olsfi7t Haa2 ZXRTLICE =Xt X0 MM Ao2 HEEH, 4F5F2| < |

EMS TS CHM 2 A 2sts 28 2o AAXS0| Maf &otof gt =2 2PdMo| £ OHE
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MEASURING
THE SOCIAL
DIMENSION

OF CULTURE

HANDBOOK

"Measuring the Social
Dimension of Culture : Hand
Booky (Z2t2| Atz At
=X e 2 (Transit

Projectes, EU, 2023)
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https://www.mesoc-project.eu/sites/default/files/2023-06/mesoc-handbook-final-june-2023.pdf
https://www.mesoc-project.eu/sites/default/files/2023-06/mesoc-handbook-final-june-2023.pdf
https://www.mesoc-project.eu/sites/default/files/2023-06/mesoc-handbook-final-june-2023.pdf
https://www.mesoc-project.eu/sites/default/files/2023-06/mesoc-handbook-final-june-2023.pdf
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371718t 23PS™(Evidence-based Cultural Policy)>2| 7|X|& =0| MEX|Tt 7|EQ| ™ HA QtofA

= T U= HIO|HTH =0 2= <MT|8E ZH(Policy-based Evidence)>Z +

&L|CL 0|8 &=t H, =XIE CHEA E= 0| 2Rt O3 =2 #4F& O =30| E Eahe
| A

il R 7RIS 20eLICE O] HPE2 O S0t HSHK| QitH =t 0 S|t

K W Atle =9 <Understanding Cultural Vitality(2SHet2 ¢1)>(Centre for Cultural Value,
2025594 LICt Ol = =X AATI|ZHQl <Centre for Cultural Value>02t H|PZ| 2aPdA e 7|z
<The Audience Agency>7} <Research England>2| X[R2 2 A|dst AAQL|CE O] AT <22HH
23 (Cultural Vitality)>2 X|¥ge| X|&7ts8- X8 -2|SEHHHES ZtR5e Y Q42 d73%t0, 0|

A HES XNENA WEE F=Fot=d, S 227 S7HE0] ASLIEL

O] AFE <5H 7hstt AU “FIt">5ts SSFMO| XM IS XU MEX ESX| B HIES
X Hstn QlEUCh 7|& 23X|H7} nF osat HER Qo] RN £, M, 18 S AH-FN XH
S <F5HI7| 42 A>0 AESA USSHe HiE, FH|, M B #@S, F0| 7|We| 25t &
HIZA-X|H-AHFLIE 7|¢ 28t= FEHOE BINIZ|ACHD 2HE Mg 53] dyEshs
EIZLEY- 20 HOIE7L glel, <58 275> —» <87t 87ts> - <84 YoM 25> &e
TFEH 2ZHE XML o] IPHoN S3HMO| 93t <2310 EP3Kinstrumentalisation)> /S
ZRD, BHMEAY MY +H22U 27 SEE|D Ut HTHLICE E3 A= <LR>Y 2O
Y XrUe2s <o0jet Zi-E ZHY £ QSE BZYULL <5 7H58>0] <23y 7HK>&
Kots 20| ofdE MQIgLICE 22|10 2SS <5 27tsT >0 <BH 27 st
>0z Heot 20| 2 on|7t UGt

“Traditional indicators have overemphasised ‘high culture’ and formal participation,
under-representing informal, local and community-driven culftural life.”

“Statistics often miss out on self-directed or open-ended activities. They also miss the
depth, meaning and outcomes of participation.”

“Much of everyday culture occurs in informal, self-organised, hyper-local and relational
ways... It disappears unless someone happens to write it down.”

o] Ao 2H EIX|EE X0 SHHE|0jA= oF & <0|OF7|(stories), M= (context), YA=
ol> tofjof stL|Ct o] A7t HAISt= Zi2 THY X|EM|[A[7} Ol <Cultural Indicator
Suite(E2HX|E F2)>ULICE <O TS FHO| ofL|2t CHE EHAo] Olgl>E X|&st, <FZEX| $H

i
b

B2t 71E AtHel Hets Al=gUCh M= + HIFEH +
of gE2 oM ZASHD, 0|0] =8 S HY-SA HioJEet HZE Jtsdt ZWH TS
o SHOJ| A
|

x|'6c'>k§|_||:|._ uXxX 71=6F 740} 17 EHi| S| Mk MM Oo|E| 8ol =igMS ZFESH|C

5) "Developing a Cultural Indicator Suite: Interim Report (July 2025); ¥ s Alo]E QoF =3t
6) <Centre for Cultural Value>= Leeds thdtwof] Ax|gl ZAAL 7]H 02 Paul Hamlyn ATt Esmée
Fairbairn ATo] x|¥og 29 (YALO|E https://www.culturalvalue.org.uk/about/ 3%)
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https://www.culturehive.co.uk/CVIresources/research-digest-understanding-cultural-vitality/#summary
https://www.culturehive.co.uk/CVIresources/research-digest-understanding-cultural-vitality/#summary
https://www.culturalvalue.org.uk/about/

A= <UAESHeveryday culture)?| Z2M>, <2310| ZCHY MM Zuh-E 2SN, 1 HMEZRN <231
2H3(Cultural Vitality)2| 7H'E Hol>0f 27t <70 22t X|HE FY>2 of2et Z0| XA[St UASLICE

<2313 £3(Cultural Vitality)>2| 71" Hoj

XY SsHel €d £ 2210|=0] EXHSt L (presence), & X &| 1 (participation),
X|X|8t=(support) &EHE S

“Cultural vitality is the presence, participation in and support for arts and culture in everyday
life, central to resilient, inclusive and thriving communities. It requires the creation,
dissemination, validation and support of arts and culture as a dimension of everyday life in
communities (Jackson et al, 2006)”
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Analytics ME 7t SH 7ot <228 ZFEA Oj#HE X|3(Global Tourism City Attractiveness Index)>,

CE <OFEXl 0j3E X|4$=(Yanolja Attractiveness Index)>(OF=Xt2|AX], 2025)1L|Ct. TIZF HE| 7] 0]
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https://www.yanolja-research.com/brand/attractiveness?lang=kr

=
Analysis)2 & I A|Q HHEE FEMSLCE XBMA= EME Q240 <2HEEA|
O = (Attractiveness)>1F QIX[A 2490 <& T Al Q17|(Reputation)>E T+EUSL
< A9 O|QF XAtHZAZTS, <EZA|Q| 2312t HAl>, <EAIQ HE 2HXES, <EZA|Q
SHAl X2l (Dimension)2 2 FA3MSL|CE

e e

|
| stoiAs> S 4749

o — YA
BT 0 BEEA| 21| L ojE=
(Attractiveness) (Reputation)

<2EE HZEA HHE X5 XE2TY 7HE> (BN : OF=Xt2|MX((2025)

ZAF Ao SEEf 2025 191 ATHME 590), 2024F 19l BEME 69)2 HERELICH
HI2 M22 202590 MPIZHZA)Qt 2 dER)0M =2 & LA, 22kt AT,
Ojet AHEFENM SLHTEL H2 =28 755D ASLILE <A 3ot HA> Ert
<Al Bid> dTYEC &2 F2 AHT0 dUHez FFSIHAE: 7|2 8 MY JZo=2
el X7t bt HE AARH | O 22 2EUYM 8=t &2 X EHAO[X| 2
=t E SAHZ DifE(X] e =AlQl 29H OfHo| tiet 5F LEo et M22 IgS UL

T— oo= '

2) ME2E2ATHe| £ A|Oj= F2EH|AH| <City Attractiveness Compass>

MEEZJYTH2 2025 F of SO <OfHF A EAUH TEFH|A HF (City Attractiveness Compass:
Attraction-Centered City Development Strategy)>S ZI¥sien JASLICE O AL 52, <7|&E

=Mool AR Fgut ol oHAS Hof, 0 M M2E2 =AIRH TES HeH>ot1,

=
<MZ2 =Al 3oz s "2Al 012 Jiga MFes Fol 8 Sy =AIEH
HEHAE MAI>Sts AYLICE Ob22f <2578 ApX|Ftof CHefel O3 4 mef 8l "n7fol 220
e g XA SUZ HE>1 2H <Z=H-0iH-8H0|HE ZotESE Z=t84 id & olet
AR EedMol CIXBHEDX) &t HA>= 27t4el gatz 7|oista &L Ch
2025385 H Tdst 7= REE (M), SR=(MSAIEM), BO2(M22TH) S ZOFE
HEZIS0| oo <zA0NH 7 o A TEHMA =5 F+>2f IHZYH W2 & <=8 2
g8 g35>2 dols YAz AL, 2026120 EaM7F 2ZhE O FYLICE

<OIEZH ZAIL™ T2H|AH|(City Attractiveness Compass) H> MIF LHE

O A0 7H'E Fo| 3 HEHMA =& A7 oSS STt HE ¥4
1 202618 M Z7H 01F 1 2025 WCCF M3 &HH, SAFT2025 7H%| &

I ZAILH EAMDHEH = o

O<MHESH AL @=AIH= @WCCF S 2H  @2FZY SAFT2025
HEFMAI> (City HEN = o e

: = - g8 dqz ®HE Sl MEAl

Attractiveness DIYEZ 23 34 SAHCHE HFA|
compaSS) 7“% I‘Il?_l' o o1 oOn- 2

7) AH8A 27F B, NLP 7] 40| ot 248 dlo|e] 24 cigo] MU oo} & 1474 : oi, Amlo], ofgiol,
nyAao], Z2E7o], 2AJoto], QleyAofo], Zo], d&o], E7|o], HEH0], §t=io], o]da]oto], Ej=o]
8) YouTube, Tumblr, Instagram, Blogs, Facebook Public, X(FtEE]), Review, Reddit, Facebook, Forums

_‘]5_



WCCF 2025 2AHZE AMSl
Z2OHW F LR Global
Caféo| M MEZ=Z2H el “City
Attractiveness Compass” S+
oA Eo A

M EN  dAHEF ALY,
WCCF AR =)

WCCF 2025 ZAHZE MU S22 EO| 1120 XS IHZEZ <SAFT2025>0f| Al 75t
ATAZME, Al dd 232 S HoM TI-sH QAAZHA O4=0| o A~Fs ACjo] 2Z 00|
FEYE MER AZEIDQE 2430 e AYdS A7 HiEd2=2 AJWSta JASLCL ofof S
4N B4 ZAZ™H Mo MEfo| oA E FE5t 2H-Z-0H I MEMA RS Mt Hads
HAIELCE B30l 377|8t HH(evidence-based policy)2| CHM|l £O0{A, =Xtof CHet HEFEM
=9 Hld XM EChe, <AHE 22 M- ojA aPge ECOF 20| UA &8StAtn FEeLCt
ESSAR ROIXt St xAE 7|8 HME st <BH>EM ELOhs, OAS 8o HYEs=
HHMO| X[ IHX|>2 FRE|Z7|E 7| LCEL =AE B2 MEE ettt 23t&AH #50| ofLzt
Ef g9 2= S oMol C|X|g MehDX) MEez &8E|0jof gL L 22Y T =% =&Y
XBEMALC CHEHEE F76ts <DIYH 2288 J1L8 ol &3> eSS Xt

A
"
>
1]

0
S

=Xt s Ast7]

S|4 BN % 54 S3EA 73 A 22 Al 7+ 29 H@)
g g !
SspEo| X|gshe B} Gl 3 Y DIYEMEZOE 2HE 24
7H%| A DX(CIX|Zixghe| ap 7|ukst BEPH 423

<EA| O§3 ™2F H|A|(City Attractiveness Compass)> f'E2, Ehed] 22 St Fe+9 =59
<X|E(ndex)>=S HO{A, OjAESA T A|XEkO] X|Skx T} sHAIg A E|HAHIS E HAISE= <HEHHA -
Compass>Z MA|Z|AFLCE MZ0| F22= IHXRC| 225 HOF= <SAX| &> #0F OfL2} <EA|0fH
Heeks 3 <HojH 22> MH|A KE EHES AFLCE WEHo & O KNS A70SHASLIC

<Al O FHEF HAI>2| 7HE e

EA| 0f= HEF MIA|(Gty Attractiveness Compass) = SAHAAT + Cl|O[EISZ! + TEpUSE

odg HuE HAMe A oj2f g DIY “dx 7}
28N A4 22| H| Al HH3F M Al Hiolge &3
(Statistics system) (KPI system) (Policy Direction) (DIY Policy Tool-kit)
i aEw  t MEAEsel . " QIERIE|E
B .o o443} EalEUs 24 GO 2 AR
H A (‘I:n dicators) (Initiatives (Trend analysis) (Interactive Data
T4 Outcomes) Platform)
LR 27-23-0122 £A ZRUC WNQAZ BYHE EAHEY T
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4) 225 oH@E)S| o= o ot A .. =Xt Cj4l 0]o7|?

AMNEE2 BEEHY 289 A0ZM <xxXAt>F MEStD O70] & O AHo|ata YEL(T) opX[E
MY ZXb= 3248 UEE= AR oot QMK THA 7 WA, £ SiLto| ST ASETY
HYULICE Moty HYZAE A2 BShs HA0AM FF2 Latdnr Fe=hd, 10| 2% =22
HHYEES FESI| oFSLCL SSXAS 8L SoX[Moz MESX| T, FIPHMO| EIlHYS
20| X2 BWS= A2 £ AR 712X oI ZET oLt EMN DeS W=D SN AULICH
ety £7o| =AUS MAISHE nretRre| of HIFEH, HISIH 2HA KoM O 7K 7F Q1A E|0fOF
St 22h-AR|H vid2 o0 2EXCz 4F5F2l 7|ghe motd =77 Ao HESHK| §2
Oiae = ASH L
“FEBII IS B EE/S0E EAfE Holx] ZE Egto] AMEIL). 272 ZFEE FofA 0/
Bgto 2 & A0k X BE Y FFHE0 BIEA BgtE SHEH fHIXE
=L FHE=, 2022)19
=3 ddE S| fsiMe AAE Olshiote A MA 'Ol 24 =[0{0F Sh=0l, ofo] 7|gtot
82 3 7 AL (B3] X)) o= & Btgsty| W0 25| AHel 570 E7ts e LT
M et AFUAM M g0t 5o otAE MAIYRO|, 2ol Agdut &l M A (closed
system)E& HH[SHOFE 75t HEE, 01 7IEHNO0|2 E2l, EHHEiA0 HEd= A M YLIC
=29 Z3tFH AL Arjo Klamer= <ZdX<2| SO 2> WMSRH 0|F BASIASLCH
“Mefel ZIXE FEFo7) f/eF I ofH Ak T JfA|of FgES O/Y 22 FF g9
MEYof 22/E 7/of0F BICF (Arjo Klamer, 2004)17)
“Eop0l 2 HOF YO FL HFHE SH0| Y4Fd1E, YREF offA FHY HUY
ZHEIE FA0| OEF FHO| B3 ECF (ZAE-LUES, 2020)
“There is no universal definition of cultural and creative sectors(CCS). There is no
consistency in terminology relating to CCS. Conceptualising CCS is non-trivial. National
definitions of CCS also vary in scope.” (OECD, 202272))
ACt7h X ®#o| 7HE 2 Y 292 202 H#ME= O, EEHH HUWE M M2 288 =
A= SEOE MEHS|M 7HE S 2tESHA HAst= A2, AEY E7IsE DL OAAE o™ 202
BAS=LEO] ZA#E OfL2l, O 7HEO| Oldikl= ArR|™ 2AY {0 Siel M= Ct=7] ME0,
BE RN E8EH= EEHAY X&® HE Yo= 22 ENMY + AU AT 22EA A=

9) FEstR|®o| YR/ Fatofleo] Wigt - #2/2. X HO 2AA SHAE F5oh=, AlgHA 2ot ARl
A, (FolE, £2H+73gA o]fm|oln Vol.2024-10, AT, 2024.10.23.) 8.9F R}/

10) 23(2022), “FAold AU, zetol& 2022.1.10. YA, 15upshd

11) Arjo Klamer(2004), “Social, cultural and economic values of cultural goods, Cultural Economics”,
Japanese Association for Cultural Economics (3)

12) OECD (2022), "The Culture Fix: Creative People, Places and Industriesg
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https://blog.naver.com/i_sfac/223629125847
https://blog.naver.com/i_sfac/223629125847
https://horizon.kias.re.kr/19879/

T2 Zr uetoich oEA fEE SSEM YRG0 o] YAELLCH ofFEA siEat SAH /M4t
MEX 2 o] mFo| ofF = 2i0] B3I X2 #WSH= SAH0 BH2IA =l= SHAHE MU=
O[sistn 1 ==Xtof 7|cHof BLICt <22 & 09l E2tAl>2h= =T HE XpM|7t o0

nE
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