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ISRG F7} vs. 12MF EPS

ISRG EPS Growth vs. P/E
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MDT 7} vs. 12MF EPS
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SYK £7} vs. 12MF EPS SYK EPS Growth vs. P/E
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FSLR 27} vs. 12MF EPS FSLR &7} vs. FY2 ERR
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RUN 7} vs. 12MF EPS
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MYXZTA(CRM US)

CRM F7t vs. P EXtA

CRM EPS Growth vs. P/E
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- A7t 2HM0Z 7|/ A0 EURD = 71|, HIoE X/ MDB Z=7} vs. 12MF EPS
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