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1. The annual Riverdale Science Fair will be held on July 18 with the theme "Sustainable Future."

2. Although we announced the fair last month, student registration is still lower than we expected.

3. Therefore, we would like to encourage more of you to take part.

4. You are invited to present a project, experiment, or model related to environmental conservation or renewable energy.

5. You will have the opportunity to showcase your work for teachers, peers, and local scientists.

6. If you are interested, please submit a brief description of your work by June 25.

7. We look forward to your participation.

THof (14X OfF)
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1. Al Riverdale 2t} 9237t 73 18 "X|& 7hs¢e D|2i 2t= FH 2 7H=[E o F YL Ct.
( will be held on July 18 with the theme "Sustainable Future." / The annual Riverdale Science Fair )
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O M - = =
( student registration / is still lower than we expected. / Although we announced the fair last month, )

3. WetM f2l= o B2 o2ES0| H7I517| & S8{stn ASL C
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(to take part. / we would like to encourage more of you / Therefore, )

4. 0f2iEe #7 BH XY s ouUXIe BRE ZTEHE, MY, £= RWS MEo|H FLc

( a project, experiment, or model / related to environmental conservation or renewable energy. / You are invited to present )

5. 0l2{22 uAtE, & SYE, A2 1 X[H WSR-S 0A o2 22| ‘dutE HEY 7|21 & 2 2 AYLIth

( for teachers, peers, and local scientists. / You will have the opportunity to showcase your work )

6. 2rof of2{20| 2t 0| ACHH, 68 25UNX| o2 22| ‘datofl Ciet ZHEHDH HEME HIE| FHAL.

( by June 25. / If you are interested, / please submit a brief description of your work )

7. o2{ 22| H7IE 7Ith5t S L Ct

( We look forward to your participation. )
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1. &8l Riverdale 1tst 8t&2|7t 78 18%Y "X|% 7hs¢ D 2t FHIZ 7H=[E o8 YLt
annual Riverdale Science Fair - will be held July 18 theme Sustainable Future

g THo|E Hn GESHA 2.
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2. 227t X HE A E SRS = 7011, Mo SF0| 227t of| dUEH AECHEY o X =g Ct.
although announce fair last month - student registration - be still lower than expected

3. Ma2tM f2l= o B2 o2 ES0| B7I517|1 & S2{stn ASL

encourage more - take part

b
4. {22 23 2 E= MY 7ts olu x|t 2 E Z2HE, MY = SRS MEO|A ELUC
be invited to present - project experiment model - related environmental conservation renewable energy

You , or or

b

5. G{HE2 WAS, S8 SHHEE, 12|31 XY WS xS0 A of2{Ze Gt HEY 7|28 2 2 AYLC
have opportunity showcase work - for teachers peers local scientists
You , and

6. 2reF o{2{ 20| 20| RACHH, 6F 25U MX| of2{ 2| ‘dutofl cHet ZHEhet HEME M Eo FHA2.
if be interested - submit brief description work - by June 25

If >

7. o2 22| #H7FE 7ItHst SL L.

look forward to participation

U QLY : https://cafe.naver.com/vocajjang/1463 =/ E 7t ¥ : https://vocajjang.vercel.app/

© 2026. 24 H 7} all rights reserved. (Channel: 1|0 &4 27} 7|



2026 62 12 2O[TAL | 194

Lol (-1elel g [V13HM] Moo= 20| 2{1 2T SHM S LM L.

43

M 7H0|E wdllY OfF m AT ua FH-SAR n EF

nx

g

1. Luna went to the bakery to pick up a chocolate cake for her dad's 70th birthday.

2. As she opened the box, she couldn't understand what she saw.

3. It was a lemon cake.

4. Then she noticed the message on top.

5. It said, "Happy 50th Birthday, Dad!"

6. Luna said to the baker, "I don't get it. The flavor and the message are wrong."

7. She wondered if she made a mistake when ordering.

8. The baker asked her to wait and walked away.

9. Moments later, he returned with her cake, explaining they had received two similar orders.

10. Knowing she had chosen a quality bakery, Luna said, "I see. Well, this looks perfect, even better than I imagined."

(©2026. &4 27} all rights reserved. (Channel: 1|0 £ H 7} 7ti|)
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1. Lunat= OHit2| 70 Al MU S st XE 3! A|0|2E 7Ix|2] WER0 ZLCE.
( to pick up a chocolate cake for her dad's 70th birthday. / Luna / went to the bakery )

2. D47 MXHE YIS ), TS KHAIO| 2 X2 ofshE & St

( she couldn't understand what she saw. / As she opened the box, )

3. 22 g2 Aol L.

( It was a lemon cake. )

4. O 2= SIHY s HAXIE ZARC
( noticed the message on top. / Then she )

S. "Ofttl, 50 HRY MU =stoj @12t 20f ALt
(It said, "Happy 50th Birthday, Dad!" )

6. LunaZt X% ALOl|A| 2f 0 Z3UCE
("I don't get it. The flavor and the message are wrong." / Luna said to the baker, )

7. 14 F2US W xpio| ¥+E ot UX| SSUCL

( when ordering. / wondered if she made a mistake / She)

8. M'$At= TAIT 7|Ct2|2tn @ Fst X2 § KLt
(and walked away. / The baker asked her to wait )

9. Al £, 2= d{2| #0|2 & E11 Sotet XM S0| F 74| B FES UACID HFHIAUCL

( explaining they had received two similar orders. / he returned with her cake, / Moments later, )

10. EE¢HYHS UYL= XS SUSHH, Lunats 2p2 EAHCL

( Luna said, / Knowing she had chosen a quality bakery, / "I see. Well, this looks perfect, even better than I imagined." )
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1. Luna:= OHit2| 70t MU S it ZE3 A0|2E 7Hx| 2] WHof| ZCt.
Luna - go to bakery - to pick up chocolate cake dad 70th birthday

2, 347} YXHE EAS W, 214 = XpM0| 2 WS ofsE 5 ARUACE
as open box - couldn't understand what saw

s

3. 22 Y2 Ao[aict
be lemon cake
It

4. 2 = IHY s HAXIE ZARC

notice message on top

5. "ottt 50 R YU =5t 21"t 220 ARACE
say Happy 50th Birthday Dad

It , P

s

6. LunaZ| M® AL A 2t 2RUCE,
say to baker - (2&7F ALHE)

, "I don't get it. The flavor and the message are wrong."
7. 14 F2UE W Xjo] 245 o UX| SSUCL

wonder if make mistake - when ordering
She

8. M'&At= TAIT 7cta| 2t 85t X2l & Ko

ask wait - and walk away

and
9. ™Al =, 2= J142| #|0|2E 11 S0} XpAS0| F 7He| H|XT FES WACID HFRUCL

return with cake - explain receive two similar orders

10. E5¢H ¥H S U A S U, Lunas 2t TRUCEH
know choose quality bakery - say - (2187 ILCHE)
s , "I see. Well, this looks perfect, even better than I imagined."
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1. We can sometimes assume that the whole will be as good as each of its parts.

2. Suppose, for example, you're in charge of a startup, and you know that everyone you've brought on board is productive
and efficient.

3. It might seem logical to assume that, as a result, the startup will be productive and efficient, too — but this isn't
necessarily true.

4. The fallacy of composition fails to allow for how the different "parts" interact with each other — if, for example, your
efficient administrator and your highly skilled head of IT each assumes the other is in charge of collating prototype test
results, then you have a problem.

5. Equally, a unit composed of good people can still be working on a doomed project, and a project composed of good ideas
may lack a stable center.

6. When assembling a team with a common goal, always check the overall view as well as the individuals involved.

£hof (s 4%| 0fF)

fallacy 2% composition 7t°d  overall T A& QI
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( and you know that everyone you've brought on board / you're in charge of a startup, / is productive and efficient. / Suppose,
for example, )

I'Il|0

yw i}

3.1 Zuh, AELEY HA| MHo|n 2 EXYU Ao|2tn 7PdsHE A0| =E|Ho R HY 5 QX2 — 0] 20|
ofLLCt.

(— but this isn't necessarily true. / It might seem logical to assume that, as a result, the startup will be productive and efficient,
too )
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(—if, for example, your efficient administrator and your highly skilled head of IT each assumes the other is in charge of
collating prototype test results, then you have a problem. / how the different "parts" interact with each other / The fallacy of
composition fails to allow for )

5. S, E58 AUMEE FAHE T0| 20| O3t ZRHMES o3| WAY £& o0, FH 0fo|C|oj2 TAE
ZEHEst ROl FM0| ZojE 4 Utk

(and a project composed of good ideas may lack a stable center. / a unit composed of good people can still be working on a
doomed project, / Equally, )

6. %%EI SRS ES FET o, 2 E JHHQAE L ofL| 2} THH QI HHE S =elsiat.
ast

he individuals involved. / When assembling a team with a common goal, / always check the overall view )
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be in charge startup - and know everyone bring on board - be productive efficient
s s , and

3.3 Zuh, AELEY GA| YMHo|n 2 EXY Ao|2tn 7Pd5HE AO0| =E|He R He = QX|2 — 0| Ho| | A2
ofLLCt.

seem logical assume startup be productive efficient - but be not necessarily true
It s , and

, but
4, 789 LR=CIE "R E2"E0| f{EA ME 42 EE5t=X& 12{s}X| 2ot — of
gExtet N2 SBENT MUK M2 YCHLO| AKX E HAE ZANE X 2Ql5k= A
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fallacy composition fail to allow for - how different parts interact - if efficient administrator head IT assumes other collating
prototype test results problem
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5. SUsH, BB AMEE THE T0| 20| O3t TRHMES oINS WYY £ o0, T 0f0|C|0j= FYE
ZEHET YA S0 ZojE +& Uk,

o
unit composed good people still work doomed project - and project composed good ideas may lack stable center

-

6. 32 SEE 71X EHE 7EY ), 2t E WAL L oL 2t A K QI 2t = T =HQldta)

when assemble team common goal - always check overall view - as well as individuals involved
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1. Humans excel at visual imagery.

2. Our brains evolved this ability to create an internal mental picture or model of the world in which we can rehearse
forthcoming actions, without the risks or the penalties of doing them in the real world.

3. There are even hints from brain-imaging studies by Harvard University psychologist Steve Kosslyn showing that your
brain uses the same regions to imagine a scene as when you actually view one.

4. But evolution has seen to it that such internally generated representations are never as authentic as the real thing.

5. This is a wise bit of self-restraint on your genes' part.

6. If your internal model of the world were a perfect substitute, then anytime you felt hungry you could simply imagine
yourself at a banquet, consuming a feast.

7. You would have no incentive to find real food and would soon starve to death.

8. As the Bard said, "You cannot cloy the hungry edge of appetite by bare imagination of a feast."

£hof (sH&X| o)

excel FIO{LICE see to it that ~} == SICH  cloy HI £ 2| ST}
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(at visual imagery. / Humans excel )
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2. 9e|9| &l= AR MM IHES Wt oIt 2|2 gl0], T2 WESS oY ABE 5 Y= HA X
HAY 12 22 2YS BEO|UE 0| SHS HSIAIRLL,

( without the risks or the penalties of doing them in the real world. / Our brains / evolved this ability to create an internal
mental picture or model of the world in which we can rehearse forthcoming actions, )

Ir o°='

3. &X|0 Fle| k|7} HHS H4s5t7| o Falo] A | YHES E Ut Z2 492 M85 A
Harvard CH&t i M 2| &HX} Steve KosslynO]| 2|8t | HAM A2 HE L2 TtME QIC}

( showing that your brain uses the same regions to imagine a scene as when you actually view one. / There are even hints from
brain-imaging studies by Harvard University psychologist Steve Kosslyn )
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4. 22{Lt TetE defst LMo 2 MEE B4 S0 23 4N UE INY +&= A=F off RACL

( that such internally generated representations are never as authentic as the real thing. / evolution has seen to it / But)

5. 0| A2 FHo| FHX HO M= StLte| X8| 22 X7 ZH|0|Cf.

(‘on your genes' part. / is a wise bit of self-restraint / This )

6 Aol TSt SHAO| LAR BW0| 3 LY ZO0|2HE, THAO| K| E DS S = 0f AB|0A LA XpAlO| F
+YES HE WS THEd| A4 HolLt,

( you could simply imagine yourself at a banquet, consuming a feast. / If your internal model of the world were a perfect
substitute, / then anytime you felt hungry )

7.2 MX 242 22 5717 Y oAl EID 2 Fof A 2 Holck.
(and wo

uld soon starve to death. / You would have no incentive to find real food )

8. Bard”7} &Y%, 2t SIRICE.
("You cannot cloy the hungry edge of appetite by bare imagination of a feast." / As the Bard said, )
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excel - atvisual imagery

= MASl WA
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2. 229 k= dH MAAM 2RSS Aot fIO|LL 20|19 Bl0|, L7t 2 BSES S5 + 2
FUH O3 52 2ES WSO = 0] SHE TS ZILC

brain - evolve ability create internal mental picture model world rehearse forthcoming actions - without risks penalties doing
real world
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3. AX|of Filo| k|7t HHES HAsto| o SAo| HMHE FHS = Mot 22 FHS M8SH= AUE RoFE=
Harvard CHEt i 4 2| StX} Steve KosslynOf| 2|3t k| F4& HRL2EE LI2 THME QUCt

be even hints brain-imaging studies Kosslyn - showing brain uses same regions imagine scene actually view
There

4. JgLt M= 2T Yo = MEE Y-S0 23 4X|UE INY == UEE s 2AC.
evolution see to it - that internally generated representations never authentic real thing
But

5. 0| A2 Mol FHX} WM = StLte| X822 Xt7| =X O|Ct.

be wise bit self-restraint - on genes part

6. ZroF MiAH[ofl CHet TAIo| LA R0 2T K[ E0]2tH, P40| AN E HjRFS =2 uff HI0AM S XHo] T
SHEZ B A TR0 MAE o[k
if internal model world be perfect substitute - then anytime felt hungry - could simply imagine banquet consuming feast

If

>

B

7. SH2 AN SAS S 87171 MY gA £l1 2 70 FAH E Ao|ct,
have no incentive find real food - and would soon starve to death
You and

8. Bard7} LS, 2t1 LS.
(9187 1y 2)

, "You cannot cloy the hungry edge of appetite by bare imagination of a feast."

Z QLY : https://cafe.naver.com/vocajjang/1463 £/ EH 7t ¥ . https://vocajjang.vercel.app/

© 2026. 24 H 7} all rights reserved. (Channel: 1|0 &4 27} 7|



2026 6 12 ZO|AL | 22 QX

Lol (-1elel g [V13HM] Moo= 20| 2{1 2T SHM S LM L.

MI7I0|E w3l O] m AT n FE-SAR aEF

nx

Y3

1. For each objective probability — from one percent to 100 percent — we want to know the subjective probability weight.

2. When we make decisions, do we treat a one-percent chance just like one percent, or like something else?

3. Events that could happen but aren't likely — low-probability events — can be defined as probabilities up to about 25 percent.

4. Low-probability events tend to factor more into decisions than they should.

5. That is, an event that has an objective one-percent chance of occurring could subjectively seem like it has a five-percent chance
of occurring.

6. We overestimate the likelihood of these low-probability events.

7. In general, the smaller the probability, the more we overestimate its likelihood.

8. For example, people who play the lottery are often optimistic about winning.

9. However, the odds of a single ticket winning the largest, most popular U.S. lotteries are on the order of one in 175 million.

THof (14X OfF)

on the order of ~2} H| =3t
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( we want to know the subjective probability weight. / For each objective probability — from one percent to 100 percent — )

2. 227t oAE AFE I, R2= 1DMEL| 7588 BHed| 1HHMER FZ3H=7t, OL|™ CHE A2 R FS56t=717

( just like one percent, or like something else? / When we make decisions, / do we treat a one-percent chance )

3. 2 Aol 0™ N ZX| Y2 MUS2 — R2 HE MUS2 — U= 25HUENX| 2 HE= Ho|E + Lt
( can be defined as probabilities up to about 25 percent. / Events that could happen but aren't likely — low-probability events — )

4. %2 =g MHE2 J2jok st AECH | A A2 HIEl= FE0| AL

( than they should. / Low-probability events tend to factor more into decisions )

5. %, AEEQ \HMES| WA 7HS NS JHE A0 RO 2L sTMES] UM TS A4S TH AN BY 4+ Atk

( could subjectively seem like it has a five-percent chance of occurring. / an event that has an objective one-percent chance of occurring
/ Thatis, )

6. 22|= ol2{st X2 &E A2l 7Hs48 S At tetot.
( the likelihood of these low-probability events. / We overestimate )

7. 29 Mo 2 80| O 245, 2al= A 7tsd S O nitEItetct

( the more we overestimate its likelihood. / the smaller the probability, / In general, )

8. OIS S0, SHE A= AP E2 SHEEIE Aoil ol H2dts 427t E5Lt.

(are often optimistic about winning. / people who play the lottery / For example, )

9. J2|LEL 7k A =7 30, 7k 17| = 0|5 SH0| T stLte| E|Zlo] FHE 7582 19 7,500% 22| 11 H| 5|

(‘are on the order of one in 175 million. / the odds of a single ticket winning the largest, most popular U.S. lotteries / However, )
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1. 2t7to| AP 8§ — 1HMESE 100HMETX] —of T3l L2|& FHHQI 2B JHEXE 21 Hof
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for each objective probability one percent 100 percent - want to know subjective probability weight

2. 227t AE 2¥E I, RE = 1HMEL| 7H58 S THas| 1HUER FZ5=7, OfL|H CHE A2 2 FF5t=71?
when make decisions - do treat one-percent chance - just like one percent or like something else
s , or ?

3. 2T Aol 0™ N ZX| Y2 MAUS2 — R2 SE MUS2 — U 25HUENX| 2 HE= Ho|E + Lt

events could happen not likely low-probability - be defined probabilities up to 25 percent
but

4. %2 =g MHE2 J2ok sh= AECHC A A2 HIEl= FE0| AL

low-probability events tend factor more decisions - than they should

5. %, AHQ {HMES| WM 7H5 A4S 71T AZH0| FHHO 2= SHMES| U 7H542 7H MY BY £ Yrk
event objective one-percent chance occurring - could subjectively seem five-percent chance occurring

s

6. 2l= of2{st F2 =E Aol 7h5/d S Wi EItStct

|

overestimate - likelihood low-probability events
We

7. 29 Mo 2 g0 O 245, 2= A2 7tsdE O ity E7tetct

smaller probability - more overestimate likelihood

8. 0| S0, SHE A= AFRHE2 SHEEI= Aol thol Hadsts 37t E8Ct.

people play lottery - be often optimistic winning

9. J2ILEL 7k #2730, 7k 17| = 0|5 SH| T stLte| E|Zlo] FHE 7582 19 7,500% 22| 11 H| 5|

odds single ticket winning largest most popular U.S. lotteries - are on the order one in 175 million
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1. Many of the barriers to trade exist not because of a lack of markets or customers, but because there are major barriers to
getting products to market at competitive prices.

2. Transaction costs are significant for companies — not only the straight exchange costs, but also the cost of converting,
paying, and hedging funds just to pay for the goods and services.

3. Having a common currency means that many of those transaction costs disappear and the savings can be reinvested back
into firms' productivity and innovation.

4. Basically, useless costs turn into productive costs — with longer-term benefits to the whole economy.

5. By unifying some of the currencies, whole economies benefit and grow more than they would as independents.

6. So a common currency provides for a strong economic foundation that all can benefit from.

Thof (s x| o)
barrier 22 transaction 72l hedge 8l X| 7{2§S S}Ct
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1. 790 chst ¥2 HHE2 AZO[LL Do X mjF0| OfL|2}, HIFSES 3™E A= 7HH22 A|Z0 LiE= o
|

2 ZYE0| 7| WEo| ExHst= 2i0|Ct.

(' but because there are major barriers to getting products to market at competitive prices. / not because of a lack of markets or
customers, / Many of the barriers to trade exist )

2. 7{2) |82 7| Y SO A3 — THX| X EQl M3 H| G St ofL| 2t
HEWE st B w3 2 8lLt,

(' but also the cost of converting, paying, and hedging funds just to pay for the goods and services. / Transaction costs are
significant for companies / — not only the straight exchange costs, )

X2 g Mgt X281, 2|1 &K

3. 83 S Aerthe A2 2ot B2 72 H|ES0| Al2tX| 1 O B E0| 7|PS9| dida gie= W EXHE
+ AS2 2lojgrt.

( that many of those transaction costs disappear / and the savings can be reinvested back into firms' productivity and
innovation. / Having a common currency means )

4. 7|2XHe2 ZRQE= HES0| Y4l H &S 2 HEHEICH — T ZHof che o 271Xl o] Sat .

(— with longer-term benefits to the whole economy. / useless costs turn into productive costs / Basically, )

5. Y S3ES SUYEM, TH FHSE2 SEHE=M 22 & 2L 20| o[22 &a dFsict.

o
( benefit and grow more than they would as independents. / By unifying some of the currencies, / whole economies )

6. 1222 35 S2h= 2571 0|9 2 &+ A= 2o FHH ELHE HSeHCt,

( provides for a strong economic foundation that all can benefit from. / a common currency / So)
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1. 20| Ciot B2 FHE2 A|ZO|LL 1Z4o| RF WfZO0| OfL|2}, HESS BHH A= 7HH 22 AE == Hlof
2 ZYHE0| A W E I—.’-_‘- 5= Zo|ct.
barriers to trade exist - not because lack markets customers - but because major barriers getting products market competitive
prices
or R
but
2. 72 H| 2 7|H S0l ¥l — THX| X &l me H| &S T ofL| 2, X5 TS, X|5st, 22|10 §|X|

He{E St B8 3t 225t
transaction costs significant companies - not only straight exchange costs - but also cost converting paying hedging funds pay
goods services

, but
) ,and and
3. 3& S3E A=Chs A2 22T B2 72 HIS0| Al2tX| 2 2 BHE0| 7|PSe didar oz EXHE
+ 988 onjsLt.
have common currency mean - that transaction costs disappear - and savings reinvested firms productivity innovation
and
' and
4. 7|2Hoz ERQl= HES0| WM HES 2 HeHEC — MA FHof chet o F7[Xel o] S .
useless costs turn into productive costs - with longer-term benefits whole economy
5. Y S3SS SUYEM, TH FHSE2 SEHE=M 224 & AECH o o] 0[9fS &a dFsict.
by unlfy currencies - whole economies - benefit grow more than independents
) and
6. 1222 & 83h= 2571 0|92 HE + A= 2T FHAH ECHE HSHCt,
common currency - provide strong economic foundation all benefit
ZHOELY : https:/cafe.naver.com/vocajjang/1463 £/ H 7t A4 : https://vocajjang.vercel.app/
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1. The light from even our nearest stellar neighbour takes four years to reach us.

2. When we look at the stars, we are looking back in time.

3. This is an incredible gift.

4. We can see parts of space, parts of our universe, as they were many years ago.

5. The further we can collect light from, the further back in time we can look.

6. If you look at the bright star Betelgeuse, which glows in the Orion constellation, you wind time back more than six hundred

years.

7. 1ts reddish glow started its journey to Earth in the Middle Ages.

8. The stars in Orion's belt are even further away.

9. Their light, familiar to generations of humans, has travelled at least 1,000 years to reach us.

10. This means we have a chance of understanding the history of the universe because we can see the more distant parts of it as

they were in the past, thousands or millions or billions of years ago.

ool (32X o)

stellar 22| constellation HX}Z|
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1. Hx[of 2212 71 712 2| O|R22RE 2 YUk 22|0|A ==3t= Ol 40| ZzICH

( takes four years to reach us. / The light from even our nearest stellar neighbour )

2. 22|7t S8 Hi2tE M, R2|= A2l A|ZHS SO0t QU

(' we are looking back in time. / When we look at the stars, )

3. 0|= =2t MEo|C}.
( This is an incredible gift. )

4. 20 = F SU LRE, 22| RF YR EES +d T 52 2 5 AUCL

( parts of space, parts of our universe, / as they were many years ago. / We can see )

5. 227t M 2 8E RE+E, 2= M o H A 22 & S0tE 5 2T

( the further back in time we can look. / The further we can collect light from, )

6. Orion Xt2|0f|AM YlL}= B2 HH BetelgeuseS HIZHEH, T2 600 0| 40| A|ZHS H &2 SatZtCt,
( you wind time back more than six hundred years. / If you look at the bright star Betelgeuse, which glows in the Orion constellation, )

7. 322 {2 U2 M Mol x| 72 &= ofES A FRUCE
(in the Middle Ages. / Its reddish glow / started its journey to Earth )

8. Orion HEQS| HE2 &N ¢ H2| HO{XH 2lCt.

(are even further away. / The stars in Orion's belt )

9. ofF] McHe| AzZkof| A =t QRS U2 [ 1,000 S 0| S5t L2[0f| A =ERCE.
(‘has travelled at least 1,000 years to reach us. / Their light, familiar to generations of humans, )

mjo

AL
+HE

rr

2uEt s 2410 1A H 3p0| RATHE 8 4 17| H20| £32| At

10. 0= Q2|7 10| o B 22 E

ojsie 7|21 & 7HE + ASS 2ln|stC
( because we can see the more distant parts of it as they were in the past, thousands or millions or billions of years ago. / This means we
have a chance of understanding the history of the universe )

-_
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1. Hx[of 2212 71 712 2| O|R22RE 2 YUk 22|0|A ==3t= Ol 40| ZzICH

light nearest stellar neighbour - take four years to reach

2, 2|7} EES HI2tE 0, 2= AL A|ZHS SOLE D QUL
when look at stars - be looking back in time

s

3. 0|= =2t M=o},
be incredible gift

o ox 1 H0HH O o x HHE o A A A

4. 2= F SU YRE, 22| F YR ESS +E M ESU=E = 5+ ACf
see - parts space parts universe - as they were many years ago

We

5. 927to P2l 2 WS R4S, 2= 7Ol O W A|ZHS ES0kE 4+ Qrk
further collect light from - further back in time look

6. Orion X}2[0]|M HLt= ¥2 'H BetelgeuseE HI2tE ™, THAI2 600 0| 42| A 7S A& S2tZHCL
if look bright star Betelgeuse Orion constellation - wind time back more than six hundred years

If

s El

7. 229 52 W2 M Mo X| 72 S5 oE S AERUCL
reddish glow - start journey to Earth - in Middle Ages

8. Orion ®EQ| HE2 4 O Ha| Ho{X QlCt.

stars Orion belt - be even further away

9. 012 MICHo| QIZtof|A| Qf=55t, AA S| W2 %2 1,000 S 0| S50 L2|0|AH Z=HCE
light familiar to generations humans - travel at least 1,000 years reach

s s s

10. 0|= 22|17t A H RESS W E= YU = 4 A M Ao REMIE & £ A7 WE0 2F2| JAE
ojsiE 7|31 7HR £ 9l o|n|str}.

mean have chance understanding history universe - because see distant parts past thousands millions billions years ago

S or or
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1. The renowned British philosopher Alfred North Whitehead asserted that "civilization advances by extending the number
of operations we can perform without thinking about them."

2. Take, for example, the "advance" offered to civilization by the discount coupon, which allows consumers to assume that
they will receive a reduced purchase price by presenting the coupon.

3. The extent to which we have learned to operate mechanically on that assumption is illustrated in the experience of one
automobile-tire company.

4. Mailed-out coupons that — because of a printing error — offered no savings to recipients produced just as much
customer response as did error-free coupons that offered substantial savings.

5. The obvious but instructive point here is that we expect discount coupons to do double duty.

6. Not only do we expect them to save us money, we also expect them to save us the time and mental energy required to
think about how to do it.

7. In today's world, we need the first advantage to handle pocketbook strain; but we need the second advantage to handle
something potentially more important — brain strain.

Thof (s 4%| 017

strain £ &
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1. MEst = Hstx} Alfred North Whitehead+= 2t 1 FESHCE

(‘asserted that / The renowned British philosopher Alfred North Whitehead / "civilization advances by extending the number
of operations we can perform without thinking about them." )

2. 0|8 Sof, #oI 2

)y = =

Zoj o3 2
g 20 7t4g we

Fof| HISEl="2E"E &
Zolatn

HO{EH, 0[AH2
7855 off =Lt

LH| X7 FES HAIS2EMN 250 &2l

= =

( by presenting the coupon. / the "advance" offered to civilization by the discount coupon, / which allows consumers to assume
that they will receive a reduced purchase price / Take, for example, )

3. 22|17t 2 780 7|8t 7| Ao 2 ZX0|= ME M 2 8=

¢t X+-S Xt EFO[Of 2| At2] BRO|AM DEECEL
(in the experience of one automobile-tire company. / The extent to which we have learned to operate mechanically on that
assumption / is illustrated )

4. 4+ X0} 7| 012 %

WOt HIBBH| o
BHE 0} WLE.

F|I'

SHUSEH FES 25 A

rr

FESO0| O A £Zo| B

rlo

T17H H}

=1 =

(as did error-free coupons that offered substantial savings. / Mailed-out coupons that — because of a printing error — offered
no savings to recipients / produced just as much customer response )

5. 6{7|M USRI w =Xl H2 22|71 Lol FES0| 0|F YRS Y A2 7|jfsict= AO|Ct.
( to do double duty. / The obvious but instructive point here / is that we expect

discount coupons )

o

Q8= 2% E50| 22|0fA|
2rohe o Ha s Az B

OF

J>' I

g njo

2ostA|
.I

o opL| 2, E3 92| 1
=1

- gy

ZL'% 7loig 2
o] &

o

osll & 2122 7|ohgtot.
( we also expect them to save us the time and mental energy required to think about how to do it. / Not only do we expect them
to save us money, )

7. 250 NNOIM, 22lE SHE BES Nalss A ¢

X Ry oMo 25X, 2=
7t ME|sts 5 HA O|H = E ROt — Fi| .

FMHOE o 23 2

( but we need the second advantage to handle something potentially more important — brain strain. / we need the first
advantage to handle pocketbook strain; / In today's world, )
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renowned Alfred North Whitehead - assert that - (21 &7 CHE)
"civilization advances by extending the number of

operations we can perform without thinking about them."
2. 0|5 S0, & FE0f oJ3 2o MSEI= "HUE"E 4HEH, 0|W2 2H[XP7L FES HAE22M 2S0] gl
& o0 73S ¥E Aol 7PESE & S =Lt

advance offered civilization discount coupon - allow consumers assume receive reduced purchase price - by presenting coupon

n "
E E >

3. 22|72 7Pl J|gHsto] | Mo R 20 He MY 2 I 3 XHEA EFO|of S|Ate] Ao MYEC)

extent learned operate mechanically assumption - be illustrated - in experience automobile-tire company

4. +YRO|H LR HOLE HBoHX| Qs QB WA FES0| 28 9= FESO0| IMH Hit £Z0| B2 DY u
22 ok=of Wt
o= -2 I .

mailed-out coupons printing error offered no savings recipients - produce just as much customer response - as did error-free
coupons offered substantial savings

5. 07| M BRI wEHQl H2 227t &l FESO0| 0|F YFE s A= J|lptchs AO|CH

obvious instructive point - be that expect discount coupons - to do double duty
but

|0
m)'l

6. 22= 0| 22/0A =2 EASHA ol £ S 7|t 2k ofL|2t, S 2= ANS oA 2X|of CHal ¥
5= I11I “'R°* Al Ztap EHH 0|I'-'IIIE AZS0| Bosl E A2 = 7|ChghC.
not only expect save money - also expect save time mental energy required think how

>

and

7. 2599 MAOA, 22|= 2HHOI Hek2 K|St K HE| 0|™o| TR sIX|oH Q= Mo R o F3% 2A
7t NMe|ste & A o|FE Easitt — Fi| £E

need first advantage handle pocketbook strain - but need second advantage handle something potentially more important brain
strain

, ; but

23 ojgi= oiBw,
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1. Usually, innovative high-tech products have low price elasticity.

2. This means that high variation in price, an increase as well as a decrease, does not significantly modify demand.

3. These high-tech products have few substitutes, meaning that the costs to switch to another product are high.

4. Additionally, at the first stage of the technology, buyers — either innovators or forerunners — are less sensitive to price
than to additional performance; they often have deep pockets or are ready to spend a lot for a new innovative and
outstanding product.

5. For instance, with its new product range, a high-end mobile phone manufacturer is aiming at the 3% of millionaire
households with assets of more than $2.5 million; those are customers who are ready to accept the price range the
manufacturer has set.

6. At that stage, the competitors are not interested in lowering their price significantly whatsoever, because they are chasing
the same categories of customers, not sensitive to price.

7. Furthermore, the high price of these products is often perceived as a sign of quality and reinforces a customer's confidence
in the company.

Thof (s 4%| 017

elasticity £t={4
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1. 2erqoz SHMHR HE 7|& HE2 ¥2 7H4 EEEE XLt

(‘have low price elasticity. / innovative high-tech products / Usually, )

2. 0|= st oL 2t 450, =2 714 HE0| =28 I A HHX| §i=Chs A S 2|0|BiCt

( does not significantly modify demand. / that high variation in price, an increase as well as a decrease, / This means )

3. o|2{gh HEH M F2 Cix| Fol #Hel gl=El, ol = CHE XM F 22 Test= H|80| ECh= NS 2f0|THrt.

( meaning that the costs to switch to another product are high. / These high-tech products have few substitutes, )

4. ACk7t, 71& £7| SHAO|M, FIXIS S — HAXS £& MAKSS — 27} A5 EOH7H20) o (o ) BIZ3n,
152 23 X220 St U0 D HojLh MK B0 B2 E2 £ FH|7} £lof ULk,
( they often have deep pockets or are ready to spend a lot for a new innovative and outstanding product. / buyers — either

innovators or forerunners — / are less sensitive to price than to additional performance; / Additionally, at the first stage of the
technology, )

5.0 =0, 2t 15¥ FOH3 M=LAM =, A2 MER2 HIFELE, 2502 227t d= XHikS 712 3m{ M EQ| ¥
X 7t E AGstn A=, A2 MG 7L MEst 7t E +8T FH|7t E 14 0|t

( those are customers who are ready to accept the price range the manufacturer has set. / with its new product range, a high-
end mobile phone manufacturer / is aiming at the 3% of millionaire households with assets of more than $2.5 million; / For
instance, )

qSHolM, ZRAE S 150 7142 37 stets o He| 20| G, LS 1SS JHHo| BHK| o
,SUS DS Agotn 7| GEo|ct,

( because they are chasing the same categories of customers, not sensitive to price. / At that stage, / the competitors are not
interested in lowering their price significantly whatsoever, )

=
oX
ik}

>

fo ©

7. 4 =0|, o|2{Tt MIZE2 =2 7I42 25| &2 HEAZ QA K[ O 3|Arof cigt nZHo| M| 5 Z3letrt.
( and reinforces a customer's confidence in the company. / is often perceived as a sign of quality / the high price of these
products / Furthermore, )
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1. @etN o=z HMHQI HE 7|2 HE2 22 7H4 Erd 2 XU
innovative high-tech products - have low price elasticity
2. 0|= sttt oLt &S0, =2 714 S0l +28 I A HHX| §h=Chs A S 2|0|BiCt

mean - that high variation price increase decrease - does not significantly modify demand

> >

3. o|2{gt HEH M E2 CiM &0l AHel gl=El, ol = CHE XM EL2 2 TEst= H| 80| ECh= A S 2|0[THrt.
high-tech products few substitutes - meaning costs switch another product be high

b

4. AICE7L 71E 27| BAOIM, XSS — XS EE= MAXE2 — F7H ESED 7HE0f B (- ) YHsHH,
2 29| XI5 0| SFstAHL HHHo| 1 FHo{'t MHIF0 B2 =S & FH[7t =0 ALt
additionally first stage technology - buyers innovators forerunners - be less sensitive price than additional performance -
often have deep pockets ready spend innovative outstanding product
, , or
; or
and
5. 015 =0, ot 15¥ FH3 M=LA=, 222 MER2 HIZFZ2L R, 2502 227t = XpitS 712 3m{ M EQ| ¥
EI 7t E AGst =0, A2 MM HEe 7HHi E 8¢ =H[7H ® 24 S0\t

high-end mobile phone manufacturer new product range - aim 3% millionaire households assets more than 2.5 million -
customers ready accept price range manufacturer set

> >

6.1 , BYAE2 252 7tA 2 37 elstst= ol T 2ol =, eUstH 282 7HAo| USR] 2k
2, SYS DYSS AYstn 7| HEo|Lt.

at that stage - competitors no

price

t interested lowering price significantly - because chasing same categories customers not sensitive

-

7. H 20|, o|2{gt HIFS2| &2 7HH2 29| a2 #A2 QM| 1 Ao Cfst 2ol M| S Zetetry.

high price products - be often perceived sign quality - and reinforce customer confidence company

and
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1. One easily underappreciated feature of a city street or square is its "future-proof" nature.

2. The ancient medieval squares in places like Marrakesh and Siena are still places where stuff is sold every day, even if the
stuff itself has changed over the last five hundred years.

3. The city square is a fairly future-proof technology, as is the shopping street, even in an age of online shopping.

4. For example, the same physical store that once sold buggy whips and typewriters might now repair damaged phones and
sell bubble tea.

5. The same infrastructure supports evolving uses.

6. Jane Jacobs, the great prophet of the city economy, made much of this fact in her books, including The Death and Life of
Great American Cities and The Nature of Economies.

7. As she pointed out, the great advantage of a city architecture is its ability to support change in uses, and Jacobs correctly
predicted the persistence of the city itself, unlike those who predicted the rise of the Internet would mean the death of the
city.

Thof (s 4%| 017

underappreciated 1t~ H 7=
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(is its "future-proof" nature. / One easily underappreciated feature of a city street or square )

2. Marrakesh2} Siena Z2 FA S 2| H AL FH BFS2, HIF = AAH7L Z[H 2 & Setof]l ZX HHAS
X|2te, of 5| Y SH0| E2|= FaSo|ct

( even if the stuff itself has changed over the last five hundred years. / The ancient medieval squares in places like Marrakesh
and Siena / are still places where stuff is sold every day, )

3. EA BE2, 2T AHE 7t 3Z R, 2210l &9 Ao =X, &E9| 0|24 E A WE 7| 20|t

(‘even in an age of online shopping. / as is the shopping street, / The city square is a fairly future-proof technology, )

4. O & SO, st OFX} x§ =2 3p ERX7| & EOAE SUS 221H YHO| X5
e 2EL

( might now repair damaged phones and sell bubble tea. / the same physical store that once sold buggy whips and typewriters /
For example, )

o
=

rlo
>

& "

mjn
mjo

2|5t H

£

5. St 7| Al 20| Tgtst= =SS X SICL

( supports evolving uses. / The same infrastructure )

6. =A| ZH|2| fIchet o AXIRI Jane Jacobs=, 42| M S0 A, O] AbA S BEO| S A|RUCE

(including The Death and Life of Great American Cities and The Nature of Economies. / Jane Jacobs, the great prophet of the
city economy, / made much of this fact in her books, )

7. A7 XHYR0|, A Hxe| 2 0|2 852 HE X5 242 SH0|H, Q2|1 JacobsE, AE{ U2
Y0 2Alol 2FE 90| 20|t K ZJT At BEl, =A O 1HH1e] x| £d S F=Hd| oS3;t.

( unlike those who predicted the rise of the Internet would mean the death of the city. / the great advantage of a city
architecture is its ability to support change in uses, / and Jacobs correctly predicted the persistence of the city itself, / As she
pointed out, )

L]

gEdte
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1. ZAIQ] A2 Lt ol ChEt o 7EX] HA| at2Yotel= ¥ 2 22| "0|2f & A WE" £/80|Ct.

easily underappreciated feature city street square - be future-proof nature

or " "
2. Marrakesh?2} Siena Z2 &4 E 0| H Aldo| SN 2SS 2, HE S XA 7t x|t U4 H Fotof| ZH HHAS
X2te, of™s| oY 40| E2|= A S0|Ct

ancient medieval squares Marrakesh Siena - be still places stuff sold every day - even if stuff itself changed last five hundred
years

and

3. EA BE2, 2T A7t 3Z R, 2210 &9 Ao =X, &E9d| 0|24 E A WE 7|20t
city square fairly future-proof technology - as is shopping street - even in age online shopping

B B

4. 0| £ S0, stufl OFX} i ap EfX}7| & 2UE SUT S| 4HO| X|Z2 £4E HPI|ES 2|t HEEIEZ
X REC}
same physical store once sold buggy whips typewriters - might now repair damaged phones sell bubble tea
) and
and

5. SYT 7|8 Al 20| Tlztst= EESS XSOt

same infrastructure - support evolving uses

6. = A| ZH|2| fIchet oA XL Jane Jacobs, 12| S0 A, O] AFH S BEO| SAIRCL.

Jane Jacobs great prophet city economy - make much this fact books - including Death Life Great American Cities Nature of
Economies

, and and
7. 147 XM R0|, EA| =2l 2 0|2 852 HIE X|st= 1212] 530|H, 22|11 Jacobse, 2E U2
20| £AIQl AHE o0 Ao|2t O FMH AR Eat=E 2a, TA 1 XHH|2] X|£/d S HEE| o F3MCt

as point out - great advantage city architecture ability support change uses - Jacobs correctly predict persistence city itself -
unlike those predicted rise Internet mean death city

B

,and

T=Zr QL : https://cafe.naver.com/vocajjang/1463 %457 A : https://vocajjang.vercel.app/

© 2026. 24 H 7} all rights reserved. (Channel: 1|0 &4 27} 7|



2026 62 12 BO|TA} | 328 HIZE

Lol (-1elel g [V13HM] Moo= 20| 2{1 2T SHM S LM L.

MIIOIE w Y OfF w47 w FLEAT w85 HYT

1. The genomics revolution made it possible to see just how impactful touch is to plants on a deeper level.

2. Peering at the genes of Arabidopsis thaliana, a weedy plant in the mustard family and the lab rat of the plant biology
world, researchers saw that touch quietly triggered such a dramatic response in their hormones and gene expression that it
could substantially inhibit their growth.

3. They stroked the arabidopsis with soft paintbrushes, and then analyzed the plants' genetic responses.

4. Within thirty minutes of being touched, 10 percent of the plant's genome was altered.

5. Clearly, the plant was reorganizing its priorities to deal with the disturbance, and rerouting energy away from the hard
work of getting taller.

6. Touched multiple times, arabidopsis cut its upward growth rate by as much as 30 percent.

£Hof (3h4%] 017

trigger & 2 SHC}
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(‘on a deeper level. / The genomics revolution / made it possible to see just how impactful touch is to plants )

2. AR FEO| X AlZMESA2| MEE F O Arabidopsis thaliana®l SHAIS S S0ICt BN, APRELS B
0| IHEC| S EI SHRL WHO| 1P Il ¥ S QU AT 150 MBS AN £ S S HMCL

2 S HZ S FET
( that touch quietly triggered such a dramatic response in their hormones and gene expression that it could substantially inhibit
their growth. / researchers saw / Peering at the genes of Arabidopsis thaliana, a weedy plant in the mustard family and the lab
rat of the plant biology world, )

o=2 A

3. 152 FEHR HQAUE Ro2 07| FLHE ACHERAN, A8 0 LM O =52 FTH fSS EMAUCL

(‘and then analyzed the plants' genetic responses. / They stroked the arabidopsis with soft paintbrushes, )

4. EE£E x| 302 o[Liofl, 3 A= A=l 10HMET HAE R UL
(' was altered. / Within thirty minutes of being touched, / 10 percent of the plant's genome )

5. =35, 3 22 1 uhof cixst7| ffeh 222 2M=fSS M5t AR, O 7|7t HX| = & E HYU2=
FE OX|E CHE X2 S22 AULCL

( and rerouting energy away from the hard work of getting taller. / the plant was reorganizing its priorities to deal with the
disturbance, / Clearly, )

6. 012 H HEE|IAS W, o 7|1 = 222 9IZ Xtets SFES BAl= 30HHMENK ERAC
( cut its upward growth rate by as much as 30 percent. / Touched multiple times, / arabidopsis )
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1. P HE2 HH0| A0 HE Lot &S 0|X|=XE B 22 XH0M e 5= A off FUCE.

genomics revolution - make possible see how impactful touch plants - on deeper level

I

2. Aot FXO|Xt A S/ M ESHA |2 HEE F 2 Arabidopsis thalianall T XSS S0CH 2HM, d9XE2 HE
2 3ol

0| IHES| S 2=l SFA} W30 IS MO HIS S QUS| AlCHs| 150 MAS ol|E & 9IS

L™ T O 2

peering genes Arabidopsis thaliana mustard family lab rat - researchers see - touch triggered dramatic response hormones
gene expression substantially inhibit growth

s and
and

3. 1S2 FEBR IUE Ro= 07| FLHE ACEN, O8| 1 LHM O =59 3K #SS AL

stroke arabidopsis soft paintbrushes - and then analyze plants genetic responses
They , and '
4. EE£E x| 302 o[Liofl, 3 A= Als2l 10HMET HAE R UL

within thirty minutes being touched - 10 percent plant genome - be altered
5. =95, 2 A g2 1 uhof chxst7] ffsh 222 2M=/SS MEHSD AR, O 7|7H HX| = &E HY2=2
FE oYX & CHE X2 E2|1 AL

plant reorganizing priorities deal disturbance - and rerouting energy away hard work getting taller

, ,and

6. o{2] tH HEE|US ], of 7| Y= DA ?I=E Xt2ts GZES BAl= 30HMENX] S

touch multiple times - arabidopsis - cut upward growth rate by as much as 30 percent

ZHOELY : https:/cafe.naver.com/vocajjang/1463 £/ H 7t ¥ : https://vocajjang.vercel.app/
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1. Evolution will come to a standstill until something in the conditions changes: the onset of an ice age, a change in the
average rainfall of the area, a shift in the prevailing wind.

2. Such changes do happen when we are dealing with a timescale as long as the evolutionary one.

3. As a consequence, evolution normally does not come to a halt, but constantly tracks the changing environment.

4. If there is a steady downward drift in the average temperature in the area, a drift that persists over centuries, successive

generations of animals will be propelled by a steady selection 'pressure’ in the direction, say, of growing longer coats of hair.

5. If after a few thousand years of reduced temperature the trend reverses and average temperatures creep up again, the

animals will come under the influence of a new selection pressure, and will be pushed towards growing shorter coats again.

THO| (B42X] Of )

prevailing wind Z &%
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1. Zat= 48E £2| of Z0| HE Winx| FX|Z Z0|Ct.

( until something in the conditions changes: the onset of an ice age, a change in the average rainfall of the area, a shift in the
prevailing wind. / Evolution will come to a standstill )

2, J2{st HelE2 22| 7F TSt AU 7 MZt AR E O AS I 4R Z Lot
( when we are dealing with a timescale as long as the evolutionary one. / Such changes do happen )

3.0 21, WSts HE YK %D, Ht BFES BYULUO| FHSCY,

(' but constantly tracks the changing environment. / evolution normally does not come to a halt, / As a consequence, )

4. o O X|HoM, == M710 ZH XI&HElE FHQL, 7|22 FES 5t FM7t ACHA, FEsH M= e E 0 2
3l SES2 Ch2 MIth=, Ol SHIE o 21 22 X2 ot g2, Lop7hA g Zo|Lt.

(in the direction, say, of growing longer coats of hair. / If there is a steady downward drift in the average temperature in the
area, a drift that persists over centuries, / successive generations of animals will be propelled by a steady selection 'pressure' )

oHop £ 10| HOFE 7|2 0|30 1 RMI7H YHEID B2 71 20| CHA| M| S22, 1 SEES M2 M
= orz{o| g3 of2f FOIAl T HOID, ChA| f e B

A2 22 Xt St= 22 LiotshA # Zolct.
(‘and will be pushed towards growing shorter coats again. / the animals will come under the influence of a new selection
pressure, / If after a few thousand years of reduced temperature the trend reverses and average temperatures creep up again, )
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1. Tetes &S £2| o 20| HE W7tx| x| Ao|cf,

evolution come to standstill - until something conditions changes onset ice age change rainfall shift prevailing wind

2. {3 S 927} HEbHOl HUHE 71 AIZHFRE ChR D U2 1 X2 YojLt,

such changes do happen - when dealing timescale as long as evolutionary one

3. 1 25, Teks 28 EXI5HK| g0, Helshs 23S 2 Y/Mol FHgtct
evolution normally does not come to halt - but constantly tracks changing environment
but
b b

4. ToF O XHoM, = M7I0 ZX XI&HEl= FAQL, d2 7122 PES 5F FA71 ACHE, FESH M= 1 2f
ol =52 Ch3 Mith=, Ol SEIE . 71 22 X2t sts Y2 =, LIot7HA| & Zo|Ct

if steady downward drift average temperature persists centuries - successive generations animals propelled steady selection
pressure - in direction say growing longer coats hair

If

E) B

5. 2o =N Aol WOtz 7|2 0|20l O FA7F HHE| D Fa 7| 20| CHA| MAS| S2ZiCtH, 1 SEE2 ME2 M
B Eo| Jg ot E0[A & Ao|H, ChA| o H2 B S X2t St F22 Lop7tHA| E Ao|ct.
if trend reverses average temperatures creep up - animals come under influence new selection pressure - and be pushed
towards growing shorter coats
If and
, , and
=4 QLY : https://cafe.naver.com/vocajjang/1463 £/ EH 7t ¥ . https://vocajjang.vercel.app/
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1. The high price of land in metropolitan areas has implications for the efficient employment of resources.

2. For example, in New York City, as in many large cities, sidewalk vending carts sell everything from hot dogs to ice cream.

3. Why are these carts so popular, with over 3,000 in New York City alone?

4. Consider the resources used to supply hot dogs: land, labor, capital, entrepreneurial ability, plus intermediate goods such as hot
dogs, buns, and other ingredients.

5. Which of these do you suppose is most expensive in New York City?

6. Retail space along Madison Avenue rents for an average of $550 a year per square foot.

7. Because operating a hot dog cart requires about 4 square yards, it could cost as much as $20,000 a year to rent that much
commercial space.

8. However, aside from the necessary public permits, space on the public sidewalk is free to vendors.

9. Profit-maximizing street vendors substitute public sidewalks for costly commercial space.

£hof (sH&X| o)

entrepreneurial 7|2 7t2| ingredient X 2
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1. =AM =2 EX| 7HH2 XHo 22X 80 ¥ 0|zt
( for the efficient employment of resources. / The high price of land in metropolitan areas / has implications )

2.0|1E = SAMHME, B2 EAMHMMEY, BH=2 Tijj FIEE =R E OfO|AIRMNX| 2E WS TOHSHCL
(sell everythmg from hot dogs to ice cream. / in New York City, as in many large cities, / sidewalk vending carts / For example, )

= 50| 0| A 917|7 Hete

3. o w2 A0 3,000CH7t H = FIE
( with over 3,000 in New York City alone? / Why are these carts so popular, )

EIE a5t Ol M8ElE XA EX|, =38, X2, 7|”7t2] 531} ojof C{gl =1 &AIX], 1, J2|10 7|Et M=

SUMWSS Lo EXL
plus intermediate goods such as hot dogs, buns, and other ingredients. / land, labor, capital, entrepreneurial ability, / Consider the

me A
o s

~~

resources used to supply hot dogs: )

5. @42 0| T w2A0M 7 HIA A2 T oI0|2tn WZsH=Tt?
(is most expensive in New York City? / Which of these do you suppose )

ol AD| 27t WG| ECH N A 55022 QCHEIC,

6. Madison AvenueE Mz} A= &
( rents for an average of $550 a year per square foot. / Retail space along Madison Avenue )

0]l 20,0002 21 7tX| H| 0| &

ol 2

rr

OIEH'C',".

mjo

O 4¥| SOIE7I QIR R, O9r3 0| M 37t

=

Ho
rr

EJ7IE 20

7.
+ k.
( to rent that much commercial space. / it could cost as much as $20,000 a year / Because operating a hot dog cart requires about 4

&2 )_o'!

square yards, )

8. dgiLt, EHel IT 87t His, 33 EEE 9o U2 HYS0A F=0|CL
(is free to vendors. / aside from the necessary public permits, / space on the public sidewalk / However, )

9. 09 JC3HE FPoHs =HNES BB HURE FuW HY BU MR 20t
( for costly commercial space. / Profit-maximizing street vendors / substitute public sidewalks )
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1. HEAS 2 EX| 7H42 xtalel 28X 80 IS O|&Ct

high price land metropolitan areas - have implications - for efficient employment resources

2. € S0, #EAMME, B2 HEANMANY, EY2 THOY 7IE= F=FE OIO[AIA-NX| 2E A S FHOStTt,
in New York City as in many large cities - sidewalk vending carts - sell everything from hot dogs to ice cream

s s s

3. ol w=2A|0AT 3,000CH7} 'Hi= FLESO| O|H A 17|17} B2
why be carts so popular - with over 3,000 New York City alone
?

REIE S0 Ol MBEIE X EX|, =&, Xt2, 71U7t2| S} 00f C{sf =1 2AX|, ¥, J2|1 J|EL =
22 SUMSS EEEX},

consider resources used supply hot dogs - land labor capital entrepreneurial ability - plus intermediate goods hot dogs buns other
ingredients

b

s , and
5. U2 0| T wEAO|M 71 HM A2 Fo0|2tn M2SE=7t2

which suppose - is most expensive New York City

6. Madison AvenueE Mz} A= 20 2 WYL ETY AH T 55022 UCHEICL
retail space Madison Avenue - rent average 550 a year per square foot

7. XE7IE 2F0f= 9 4MZOFE7F 2502, AUF | 4Y S7HE YiShs Hl= & A0l 20,0002 2{7HX| H|E0| &
+ 2t

because operating hot dog cart requires 4 square yards - cost as much as 20,000 a year - to rent commercial space

s b

8. dgL}, E+HA IS 57t B, 33 HYE 919 U2 =HYE0AH FEO0|C},
aside from necessary public permits - space public sidewalk - be free to vendors

9. 019 3r}2tE FToHE LHLES 3Z HYSE UM MY BN E 2ot

profit-maximizing street vendors - substitute public sidewalks - for costly commercial space

q

0x

T=Zr QL : https://cafe.naver.com/vocajjang/1463 L4 H I} A : https://vocajjang.vercel.app/
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1. The process we go through when we look at a work of art to determine if we recognize and can make sense of its content
is not just a visual one.

2. It is a mental process as well, largely based on the elements within and about the work we can identify and categorize.

3. As we look and think, we may be given clues about what the work means by where it is, when it was made, what culture
it came from, who created it, or why it was made.

4. Any information we can gather helps us understand the work's context, that is, for what historical, social, personal,
political, or scientific reasons the work of art was made.

5. And then, using all the contextual information we have gathered, we interpret the work of art's content to discover what it
means or symbolizes.
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(is not just a visual one. / The process we go through when we look at a work of art to determine if we recognize and can make
sense of its content )

2, Qe w3k HAFQ AHo|H, Q2|7 AlEsln ERE 4 Qe XHE obofl Y 121 HE B 2450 F2
7|ustcy,

ot

argely based on the elements within and about the work we can identify and categorize. / It is a mental process as well, )

(

3. 227t En Mg mf, 2|= 1 ZF0| FAS 20|st=X|of CHet TMES MSHE =5 AL
( we may be given clues about what the work means by where it is, when it was made, what culture it came from, who created it,
or why it was made. / As we look and think, )

4.22|7t +UE 4 = OfH HEEE 22|71 HBC WS ojsiots O ESE ELL.
( that is, for what historical, social, personal, political, or scientific reasons the work of art was made. / Any information we can
gather / helps us understand the work's context, )

5. 2|1 LtA, 227t +-6H2 2 E WY FHE A8, f2l& 240 FAS 2of0[5tAHLE &HSH=XE EA

7| fisl o= ZHE2| LHE S sHA{eHCt.
( to discover what it means or symbolizes. / we interpret the work of art's content / using all the contextual information we
have gathered, / And then, )
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process go through look work art determine recognize make sense content - be not just visual one

and

2. J72 Egt EHH APgo|H, 22|17t AEStn ERE &+ A= AE Aol A= 221 ZE BT 2450 F=
7|grgtet,

be mental process as well - largely based elements within work identify categorize
It s and

and

3. 27t B0 Aztet iff, 2| 1 HF0| FAES 2f05=X|of Cfst THMES MSEHE == AL

as look and think - may be given clues what work means where when culture created why

and s
, or

4. 227t T = A= o YREEE 2|7t O ZHE Q| WS o|sHst= H =2 FC.
any information gather - help understand work context - historical social personal political scientific reasons art made

> B

b b b 70r
5. 2|1 LtA, 227t +-6H2 2 E WY FHE A8, f2l& 240 FAS of0[5tAHLE &HSH=XE EA

7| 18f ol EHEo| L8 S shASLt,
using all contextual information gathered - interpret work art content - to discover what means symbolizes

And , >
or

Z QLY : https://cafe.naver.com/vocajjang/1463 £/ B 7L A : https://vocajjang.vercel.app/
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1. For most animals the struggle to survive takes up all their time.

2. Finding food and drink, keeping warm and clean, avoiding predators, migrating and reproducing use up all their energies.

3.1f they do have any time to spare, they spend it resting or sleeping.

4, Only very young animals, under the protection of their parents, have enough surplus energy to engage in lively bouts of play.

5. This was also true for our early ancestors.

6. The constant search for food would have put heavy demands upon them.

7. Butas they slowly evolved into more and more efficient hunters, the situation changed.

8. The secret of their success was the development of much greater intelligence.

9. They used brain not brawn to kill their prey.

10. At the end of the long hunting era, before they turned to farming, they were already enjoying some degree of affluence.

11. In certain regions, at particular times of year, the prey was sufficiently plentiful and their hunting techniques sufficiently advanced for them

to experience a remarkable degree of prosperity.

12. They had time on their hands.

ool (32X o)

migrate O| SSICt prosperity H¥  brawn &5 affluence 852 bout 3 X+
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1. 2| SEEA 4ES}Y| %t &= 15| RE A|ZHS KHX|#HCt.
t

( takes up all their time. / For most animals / the struggle to survive )

2, oot OtM g HiE 2, M2a HZABS FXISkE A, ZUKE D|oHs A, 0| S8t ATt HASH: A2 152| ZE 1K 22 8HCL,

=

(‘use up all their energies. / Finding food and drink, keeping warm and clean, avoiding predators, migrating and reproducing )

3. gkek 10| op7 AjZto] ZZ0|2tE JUCHH, IE2 A S #| AL FXHE Clloj] 2Lk
( they spend it resting or sleeping. / If they do have any time to spare, )

4. ofF of2 SEET0|, 05 H2o| B oo M, &I F0[2| 3 XS0 HOIF S BHE SEE Lo 0LXIE 7HX| 2 Uct.
n

(‘have enough surplus energy to engage in lively bouts of play. / Only very young animals, / under the protection of their parents, )

5. 0= R2l9| 7| ZMEA T =3 AFMO| LY,
( for our early ancestors. / was also true / This )

6. BaUgts My R7|E IS0IA 2 LB FAUS Holct,

( would have put heavy demands upon them. / The constant search for food )

7. 3Lt 250 B o 28 AHFRo 2 MM Y| ZlstEtol mfat, Mg gatsct
( the situation changed. / as they slowly evolved into more and more efficient hunters, / But )

8. 159 Y3 HiIFe BN o Hojt X5 wEHo|YUrk

( was the development of much greater intelligence. / The secret of their success )

9. 152 259 HAZE F0|7| 2l8l 20| ofL|2t FilE ASFACEL

( used brain not brawn to kill their prey. / They )

10. 23 At AT ZojlA, 50| 5F22 Mehst7| M, 152 0[0] o= FEo| EReHS 2|1 = FoIYUCE

( they were already enjoying some degree of affluence. / At the end of the long hunting era, before they turned to farming, )

11. S™ XY E0ME, SHolo] S Al7[of, HoIZ2 SES| SRYD D50 Al 7|2 50| 83| LMol 2150| 522 Yo HIES
2L

( for them to experience a remarkable degree of prosperity. / the prey was sufficiently plentiful / and their hunting techniques sufficiently advanced / In
certain regions, at particular times of year, )

12. 252 o g AlZto| YRUCE
( had time on their hands. / They )
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1. 2| SEEA 4ES}Y| %t &= 15| RE A|ZHS KHX|#HCt.

for most animals - struggle to survive - take up all time

2. Ho|Qt OHA A B A, H21t HASS SXIst= A, ZAXE Hote A, 0158hs it HASH= 242 1E20| BE 0UX| 5 2B
finding food drink keeping warm clean avoiding predators migrating reproducing - use up all energies
and N and N and

3. otef 50| o} A[ZHo] ZF0|2tE QUCHH, 252 AHS #{ AL FAH= H|off £2ct.
if have time to spare - spend resting or sleeping
If or

4. ofF of2 SEET0|, 1E £ 20| B oo A, E7|% 50[2| 3t XS0 HOIF QS HE 28 Lo 0LX|E 7HX| 2 Uct.

only very young animals - under protection parents - have enough surplus energy engage lively bouts play

> >

5. 0|t 2|9 £7| ZHEAIE E& AHLO|RLCt.

be also true - for early ancestors

6. BYUSlE A &Y= 1S0H 2 222 FUS Hoct

constant search for food - would have put heavy demands upon them

7. 22t O50] HH of 28X AtFEo R MA 5| TIstetol mfat, g2 SatEct
as slowly evolved efficient hunters - situation changed
But and

8. 159| YB HIF2 M O Fo{th X552 LHOo|YUC

secret success - be development much greater intelligence

9. 152 259 HAAZE F0|7| 2l8l 20| ofL| 2t Fk|E ASFACEL
use brain not brawn kill prey
They

10. 23 At AlCH BojlM, 21 50| 5722 MeHst7| ¥, 152 0[0] o= HEQ)

at end long hunting era before turned farming - already enjoymg some degree affluence

oln
I:I
fjo
qr
o
Rl
3
rir
of
o
)
n

11. S™E XY E0ME, BHolo] S Al7|of, HAIZ2 SES| SRW D IS0 Al 7|2 50| SE3| LMol 2150| 522 Yo HIES

in certain regions particular times year - prey sufficiently plentiful - and hunting techniques sufficiently advanced - experience remarkable degree
prosperity
> s and

12. 252 o AlZto| YRAL]
have time on hands
They

2 02|21 of 2,
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1. Think about a time when you were startled.

2. Did you come to a sudden stop, freeze all your movements, and hold your breath as you scanned the environment for a threat?

3. All these responses maximize our ability to avoid detection, locate the source of possible danger, and prepare to fight or flee.

4. As sophisticated as language has become, it is still the creation of sound that might give away our location to a potential
predator.

5. Because of this, the freeze response results in the inhibition of language in highly stressful and traumatic situations.

6. Natural selection promoted the evolution of language but conserved the freeze rule.

7. When the threat passes, we begin to relax and find our voices again, perhaps even to laugh at our own reactions.

8. But what if we can never relax?

9. What if our experiences shape our brain to be in a constant state of fear?

10. This interference with the proper development and integration of neural networks can result in chronic stress and even mental
illness.

ool (32X o)

sophisticated 4 1 5t

(©2026. &4 27} all rights reserved. (Channel: 1|0 £ H 7} 7ti|)




2026 6 12 ZO|AL | 37H =4

Llfelii(={elel g [V2 HIE] 22 A77|2| FX|0f Hof FofZ|E =MEHZ HiBSIM 8.

MII0|E wEH O T wFAT o FE AT a 25 2T

_7'5
1. SHAIO| 2% = REE B 22b0f Chal M2s) w2t

= -

( Think about a time when you were startled. )

2. Al IBof e T BHS ATE S TAY| YX5D, YA BE SHYES et

mjo
L]

F1,a8|n el 5

ujo
rr

72

( as you scanned the environment for a threat? / Did you come to a sudden stop, freeze all your movements, and hold your breath )

3. 0|2{¢t R E RSS2 BXIE Wi, HMH ¢zl 2/ S ROt H, MLt =YH FH| & st 22| SHE z[thst
[

( maximize our ability to avoid detection, locate the source of possible danger, and prepare to fight or flee. / All these responses )

4. Aof7t ot 22| Huw o FCtD s, FIHH QA EAXO|A R2[2] /XS ER{EXE R2= A2 HIZE o{TD| 22|29 YH0|
Ct.

( that might give away our location to a potential predator. / As sophisticated as language has become, / it is still the creation of
sound )

5. O|A 20, A S22 I 2E27} 30 Xl Y&S0M A0{2| AR|IS =2 Brt.

(in highly stressful and traumatic situations. / results in the inhibition of language / the freeze response / Because of this, )

6. X}H MEHS o10{o| ZIBIE £ZISHX|OF £ FXlL HE3NC,

[l ey =TIk

(' but conserved the freeze rule. / Natural selection promoted the evolution of language )

7. 1 SIEO| X|LHZ Of, 22| TFES B ARSI CHA| 92|20 222|158 &o0f, OltE AX|of 22| XHAle| S S
7|7kx] Bk,

( perhaps even to laugh at our own reactions. / When the threat passes, / we begin to relax and find our voices again, )

Ho

8. 1ajLt ghot 927t A 7Ee E 4 glcte ot

o
( what if we can never relax? / But)

9. 22|o| ZHO| X E X[&HQl S= YEfO A=F TECHH o ENt?

=1 o e

( to be in a constant state of fear? / What if our experiences shape our brain )

10. MZ%0| M3 Wen S30) ChE 0|23 Yo BTHYFQl ASH A0t NX|O] YN WES £ 4 Yk,

( can result in chronic stress and even mental illness. / This interference with the proper development and integration of neural
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1. 20| 2% SRE oF =7hof| Cis) 4 zfs) Hat.

think about time startled

2. Al IBof e T BHS ATE S TAY| YX5D, YA BE SHYES

72

mjo
ik
4%
|
[N
u
[
n
rx
Io
o>
mjo

*

o
rir

come sudden stop freeze movements hold breath - as scanned environment for threat
,and

?

3.0l2{¢t BE QS E2 ©XIE mloty, HMA fidel 23S Mo, M AL =YHE FH|E St 2|2 sHE Z[tis}
=
all responses - maximize ability avoid detection locate danger prepare fight flee
N ,and

or

4. Aof7} ot 22| Huw o HCtD s, TIHH QA ZEAXO| A R2[2] /XS ER{EXE R2= A2 HIZE o{TD| 229 YH0|
Ct.

as sophisticated language become - be still creation of sound - that might give away location potential predator

s

5. 0|A 20, A S22 1L 2E A7} 30 &l H&S0M A0{2| AHIE X2 Bct.
freeze response - result in inhibition language - in highly stressful traumatic situations
> and

6. Xjed MEf2 Qiojo| TIBE HTMUX| U 2 AA2 REULCL

natural selection promoted evolution language - but conserved freeze rule
but

7. 1 SIEO| X|LHZ Of, 22| VFES B ARSI CHA| 92|20 222|158 &o0, OltE AX|of 22| XAl HS S
7|7kx] Bk,

when threat passes - begin to relax find voices again - perhaps even laugh own reactions
N and R

Ho

8. 12|Lt TreF 927t 23 AFE B 4 YUK O/
what if never relax
But ?

9. 229 ZHO| £|S XISHQl BT ME§o|l YES THECHE 0] E7f?

= - -

what if experiences shape brain - to be constant state fear

2

10. M@l MHEsH Yt S0l CHek o213 Wal = THE Xl AER AL MX|Of A HEhS E2fE 5= QArh
interference proper development integration neural networks - can result in chronic stress mental illness

and and

VEETRCECTY
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1. Video gaming is one of the most studied technologies with regard to empathy.

2. Because there have been longstanding concerns about the impact of violent video games on youth, much research has
been conducted over the last couple of decades on the topic.

3. While measuring and documenting the impact of video game violence, scientists have formulated credible explanations of
how video gaming could affect empathy.

4. Part of a normal, healthy reaction to witnessing violent events is to feel negative emotions, and to experience
physiological arousal that is connected to fear or disgust.

5. With repeated exposure to violent events — such as what might happen when a person plays violent video games — this
normal reaction might become blunted, a phenomenon known as desensitization.

6. The next step in this problematic process would be having diminished emotional responses to violence, which could also
interfere with the ability to recognize and/or to sympathize with others, leading to reduced empathy.

7. A significant body of work shows an association between extensive violent video gaming and reduced empathy in people.

Thof (s 4%| 017

physiological 2 2|(2h)& 2l
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1. HIC| A7 = Sdut 2Est 7hE ol A& 7|=S & StLto|c.
( with regard to empathy / Video gaming / is one of the most studied technologies )

00!

2. HaEof|A ojX= FHHQI HIC|2 A el Fgof Cis) 238F et X|£E|0f 2 L2{S0| =M 27| W=ofl, 2 FH|
Off cHel B2 A7 x| o] &b 'd S +-E[0f AL

( over the last couple of decades on the topic. / much research has been conducted / Because there have been longstanding
concerns about the impact of violent video games on youth, )

3. HIC|2 AIY Z3o| &2 FYotn 7|E5t= S, A&AXE2 o{EA HIC| AIY S ot= 20| SH0 2 0|H
= AEX[of cHst Mz ot HEES 5 LHEUACE
(‘have formulated credible explanations of how video gaming could affect empathy. / scientists / While measuring and
documenting the impact of video game violence, )
4. BHHMO AHES SHE 20l 3 A0 D ALY HSo| BELS HHHOI AHES L= 0|1, £2S
O|Lt Heeot HAAE HalH ZdS st Aolrt.

(‘and to experience physiological arousal that is connected to fear or disgust. / Part of a normal, healthy reaction to witnessing
violent events / is to feel negative emotions, )

MAE0 Cieh gHEE &0} 2, ol FYH HE

rlo
ret

FOE + A=, BEZol2tn 2T Ho|

( a phenomenon known as desensitization. / this normal reaction might become blunted, / With repeated exposure to violent
events — such as what might happen when a person plays violent video games — )

mjo

6. Ol EXFQl 1ol Chg THil S0l Chet ZAE YMH WS ES JHXIE Y HO|D|, 0= EP T} ALZE
Q143tn BB 5SS W 4 YoiM, BAH TLOE 0|ojILCt,

( leading to reduced empathy. / The next step in this problematic process / which could also interfere with the ability to
recognize and/or to sympathize with others, / would be having diminished emotional responses to violence, )

7. YTHe| AT AT ARIEOAIM BE LT FHH HICIR A YS St A ZAE ST AMo| HEHEE HA &F

(in people. / A significant body of work / shows an association between extensive violent video gaming and reduced empathy )
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1. HIC| A|Yst7| = Sdut 2Tste 7HE ol A& 7|=S & StLto|Ct.

video gaming - be one most studied technologies - with regard to empathy

JEaEoA Ox = ZHHQ H|C| Aol o sl 23S X|£E|0f 2 L2 S0| ExYsH 27| WEof, 2 FH|
0|I CHol 242 H-771 X ol & & St +HE|of RACE
because longstanding concerns impact violent video games youth - much research conducted - over last couple decades topic

>

IIlIO

ot= Z2i0| S0 B

mjo

3. HC|2 Al Z3o| S HHstD 7|E5t= S, SXE2 O{EA H|C2 A ojH
& 2 =

o
= QAEX0 chst Mg ot HEE

while measuring documenting impact video game violence - scientists - formulated credible explanations how video gaming
affect empathy
and )
4. EHHQI AHES BHSHE H0| ChS HAMO| L A S0 HELS HHEQI AHES LIS H0|1, £3S
ojLt oot HAE HWa|X 24 S FHst= Aol

part normal healthy reaction witnessing violent events - be feel negative emotions - and experience physiological arousal
connected fear disgust

-
-

and or

5. X AASo et 2SS E =Ea0 g, ol2{s HHHel MS2 FEHE + =0, 2202t 2T HYOo|
Ct.

with repeated exposure violent events person plays violent video games - normal reaction might become blunted -
phenomenon known desensitization

6. Ol 2XIFQl IOl ChE THAl Z20| Y3 ZAE HME WS ES JHNE HY H0|D, 0= L3 CHE ALRHE
QIAS}T BZHElE S WElE 4 Q0N ZHAE 2o 2 0|0 EICE

next step problematic process - be having diminished emotional responses violence - could interfere ability recognize
sympathize others - leading to reduced empathy

mjo

7. YTHO| ATt AT ARSOAIM BT FHH HICIR AYS St At ZAAE ST Mo|2 HEESE HA E
ct.

significant body work - show association extensive violent video gaming reduced empathy - in people
and
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1. Realising the benefits of differentiation, some brands broadcast their social purpose before they do much actual good.

2. Their marketers are using social purpose to boost the brand's reputation, rather than embracing the purpose itself.

3. Making a real difference with social problems is hard enough; to succeed, it has to follow from an authentic, company-
wide commitment to the purpose.

4. Otherwise the mission is just window-dressing, or what we call "purpose-washing" — similar to green-washing, where
purpose-driven activities serve mainly for publicity purposes.

5. We end up with what Anand Giridhardas describes in Winners Take All: "social purpose that just furthers the charade
of elites disrupting the old order without giving much back."

6. Purpose-washing brands gain one of the benefits of social purpose, differentiation, but only for a short while.

7. They lose out on positioning for future markets, and they might even make employees feel worse about working for them.

Hof (S 2| of )
publicity 22 charade

ro
1
0
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era|c},

RR EBYES2 50| B2 HHHYU HS Foh7| Hol 2352 M=l 5HS 22

( broadcast their social purpose before they do much actual good. / Realising the benefits of differentiation, / some brands )

2. OS2/ DA E2 O 55 XN & LoIS0|7| Bz, O HYMES| HYS B0{22|7] 2ol A2lH 55 S 0|85t
olC}
IA .

( rather than embracing the purpose itself. / Their marketers / are using social purpose to boost the brand's reputation, )

3. At21H 2SOl ol M &HHQ X0 & HE0 Y A2 SE0] o222 G35H7] flol, AA2 2 SHo| it
TEe, 2lAL HAoff ZE Si4lo] AupZ UOo{LtOf BHLE,

(it has to follow from an authentic, company-wide commitment to the purpose. / Making a real difference with social problems
is hard enough; / to succeed, )

4, JX| e O "’E TEXl ZXIgofl 225t E£= 22]7F "SH-MEo2tn REE A — 2 Eat {FASEH
M, 1320l 25 £ 550/ F2 SH 2Ho| S Lt
( or what we call "purpose—washmg — similar to green-washing, where purpose-driven activities serve mainly for publicity

purposes. / the mission is just window-dressing, / Otherwise )

5. $2|= Z= Anand GiridhardasZ} Winners Take AlIG|A R AtSH= Zi0f| O| 2 EIC: "2 AE E|S2 FX| %
HA U EME SHAT|= L2 ESS| Wt £YU+E TX| O BFH B MY S5

( "social purpose that just furthers the charade of elites disrupting the old order without giving much back." / We end up with
what Anand Giridhardas describes in Winners Take All: )

6. SH-ME BMES2 A2|H SH2| 0| S T otL, AHESFE HX[Y, 2Lt BHX] B2t SQHEHo|Ct.

(' but only for a short while. / Purpose-washing brands / gain one of the benefits of social purpose, differentiation, )

7. 2=2 0 AZSE ?let ZX|M oM £31E E0, 252 HXI0f &
off O LI2A =7|A THSX = RECL

( and they might even make employees feel worse about working for them. / They lose out on positioning for future markets, )

rde

SE5t0E AASS ?lo Lot= Ao ol
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realising benefits differentiation - some brands - broadcast social purpose before do much actual good

/T AT a FH-EAL a 23S YT
O|HSS UMM, RR BMES2 150| B2 X Hs Wst7| o 252 A=lH 55 28

2. OS9| OAEE2 1 55 XM E »o1S0|7| L=, O BMES| S B0o{=2[7] 28l A2l 5H S 0|85tn
ALt
their marketers - use social purpose boost brand reputation - rather than embracing purpose itself

>

3. M21H EHIS0f ol M &HHQ X0 & THE0 Y A2 SE20] o222 G35H7] flol, AA2 2 S| it
ZIEet, 3lAF HAof 23X o] Aut2 Uo{Lfof ThLf,
make real difference social problems hard enough - to succeed - follow from authentic company-wide commitment purpose

> E

4. X YOB 1 YSL BHX| FAIF0| EMSHD, EE Q2|7 "SH-HErOIZD BEE H — DR-YUT A
M, 1Z20E 25 FE 550 T2 3H SHo| AT Pt

mission be just window-dressing - or call purpose-washing similar green-washing purpose-driven activities serve publicity
" "

)0r b

5. £2|= &= Anand GiridhardasZ} Winners Take AlI}| A B A}StH=
Zl H

A0 O|2A ECH B2 NS EIET FX| e
HM A EME SUATF|= AL ES Mot Y+ TX O BFZ EQ

O O
ol ALS|E 2

end up Anand Giridhardas describes Winners Take All - (2187 ACH2)
We : "social purpose that just

furthers the charade of elites disrupting the old order without giving much back."
6. SH-ME BHES2 AZ|H 5Xo| 0| ™S T oLl AVESIE X, 2Lt ThX| FH2t Setetolc),

purpose-washing brands - gain benefit social purpose differentiation - but only short while
, , but

7. A2 02 AZEE fIet ZEXIND0M £51E 2, 252 HXI0f &
of O LI®A =7|AH HEX = RECL

lose out positioning future markets - and might make employees feel worse working

They , and

re

SE 5105 AASS lo Lot= Ao ol
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1. The brain needs to create a model of a constant pulse — a schema — so that we know when the musicians are not
conforming to it.

2. This is similar to variations of a melody: we need to have a mental representation of what the melody is in order to know
— and appreciate — when the musician is taking liberties with it.

3. Metrical extraction, knowing what the pulse is and when we expect it to occur, is a crucial part of musical emotion.

4. Music communicates to us emotionally through systematic violations of expectations.

5. These violations can occur in any domain — the domain of pitch, rhythm, tempo, and so on — but occur they must.

6. Music is organized sound, but the organization has to involve some element of the unexpected or it is emotionally flat and
robotic.

7. Too much organization may technically still be music, but it would be music that no one wants to listen to.

8. The brain models anticipated musical patterns, which creates the possibility for emotional impact to arise when
musicians break these patterns, making music engaging.

£hof (sH&X| o)

pulse 2tX}  violation It
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( so that we know when the musicians are not conforming to it. / The brain needs to create a model of a constant pulse — a
schema —)

2. 0|= HEC|o HESU FARHH, & 22|= X A7 RO 2 JZL'% HHEEX|E AX|StD — O2|3 EESE)
fl3 — 3 R2C|7} FRAX|of Chet FUH BEHE 7HX|0 AS 27} ACL

(in order to know — and appreciate — when the musician is taking liberties with it. / we need to have a mental representation
of what the melody is / This is similar to variations of a melody: )

—I-

3. A FE, F Xt FAUAX| e AX| 227} 2210] BEE Ao|2kn J|CistE K| E Ots A2 4N A2 I8
gk ot £ 20|Ct

(is a crucial part of musical emotion. / Metrical extraction, knowing what the pulse is and when we expect it to occur, )

4. 342 7Ithofl cHt HAHYU fUES Sl 20 AEHe= LSt

( through systematic violations of expectations. / Music communicates to us emotionally )

5. 0l2{st |2 o{H Y — F&O0|, 25, 5= 52 G —OAME ZYEY 5 AXTU IAXS2 HEA| ZYsliof it

= 2o
(' but occur they must. / These violations can occur in any domain — the domain of pitch, rhythm, tempo, and so on — )

gote IESHE A2|0|X|%, 1 FXSHE O 4K| 23 Of7to| A5 HES{OFR o 1UK| YO AHL AW
2 Qeta 7| A o|ct.

(or it is emotionally flat and robotic. / Music is organized sound, / but the organization has to involve some element of the
unexpected )

7. 42 B2 3 JHoRE MY SUAY £E YX|T 1HS OFRE E1 Aof 31X e 224 Zo|ch

ST T"

(' but it would be music that no one wants to listen to. / Too much organization may techmcally still be music, )

OIAE oMM HEHE RYYSH=D), /R SATHS0| Ol2(% HHES M= Y o) 2 Fo| LU TH5Y

( making music engaging. / The brain models anticipated musical patterns, / break these patterns, / which creates the
possibility for emotional impact to arise when musicians )
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brain need create model constant pulse schema - so that know when musicians not conforming

2. 0|= REC|o HEFESH FAR, 5 22[= X S24717t U= 3;'% HHR =X & XISt — 2|3 THEsE7|
fl3 — 3 R2C|7} FRAX|of Chet FUH BHE 7HX|0 AS 27} ACL

similar to variations melody - need have mental representation what melody - in order to know appreciate when musician
taking liberties

and

, 5 UXt7E FARAX| o AN 2217} 2 240] BEE Ao|2tn J|CistE X|E Ots A2 4N A2 I8

g w
rek Jx

metrical extraction knowing pulse when expect occur - be crucial part musical emotion
) and

-

4. 342 7Ithofl cHt HAHYU fUES Sl 20 AEHe= L STHrt.

music communicate emotionally - through systematic violations expectations

5.0/ 22 O Y — =0, 25, £ 52 Y —0AME LI = AXY DAAS2 HEEA| 2/ Of strt
violations occur any domain pitch rhythm tempo - but occur they must
> ) ,and
but
6. 222 XEBHE A2|0|X| B, 1 ZXSHE GlAK| R Of7t0| R4S HHo|OFRt SHH 1Y OB AL AWK
o 2 SI8lsta 7[A1 KoL},
music organized sound - but organization involve element unexpected - or emotionally flat robotic
, but or
and
7. 42 B2 XX3H= 7|2 HORE OS] SAY £ E YX|T, AL OIRE E1 A0| x| 2= S%Y Ho|Lk,
too much organization technically still be music - but be music no one wants to listen to
, but
8. k| OIAE SN WHS UYL, 0|22 SOATHE0| 0|23 WHS M 0 27T Yo| LMY 7h5y
2 THEO| LD, 3942 X o= BEL

brain model anticipated musical patterns - create possibility emotional impact arise when musicians - break these patterns -
making music engaging
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1. The major consumer of oil is transport.

2. But consider what has happened over the last 30 years or so to the technology involved in producing the internal combustion engine.

3. Because oil is expensive, car engines today are far more efficient in their consumption of fuel than they were in 1972.

4. The cars that Asia buys tomorrow will certainly not be anything like those Americans use today.

5. Americans will not buy today's cars tomorrow either.

6. In fact, if the price of oil does rise much further then fuel cell technology will receive yet another momentum.

7. The big car multinationals have already produced the prototype motors — they are currently racing to try and get prices down and engine
performances up.

8. Their future profits depend upon it.

9. Imagine now if there is a breakthrough in fuel cell technology.

10. What would happen to oil prices?

1. They would fall dramatically — signalling much less demand than supply — and oil companies and OPEC oil producers would stand to lose
much income.

12. The fact that this threat is real is driving the producers to look for alternative sources of income.

13. The 'oil majors' have diversified and are now more energy companies than oil companies these days and the OPEC countries are urgently
attempting to develop other industries.

£Hol (32X o)

combustion A2 breakthrough 27| X Q1 & diversify AtRS CH2tatstct
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1. Mgo| 9 AH|xt= 250|Ct

(is transport. / The major consumer of oil )

2, J2{Lt X|H300] ol ZX| L 7| atof] BRE 7|20 ofT Uo| Lo H=X| Mzsl HXL,
( to the technology involved in producing the internal combustion engine. / consider what has happened over the last 30 years or so / But)

3. MR7HH| M| 2ol Y XSXt AFES 1972140 150| AMH HECE IS0 HE 220] YA M o ZEHo|C},

( are far more efficient in their consumption of fuel than they were in 1972. / Because oil is expensive, / car engines today )

4. OLA[O}7} LY FONE RS AH= BHE| 0|FQE0| 25 AMSSHE XS AQL M CHE Z0|C},
( will certainly not be anything like those Americans use today. / The cars that Asia buys tomorrow )

5. O|ZFQAEE &9 AAFAHE WY Foiskx| = 2 ZolCt.
( will not buy today's cars tomorrow either. / Americans )

6. AtA, Mg 7HZo] EW o ASBICHH AR HX| 7|S0] E CHE 2HE S 22 Zolc}.
doe

( then fuel cell technology will receive yet another momentum. / if the price of oil does rise much further / In fact, )

7. E X SAHChRE 71U ES AIHE ZE{ES 0|0| Yitsl 21 Qct — IS ®Xf 7IHES $F0 AT HE5E
Ct.

(— they are currently racing to try and get prices down and engine performances up. / The big car multinationals have already produced the prototype
motors )

o

£0|2{ 1 o2

rr

30|

8. 12| o2y o]e)2 o] zioj 2 QlCt.
( depend upon it. / Their future profits )

9. o[ AEHX| 7|&0] &7|HQl wHo| YUrtn LY AL

( if there is a breakthrough in fuel cell technology. / Imagine now )

10. 22 Yo| Mg 7HHE YojLnt?
( What would happen to oil prices? )

I~

11. 2252 & 20|y — SZ2cHEW O M2 £2 5 LIEHHH — 12| 1 4§ 3|AHE 1} OPEC M3 E
ojct.
( and oil companies and OPEC oil producers would stand to lose much income. / They would fall dramatically / — signalling much less demand than
supply —)

rlo

aiThe +22 YA B %

12. o 10| UrHECH= AtM 2 MAKISO| ChH| +UASES # 5 E0p7hn QlL.
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(is driving the producers to look for alternative sources of income. / The fact that this threat is real )

13. "M HOIXE'2 ALY S Chzststo], 2 50l O|H M§ 3|At2t7| Lot o £ of|L{X| 7|YS0| E|{SH, OPEC F7HE2 CHE A
2 WX 2S5k A E3Hs SO|Ct

oH
(=]

(are urgently attempting to develop other industries. / The 'oil majors' have diversified and are now more energy companies than oil companies these
days / and the OPEC countries )
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1. Mgo| 9 AH|xt= 250|Ct

major consumer oil - be transport

2. J2fLE x| 300] ol ZX LA 7|2 Aol FRE 7|E0f o O] UoJLt=X| A Zbsf R
consider what happened last 30 years - technology involved producing internal combustion engine
But or

3. M{7HuIM7| 2o, Y XSXt XSS 1972140 250| AMH ALt IS0 HE 220] UM M o ZEHo|C},
because oil expensive - car engines today - be far more efficient consumption fuel than 1972

4. ofAJo7t LY 0N XHEAHE EHS| O|FQUE0| 5 AMESHs AHEAIRL M C}E Zo|C),
cars Asia buys tomorrow - certainly not b

e anything like Americans use today

5. 0|FUEE 2590| AFAHE LY TOHSHX|= &S Zolck
will not buy today cars tomorrow either

6. AHM, Mg 7HZ0] BN o ASTICHH ARMK| 7| &0| E CHE BRITHS 23 Zi0|Ch
if price oil rise much further - then fuel cell technology receive yet another momentum

>

7.t XHEXHCH2H 7|UE2 AIXE BE{ES 0|0 YAs) 21 Urt — A2 SXf 7HAES FF0 AT HEES £0l2{1 2= F0|
Ct.
big car multinationals already produced prototype motors - currently racing get prices down engine performances up
and and

8. 1&9| nj2j o]y o|Zd0j Haf Uct.
future profits - depend upon it

9. o[ AEHX| 7|&0] &7|HQl wHo| YUrtn LY AL

imagine now - if there be breakthrough fuel cell technology

10. 22 Yo| Mg 71H S0 YoiL7}?
what would happen oil prices
9

11. 2752 32 Z0|H — IS LCHEX o M2 $9 8 LEHHD — 2|1 4§ 3|AHE D OPEC MR35

+ 2 s +U8 YAl 2 A
o|ct.
fall dramatically - signalling much less demand than supply - and oil companies OPEC producers stand to lose income

They and and

12. 0 9I#0] ATBICH: A2 WAUXHEO| CHH $UUSS ¥ES Sop7tn YLt
fact threat real - drive producers look for alternative sources income

13. "M HO|XE'2 ALY S Chzetsto], 2 520l= OIH 4§ 3|At2t7| 1ot 6 S oLfX| 7|YS0| E|l2D, OPEC 37152 CIE MY
2 WESx 2S5 A =3Hs SO|Ct

oil majors diversified more energy companies - and OPEC countries - urgently attempt develop other industries
! ! and and

min
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