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Dear Ms. Stevens,
©@ My name is Peter Watson, and I’m the manager of the Springton Library.
StevensM|7H|, M| O|£2 Peter WatsonO|1, K& Springton =A{&to| 22| Xt L|CE.

= extend < shrink
@ Our storytelling program has been @ Diwell-attended [thatl we are planning to the program

to 6 days each week.
2o AEE2Y T2 B2 250 HMIFMM 2= ZE2OUMZ F 6LZ st A2 AE SYUCL

A

IR = hire, employ

(3] means that we need to more volunteers / to the children.

O|A2 2|7t OIO|SOAH MS ¢{0f & AASMAE O Ho| 2Hsfor & Rt ASS 2l0|EgLItt

Ho

= substituted
O People still talk about the week / you 2)filled in| for us / when one of our volunteers couldn’t come.

MBE2 AASAAL & o H0| 2 = QUAES W S| R215 28 MY & 2FLES Or2E o[op7|ghH L.

® You really those stories [to_life]!

g2 FE 3 0|of7|S0 d4YE S0 EAR!

« unwilling, reluctant

® 5o, would you |be *willing to read to the preschoolers for an hour, from 10 to 11 a.m. every Friday?

O3 O|RZ, 0 =58Y 2T 10AFE 1MA7HX] oF AlZH ¢t O|Fst orsSoA BE 810 & of0| A4

@ | hope you will take this opportunity more children [hear/to hear] your voice.

g4l0] o] 7[3|& #OLE0IM H B2 010|=0| Aol FaEE =4 =2 HtEfHth

= anticipate = affirmative = respond

® We lare_looking forward to| your .

fE= il SEHY HEE 7Tl ASLCH

Best regards,
Peter Watson Peter Watson EZ!

1) attended by a lot of people W2 Al&FEo] FHAsH
2) to do somebody’s job for a short time while they are not there : -2 TjAlstct
syn: substitute.
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Dear Ms. Stevens,

©@ My name is Peter Watson, and I’m the manager of the Springton Library.
StevensM| 7|, X O|&2 Peter WatsonO|1l, X= Springton =A{22| 22| X} L|Ct

@ Our storytelling program we the program to 6 days

2ole] AEE|EY T2 M2 20| HYHFMM 22l ZR2O™MS F 622 st A= AE SYULL

© This means that we need to more volunteers / to read to the children.
O|H4E 2|7} OIO|Z0|H ME 0] & AHHSAXE O Bo| 2ol & Earl ASS 2ojgLct.

O People still talk about the week / you _ for us / when one of our volunteers couldn’t come.

MES2 XASAHAL S o ol & + QS W S0 R2E 23 MY & 2FLS OrFE ofof7|ghH L.

® You really those stories !
ga2 L 1 o[op|E0] HHES SO EAEA!

@ So, would you __ _ to the preschoolers for an hour, from 10 to 11 a.m. every Friday?
I O|RE, F 32Y 28 10A|2H 11A7HX] ot AlZt St O|FE Ot S0AH ME 240 & 20| ALt

@ | hope you will take this opportunity to _ more children your voice.
gA0| 0] 7|2|E HOISO0IM O B2 Ot0|S0| Fale| F4E2|8 &7 =2 HRgfLoh

® We are looking forward to your

o= Filol 385 g 7|r2|n AU

Best regards,

Peter Watson
Peter Watson E 2
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Dear Ms. Stevens,

My name is Peter Watson, and I'm the manager of the Springton Library. Our storytelling program has been @ so
well-attended @ that we are planning to expand the program to 6 days each week. This means that we need to
recruit more volunteers 3 to read to the children. People still talk about the week you filled in for us when one of
our volunteers couldn’t come. You really brought those stories to life! So, would you be willing @ to read to the
preschoolers for an hour, from 10 to 11 a.m. every Friday? | hope you will take this opportunity to let more
children ® to hear your voice. We are looking forward to your positive reply.

Best regards,

Peter Watson

, ZUY ETo| 2o HAESIX| p2 H22(18)2

Dear Ms. Stevens,

My name is Peter Watson, and I'm the manager of the Springton Library. Our storytelling program has been so
@ well-attended that we are planning to @ extend the program to 6 days each week. This means that we need to
(® recruit more volunteers to read to the children. People still talk about the week you filled in for us when one of
our volunteers couldn’t come. You really brought those stories to life! So, would you be @ unwilling to read to the
preschoolers for an hour, from 10 to 11 a.m. every Friday? | hope you will take this opportunity to let more
children hear your voice. We ® anticipate your positive reply.

Best regards,

Peter Watson

3. C}g 29| 322 ROl F0{Zl 2X0| S0{77|0f 7t HHE T22(18)3)

‘This means that we need to recruit more volunteers to read to the children.

Dear Ms. Stevens,

My name is Peter Watson, and I’m the manager of the Springton Library. ( @ ) Our storytelling program has been
so well-attended that we are planning to expand the program to 6 days each week. ( @ ) People still talk about
the week you filled in for us when one of our volunteers couldn’t come. ( ® ) You really brought those stories to
life! ( @ ) So, would you be willing to read to the preschoolers for an hour, from 10 to 11 a.m. every Friday? |
hope you will take this opportunity to let more children hear your voice. ( ® ) We are looking forward to your
positive reply.

Best regards,

Peter Watson
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19. AlA U9} : terrified — relieved

@ | walked up to the little dark brown door and knocked.
Z

t
L 2t 22 24 222 ZoPJtM 22 FERICCL

@ Nobody answered.
OtR L C{EO| ARUCE

® | pushed on the door carefully.

I
Lie ZH28A 3 28 2ULL

® When the door "lswung open| with a [rusty 2icreak, a man was standing / in a back corner of the

room.
SE0iM WAAEE 22|19 B 1 20| 2 ERES O, oF HX7F O @Ol §Z FHo| A AJLH

@ My hands flew over my mouth / s | started [to scream.

Lte 22|18 X127 AIRSin £ &2 0] 20t FMoh

= as he watched[was watching] ~

® He was just standing there, me!

d= LHE XNAREENM, AH7| A AACH

@ As my heart continued to 3), | saw that also @ his hands / over his mouth.

L Aol A% 232 W, Lts 3 9A & &2 19 @ 2 28 AS E/UCh

® Wait a minute... It was a [mirror!
=

Ll d=8& sti HOlE& XLt & FI5F0 MAM UAs e HEZ AU

= return HIZLEE

@ | [feltf my heartbeat |returning to jnormall, and calmly looked at my 4|reflection] in the mirror.

Lie A E 9380] 8¢z S0ts A 73, XAZ2sH AHe & W 255 HIEtEQUCL

1) swing open &% d2|t}

2) a sound, for example that sometimes made by a door when it opens or shuts, or by a wooden floor when
you step on it wWZAAZ]E Az

3) to function very quickly because you are afraid, excited, etc. (%3-&
glo]] Eoprttt

4) an image in a mirror, on a shiny surface, on water, etc. (A& £of d

¥ 502 YAF 715 Sol) upmAgA

ofor

A Bl=s]
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: terrified — relieved

©Q | walked u

to the little dark brown door and knocked
Lt &0 22 ZM 202 ZO7tM 28 FERICH

@ Nobody answered.
OR & C{EO| AL

® | pushed on the door carefully
L= =284 O 28 AL

—= 2 M

O When the door with a , @ man was standing in a back corner of the room
=20M A= 22| A O 0] 2 EXRE W, o A7 O ol fFE Mo M AU

® My hands flew over my mouth as | started to scream
Lb= 2218 X[27] AESIH =

a2 o]

== Yo ok HMoh

@ He was just standing there, me!
d= UHE XNAEEM, A7 M AUCH

@ As my heart continued to

, | saw that he also his hands over his mouth
W MEO0l A% s& M, Lt O 9Al &= &2 19| ¢ 2 22 A2 EYCL
® Wait a minute...
g -

It was a mirror!
2 7{20|ACH

® | took a deep breath and walked past a table to the old mirror / that stood in the back of the
room.

L= 282 ofd HOIES ALt & FIZ0 MAT

Ae g H2E Zojuch
@ | my heartbeat to
LHe A% H150| 4R S0t

, and calmly looked at my
Ag =D, XMESHA HE & W &2 HIEFEUD

in the mirror.
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29| 3 (A), (B), (OOA OofHA Att2 U2 HIZH HZAE H22(19)%

| walked up to the little dark brown door and knocked. Nobody answered. | pushed on the door carefully. When

the door swung open with a rusty creak, a man was standing in a back corner of the room. My hands flew over my
mouth as | started to scream. He was just standing there, (A) [watching/watched] me! As my heart continued to
race, | saw that he (B) [has/had] also put his hands over his mouth. Wait a minute... It was a mirror! | took a
deep breath and walked past a table to the old mirror that stood in the back of the room. | felt my heartbeat (C)
[returning/to return] to normal, and calmly looked at my reflection in the mirror.

(A) (B) (©)

@ watching had returning
@ watched had returning
(® watching has returning
@ watched has to return
® watching had to return
5. Cig 29| UE X BE T, YA FLo| Mmelo| HHESIX| g2 H22(19)9

| walked up to the little dark brown door and knocked. Nobody answered. | pushed on the door carefully. When

the door swung open with a rusty @ creak, a man was standing in a back corner of the room. My hands flew over
my mouth as | started to @ shriek. He was just standing there, watching me! As my heart continued to 3 race, |
saw that he had also put his hands over his mouth. Wait a minute... It was a mirror! | took a deep breath and
walked past a table to the old mirror that stood in the back of the room. | felt my heartbeat returning to @
abnormal level, and calmly looked at my & reflection in the mirror.

6. ZO{Z 2 Ch30l 00T 2o £ME Jh M H22199

‘I walked up to the little dark brown door and knocked. Nobody answered. | pushed on the door carefully.

(A) As my heart continued to race, | saw that he had also put his hands over his mouth. Wait a minute... It was a
mirror!

(B) When the door swung open with a rusty creak, a man was standing in a back corner of the room. My hands
flew over my mouth as | started to scream. He was just standing there, watching me!

(C) | took a deep breath and walked past a table to the old mirror that stood in the back of the room. | felt my
heartbeat returning to normal, and calmly looked at my reflection in the mirror.

(B)-(A)-(C) @ (B)-(C)-(4)

@ - -
® (C)-(B)-(A)
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20. & B0 T8S = AIZSHH ZAO= 0128 JHHOF BiCL.
= succeed

@ In the rush towards individual achievement and recognition, the majority of th?se who make it

[forget/forgets] their humble beginnings.

Zfelel dxlet QIS oot AF S0M, 45 itk MES2 358 M2 AMHS

=Lt

ne

[A]
@ They often forget those /who helped them on their way up.

AS2 35 932= 7t WM RS =Z4FE AMFES A=t

= disregard, ignore
® If you forget where you came from, if you neglect those who were there for you when things were

tough and slow, then your success is valueless. = pointless, useless, in vain, worthless
ZA0] OfCIA ZHEX| LojHE|n, A=0| =D TH0| 2 I 2o A & MESS A9 SCHH, LAl 32 747} gich

O No one can make it up there without the help of others.

OtR = CHE At &=F 20l d43g + 8ok

® There are parents, friends, advisers, and coaches / that [help/helps].

=SS F= FEH T, X}, IXS0| ALt

= thankful, obliged

(6) all of thosel /who helped you.
SIS SIS EOlE MRS RO ZARE et Yt
uIzEEE

= appreciation

@ Gratitude is the glue that keeps you connected to others. At
dAts G4 CHE AR ES dE8d F= EARFOoITH

[C] = gratitude
® It is the bridge that keeps you connected with those who were there for you in the past and who

are likely to be there / in the end.
d42 G2 26l DA 220 AJAD OpX|fo= 20| AS A 2

rlo
Rl

B FMS A FZ8 F= th2lolo.

0

©® Relationships and the you treat others determine your real success.

A Dz2[0 GO| THE AIRSS Hists YA0|] Slel TS 452 ZFett
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7. OIS UE 2 22 = oYy E2 ZH22(20)7)

In the rush towards individual achievement and recognition, the majority of those who make it @ forgets their
humble beginnings. They often forget those who helped them on their way up. If you forget where you came from,
if you neglect those who were there for you when things were tough and slow, then your success is valueless. No
one can make it up there without the help of others. There are parents, friends, advisers, and coaches that @
help. You need to be grateful to all of those who helped you. Gratitude is the glue that keeps you ® connected to
others. It is the bridge @ that keeps you connected with those who were there for you in the past and who are
likely to be there in the end. Relationships and the way you treat others & determine your real success.

8. o

ojo

a o= =]
Egl E&= ?.I T

Ho

5, U4 WUl 290| MWK Y2 H22201

Mo

In the rush towards individual achievement and recognition, the majority of those who make it forget their @
humble beginnings. They often forget those who helped them on their way up. If you forget where you came from,
if you @ disregard those who were there for you when things were tough and slow, then your success is ®
invaluable. No one can make it up there without the help of others. There are parents, friends, advisers, and
coaches that help. You need to be @ obliged to all of those who helped you. & Appreciation is the glue that
keeps you connected to others. It is the bridge that keeps you connected with those who were there for you in the

past and who are likely to be there in the end. Relationships and the way you treat others determine your real
success.

9. thg gzt

ol = JhE HBH H220209

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings. They often forget those who helped them on their way up. If you forget where you came from, if you
neglect those who were there for you when things were tough and slow, then your success is valueless. No one can
make it up there without the help of others. There are parents, friends, advisers, and coaches that help. You need
to be grateful to all of those who helped you. Gratitude is the glue that keeps you connected to others. It is the
bridge that keeps you connected with those who were there for you in the past and who are likely to be there in
the end. Relationships and the way determine your real success.

@ you deal with distress

@ you behave toward others

® you treat yourself

@ you are obsessed with your way
® you change the world
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10. trg 29| vz E0iZ U2 [£7]19] FHE0IE HESH] T TH{R MA|2.(20)10

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings. They often forget those who helped them on their way up. If you forget where you came from, if you
neglect those who were there for you when things were tough and slow, then your success is valueless. No one can
make it up there without the help of others. There are parents, friends, advisers, and coaches that help. You need
to be grateful to all of those who helped you. is the glue that keeps you connected to others. It is
the bridge that keeps you connected with those who were there for you in the past and who are likely to be there
in the end. Relationships and the way you treat others determine your real success.

[E7]] a feeling of appreciation or thanks

11. Foizl 2 th20] 0|01 22| £MZ 7hE HES H22(01

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings.

(A)There are parents, friends, advisers, and coaches that help. You need to be grateful to all of those who helped
you. Gratitude is the glue that keeps you connected to others.

(B)It is the bridge that keeps you connected with those who were there for you in the past and who are likely to
be there in the end. Relationships and the way you treat others determine your real success.

(C)They often forget those who helped them on their way up. If you forget where you came from, if you neglect
those who were there for you when things were tough and slow, then your success is valueless. No one can make it
up there without the help of others.

(B)

@ -
@ (C) - (A) - (B)

12. ct2 29| 502 Hol, FOZI 2X0| S0{7I7|0] 7HE HH3 22(20)12

It is the bridge that keeps you connected with those who were there for you in the past and who are likely to be
there in the end.

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings. ( @ ) They often forget those who helped them on their way up. If you forget where you came from, if
you neglect those who were there for you when things were tough and slow, then your success is valueless. ( @ )
No one can make it up there without the help of others. There are parents, friends, advisers, and coaches that
help. You need to be grateful to all of those who helped you. ( ® ) Gratitude is the glue that keeps you
connected to others. ( @ ) Relationships and the way you treat others determine your real success. ( ® )

- 10 -
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13. 29| SE4 oigo| 2%0| S07t7|0| 7hE MBS 222(20)13)

‘No one can make it up there without the help of others.

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings. ( @ ) They often forget those who helped them on their way up.

( @ ) If you forget where you came from, if you neglect those who were there for you when things were tough
and slow, then your success is valueless. ( ® ) There are parents, friends, advisers, and coaches that help. You
need to be grateful to all of those who helped you. ( @ ) Gratitude is the glue that keeps you connected to
others. It is the bridge that keeps you connected with those who were there for you in the past and who are likely
to be there in the end. ( ® ) Relationships and the way you treat others determine your real success.

14, ctg 29| x|z 1% HHEE H2220)14

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings. They often forget those who helped them on their way up. If you forget where you came from, if you
neglect those who were there for you when things were tough and slow, then your success is valueless. No one can
make it up there without the help of others. There are parents, friends, advisers, and coaches that help. You need
to be grateful to all of those who helped you. Gratitude is the glue that keeps you connected to others. It is the
bridge that keeps you connected with those who were there for you in the past and who are likely to be there in

the end. Relationships and the way you treat others determine your real success.

@ Do what you believe, regardless of how others see you.

@ You must be satisfied with your current status.

® You should be grateful to those who helped you succeed.
@ To be successful, you need knowledge in a variety of fields.
® Seek professional help to get the job you want

15. trg 22 orjet Zo| 2okE mj, ¥IZH (A), B E01Z LR I MHE H2220)19

In the rush towards individual achievement and recognition, the majority of those who make it forget their humble
beginnings. They often forget those who helped them on their way up. If you forget where you came from, if you
neglect those who were there for you when things were tough and slow, then your success is valueless. No one can
make it up there without the help of others. There are parents, friends, advisers, and coaches that help. You need
to be grateful to all of those who helped you. Gratitude is the glue that keeps you connected to others. It is the
bridge that keeps you connected with those who were there for you in the past and who are likely to be there in
the end. Relationships and the way you treat others determine your real success.

No one can succeed alone, so you should be grateful to those who (A) them while they worked to
(B) their goals.
(A) (B)
@ inhibited establish
@ inhibited attain
(® supported share
@ assisted set
® assisted reach

- 171 -
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21. =HI- Marketing should aim not only to create customer value but also to
create profits.

@ For companies which are) interested in delighting customers, exceptional value and service become part

of the overall company culture.

IMSS E4A ste o Yol A= Z7IGSAA, FHOAH ZHxet ME|AE 7]
o x}

2 =3 "o YRt FLh

@ For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms of
customer satisfaction.
o|& =9, sliotCh 074 otEO|2s ZHO|A Pazanos AH|AY T M9 & A4S XHX|sio

©® The company’s passion for satisfying customers [is/are] summed up in its credo, which promises
that its luxury hotels will deliver a truly memorable experience.

AZI7] 98 1 71gel @Re azel Mx0 2250 91, o 1 J|Ye 1 Yo WYL= I\ st A
% %2 o,

il

mjo

(B]

O Although a customer-centered firm seeks to deliber high |customer satisfaction relative to competitors,
it does not attempt to maximize |customer satisfaction.

2 BY 7\Ye AL H g2 DY VS MBSAR SR, AHES 1 WS HTsksRiD SRS YECh

[

AS WEILL MHAE STAZOEN 17 BES B4 £Y 4 At

® A company can always increase customer satisfaction by lowering its price or increasing its services.
712 tEg K

q (B39
(6) this may result in lower profits.

SHX|2H O| A2 O H2 0|22 Z O|0{EX|E REL

@ Thus, the purpose of marketing is to generate customer value profitably.
watM, o el 582 o2 WHAM 12 JHXE g&Esh= Aot

(0]

® This requires a very delicate balance: the marketer must continue to generate more customer value
and satisfaction but not ‘give away the house’.

O|A2 Of% DRt #HE L= SIChOMAE HEAe O B2 12 7HXet BES ASZS|M ZEsoF stx|gt 'y
0| EOtAM &' QF EIC} ‘give away the house’ 2|0[:

e AMU LS8
= risk the company’s profitability

- 12 -
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21.

@ For companies customers, of
the o company culture.

IAMSE EUA St O A0l A= ZIUSHA, Foid 7HX|et MH|A= 7| =32 Mete] LIt Et

(2] ) , Pazano

h i
0| S0f sliotct, 17 gtFolats ZHO|A Pazanos AMHAY T A49| & M4HS AX[THC
®© The company’s ,
will at m e

A4S TEEAZ|7] QI O 7|¥el EF2 a9 M0 QE0 UL, Ol 13 7|Ye| 1g Z”O| FFez 7|9E ot Fds
Hag AE of&stnt

(4] firm to ,
it C S

174 S 7|1ge ™A OH| =2 02 252 HSotaxt opx|T, IA2 a2 RS Hjeisia{n ShX|= =t

® A company customer satisfaction by price or services.

719 71 RAVILE MHIAS STAIZORN 12 BES YN £Y & YLk

® __ this may
SHX|2H O] A2 O R2 0|22 O|0{AX|z ZEC|

@__ ,thep of marketing

mEkA, oA Eel =52 +948 WHM 22 7tXE B&Eshs AolCh

@ This requires a very : the marketer

but the house’.

H=

OlA2 Of< DEY d¥s ZREZ SChOtAE BEXE O W2 174 JiX|et 5SS AS3M SEdor X ‘e AL CHESl
o
—

Of ZOtME" ¢t ECh

‘give away the house’ 2|0]: = risk the company’s profitability

- 13 -
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16. g UE x BE I ofHM 3 ZH2221)1

For companies @ interested in delighting customers, exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of customer satisfaction. The company’s passion for satisfying customers @ is summed up in its credo, which
promises that its luxury hotels will deliver a truly memorable experience. Although a customer-centered firm seeks
to deliver high customer satisfaction (3 relatively to competitors, it does not attempt to maximize customer
satisfaction. A company can always increase customer satisfaction by lowering its price or increasing its services. But
this may result in lower profits. Thus, the purpose of marketing is to generate customer value @ profitably. This
requires a very delicate balance: the marketer must continue to generate more customer value and satisfaction but
not ‘G give away the house’.
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For companies interested in delighting customers, @ exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of customer satisfaction. The company’s passion for satisfying customers is summed up in its credo, which promises
that its luxury hotels will @provide a truly memorable experience. Although a customer-centered firm seeks to
deliver high customer satisfaction relative to competitors, it attempts to 3 maximize customer satisfaction. A
company can always increase customer satisfaction by lowering its price or increasing its services. But this may
result in @ lower profits. Thus, the purpose of marketing is to generate customer value profitably. This requires a
very delicate balance: the marketer must continue to generate more customer value and satisfaction but not ‘®give
away the house’.

18. ctg uizto] S0{Z U= J1E HESEH H2221)19

For companies interested in delighting customers, exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of customer satisfaction. The company’s passion for satisfying customers is summed up in its credo, which promises
that its luxury hotels will deliver a truly memorable experience. Although a customer-centered firm seeks to deliver
high customer satisfaction relative to competitors, it does not attempt to maximize customer satisfaction. A company
can always increase customer satisfaction by lowering its price or increasing its services. But this may result in lower
profits. Thus, the purpose of marketing is to . This requires a very delicate balance: the
marketer must continue to generate more customer value and satisfaction but not ‘give away the house’.

@ reduce the expenditure
@ get as many loyal customers as possible
(® satisfy customers' needs thoroughly
@ create profit and customer value together
® fulfill the public interest
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For companies interested in delighting customers, exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of ¢ s . The company’s passion for satisfying customers is summed up in its credo, which
promises that its luxury hotels will deliver a truly memorable experience. Although a customer-centered firm seeks
to deliver high customer satisfaction relative to competitors, it does not attempt to maximize customer satisfaction.
A company can always increase customer satisfaction by lowering its price or increasing its services. But this may
result in lower profits. Thus, the purpose of marketing is to generate customer value profitably. This requires a very
delicate balance: the marketer must continue to generate more customer value and satisfaction but not ‘give away
the house’.

20. thg 2o 22U wzto
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For companies interested in delighting customers, exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of customer satisfaction. The company’s passion for satisfying customers is summed up in its credo, which promises
that its luxury hotels will deliver a truly memorable experience. Although a customer-centered firm seeks to deliver
high customer satisfaction relative to competitors, it does not attempt to maximize customer satisfaction. A company
can always increase customer satisfaction by lowering its price or increasing its services. But this may result in lower
profits. Thus, the purpose of marketing is to generate customer value profitably. This requires
the marketer must continue to generate more customer value and satisfaction but not ‘give away the house’.

@ enhancing price competitiveness

@ a highly subtle balance

(® maximization of revenue generation

@ achieving higher levels of customer satisfaction
® sophisticated customer analysis

21. g sizhay@E)ol S0iZ LE JhE HMEF He22(21)21

For companies interested in delighting customers, exceptional value and service become part of the overall
company culture. (A) , year after year, Pazano ranks at or near the top of the hospitality industry in
terms of customer satisfaction. The company’s passion for satisfying customers is summed up in its credo, which
promises that its luxury hotels will deliver a truly memorable experience. Although a customer-centered firm seeks
to deliver high customer satisfaction relative to competitors, it does not attempt to maximize customer satisfaction.
A company can always increase customer satisfaction by lowering its price or increasing its services. But this may
result in lower profits. (B) , the purpose of marketing is to generate customer value profitably. This
requires a very delicate balance: the marketer must continue to generate more customer value and satisfaction but
not ‘give away the house’.

(A) (8)
@ For instance However
@ For instance Hence
® Sstill Thus
@ However Besides
® In addition As a result
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For companies interested in delighting customers, exceptional value and service become part of the overall company
culture. (A)[For example / Moreover], year after year, Pazano ranks at or near the top of the hospitality industry in
terms of customer satisfaction. The company’s passion for satisfying customers is summed up in its credo, which
promises that its luxury hotels will deliver a truly memorable experience. (B)[Though / Since] a customer-centered
firm seeks to deliver high customer satisfaction relative to competitors, it does not attempt to maximize customer
satisfaction. A company can always increase customer satisfaction by lowering its price or increasing its services. But
this may result in lower profits. (C)[Hence / Besides], the purpose of marketing is to generate customer value
profitably. This requires a very delicate balance: the marketer must continue to generate more customer value and
satisfaction but not ‘give away the house’.

* credo: A=

(A) (B) ©
@ Moreover Since Besides
@ Moreover Though Hence
® For example Since Hence
@ For example Though Hence
® For example Though Besides

23. 0T 2 T30 0|0jY 2o| £ME JE HYS AN

For companies interested in delighting customers, exceptional value and service become part of the overall
company culture.

(A)Thus, the purpose of marketing is to generate customer value profitably. This requires a very delicate balance:
the marketer must continue to generate more customer value and satisfaction but not ‘give away the house’.

(B)For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms of customer
satisfaction. The company’s passion for satisfying customers is summed up in its credo, which promises that its
luxury hotels will deliver a truly memorable experience.

(C)Although a customer-centered firm seeks to deliver high customer satisfaction relative to competitors, it does not
attempt to maximize customer satisfaction. A company can always increase customer satisfaction by lowering its
price or increasing its services. But this may result in lower profits.

@ (A) - (C) - (B) @ (B) - (A) - (O)
@ (B) - (C) - (A) @ (C) - (A) - (B)
® (C) - (B) - (A)
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‘But this may result in lower profits.

For companies interested in delighting customers, exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of customer satisfaction. ( @ ) The company’s passion for satisfying customers is summed up in its credo, which
promises that its luxury hotels will deliver a truly memorable experience. ( @ ) Although a customer-centered firm
seeks to deliver high customer satisfaction relative to competitors, it does not attempt to maximize customer
satisfaction. ( ® ) A company can always increase customer satisfaction by lowering its price or increasing its
services. ( @ ) Thus, the purpose of marketing is to generate customer value profitably. ( ® ) This requires a
very delicate balance: the marketer must continue to generate more customer value and satisfaction but not ‘give
away the house’.

25, ttg 2o FHZ 7HE HESH H422(21)2)

For companies interested in delighting customers, exceptional value and service become part of the overall company
culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms of customer
satisfaction. The company’s passion for satisfying customers is summed up in its credo, which promises that its luxury
hotels will deliver a truly memorable experience. Although a customer-centered firm seeks to deliver high customer
satisfaction relative to competitors, it does not attempt to maximize customer satisfaction. A company can always
increase customer satisfaction by lowering its price or increasing its services. But this may result in lower profits.
Thus, the purpose of marketing is to generate customer value profitably. This requires a very delicate balance: the
marketer must continue to generate more customer value and satisfaction but not ‘give away the house’.

@ Customer-oriented companies must prioritize customer satisfaction over profit creation.

@ Businesses must develop their strategies based on the level of service provided by their competitors.
® In the service industry, customer satisfaction must come first.

@ Marketing should aim not only to create customer value but also to create profits.

® Businesses need a business strategy that puts profits before consumers.

26. ttg 29| Yo YUK[sX| %= HS D2A|2.21)2

For companies interested in delighting customers, exceptional value and service become part of the overall
company culture. For example, year after year, Pazano ranks at or near the top of the hospitality industry in terms
of customer satisfaction. The company’s passion for satisfying customers is summed up in its credo, which promises
that its luxury hotels will deliver a truly memorable experience. Although a customer-centered firm seeks to deliver
high customer satisfaction relative to competitors, it does not attempt to maximize customer satisfaction. A company
can always increase customer satisfaction by lowering its price or increasing its services. But this may result in lower
profits. Thus, the purpose of marketing is to generate customer value profitably. This requires a very delicate
balance: the marketer must continue to generate more customer value and satisfaction but not ‘give away the
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= disregards
@ The problem with simply adopting any popular method of parenting [is/are] that it ignores the most
important in the equation: the uniqueness of your child.

* uniqueness = individuality, originality

DB ¥RYS Hasl M 2ol 2HE IR0 WAL Y F2% M2, 5 Aol S5 PASCHE ROl
2ol 24

@ [So, rather than insist that one style of parenting will work with every child, we might "take a page

from the gardener’s handbook.
2N, ot 74X s HAIO| ZE OFO|S0|A Za7t UAS AO2tl FHGI|ELHs, 2= FRHAS Mol L&

408 +E

i

UEE

® Just as the gardener accepts, without question or resistance, the plant’s requirements and provides
the right conditions / each plant needs to grow and flourish, so, too, do we parents need to
custom-design our parenting to fit the natural needs of each individual child.

= customize, tailor
FRAZL ol 20|t HEZ glo
o

[}
MY, 2 £BE A 24

iz}
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o
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O Although that may seem [difficultly/difficult], it is possible.
J740] oY EUX| ZEX|D, ItSBiC)

® Once we understand who our children really are, we can begin to figure out how to makle changes
in our parenting style /to be more and accepting of each child we've been blessed to

parent.
UTH 2207t Q2| OLOISO| MM OfF OIUXIE YA EY, L2Vt YKES B e ofo|of Brf IO +8X0|=2
US WHO HGS T WS YOHYY| ATE 4 AUk
HEX Al

* equation: &3~

1) take a page from a person's book &9 Ad& w2}, Fg wyisict
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@ The problem

in the e : the of your child.
HExel dsYe thadl MES= Ao e 20| S-AL I Tt Ha, & X SE&S FAISC= A0l
(2] ) will with , we

the gardener’s handbook.
Jd2iM, 3t 7HX| | HA0] ZE OfO|SOA 27t A2 Aol2tn FHEI|ELE, fEl= YA Mol YRS Fag &

AL

(3] the gardener , , the plant’s r and
the right ¢ / and , , too, we parents
the of

/
FRAAMNZE 2 20|t AR H §l0] A=2| 2F Agds #ots

& 2orS0| Ztzfo| ME0| Xt HYst= O Badt HES 2AUS H3dt=s A

MY, f2| B2 A Z420] ot0|S29| Etn't 70 U= Y|S IFE HAIYE et Ak

(4] , it is

J70| o9 2UX| ZEX|, JHssict

(5) we understand really , we /

in our p style and
parent.

YCh 22|17k 22| OI0|S0| ZIY oftH OO|AX|E LA =T, 2|7t Y|S=E H5F L2 Oofo|ofA 2ot 3HHO|L +=8FH0|=F

Ag Yo HIE = YHS Lot7| AR = ALk

*

equation: 2 4]
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The problem with simply adopting any popular method of parenting is that it ignores the most important variable in

the equation: the uniqueness of your child. So, rather than insist that one style of parenting @ will work with every
child, we might take a page from the gardener’s handbook. Just as the gardener accepts, without question or
resistance, the plant’s requirements and provides the right conditions each plant needs to grow and flourish, so,
too, @ do we parents need to custom-design our parenting to fit the natural needs of each individual child.
Although that may seem @ difficult, it is possible. Once we understand who our children really are, we can begin
to figure out how to make changes in our parenting style to be more positive and @ accepting of each child ®
we’ve blessed to parent.

*

equation: 274

28. tg 29 LUE M RE F, BUM LU0l Mmoo MK 22 H2?2(22)2

The problem with simply @ adopting any popular method of parenting is that it @ acknowledges the most
important variable in the equation: the uniqueness of your child. So, rather than insist that one style of parenting
will work with every child, we might take a page from the gardener’s handbook. Just as the gardener accepts,
without question or resistance, the plant’s requirements and provides the right conditions each plant needs to grow
and @ thrive, so, too, do we parents need to @ customize our parenting to fit the natural needs of each individual
child. Although that may seem difficult, it is possible. Once we understand who our children really are, we can
begin to figure out how to make changes in our parenting style to be more positive and & accepting of each child
we’ve been blessed to parent.

* equation: 2 Al

29. t1g 2o Hizto| S0{Z Y2 1Y HHE 21222229

The problem with simply adopting any popular method of parenting is that it ignores the most important variable in
the equation: the of your child. So, rather than insist that one style of parenting will work with
every child, we might take a page from the gardener’s handbook. Just as the gardener accepts, without question or
resistance, the plant’s requirements and provides the right conditions each plant needs to grow and flourish, so, too,
do we parents need to custom-design our parenting to fit the natural needs of each individual child. Although that
may seem difficult, it is possible. Once we understand who our children really are, we can begin to figure out how
to make changes in our parenting style to be more positive and accepting of each child we’ve been blessed to
parent.

*

equation: 274
@ disobedience @ delinquency ® individuality
@ intelligence (® dependence
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‘Although that may seem difficult, it is possible.

The problem with simply adopting any popular method of parenting is that it ignores the most important variable in
the equation. ( @ ) That is the very uniqueness of your child. ( @ ) So, rather than insist that one style of
parenting will work with every child, we might take a page from the gardener’s handbook. ( ® ) The gardener
accepts, without question or resistance, the plant’s requirements and provides the right conditions each plant needs
to grow and flourish. ( @ ) Likewise, we parents need to custom-design our parenting to fit the natural needs of
each individual child. ( ® ) Once we understand who our children really are, we can begin to figure out how to

make changes in our parenting style to be more positive and accepting of each child we’ve been blessed to parent.
* equation: 24|

31. o2 29| FHE S 12722231

—

The problem with simply adopting any popular method of parenting is that it ignores the most important variable in
the equation: the uniqueness of your child. So, rather than insist that one style of parenting will work with every
child, we might take a page from the gardener’s handbook. Just as the gardener accepts, without question or
resistance, the plant’s requirements and provides the right conditions each plant needs to grow and flourish, so, too,
do we parents need to custom-design our parenting to fit the natural needs of each individual child. Although that
may seem difficult, it is possible. Once we understand who our children really are, we can begin to figure out how

to make changes in our parenting style to be more positive and accepting of each child we’ve been blessed to
parent.

* equation: 274l
@ It is important to teach children to respect others.
@ It is desirable to follow a parenting method that has been verified by an expert
® Emotional communication is essential for the formation of desirable personalities of children.
@ It is necessary to provide individualized parenting tailored to the characteristics of the child.
® Growing plants helps your child's creativity development.
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The problem with simply adopting any popular method of parenting is that it ignores the most important variable in
the equation: the uniqueness of your child. So, rather than insist that one style of parenting will work with every
child, we might take a page from the gardener’s handbook. Just as the gardener accepts, without question or
resistance, the plant’s requirements and provides the right conditions each plant needs to grow and flourish, so,
too, do we parents need to custom-design our parenting to fit the natural needs of each individual child. Although
that may seem difficult, it is possible. Once we understand who our children really are, we can begin to figure out

how to make changes in our parenting style to be more positive and accepting of each child we’ve been blessed to
parent. * equation: E7H 24

It is important that parenting practices identify the (A) of the child and promote a (B)
and receptive attitude focused on each child's individual (C) .
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The problem with simply adopting any popular method of parenting is that it ignores the most important variable in
the equation: the uniqueness of your child. So, rather than insist that one style of parenting will work with every
child, we might take a page from the gardener’s handbook. Just as the gardener accepts, without question or
resistance, the plant’s requirements and provides the right conditions each plant needs to grow and flourish, so,
too, do we parents need to custom-design our parenting to fit the natural needs of each individual child. Although
that may seem difficult, it is possible. Once we understand who our children really are, we can begin to figure out
how to make changes in our parenting style to be more positive and accepting of each child we’ve been blessed to

parent. * equation: 724l

@® UEH ALA0|AM otolel 442 CHEX| @=L

@ HAE JHE AS0| 7Y HRE St Ao 3™ E0t

® AEHel MEE RAISks ¥s2 020 2 msHE = +=UC

@ F27F ot Xt JHIHQIONAl JHE EQtt AdsS AEAsts A0l Hasiot
® 49| EHEES MU=Z Xe= 20| L Hoio] HAZ0|Ct
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23. =HI- people’ s inclination towards unpredictability

© In the movie Groundhog Day, a weatherman wno is) [played/playing] by Bill Murray is forced to re-live
a single day over and over again.

&3} Groundhog Day O M, Bill MurrayZt @7|3t 7| MI|AEE SRS

BHESH A CEA| &FOOF BHCE
= As he is confronted -~ =

= (being) confronted-~

2]

[Confronted/Confronting] with this seemingly endless loop, he eventually rebels against living through
the same day /the same way twice.

20| 8lo] 20[= o] Ao HH3I, J= 2= Z

2 22 2 WMoz & ¥ A= A0 Moot
® He learns French, becomes a great pianist, befriends his neighbors, helps the poor.
d= ZZA0E HiRD, QTS Dot AFXIL &3, 0|21 X274 &2, JHHsh AIRSE =ofFECL

O Why do we [cheer him on/cheer on him]?
<gl= o 28 SH

g S&st=7h

uziEE

@ Because we don’t want prefect predictability, even if what’s on repeat is appealing.
ofLstH HhEE= Z{0| DfEMAX|2tE, 2|7t HS o F 7}

542 x| 27| WEolct.
= attracts

@ Surprise engages us. [ =z

Ch
=oE2 REE 20 Sk

x|

@ It allows us to escape autopilot.
dA2 REE XS =F YROM HOLIA BHL.
= alert

O It keeps us awake to our experience.

A2 227t P29 BEE AL ANSHA St

surprise:

HHZ, 240 HHEE MEEEEE A= =28 =

O In fact, the neurotransmitter systems (which are) [involved/involving] in reward are tied to the level of

20| 9Uck:

AN

= produce, generate
() rewards /which are) [delivered/delivering] at regular, predictable times yield a lot less activity in the

brain the same rewards /(which are) [delivered/delivering] at random unpredictable times.

THHOIL, o= tstt Wof MEEE 242 YoMz of =7tst o MEEH=s U ELEN Lo
AHEBICL

® Surprise gratifies.

soE2 HEEE =L

* loop: 12| ** neurotransmitter: MAMHEZE
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23. X: people’s inclination towards unpredictability
© In the movie Groundhog Day, a weatherman by Bill Murray
@3}t Groundhog Day Ol A, Bill MurrayZt 047|°F 714N AE = SHRE EHRS|A CHA| &0FOF ST}
(2] , he
/ .
20| glof 20|«= o] 2|0 XHSIe, D= dx L2 & 22 YALE & H A= 0| ML
©® He French, a great pianist, befriends his n , the poor.
Od= ZZA0E U1, Ui mote HFXIE 5|3, ORED HFIt &2, Jhget AlSS =obELt
O Why do we
2el= A A5 S-S=R
(5) we don’t want ,
QLFSIH BHEE|= 40| DM AX|2tE, 22|17t SHE oF 75842 /SR 7] fEolct
(6] us.
sot22 REE B0k
@ It allows autopilot.
aA2 REE Xs =F FHA0M HO{LIA Bk
® It keeps our experience.
A2 227t 229 HEE AL QASHA Bt
® _ , the neurotransmitter systems
HHZ, E”"f HE MFHLEE HA= =2tse =Fa 2#o| UCk
@ rewards , a lot in the brain
XIHO|T o= Jh=3t [ FMEtg|= HAIS 9lo|FMogz L FMEE|= ZQI8L HAMHCE LoM M Mo siEg
AbSSIC
®
232 HELE FLOL

* loop:

2| ** neurotransmitter:

NEHEE

—

a3
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In the movie Groundhog Day, a weatherman @ played by Bill Murray is forced to re-live a single day over and over
again. @ Confronting with this seemingly endless loop, he eventually rebels against living through the same day the
same way twice. He learns French, becomes a great pianist, befriends his neighbors, helps the poor. Why do we
cheer him on? Because we don’t want perfect predictability, even if what’s on repeat is appealing. Surprise engages
us. It allows us to escape autopilot. It keeps us 3 awake to our experience. In fact, the neurotransmitter systems
@ involved in reward are tied to the level of surprise: rewards delivered at regular, predictable times ® yield a lot
less activity in the brain than the same rewards delivered at random unpredictable times. Surprise gratifies.

* loop: 12| ** neurotransmitter: MAMHEZE
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In the movie Groundhog Day, a weatherman played by Bill Murray is forced to re-live a single day over and over
again. Confronted with this seemingly endless loop, he eventually @ resists against living through the same day the
same way twice. He learns French, becomes a great pianist, befriends his neighbors, helps the poor. Why do we
cheer him on? Because we want perfect @ predictability, even if what’s on repeat is appealing. Surprise 3 attracts
us. It allows us to @ escape autopilot. It keeps us awake to our experience. In fact, the neurotransmitter systems
involved in reward are tied to the level of surprise: rewards delivered at regular, predictable times yield a lot ®
less activity in the brain than the same rewards delivered at random unpredictable times. Surprise gratifies.

* loop: 12| ** neurotransmitter: MAMHEZE
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In the movie Groundhog Day, a weatherman played by Bill Murray is forced to re-live a single day over and over
again. Confronted with this seemingly endless loop, he eventually rebels against living through the same day the
same way twice. He learns French, becomes a great pianist, befriends his neighbors, helps the poor. Why do we
cheer him on? Because we don’t want perfect , even if what’s on repeat is appealing. Surprise
engages us. It allows us to escape autopilot. It keeps us awake to our experience. In fact, the neurotransmitter
systems involved in reward are tied to the level of surprise: rewards delivered at regular, predictable times yield a
lot less activity in the brain than the same rewards delivered at random unpredictable times. Surprise gratifies.

neurotransmitter: AZAMEEZH

*k

* loop: 12|

@ uncertainty @ predictability (3 contentment
@ disturbance (® involvement

- /195 -



"PRACTICE MAKES PERFECT" 2023 112 17| 7|'LaAp QEE O]

Show uour Englizh micacie

37. FO|Z 2 CH30l 001 2o £ME Jh¥ HEE W23

In the movie Groundhog Day, a weatherman played by Bill Murray is forced to re-live a single day over and over
again.

(A) Confronted with this seemingly endless loop, he eventually rebels against living through the same day the same
way twice. He learns French, becomes a great pianist, befriends his neighbors, helps the poor. Why do we cheer
him on?

(C) Because we don’t want perfect predictability, even if what’s on repeat is appealing. Surprise engages us. It
allows us to escape autopilot. It keeps us awake to our experience.

(B) In fact, the neurotransmitter systems involved in reward are tied to the level of surprise: rewards delivered at

regular, predictable times yield a lot less activity in the brain than the same rewards delivered at random
unpredictable times. Surprise gratifies.

C}
=

* loop: 12| ** neurotransmitter: MZAXMEEH

@ A) - (€) - (®B) @ (B) - (A) - (©)
® (B) - (€) - (A) @ (C) - (A) - (B)
® (©) - (B) - (A)

38. 22| SEX otgfie| 20| Soi7t7|0f 7HE MESH R22(23)39)

‘ Surprise engages us.

In the movie Groundhog Day, a weatherman played by Bill Murray is forced to re-live a single day over and over
again. ( @ ) Confronted with this seemingly endless loop, he eventually rebels against living through the same day
the same way twice. ( @ ) He learns French, becomes a great pianist, befriends his neighbors, helps the poor.
( ® ) Why do we cheer him on? Because we don’t want perfect predictability, even if what’s on repeat is
appealing. ( @ ) It allows us to escape autopilot. ( ® ) It keeps us awake to our experience. In fact, the
neurotransmitter systems involved in reward are tied to the level of surprise. Rewards delivered at regular,
predictable times yield a lot less activity in the brain than the same rewards delivered at random unpredictable
times. Surprise gratifies.
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In the movie Groundhog Day, a weatherman played by Bill Murray is forced to re-live a single day over and over
again. Confronted with this seemingly endless loop, he eventually rebels against living through the same day the
same way twice. He learns French, becomes a great pianist, befriends his neighbors, helps the poor. Why do we
cheer him on? Because we don’t want perfect predictability, even if what’s on repeat is appealing. Surprise engages
us. It allows us to escape autopilot. It keeps us awake to our experience. In fact, the neurotransmitter systems
involved in reward are tied to the level of surprise: rewards delivered at regular, predictable times yield a lot less
activity in the brain than the same rewards delivered at random unpredictable times. Surprise gratifies. * loop: 12|

** peurotransmitter: A AXMSESZ

Humans Humans derive greater (A)

satisfaction from surprises than with (B)

predictable, regular daily routines based on neurotransmitter (C)

activity in the brain.
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In the movie Groundhog Day, a weatherman played by Bill Murray is forced to re-live a single day over and over
again. Confronted with this seemingly endless loop, he eventually rebels against living through the same day the
same way twice. He learns French, becomes a great pianist, befriends his neighbors, helps the poor. Why do we
cheer him on? Because we don’t want perfect predictability, even if what’s on repeat is appealing. Surprise engages
us. It allows us to escape autopilot. It keeps us awake to our experience. In fact, the neurotransmitter systems
involved in reward are tied to the level of surprise: rewards delivered at regular, predictable times yield a lot less
activity in the brain than the same rewards delivered at random unpredictable times. Surprise gratifies. * loop: 12|
** neurotransmitter: MATEESZ

@ Neurotransmitters are involved in human rewards and emotions.

@ Regular and predictable rewards are less stimulating than otherwise.

® Humans always have a tendency to seek satisfaction through unpredictability.

@ The reason we support Bill Murray is because of his steady personality, who is more faithful to his day-to-day
work.

® Learning a new language or volunteering can be a way to break free from routines.
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24. HI=- Buildings Do Talk in Their Own Waus!
ZHI- Architecture has a message to convey to the viewer.

@ A building is an inanimate object, but it is not an inarticulate one.
22 FHUSOXT, BEAHE MR SHX| Rt AE2 OfL|Ct.

[A]
@ Even the simplest house always makes a statement, one (which isy expressed in brick and stone, in

wood and glass, rather than in words — but no less (=very much) loud and obvious.
OfR 2| thadh TOol2te &4t &g ot=h, Ad2 TED HEL & UHREA R2I2 EWEXTH Bl 30 Hsir)

®© When we see a rusting trailer (which is) surrounded by weeds and abandoned cars, or a brand-new

mini-mansion with a high wall, we instantly get a message.
Txof HHT AtsAZ MR 52 By 22 HE 71N OfF MER 49 MEE £ [, R2l= Al HAIXIE =0

O In both of these cases, though in different accents, it is “/Stay Out of Herel.”

Of & 3% Z&F HE OE AYOIX|R, A2 "07|0] SO 2X| OpA|2-0|C.

[B]
@ It is not only houses, of course, that communicate with us.

=8 222 285t A2 TRLO| ofH L

= A

@ Al kinds of buildings — churches, museums, schools, hospitals, restaurants, and offices —
[speak/speaks] to us silently.

w3, HEE stu, Y, MY, MRH § ZE FRO HUES0| 220 =8| Lt

[C] = intentional, intended, conscious < spontaneous, involuntary, unconscious

@ Sometimes the statement is deliberate.
Mz 12 Fa2 o=Xo|Ct

® A store or restaurant can be designed so that it welcomes mostly low-income or high-income

customers.

AU HAEY2 FE HASE £

-

ol

4S5 DS WO[SY| kM 2AZ & Uck

rir

® Buildings tell us what to think and how to act, though we may not register their messages

consciously.
dAEs2 RE7F D59 HAIXIE oMHoz HHK = HEHEtE R 0H FAS SA4st0 O{EH HS3H0F st=XxIE Le=Ct

* inarticulate: 22 HMCHE SHX| Rot=
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24. HN|=: Buildings Do Talk in Their Own Ways!
@ A building is an o , but it
22 FAS0IXT HEHE MUZE K| RSt= AtE22 OfL|Ch
(2] the house always , one in brick and
stone, wood and glass, — .
OfR2| thadh TOol2te &4t &g ot=h, Ad2 TED HEL & UHREA R2I2 EWEXEH Bl 30 Hsir)
©® When we see a trailer and cars, or a
brand-new mini-mansion with a high wall, we .
Tt HHT XSAZ MY S EYU =2 82 7T OfF MER 2¥ MEZ £ I, R2l= SA| HAXE 2e=Ct
O In both of , , itis ¢ R
0] & 4% ZF, HIE CHE ALO[X|T, OAA2 "0{7|0f SO{RX| OFA|"0|Ct.
(5) is houses, ,
=2 22t 28%= A2 HEDHO| OfLC
(6] — churches, museums, schools, hospitals, restaurants, and offices —
w3, drEo otu, WY, Al AIRY 5 BE ZFQ HES0| R2|0|A =8| Lot
(7] the is
Moz 1 s o =Xo|C}
® A store or restaurant it low-income or high-income
customers.
AL HAEY2 FE HASE Ee DASE nMZ 505 Qi dAE = UCH
©® Buildings and , we may their messages
ABE2 27t 252 HAXIE 24Xz HldtK|= YUCet: R2(0|A FAS WAstD ofEHA ASsHof St=XIE =TTt

—
—
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41. ttg UE N BE F oy E A0

A building is an inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one @ expressed in brick and stone, in wood and glass, rather than in words — but no less loud and
obvious. When we see a rusting trailer @ surrounded by weeds and abandoned cars, or a brand-new mini-mansion
with a high wall, we instantly get a message. In both of these cases, ® though in different accents, it is “Stay Out
of Here.” It is not only houses, of course, @ what communicate with us. All kinds of buildings — churches,
museums, schools, hospitals, restaurants, and offices — speak to us silently. Sometimes the statement is deliberate.
A store or restaurant can be designed so that it welcomes & mostly low-income or high-income customers. Buildings
tell us what to think and how to act, though we may not register their messages consciously.

* inarticulate: 3= XN|CHZ SIX| Rot=

OH Al
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A building is an @ inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one expressed in brick and stone, in wood and glass, rather than in words — but @ no less loud and
obvious. When we see a rusting trailer surrounded by weeds and (3@ abandoned cars, or a brand-new mini-mansion
with a high wall, we instantly get a message. In both of these cases, though in different accents, it is “Stay Out of
Here.” It is not only houses, of course, that communicate with us. All kinds of buildings — churches, museums,
schools, hospitals, restaurants, and offices — speak to us silently. Sometimes the statement is @ spontaneous. A
store or restaurant can be designed so that it welcomes mostly low-income or high-income customers. Buildings tell
us what to think and how to act, though we may not ® register their messages consciously.

* inarticulate: 22 HMCHZE SHX| Rot=

43. trg 29| yizte| S0z U= JHY HEH H2? 49

A building is an inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one expressed in brick and stone, in wood and glass, rather than in words —but no less loud and
obvious. When we see a rusting trailer surrounded by weeds and abandoned cars, or a brand-new mini-mansion with
a high wall, we instantly get a message. In both of these cases, though in different accents, it is “Stay Out of
Here.” It is not only houses, of course, that . All kinds of buildings — churches,
museums, schools, hospitals, restaurants, and offices —speak to us silently. Sometimes the statement is deliberate.
A store or restaurant can be designed so that it welcomes mostly low-income or high-income customers. Buildings tell us
what to think and how to act, though we may not register their messages consciously.

* inarticulate: B2 MO 2 StX| Zdte=

@ express aesthetic beauty

@ communicate with us

(® disclose the income gap

@ are sophisticatedly structured
® include a verbal message
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44. trg 2o 2MA gzt

ol T2 7HY HESIX| YE A224(24)

A building is an inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one expressed in brick and stone, in wood and glass, rather than in words — but no less loud and
obvious. When we see a rusting trailer surrounded by weeds and abandoned cars, or a brand-new mini-mansion with
a high wall, we instantly get a message. In both of these cases, though in different accents, it is “Stay Out of
Here.” It is not only houses, of course, that communicate with us. All kinds of buildings — churches, museums,
schools, hospitals, restaurants, and offices — speak to us silently. Sometimes the statement is . A
store or restaurant can be designed so that it welcomes mostly low-income or high-income customers. Buildings tell
us what to think and how to act, though we may not register their messages consciously.

@ conscious @ spontaneous
(® deliberate @ intentional
® intended

45. g 29| o= Hol, Fo{F FH0| 0770 7HE MES R2224)%)

[

‘It is not only houses, of course, that communicate with us.

A building is an inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one expressed in brick and stone, in wood and glass, rather than in words —but no less loud and
obvious. ( @® ) When we see a rusting trailer surrounded by weeds and abandoned cars, or a brand-new
mini-mansion with a high wall, we instantly get a message. ( @ ) In both of these cases, though in different
accents, it is “Stay Out of Here.” ( ® ) All kinds of buildings — churches, museums, schools, hospitals, restaurants,
and offices —speak to us silently. ( @ ) Sometimes the statement is deliberate. A store or restaurant can be
designed so that it welcomes mostly low-income or high-income customers. ( ® ) Buildings tell us what to think and
how to act, though we may not register their messages consciously.* inarticulate: ¢S M2 3lX| 23t=

46. ct2 29| FHZ 71 HHEH Z12246)(24)

A building is an inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one expressed in brick and stone, in wood and glass, rather than in words — but no less loud and
obvious. When we see a rusting trailer surrounded by weeds and abandoned cars, or a brand-new mini-mansion with
a high wall, we instantly get a message. In both of these cases, though in different accents, it is “Stay Out of
Here.” It is not only houses, of course, that communicate with us. All kinds of buildings — churches, museums,
schools, hospitals, restaurants, and offices — speak to us silently. Sometimes the statement is deliberate. A store or
restaurant can be designed so that it welcomes mostly low-income or high-income customers. Buildings tell us what
to think and how to act, though we may not register their messages consciously.

@ Architectural strategies to attract emotions.

@ Architecture has a message to convey to the viewer.

® The most important factor in judging a building is not its aesthetic beauty.
@ The most efficient models of building design are in nature.

® The language of the building is too ambiguous to understand.
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A building is an inanimate object, but it is not an inarticulate one. Even the simplest house always makes a
statement, one expressed in brick and stone, in wood and glass, rather than in words — but no less loud and
obvious. When we see a rusting trailer surrounded by weeds and abandoned cars, or a brand-new mini-mansion with
a high wall, we instantly get a message. In both of these cases, though in different accents, it is “Stay Out of
Here.” It is not only houses, of course, that communicate with us. All kinds of buildings — churches, museums,
schools, hospitals, restaurants, and offices — speak to us silently. Sometimes the statement is deliberate. A store or
restaurant can be designed so that it welcomes mostly low-income or high-income customers. Buildings tell us what
to think and how to act, though we may not register their messages consciously.

@ Buildings are inanimate, but they express themselves in their own way

@ Buildings are expressed with building materials rather than words, but they are quite clear.
® When you see a rusty trailer or small mansion, you get a different message

@ Buildings sometimes make their intentional statements

® The message of the buildings is being conveyed without being conscious of it
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26. the features of the monarch butterfly

@ The monarch butterfly has lovely bright colors (which are) on its wings.

MELIH= 710 o g2 Mol HZZL|7h QUL

@® The wings have white on the outer .

271 BIZE JHERE|o & "HS0| ALt

® The wings are rounded, and they are in color the front wings.

S 521, yWwhED O g2 Mg wr,

L

=

7|

pall

O The body is black with white spots.
e A2 Hieo| & Fo| AUCh
* lay-laid-laid // lie-lay-lain Maat

® The mother butterfly only on the underside of milkweed leaves, about

three to five days later.
O{0] Lidl= 239 2Ao| ofgfiZEo| A ok 74O 2R T, AA2 of 30N 52 20| F3totot.

® The monarch loves to fly around in the warm sunshine, from March through October, all across the
United States.
MELiH= 3EFE 1037A| Oj= HYOAM ket tas @en ottt s A4S Foretet

@ The monarch cannot the cold winter of the northern states.

HMegLHle S8 Fo =2 A2 7|20 #otgs + gith

® So, it very wisely from the northern states to the south, and hibernates.
Jde2fM, A2 e HFSAH |2 FoM S22 O|F5t0] SHSBILH.

©® The monarch is the only insect / that can fly more than four thousand kilometers / to a warmer

climate.
MYLH|= O MsEst X|go 2 48 ZZ20/H YA & = Ys st 250|CH

* hibernate: S M3&}C}

0 monarch X O hind (5=2 Ci2ld) Fef [ survive Aottt
[ splash YEZCt251H FABICH O lay (%*%) ot ] temperature 7l
] margin RSN [ hatch £3}siCt ] migrate O|=stet
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26.

@ The monarch butterfly has

bright colors
HELiHl= 710 ot g2 Mol AZI[ LT} UL

@ The wings have white

the
=27 HHZE JFEAtEof & HE0| AR
® The wings are , and they are
e S22, FEMEL O H2

o
21 —}!E El:ll:l'

the front wings.

O The body is black
=6

white
= d2 HrEol 2 Fol At
® The mother butterfly the underside of milkweed leaves
about
of0] Lidls 239E 29| of2fZFo| 2 ot JHo| Tk g1,

a2 o 320|A 5 =0 HE3feict.
® The monarch loves

in the warm sunshine, from March through October
the United States.
MELidl= 322E 1087HX Ol= MYo|M kot Has 2on ottt =

=

Ag Fokect

@ The monarch cannot

HMeLble S8 F

the cold winter of the northern states.
FOo| =2 AE 7|R0| HotdE = 2UCh
® So, it very

defA, AHS o

the northern states the south, and
oA EF FOM HEE O|Fst SHTHCL

o B =
A FEet 2S00

©® The monarch is the only insect that can fly more than four thousand kilometers to a warmer climate
HMeLHlE O mpsEsh X|go 2 48 Z20/E 9 & $

* hibernate: S M3}LC}
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The monarch butterfly has lovely bright colors @ splashed on its wings. The wings have white spots on the outer
margins. The hind wings are rounded, and they are lighter in color than the front wings. The body is black with
white spots. The mother butterfly @ lies only one egg on the underside of milkweed leaves, which 3 hatches about
three to five days later. The monarch loves to fly around in the warm sunshine, from March through October, all
across the United States. The monarch cannot survive the cold winter temperatures of the northern states. So, it
very @ wisely migrates from the northern states to the south, and ® hibernates. The monarch is the only insect
that can fly more than four thousand kilometers to a warmer climate.

* hibernate: = M3}Ct

* hibernate: S M3&}C}

oH Al
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The monarch butterfly has lovely bright colors @ splashed on its wings. The wings have white spots on the outer
@ margins. The hind wings are rounded, and they are lighter in color than the front wings. The body is black with
white spots. The mother butterfly 3 lies only one egg on the underside of milkweed leaves, which @ hatches about
three to five days later. The monarch loves to fly around in the warm sunshine, from March through October, all
across the United States. The monarch cannot survive the cold winter temperatures of the northern states. So, it
very wisely & migrates from the northern states to the south, and hibernates. The monarch is the only insect that
can fly more than four thousand kilometers to a warmer climate.

* hibernate: S M3}LC}

50. 22| SEX otgo| EX0| S0i7t7|0| JHE HMESH 227250(26)

‘The monarch cannot survive the cold winter temperatures of the northern states

The monarch butterfly has lovely bright colors splashed on its wings. The wings have white spots on the outer
margins. @The hind wings are rounded, and they are lighter in color than the front wings. @The body is black with
white spots. The mother butterfly lays only one egg on the underside of milkweed leaves, which hatches about
three to five days later. ®The monarch loves to fly around in the warm sunshine, from March through October, all
across the United States. @So, it very wisely migrates from the northern states to the south, and hibernates. ®The
monarch is the only insect that can fly more than four thousand kilometers to a warmer climate.

* hibernate: = H3}ICH
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’So, it very wisely migrates from the northern states to the south, and hibernates.

The monarch butterfly has lovely bright colors splashed on its wings. ( @ ) The wings have white spots on the outer
margins. The hind wings are rounded, and they are lighter in color than the front wings. The body is black with
white spots. ( @ ) The mother butterfly lays only one egg on the underside of milkweed leaves, which hatches
about three to five days later. ( ® ) The monarch loves to fly around in the warm sunshine, from March through
October, all across the United States. ( @ ) The monarch cannot survive the cold winter temperatures of the northern
states. ( ® ) The monarch is the only insect that can fly more than four thousand kilometers to a warmer climate.

* hibernate: = H3}Ct
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29. FHI- the increasing realization of the need to cope with impacts of economic
growth on people and the planet

@ Even though institutions like the World Bank use wealth to differntiate between “developed” and
“developing” countries, they also agree that |[development is more than economic growth|. [ uizix2 |

_T

World Banket #2 7|2t=2 "dT" =7tet “NEE=d" =7IE FE57| <3 & AESHA|T, 152 =3t Ol 2R 48 1 0
HO[2te Ao SolsiLt.

a

@ “Development” can also include the social and environmental changes that are caused by or
accompany economic growth, some of [which/them] are positive and thus may be negative.

= and some of them(=the social and environmental changes)
LYH2 EH JFOl Qlsh oF7|E AL X HEE FHShs AR|F 0| sAXOl Mgt Zoke = Qlon, O Halo| gf
Mol matM (ERE) BEHYRE ZEL.

()

© Awareness has grown — and continues to grow — that the question of |how_economic growth is |

|affecting people and_the Qlanel_:l [needs/need] |to be addressed|.

X gFo| Iztat X0 OfEA YekS O/X|1 JA=Xof Cigt M7t CHROIE 27t UAbkE 40l HFL — 12|30 AS8HM
X[ LY.

"

33

rir

[B] 7S 7S

O Countries are slowly learning that it is cheaper and causes [much/very] less suffering to try to reduce
the harmful effects of an economic activity or project at the beginning, when it is planned, than after
the damage appears.

=752 dH ESOILt Z2HE| HE|E w37t LIEIH O|F L 40| A=El= Mol =710 Fol2{n =&35t= 0| HE0| &

I 2N H2 D S Of7|RE AS MAMB HED AT

ujn

= flawed
do is not easy and is always imperfect.

0
O|AE ot= A2 HA ¥ o S |HHICL

= consciousness, realization, perception ethical =

(6] an awareness of the need for [such/so] an effort indicates a greater understanding and moral
concern than [did/was] the previous widespread attitude that focused only on creating new products and

indicated

services.
Jd2{Lt J2fst 3ol HaMo| st QA2 M2

2 o1 AED MHx
= ofshet =EN B2 LEhdCE
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(1] the World Bank
and “developing” countries, they also

World Bank2t €2 7|52 "MZl" I7tet L= FItE

Em 27 222100 ereE

2023 112 1817| 7| IAL QA LCH|

between “developed”

dol2t= Ao Seletot.

@ “Development” can also include the

__I_I.

go17| 23 FE ARSSHR|T, D52 £ LHO

| B €& 1 0

and by or
growth, positive and thus may be negative.
U2 AR GO Qs OF7|EALE A HEE HShE AMRIFO|L Al Hat: Zotd 4 o, O Hate| AR= 3T
Mol matM (EFe) FEHEXE 2L
(3] — and —
people and the planet
M dFo| Azt X|Fof oA dgS 01X A=X[of Ciet =XM7L CHROE It Att= A0 HBD — A2 AKPM
AR QL.
O Countries and / to try
the e of an e activity or project , when it is ,
after the .
T7t52 dH 2SOIL Z2HMEQ| HSiE msH7t LIEHE O|ECE 20| A=lEls el =710 E0l8{n =&5t= 20| HE0| B
=1 2N M2 152 of7|etith=s WS MAS MED AUCH
(5] and
O|AS 3t= A2 &X| @ o E:AHSICL
@® But an of the for an and
new p and services.
JdgiLr Jgje 3o ey et A2 M2R MBn MEAE DtEs Hot FSUE O|Tel 22| mHE ElE7F YE HEL O
2 olsiet =HA M-S LIEFHCH
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Even though institutions like the World Bank use wealth to differentiate between “developed” and “developing”
countries, they also agree that development is more than economic growth. “Development” can also include the
social and environmental changes that @ are caused by or accompany economic growth, some of @ which are
positive and thus may be negative. Awareness has grown — and continues to grow — that the question of how
economic growth is affecting people and the planet needs 3 to be addressed. Countries are slowly learning that it
is cheaper and causes much less suffering @ to try to reduce the harmful effects of an economic activity or project
at the beginning, when it is planned, than after the damage appears. To do this is not easy and is always
imperfect. But an awareness of the need for such an effort indicates a greater understanding and moral concern
than ® was the previous widespread attitude that focused only on creating new products and services.
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Even though institutions like the World Bank use wealth to differentiate between “developed” and “developing”
countries, they also agree that development is more than economic growth. “Development” can also include the
social and environmental changes that are caused by or @ accompany economic growth, some of which are positive
and thus may be negative. @ Consciousness has grown — and continues to grow — that the question of how
economic growth is affecting people and the planet needs to be 3 addressed. Countries are slowly learning that it
is cheaper and causes much less suffering to try to @ decrease the harmful effects of an economic activity or
project at the beginning, when it is planned, than after the damage appears. To do this is not easy and is always
imperfect. But an awareness of the need for such an effort indicates a greater understanding and & mortal concern
than did the previous widespread attitude that focused only on creating new products and services.

54. ttg 29| "Izt (A), B S0{Z L= 7IT MHE ZHL22(29)54

(A) institutions like the World Bank use wealth to differentiate between “developed” and
“developing” countries, they also agree that development is more than economic growth. “Development” can also
include the social and environmental changes that are caused by or accompany economic growth, some of which are
positive and thus may be negative. Awareness has grown —and continues to grow — that the question of how
economic growth is affecting people and the planet needs to be addressed. Countries are slowly learning that it is
cheaper and causes much less suffering to try to reduce the harmful effects of an economic activity or project at
the beginning, when it is planned, than after the damage appears. To do this is not easy and is always imperfect.

(B) an awareness of the need for such an effort indicates a greater understanding and moral
concern than did the previous widespread attitude that focused only on creating new products and services.
(A) (B)
@ Because But
@ Even if Still
® Since Thus
@ Even though Hence
® Since Yet
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Even though institutions like the World Bank use wealth to differentiate between “developed” and “developing”
countries, they also agree that development is more than economic growth. “Development” can also include the
social and environmental changes that are caused by or accompany economic growth, some of which are positive
and thus may be negative. Awareness has grown — and continues to grow — that the question of how economic
growth is affecting people and the planet needs to be . Countries are slowly learning that it is cheaper and
causes much less suffering to try to reduce the harmful effects of an economic activity or project at the beginning,
when it is planned, than after the damage appears. To do this is not easy and is always imperfect. But an
awareness of the need for such an effort indicates a greater understanding and moral concern than did the previous
widespread attitude that focused only on creating new products and services.

@ put off @ prevented
® avoided @ tackled
® ignored
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Even though institutions like the World Bank use wealth to differentiate between “developed” and “developing”
countries, they also agree that development is more than economic growth.

(A) “Development” can also include the social and environmental changes that are caused by or accompany
economic growth, some of which are positive and thus may be negative. Awareness has grown — and continues to
grow — that the question of how economic growth is affecting people and the planet needs to be addressed.

(B) To do this is not easy and is always imperfect. But an awareness of the need for such an effort indicates a
greater understanding and moral concern than did the previous widespread attitude that focused only on creating
new products and services.

(C) Countries are slowly learning that it is cheaper and causes much less suffering to try to reduce the harmful
effects of an economic activity or project at the beginning, when it is planned, than after the damage appears.

(B) - (A) - (C)

@ -
@ (C) - (A) - (B)
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‘To do this is not easy and is always imperfect.

Even though institutions like the World Bank use wealth to differentiate between “developed” and “developing”
countries, they also agree that development is more than economic growth. ( @ )“Development” can also include
the social and environmental changes that are caused by or accompany economic growth, some of which are positive
and thus may be negative. ( @ )Awareness has grown — and continues to grow — that the question of how
economic growth is affecting people and the planet needs to be addressed. ( ® )Countries are slowly learning that
it is cheaper and causes much less suffering to try to reduce the harmful effects of an economic activity or project
at the beginning, when it is planned, than after the damage appears. ( @ )But an awareness of the need for such
an effort indicates a greater understanding and moral concern than did the previous widespread attitude that
focused only on creating new products and services.( ® )

58. g 29| FHIZ 71 HHEE H22(29)59

Even though institutions like the World Bank use wealth to differentiate between “developed” and “developing”
countries, they also agree that development is more than economic growth. “Development” can also include the
social and environmental changes that are caused by or accompany economic growth, some of which are positive
and thus may be negative. Awareness has grown—and continues to grow —that the question of how economic
growth is affecting people and the planet needs to be addressed. Countries are slowly learning that it is cheaper
and causes much less suffering to try to reduce the harmful effects of an economic activity or project at the
beginning, when it is planned, than after the damage appears. To do this is not easy and is always imperfect. But
an awareness of the need for such an effort indicates a greater understanding and moral concern than did the
previous widespread attitude that focused only on creating new products and services.

@ It is necessary to place more importance on social and environmental changes than on economic growth.
@ Efforts to reduce social damage should be made early, but it is not easy.

(® The criteria that the World Bank distinguishes between developed and developing countries.

@ Social changes that economic growth causes in developing countries.

® Interest in environmental damage caused by economic growth is growing.
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@ The most military jets are fly-by-wire: They are so unstable that they require an

automated system / that can sense and act more quickly than a human operator / to maintain control.
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= contradiction
@ Our dependence on smart technology has led to a parodox.
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® s technology [improves,

becomes more reliable and more lefficient, and human operators depend |
even more.
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® In the most extreme case, piloting a massive airliner could become a passive occupation, like
2 B2, i oz
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(6 is fine / until something unexpected happens.
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@ The unexpected reveals the value of humans; what we bring to the table is the |flexibilit¥ to _handle |
|new situation§|. HIZtEE
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® Machines aren’t collaborating a joint goal; they are merely as tools.
= T

= supervision
(9] when the human operator gives up oversight, the system is more likely to have a serious accident
mEkA Qlzh Z=EAL7E #E2|E Z7|S5HH O A|A-0] Y2k AL

15 42 7tsd0l § B2 Ao|ch
* fly-by-wire: TAtA HH =F FX|
[29]
The automation paradox is that the effectiveness of automated safety systems leads to a (A) dependence on them,
and that it (B) undermines the contribution of the human operator, leading to greater danger.

1) to leave a place or finish an activity
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* fly-by-wire: TAtA HH =F FX|
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The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator @ to maintain control. Our dependence on smart technology
has led to a paradox. As technology improves, it becomes more reliable and more efficient, and human operators
depend on it @ even more. Eventually they lose focus, become distracted, and check out, 3® leave the system to
run on its own. In the most extreme case, piloting a massive airliner could become a passive occupation, like
watching TV. This is fine until @ something unexpected happens. The unexpected reveals the value of humans; ®
what we bring to the table is the flexibility to handle new situations. Machines aren’t collaborating in pursuit of a
joint goal; they are merely serving as tools. So when the human operator gives up oversight, the system is more
likely to have a serious accident.

* fly-by-wire: XA HY =F EX|
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The most advanced military jets are fly-by-wire: They are so @ volatile that they require an automated system
that can sense and act more quickly than a human operator to maintain control. Our dependence on smart
technology has led to a @ contradiction. As technology improves, it becomes more reliable and more efficient, and
human operators depend on it even more. Eventually they lose focus, become distracted, and check out, leaving the
system to run on its own. In the most extreme case, piloting a massive airliner could become a passive
(® occupation, like watching TV. This is fine until something unexpected happens. The unexpected @ conceals the
value of humans; what we bring to the table is the flexibility to handle new situations. Machines aren’t
collaborating in pursuit of a joint goal; they are merely serving as tools. So when the human operator G abandones
oversight, the system is more likely to have a serious accident.

* fly-by-wire: TAtA HH =F FX|

61. ctg HiZtof] S0{Z L= 7pE MEHE 2H22(30)61

The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator to maintain control. Our dependence on smart technology
has led to a paradox. As technology improves, it becomes more reliable and more efficient, and human operators
depend on it even more. Eventually they lose focus, become distracted, and check out, leaving the system to run
on its own. In the most extreme case, piloting a massive airliner could become a passive occupation, like watching
TV. This is fine until something unexpected happens. The unexpected reveals the value of humans; what we bring to
the table is . Machines aren’t collaborating in pursuit of a joint goal; they are merely serving as tools.
So when the human operator gives up oversight, the system is more likely to have a serious accident.

@ the complacency of ignoring new situations

@ the dependence on human manipulation ability

® the flexibility of automated safety systems

@ the pliability to respond to unprecedent circumstances
® the maintenance of existing systems
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The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator to maintain control. Our dependence on smart technology
has led to a paradox. As technology improves, it becomes more reliable and more efficient, and human operators
depend on it even more. Eventually they lose focus, become distracted, and check out, leaving the system to run
on its own. In the most extreme case, piloting a massive airliner could become a passive occupation, like watching
TV. This is fine until something unexpected happens. The unexpected reveals ; what
we bring to the table is the flexibility to handle new situations. Machines aren’t collaborating in pursuit of a joint
goal; they are merely serving as tools. So when the human operator gives up oversight, the system is more likely to
have a serious accident.

* fly-by-wire: MAtA H™ =F FXK|
@ the value of the system.
@ the virtue of humans
(® the restictions of human operators
@ the reliance of human manipulation
® the improvement of automation system structure

63. Fo{Zl 2 Ch20 0|0jE 2| aME 7IF HYS H 223009

The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator to maintain control.

(A) The unexpected reveals the value of humans; what we bring to the table is the flexibility to handle new
situations. Machines aren’t collaborating in pursuit of a joint goal; they are merely serving as tools. So when the
human operator gives up oversight, the system is more likely to have a serious accident.

(B) Eventually they lose focus, become distracted, and check out, leaving the system to run on its own. In the most
extreme case, piloting a massive airliner could become a passive occupation, like watching TV. This is fine until
something unexpected happens.

(C) Our dependence on smart technology has led to a paradox. As technology improves, it becomes more reliable
and more efficient, and human operators depend on it even more.

(B)

@ -
@ (C) - (A) - (B)
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‘As technology improves, it becomes more reliable and more efficient, and human operators depend on it even more.

The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator to maintain control. Our dependence on smart technology
has led to a paradox. ( @ ) Eventually they lose focus, become distracted, and check out, leaving the system to
run on its own. ( @ ) In the most extreme case, piloting a massive airliner could become a passive occupation, like
watching TV. ( ® ) This is fine until something unexpected happens. The unexpected reveals the value of humans;
what we bring to the table is the flexibility to handle new situations. ( @ ) Machines aren’t collaborating in pursuit
of a joint goal; they are merely serving as tools. ( ® ) So when the human operator gives up oversight, the system
is more likely to have a serious accident.

* fly-by-wire: MAtA H|RH =

o

N
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‘This is fine until something unexpected happens.

The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator to maintain control. Our dependence on smart technology
has led to a paradox. ( @ )As technology improves, it becomes more reliable and more efficient, and human
operators depend on it even more. ( @ )Eventually they lose focus, become distracted, and check out, leaving the
system to run on its own. In the most extreme case, piloting a massive airliner could become a passive occupation,
like watching TV. ( ® )The unexpected reveals the value of humans; what we bring to the table is the flexibility to
handle new situations. ( @ ) Machines aren’t collaborating in pursuit of a joint goal; they are merely serving as
tools. ( ® )So when the human operator gives up oversight, the system is more likely to have a serious accident.
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The most advanced military jets are fly-by-wire: They are so unstable that they require an automated system that
can sense and act more quickly than a human operator to maintain control. Our dependence on smart technology
has led to a paradox. As technology improves, it becomes more reliable and more efficient, and human operators
depend on it even more. Eventually they lose focus, become distracted, and check out, leaving the system to run
on its own. In the most extreme case, piloting a massive airliner could become a passive occupation, like watching
TV. This is fine until something unexpected happens. The unexpected reveals the value of humans; what we bring to
the table is the flexibility to handle new situations. Machines aren’t collaborating in pursuit of a joint goal; they are
merely serving as tools. So when the human operator gives up oversight, the system is more likely to have a serious
accident.

* fly-by-wire: TXA HE =T EX|

The automation paradox is that the very effectiveness of automated safety systems leads to a(n) (A) on
them, and that it (B) the contribution of the human operator, leading to greater danger.
(A) (B)
@ independence undermines
@ dependence recognizes
® self-sufficiency jeopardizes
@ reliance compromises
® dependence appreciates
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31.FHl- The categories defined as followers are flexible depending on the
situation.

@ Followers can be defined by their position as subordinates or by their behavior of 1)going along with

leaders’ wishes.
F=Z A Fotete H™Mo|L 2|Hol HYo MEEs HS0 s Felg 4= ULt

[A]
@ But followers also have |power to lead| wiztx=

agLt =FAE 0| 0| AL

= authorize

© Followers empower leaders as well as vice versa.
FEA= 2lHoA &2 F71= St 1 gz OpFE2EX|olC,

(4] some leadership analysts like Ronald Heifetz to avoid [using/to use] the word followers
and the others in a power relationship las “citizens” or “constituents.”

O|2 QI3{ Ronald Heifetzet 22 Y& Z|HY BM7IE2 FFA 2h= HOE AM&ste A2 st A Ao AU

ARl s Y RTe R XS UL
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[B] oj&=F2|
@ Heifetz is correct that too simple a view of followers can produce misunderstanding.

FERO oot LR Cheeh BHO| 281 E2{22Z = UCHE Heifetzo T2 HCh.

= classification
@ In modern life, most people wind up being both leaders and followers, and the categorizes can

become quite fluid. = flexible, adaptable, not fixed
Piio| Aol M, CHEEO| ARIE2 2= 2|Het FEA7L £, O HEE 1) RHY &= ULCL

R

@ Our behavior /as followers/ changes / lour_objectives change]( uiztx=

2ele St Helo met FIXAZM 2|2 BESE HHECH

[C]
® If | trust your judgment in music more than my own, | may follow your lead on concert we
attend (even though/ you may be formally my subordinate in position).
oFoF LYZH Zofoi CHet Lio| mEtECH Aol fehg o ME(BHCHH, f2(7F o EME| EALX|of M Gl F&

2= QUCH (20| HIE ZAXo=Z X4t Lto| Rt UX|atE).
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©® But if | am an on fishing, you may follow my lead on where we fish, our formal

positions or the fact [that/which] | followed your lead on concerts yesterday.
SERIZE LHZF WAl HE71EEE, SMHQ XILIL W7F ofM SME0] TS S4S WRChe Abdabs 2AQL0I, HAIZ F200 isiM=

B B

o] LIE WE + AU

* vice versa: HICHZ, {12

1) to agree with somebody/something
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@ Followers can by position as or by
leaders’
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® But followers also have
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© Followers leaders
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O This some leadership analysts Ronald Heifetz
“C ” or “C

FE2 =3 2t TOlE AI8%ts AS motn #E A0 A= CHE AIRFES

followers and
O|2 QI8l Ronald Heifetz2} 22 UE 2|HA 2A7
ARl s PR E X|HSHA E AL

@ Heifetz is correct of followers can
oro <2
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both leaders and followers, and the

@ In modern life, most people

can become
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O If | in music , | may
( you may be my s in position).
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©® But if | fishing, you we fish,

or the fact yesterday.
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* vice versa: B2, HR=Z
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Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.
But followers also have power to lead. Followers empower leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to avoid @ using the word followers and @ refer to the others in a power
relationship as “citizens” or “constituents.” Heifetz is correct that 3 such simple a view of followers can produce
misunderstanding. In modern life, most people wind up being both leaders and followers, and the categories can
become quite fluid. Our behavior as followers @ changes as our objectives change. If | trust your judgment in music
more than my own, | may follow your lead on which concert we attend (even though you may be formally my
subordinate in position). But if | am an expert on fishing, you may follow my lead on where we fish, regardless of
our formal positions or the fact ® that | followed your lead on concerts yesterday.

68. T 22| UE M BE F, UM Lo molo| HHSIX| %2 H22(31)69
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Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.

But followers also have power to lead. Followers @ authorize leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to @ refrain from using the word followers and refer to the others in a
power relationship as “citizens” or “constituents.” Heifetz is correct that too simple a view of followers can produce
(® misinterpretation In modern life, most people wind up being both leaders and followers, and the categories can
become quite @ flexible. Our behavior as followers changes as our & objection changes. If | trust your judgment in
music more than my own, | may follow your lead on which concert we attend (even though you may be formally
my subordinate in position). But if | am an expert on fishing, you may follow my lead on where we fish, regardless
of our formal positions or the fact that | followed your lead on concerts yesterday.

* vice versa: BIOHE, A2
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Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.
But followers also have power to lead. Followers empower leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the others in a power
relationship as “citizens” or “constituents.” Heifetz is correct that too a view of followers can produce
misunderstanding. In modern life, most people wind up being both leaders and followers, and the categories can
become quite fluid. Our behavior as followers changes as our objectives change. If | trust your judgment in music
more than my own, | may follow your lead on which concert we attend (even though you may be formally my
subordinate in position). But if | am an expert on fishing, you may follow my lead on where we fish, regardless of
our formal positions or the fact that | followed your lead on concerts yesterday.

* vice versa: BICHE, HRZ

@ profound @ sophisticated
® strict @ genuine
® straightforward
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Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.
But followers also have power to lead. Followers empower leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the others in a power
relationship as “citizens” or “constituents.” Heifetz is correct that too simple a view of followers can produce
misunderstanding. In modern life, most people wind up being both leaders and followers, and the categories can
become quite fluid. Our behavior as followers changes as . If I trust your judgment in music
more than my own, | may follow your lead on which concert we attend (even though you may be formally my
subordinate in position). But if | am an expert on fishing, you may follow my lead on where we fish, regardless of
our formal positions or the fact that | followed your lead on concerts yesterday.

* vice versa: BICHZE, AH=E
@ we stand in each other's shoes

@ our purposes alter

(® anyone doesn’t have objections
@ our objectives leave intact

® we compete with each other

71. Foiz 2 T30l 0|0jY 20| 2MZ R MUP H22EN
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‘Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.

(A) Our behavior as followers changes as our objectives change. If | trust your judgment in music more than my
own, | may follow your lead on which concert we attend (even though you may be formally my subordinate in
position).

(B) Heifetz is correct that too simple a view of followers can produce misunderstanding. In modern life, most people
wind up being both leaders and followers, and the categories can become quite fluid.

(C) But followers also have power to lead. Followers empower leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the others in a power
relationship as “citizens” or “constituents.”

(D) But if | am an expert on fishing, you may follow my lead on where we fish, regardless of our formal positions
or the fact that | followed your lead on concerts yesterday.

* vice versa: BICHZ, HRZ

-(B) @ (A)-(D)-(C)-(B)
@ (C)-(A)-(B)-(D)

©®6
=
G
=

- o0 -




"PRACTICE MAKES PERFECT" em 77 OllA0lo] ofofstel 2023 22 1817] Z| L LA BHE O
& - L

Show uour Englizh micacie

72. Fo|zl 2 0 ojojY 2o MR JHE M H22 (31

Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.
But followers also have power to lead. Followers empower leaders as well as vice versa.

(A) But if | am an expert on fishing, you may follow my lead on where we fish, regardless of our formal positions
or the fact that I followed your lead on concerts yesterday.

(B) This has led some leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the
others in a power relationship as “citizens” or “constituents.” Heifetz is correct that too simple a view of followers
can produce misunderstanding.

(C) In modern life, most people wind up being both leaders and followers, and the categories can become quite
fluid. Our behavior as followers changes as our objectives change. If | trust your judgment in music more than my
own, | may follow your lead on which concert we attend (even though you may be formally my subordinate in
position).

@ (A) - (B)
(B) - (A)
(€) - (B)

(€)
(©)
(A)

A) - (

( ) - (B)
(B) - (C) -

@) C
@ Q- (A

©®
>
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But if | am an expert on fishing, you may follow my lead on where we fish, regardless of our formal positions or
the fact that | followed your lead on concerts yesterday.

Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes. (
@ ) But followers also have power to lead. Followers empower leaders as well as vice versa. ( @ ) This has led
some leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the others in a power
relationship as “citizens” or “constituents.” Heifetz is correct that too simple a view of followers can produce
misunderstanding. ( ® ) In modern life, most people wind up being both leaders and followers, and the categories
can become quite fluid. ( @ ) Our behavior as followers changes as our objectives change. If | trust your judgment
in music more than my own, | may follow your lead on which concert we attend (even though you may be formally
my subordinate in position). ( ® )

* vice versa: BIO{E, HRE

74. ctg 29| ax|2 7tE HMH3 H2231)9

Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.
But followers also have power to lead. Followers empower leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the others in a power
relationship as “citizens” or “constituents.” Heifetz is correct that too simple a view of followers can produce
misunderstanding. In modern life, most people wind up being both leaders and followers, and the categories can
become quite fluid. Our behavior as followers changes as our objectives change. If | trust your judgment in music
more than my own, | may follow your lead on which concert we attend (even though you may be formally my
subordinate in position). But if | am an expert on fishing, you may follow my lead on where we fish, regardless of
our formal positions or the fact that | followed your lead on concerts yesterday.

* vice versa: B2, A=
@ The quality of a leader is reflected in the standards they set for themselves.
@ Leaders are most effective when they focus on their personal goals.
(® Leaders need cognitive abilities to derive effective solutions.
@ What distinguishes followers from leaders is expertise.
® The categories defined as followers are flexible depending on the situation.
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Followers can be defined by their position as subordinates or by their behavior of going along with leaders’ wishes.
But followers also have power to lead. Followers empower leaders as well as vice versa. This has led some
leadership analysts like Ronald Heifetz to avoid using the word followers and refer to the others in a power
relationship as “citizens” or “constituents.” Heifetz is correct that too simple a view of followers can produce
misunderstanding. In modern life, most people wind up being both leaders and followers, and the categories can
become quite fluid. Our behavior as followers changes as our objectives change. If | trust your judgment in music
more than my own, | may follow your lead on which concert we attend (even though you may be formally my
subordinate in position). But if | am an expert on fishing, you may follow my lead on where we fish, regardless of
our formal positions or the fact that | followed your lead on concerts yesterday.

* vice versa: BILHZ, HE=Z
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32. FH- Human detect a tiny fraction of the information carried on the

electromagnetic spectrum.

that only exists internally.

@ Color is an n of wavelengths, ¢

M2 IO CiSt sidez, WROAMT EXsh= Aol

[A] (22 =M

® And it gets stranger, because the wavelengths we’re talking about involve only what we call “visible |

YA

light”, a spectrum of wavelengths /that [runs/run] from red to violet.

J2[3 P27F Yot U DY WHMOA H2fMX| O|ofX| = el AHEYQ "ItAZM o2t R2E As =@ty

=0, o a3 AT

EZHA = makes up HIZEEE
(3] visible light constitutes |onl¥ a_tiny fraction| of the electromagnetic_spectrum — less than one

* fraction = segment,fragment
Qt=rt,

ten-trillionth of
2Ly JtAZME HRH7| A-ER-O| F3| RS 5=, 25 10X 22 1= X e

* tiny = minute

o=

[B]
O All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell phone

conversations, wi-fi, and so on — all of this is flowing through us right now, and we’re completely

A

el

* unaware = unconscious

rin

o =

rir

ERELREE

ot

unware of
Mul, Opo|32m), XM, ok, SHE 3, 2to|nio| § LIHX| RE AHERO| X5 R2[E Sl

= YT LR XL

HIZHEE
= detect

[c] =TS
@ This is [because/why] we don’t have any specialized |biological receptors| to pick up on these signals

from other parts of the spectrum.
S Al

O|H2 2|7t AHER9 HE FEL2FE O2fet M

2ot Y= S8ME ZHX|D QUK 87| T2O|C.

jind
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O-III

rir
r

=8 TR + ¢
= restricted
® The of reality that we can see is |limited by our biology.

FE7t 2 & A= o HH2 22| 4T FHE0| 23| Mt

w1z

* electromagnetic: Xt7]9| ** receptor: &%
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32.

@ Color is an of wavelengths,
M2 O i ez, R EXsts AoITh

A And it , [because of / because] the wavelengths only
“ ” a spectrum of wavelengths from red to violet.
Jd2|n 2|7t Zotn As OHE2 UMM E2HM7EX] O|0(X|= THgel AHEFQ "JiAZd 0[2tn RE= ATE | M

(3] visible light only a _ of the electromagnetic spectrum —

Jd2Lt ZHAE 2 WA7| AHERS S5 LRUE FE3ted, 15 10= 22 1= EX| Y¥E=C

o

(4) of the spectrum — radio waves, microwaves, X-rays, gamma rays, cell

phone conversations, wi-fi, and so on — , and we

MO, OHO|RT, X4, A0, HHE S8, 0Tl S LoiX| BE AHEHO XF 22E S 21 on, Lol o BE A

o

= TS LA oot

@ This is [because/why] we receptors / these signals from
other of the spectrum.

O|AH2 R2[7t AHEHS| HE HEo28H 0|3 MoE &Y £ Qs of S S +8H T 7HX AKX &7 W20l
=

@ The slice of reality .

27 2 = Az vHe HH2 22| WY X80 Qs MoHE L

* electromagnetic: T™A}7[2| ** receptor: TEH|
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Color is an interpretation of wavelengths, one that only exists internally. And it gets @ stranger, because the
wavelengths we’re talking about @ involving only what we call “visible light”, a spectrum of wavelengths that runs
from red to violet. But visible light constitutes only a tiny fraction of the electromagnetic spectrum — less than one
ten-trillionth of @ it. All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell
phone conversations, wi-fi, and so on — all of this is flowing through us right now, and we’re completely unaware
of it. This is @ because we don’t have any specialized biological receptors & to pick up on these signals from
other parts of the spectrum. The slice of reality that we can see is limited by our biology.

*

electromagnetic: MX7|2| ** receptor: =& X
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Color is an interpretation of wavelengths, one that only exists @ internally. And it gets stranger, because the
wavelengths we’re talking about involve only what we call “visible light”, a spectrum of wavelengths that runs from

red to violet. But visible light constitutes only a tiny @ friction of the electromagnetic spectrum — less than one
ten-trillionth of it. All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell
phone conversations, wi-fi, and so on — all of this is flowing through us right now, and we’re completely ®

unconscious of it. This is @ because we don’t have any specialized biological receptors to pick up on these signals
from other parts of the spectrum. The slice of reality that we can see is ® restricted by our biology.

* electromagnetic: MXt7|Q| ** receptor: 2K

78. Chg uizto] S0{Z U= J1E HMESEH H22(32) 79

Color is an interpretation of wavelengths, one that only exists internally. And it gets stranger, because the
wavelengths we’re talking about involve only what we call “visible light”, a spectrum of wavelengths that runs from
red to violet. But visible light constitutes only a tiny fraction of the electromagnetic spectrum — less than one
ten-trillionth of it. All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell
phone conversations, wi-fi, and so on — all of this is flowing through us right now, and .
This is because we don’t have any specialized biological receptors to pick up on these signals from other parts of
the spectrum. The slice of reality that we can see is limited by our biology.

* electromagnetic: MXt7|Q| ** receptor: &K
@ we are absolutely conscious of it
@ we are completely aware of it
(® we cannot totally recognize it
@ they are all separated from visible light.
® We can identify them with the naked eye.
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Color is an interpretation of wavelengths, one that only exists internally. And it gets stranger, because the
wavelengths we’re talking about involve only what we call “visible light”, a spectrum of wavelengths that runs from
red to violet.

(A) All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell phone conversations,
wi-fi, and so on — all of this is flowing through us right now, and we’re completely unaware of it.

(B) But visible light constitutes only a tiny fraction of the electromagnetic spectrum — less than one ten-trillionth
of it.

(C) This is because we don’t have any specialized biological receptors to pick up on these signals from other parts
of the spectrum. The slice of reality that we can see is limited by our biology.

@ (A) - (C) - (B) @ (B) - (A) - (C
® (B) - (C) - (A) @ (C) - (A) - (B)
® (€) - (B) - (A)

80. 22| SEX otgjo| 2X0| Soi7t7|o 7HE MHs 222 (32) 80

All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell phone conversations,
wi-fi, and so on — all of this is flowing through us right now, and we’re completely unaware of it.

Color is an interpretation of wavelengths, one that only exists internally. ( @ ) And it gets stranger, because the
wavelengths we’re talking about involve only what we call “visible light”, a spectrum of wavelengths that runs from
red to violet. ( @ ) But visible light constitutes only a tiny fraction of the electromagnetic spectrum — less than
one ten-trillionth of it. ( ® ) This is because we don’t have any specialized biological receptors to pick up on these
signals from other parts of the spectrum. ( @ ) The slice of reality that we can see is limited by our biology. ( ® )

81. trg 22 oriet Zo| 2ok mj, ¥IZH (A), B E01Z LR JbE MHE H22(32)8

Color is an interpretation of wavelengths, one that only exists internally. And it gets stranger, because the
wavelengths we’re talking about involve only what we call “visible light”, a spectrum of wavelengths that runs from
red to violet. But visible light constitutes only a tiny fraction of the electromagnetic spectrum —less than one
ten-trillionth of it. All the rest of the spectrum—including radio waves, microwaves, X-rays, gamma rays, cell phone
conversations, wi-fi, and so on—all of this is flowing through us right now, and we’re completely unaware of it.
This is because we don’t have any specialized biological receptors to pick up on these signals from other parts of
the spectrum. The slice of reality that we can see is limited by our biology.

* electromagnetic: ©Xt7|2| ** receptor: =&X

Although there are (A) kinds of wavelengths in the electromagnetic spectrum, we only (B)
visible light as we don't have any specialized biological receptors to pick up on these signals from other parts of the
spectrum.

(A) (B)

@ all reflect

@ definite are unconscious of
® specific are unaware of
@ all acknowledge

® diverse perceive
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Color is an interpretation of wavelengths, one that only exists internally. And it gets stranger, because the
wavelengths we’re talking about involve only what we call “visible light”, a spectrum of wavelengths that runs from
red to violet. But visible light constitutes only a tiny fraction of the electromagnetic spectrum — less than one
ten-trillionth of it. All the rest of the spectrum — including radio waves, microwaves, X-rays, gamma rays, cell
phone conversations, wi-fi, and so on — all of this is flowing through us right now, and we’re completely unaware
of it. This is because we don’t have any specialized biological receptors to pick up on these signals from other parts
of the spectrum. The slice of reality that we can see is limited by our biology.

* electromagnetic: MXt7|Q| ** receptor: 2K

@ Color is an interpretation of wavelength and exists only inside.
@ Wavelength is more unfamiliar because it contains only “visible light,” which is the spectrum from red to violet.

(® Visible light makes up only a tiny fraction of the electromagnetic spectrum, less than one tenth of a trillionth of
that.

@ We are not fully aware of all this spectrum flowing through us right now.
® We have biological receptors that pick up signals in different parts of the spectrum.
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33. 2X|- Journalists do not have sufficient self-sufficiency and professional job

stability.

= self-sufficiency

@ What is unusual about journalism as a profession is its lack of independence
Yoz Mo MEz|Fo B ol 2 AA9 SEHe #F0|th

(o] (22 24

@ In theory, 'practitioners in the classic professions, like medicine or the clergy, [contain/containing]

the means of in their heads and hands, and therefore do not have to work for a company or

an employer.
O|EXC =, oato|L} JAXIet 22, DMEQl MEXO| ZASH=E AFRE2 52 H2|et &0 4i £H2 7K ooz ALt
2858 98 9T WeY A

® They can draw their income directly from their clients or patients.
dse IOl BRERE NY +9 Dol + Utk

8] (=% ]

O Because the professionals hold knowledge, moreover, their clients are dependent on them
7l 2o, 2A5ef 1S ASOA SESHEL

= reliant

ACH7t, HE2H SAMAE0| XM S 2RIt aU=2S

(2zen ]
ournalists hold knowledge, but it is not theoretical in nature;
XAl BRSO /AR 2He 2HXMOE O|[2XO0|X] L

[cl
® one might argue that the public journalists in the same way that patients on

but a journalist can the public usually only by working for a news

doctors,
organization, which can fire her or him at will.

o AE2 §_ FE0| QASOIA lESte Au 22 HAlozZ [1F0| HEQASOA EDCIL FHEX|E ZEX|TH HHE Q2
2 YHMoz A J|22 Qs Yojortt LIES0A SA = ALH, 1 7|2 J4Lr A8 DFSEH sjagh 4= AL

@ Journalists’ income depends the public, the employing news organization, often

=Lt

njo

derives the large majority of its revenue from advertisers.

o w2 7|2 o ESHEL|, Ol 35 FLFSERH 9o HREE

go| +92 50l oftl, 18

ERERERE

o=

1) a person who works in a profession, especially medicine or law
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@ What is about journalism
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medicine or the clergy,

A In theory, in the classic professions,
the of in their heads and hands, and a company or an
employer.
Ol2XMoZ, ofo|L} YAAte #2, nHHel HEX0| SAtts MEES2 252 talet &0 dit 52 71X|a JAe8 =z JAtL
LA8FE Qs 22 a7t Qi
® They can clients or patients.
dAS2 4A0|L} SXZRH HE 92 20 &= UL
(4) the professionals , their clients
ACE2E MEE SAXEO] XA2 ERStD 7| W0, 252 2DH4E2 AS0A 2EsHtt
@ Journalists , but it ;
AZ2QIE2 XAMES Ef/sta AR, A2 % 1Moz O|2HO|X| GCk
® one might the public
doctors, but a journalist can only / by a news
, can .
offt MEE2 %Xf O] QAFSOIA QlESt= AHut 22 WAooz h1F0| AZAS0A QESICIL FEHEXE ZEX|T HHE A=
2 Yoz RA T Qo) LoorRt LhEENA SAFE = AL, 1 7|@2 L 25 OrgtiE sfjag 5 ALk
@ Journalists’ income , the e news organization often
advertisers.
AZQIS2 +22 Tl otd, 183t 7 7|20 o|ESH=H|, Ol §F FL1FEERH 29 (RES =L
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What is unusual about journalism as a profession is its lack of independence. In theory, practitioners in the classic
professions, like medicine or the clergy, @ containing the means of production in their heads and hands, and
therefore do not have to work for a company or an employer. They can draw their income directly from their
clients or patients. Because the professionals hold knowledge, moreover, their clients are dependent on them.
Journalists hold knowledge, but it is not theoretical in nature; one might argue @ that the public depends on
journalists in the same way @ that patients depend on doctors, but in practice a journalist can serve the public
usually only by working for a news organization, @ which can fire her or him at will. Journalists’ income depends
not on the public, but on the employing news organization, which often & derives the large majority of its revenue
from advertisers.
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What is unusual about journalism as a profession is its lack of @ self-sufficiency. In theory, practitioners in the
classic professions, like medicine or the clergy, contain the @ means of production in their heads and hands, and
therefore do not have to work for a company or an employer. They can draw their income directly from their
clients or patients. Because the professionals hold knowledge, moreover, their clients are (3 reliant on them.
Journalists hold knowledge, but it is @ theoretical in nature; one might argue that the public depends on journalists
in the same way that patients depend on doctors, but in practice a journalist can serve the public usually only by
working for a news organization, which can fire her or him at will. Journalists’ income depends not on the public,
but on the employing news organization, which often & derives the large majority of its revenue from advertisers.

85. 22| SEX otgfie| 20| Soi7t7|0) 7t MESH R22(33)89)

‘Journalists hold knowledge, but it is not theoretical in nature.

What is unusual about journalism as a profession is its lack of independence. ( @ ) In theory, practitioners in the
classic professions, like medicine or the clergy, contain the means of production in their heads and hands, and
therefore do not have to work for a company or an employer. ( @ ) They can draw their income directly from
their clients or patients. ( @ ) Because the professionals hold knowledge, moreover, their clients are dependent on
them. ( ® ) One might argue that the public depends on journalists in the same way that patients depend on
doctors, but in practice a journalist can serve the public usually only by working for a news organization, which can
fire her or him at will. ( ® ) Journalists’ income depends not on the public, but on the employing news
organization, which often derives the large majority of its revenue from advertisers.
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[

What is unusual about journalism as a profession is its lack of independence. In theory, practitioners in the classic
professions, like medicine or the clergy, contain the means of production in their heads and hands, and therefore do
not have to work for a company or an employer. They can draw their income directly from their clients or patients.
Because the professionals hold knowledge, moreover, their clients are dependent on them. Journalists hold
knowledge, but it is not theoretical in nature; one might argue that the public depends on journalists in the same
way that patients depend on doctors, but in practice a journalist can serve the public usually only by working for a
news organization, which can fire her or him at will. Journalists’ income depends not on the public, but on the
employing news organization, which often derives the large majority of its revenue from advertisers.

@ Journalists see independence as the best way to maintain integrity.

@ Journalists should focus on presenting accurate information.

(® Journalists do not have sufficient self-sufficiency and professional job stability.

@ Journalists are expected to adhere to certain principles of professional conduct.

® Journalists should provide access to source material when it is relevant and appropriate.

87. Tt 29| LI8oR YUKX|SHX| Y= HS N2AL(33)87

What is unusual about journalism as a profession is its lack of independence. In theory, practitioners in the classic
professions, like medicine or the clergy, contain the means of production in their heads and hands, and therefore do
not have to work for a company or an employer. They can draw their income directly from their clients or patients.
Because the professionals hold knowledge, moreover, their clients are dependent on them. Journalists hold
knowledge, but it is not theoretical in nature; one might argue that the public depends on journalists in the same
way that patients depend on doctors, but in practice a journalist can serve the public usually only by working for a
news organization, which can fire her or him at will. Journalists’ income depends not on the public, but on the
employing news organization, which often derives the large majority of its revenue from advertisers.

@ Classical professionals have the means of production in their heads and hands, so they earn their money directly,
not through companies or employers.

@ Customers depend on the knowledge of professionals, which is different from that of journalists.

® In reality, journalists work for news organizations that can fire them at will.

@ Journalists can derive their income directly from the public, but they prefer income from news organizations.

® Journalists do not possess independent knowledge in their profession and have the characteristic of being
dependent on news agencies.
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34. =Ml - the imperfect freedom of the free market sustem

@ In most of the world, capitalism and free markets are accepted today as the best system
for allocating economic resources and encouraging economic loutput.

* allocate = allot, assign, distribute * encouarge = stimulate, promote
sd MA RE20M XE2Fet X7 AlE2 ZHA XS 25t FRAE Yies FHstr| ot Hno| AlAH

oz WOSoX|2 RALt

mjo
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@ Nations have tried other systems, such as socialism and communism, but in many cases /they have

switched wholesale to ol adopted aspects of free markets.

LSS M2IFL SUFOIet A2 [HE ALAHSES AZYXY, B2 42 52 Xf ATR2E &[G MestAL Xy AlFEe
=]

[ = =l
HES BOrSRUCL

Al

= In spite of = scarcely, seldom, hardly
© Despite the widespread acceptance of the free-market system, markets are rarely left entirely free.
A& A Al2Eo] S-S 802 750, AF0| &MY AMHFER dHE A= d%= E20O
[B] = intervention
O Government involvement takes many forms, [ranging/ranges] the enactment and enforcement of
laws and regulations direct participation in the economy through entities like the U.S.’s mortgage

agencies.
2o /Y2 gt A8 MEL THMEH 0j=o HE 7[2n 22 A

g st

i

o HEHC ZH Tojo| O|=7|MX| CrAsH HEY

[€]
@ Perhaps the most important form of government involvement, however, [comes/coming] in the
attempts of central banks and national treasuries to control and affect the ups and downs of economic

cycles.
JdgLt ofote 7HY Sa% el Y2 JHY
2 LtEHE AO|Ct

rlo

Y2 =7+ WF7|H0| F7| F7|of SYHAE SHotR IS OIX[EHE AlE

* enactment: (HE2) HH ** entity: XA

[29f]

Even if free markets have (A) expanded globally owing to their advantage, they allow government (B) intervention in
the form of their control and regulation.
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34.

@ In most of the world, capitalism and free markets

today
economic and economic .
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M Nations

, but in many cases they have
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(3] the widespread of the free-market system, markets
(4] , the e and
of laws and in the economy e /like the U.S.’s
mortgage agencies.
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® Perhaps the most important form of

, in the
of central banks and national treasuries and the
d2fLt ofote 7HE E8%t dEfel F& /Y2 SY2dar I7t HF7|2o] 7|
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* enactment: (RE2]) ME ** entity: &K
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In most of the world, capitalism and free markets are accepted today as constituting the best system for allocating
economic resources and @ encouraging economic output. Nations have tried other systems, such as socialism and
communism, but in many cases they have either switched wholesale to or @ adopted aspects of free markets.
(® Despite the widespread acceptance of the free-market system, markets are rarely left entirely @ freely.
Government involvement takes many forms, & ranging from the enactment and enforcement of laws and regulations
to direct participation in the economy through entities like the U.S.’s mortgage agencies. Perhaps the most
important form of government involvement, however, comes in the attempts of central banks and national treasuries
to control and affect the ups and downs of economic cycles.

* enactment: (HE2]) HE ** entity: &4
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In most of the world, capitalism and free markets are accepted today as constituting the best system for @
distributing economic resources and encouraging economic output. Nations have tried other systems, such as
socialism and communism, but in many cases they have either switched wholesale to or @ adapted aspects of free
markets. Despite the widespread acceptance of the free-market system, markets are 3 scarcely left entirely free.
Government involvement takes many forms, ranging from the enactment and @ enforcement of laws and regulations
to direct participation in the economy through entities like the U.S.’s mortgage agencies. Perhaps the most
important form of government (& intervention, however, comes in the attempts of central banks and national
treasuries to control and affect the ups and downs of economic cycles.

* enactment: (HE2]) M ** entity: &4
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In most of the world, capitalism and free markets are accepted today as constituting the best system for allocating
economic resources and encouraging economic output.

(A)Perhaps the most important form of government involvement, however, comes in the attempts of central banks
and national treasuries to control and affect the ups and downs of economic cycles.

(B)Nations have tried other systems, such as socialism and communism, but in many cases they have either switched
wholesale to or adopted aspects of free markets.

(C)Government involvement takes many forms, ranging from the enactment and enforcement of laws and regulations
to direct participation in the economy through entities like the U.S.’s mortgage agencies.
(D)Despite the widespread acceptance of the free-market system, markets are rarely left entirely free.

* enactment: (‘'HE2l) M ** entity: &

&)
O]

- 64 -




"PRACTICE MAKES PERFECT" em 77 OllA0lo] ofofstel 2023 22 1817] Z| L LA BHE O

Show uour Englizh micacie

91. ttg 29| Lge B 2o Qs Bt HIZHAYE)M 01T LR JhE HES H22340

—

In most of the world, capitalism and free markets are accepted today as constituting the best system for allocating
economic resources and encouraging economic output. Nations have tried other systems, such as socialism and
communism, but in many cases they have either switched wholesale to or adopted aspects of free markets. Despite
the widespread acceptance of the free-market system, markets are rarely left entirely free. Government involvement
takes many forms, ranging from the enactment and enforcement of laws and regulations to direct participation in
the economy through entities like the U.S.’s mortgage agencies. Perhaps the most important form of government
involvement, however, comes in the attempts of central banks and national treasuries to control and affect the ups
and downs of economic cycles.

* enactment: (‘HE2[) M ** entity: HA|

Even if free markets have (A) globally owing to their advantage, they allow government (B) in
the form of their control and regulation.

(A) (B)
@ spread contribution
@ been distorted interpretation
® prevailed neglect
@ expanded intervention
® been rejected involvement
92. g FHZ 7P HES H27(34)92)

In most of the world, capitalism and free markets are accepted today as constituting the best system for allocating
economic resources and encouraging economic output. Nations have tried other systems, such as socialism and
communism, but in many cases they have either switched wholesale to or adopted aspects of free markets. Despite
the widespread acceptance of the free-market system, markets are rarely left entirely free. Government involvement
takes many forms, ranging from the enactment and enforcement of laws and regulations to direct participation in
the economy through entities like the U.S.’s mortgage agencies. Perhaps the most important form of government
involvement, however, comes in the attempts of central banks and national treasuries to control and affect the ups
and downs of economic cycles.

*

enactment: (‘HE2() ME * entity: &
@ pros and cons of the free-market system

@ the reason why the free market system should be manipulated

® the imperfect freedom of the free market system

@ stabilization of the free market system through government involvement

® problems of the free market system and their solutions
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In most of the world, capitalism and free markets are accepted today as constituting the best system for allocating
economic resources and encouraging economic output. Nations have tried other systems, such as socialism and
communism, but in many cases they have either switched wholesale to or adopted aspects of free markets. Despite
the widespread acceptance of the free-market system, markets are rarely left entirely free. Government involvement
takes many forms, ranging from the enactment and enforcement of laws and regulations to direct participation in
the economy through entities like the U.S.’s mortgage agencies. Perhaps the most important form of government
involvement, however, comes in the attempts of central banks and national treasuries to control and affect the ups
and downs of economic cycles.

* enactment: (HE2|) AHE * entity: &

@ Capitalism and free markets are recognized as the best systems of economics in the world today.

@ There are countries that have tried other systems such as socialism or communism, but most of them also
switched to free markets.

(® Although the free market is widely accepted, it is not left to be completely free.

@ Various forms of government intervention exist, including the enactment and enforcement of laws and
regulations, and the indirect participation of the government.

® The most important form of government intervention appears to be the attempts of central banks and state
treasury institutions to control and influence the economic cycle.
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35. =Ml - The reason we distinguish between nominal value and real value
© Inflationary risk refers to Juncertainty / regarding the future real value] of one’s investments.
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® Say, for instance, that you hold $100 in a bank account that has no fees and accrues no interest.
& S0, 20| =27} Q0 O|XI7} WI|X| G= 2 AZo| 100225 7HX[2 ARt SiA,
= If it is left -> (If) (being) left

® If left untouched (=intact) there will always be $100 in that bank account.
Otz e &8, 1 23 AZol= &4 100227t AS AOo|Ch

[B]

O If you keep that money in the bank for a year, during which inflation is 100 percent, you’ve still got
$100.

Brop gHAI0] 11 Sot

rlo

gl a2 =

mjo

HE5tn 1 7|7t QIE|0[H0] 100 MERMH, G412 0T3S 100 2T 7HX| 2 Q= AOIL.

AN

® Only now, if you take out and put it in your wallet, you’ll only be able to half the
goods you could have bought a year ago.

O, Btof E4lo] 1 =& U&EShA Ao X|Zo| ZolErt, Fal2 13 Hoj| Falo] & == JAJE SHEQ got Py = 9l
A & Zolch
[cg L=

@ In other words, if inflation increases faster than the amount of interest you are earning, this will

|decrease_the purchasing power of your_investments over_time|. [t,-_l?_rz,sg]

ChAl SSRAtE, THef QIE20[MO0] F410] @1 U= OfXt2| ALt T EE| SIFSCHE, O|A2 A|ZH0| X0 met il £l Foj

e d2AIZE AoCh

@ That’s why we [differentiate_between nominal value and real value].

a0 fE2|7F BF 7HX|et €& JHXE FE%= OlR/OICh

* accrue: M7|Ct ** nominal: FS2|, AHAHe
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, you hold $100 in a bank

| =27t §l1 O|Xt7t Y|

82 7iel Fxtel oj2f HE ZhXof oigt St gt B s AT

e 2 AZto| 1002HE 7t ACELD ShAL

$100 in bank a .

217t A2 AOoICt

[is / are] 100 percent, you’'ve still

7|1Zkof QlZ o]0 100m MERMH, S4l2 OfFS| 10022 7t A= AHO|

in your wallet, you the goods

MO 1 Eg olshA THlol X|ZHo| HOjECY, SHAIS 11 Fo| SHAO| 4 45 QISIH SASO| W Aofg &

, this will

over time.

0O If you in the bank for a year,
got $100.

Drop ghAlol 1 St 2¥o| 1 =2 2ty 1
ch

(5) , if you

you a year ago.

O[X|, Brof gl
A & zolct

6] , if inflation

the

ChAl Zrotxt®, gheF QIZefo|Mo] Zalo] #a Qf

#g AaAZ AHoct

@ That’s

= O|Xte| YLt Of &2 SIFCHH, o|"2 A|ZHO| X|Hof mep gl £l Foj

aZ0] fE27F BF 7HX|et €& JHXE FE%= OlR/OICh

* accrue: M7|Ct ** nominal: H=2|, HHAhHe

- 68 -




"PRACTICE MAKES PERFECT" em 77 OllA0lo] ofofstel 2023 22 1817] Z| L LA BHE O
o=l A L

Show uour Englizh micacie

94, ct2 UE X HE I o{HA ET 2422359

Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account @ that has no fees and accrues no interest. If @ left untouched there will always
be $100 in that bank account. If you keep that money in the bank for a year, ® which inflation is 100 percent,
you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half
the goods you @ could have bought a year ago. In other words, if inflation increases faster than the amount of
interest you are earning, this will decrease the purchasing power of your investments over time. That’s & why we
differentiate between nominal value and real value.

* accrue: ‘M7|Ct ** nominal: FS2|, A H AN
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Inflationary risk refers to @ unpredictability regarding the future real value of one’s investments. Say, for instance,
that you hold $100 in a bank account that has no fees and accrues no interest. If left @ intact there will always
be $100 in that bank account. If you keep that money in the bank for a year, during which inflation is 100 percent,
you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to purchase 3 half
the goods you could have bought a year ago. In other words, if inflation increases faster than the amount of
interest you are earning, this will @ expand the purchasing power of your investments over time. That’s why we
® distinguish between nominal value and real value.

* accrue: ‘M7|Ct ** nominal: FS2|, A H AN

)
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Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say,
(A) , that you hold $100 in a bank account that has no fees and accrues no interest. If left
untouched there will always be $100 in that bank account. If you keep that money in the bank for a year, during
which inflation is 100 percent, you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll
only be able to purchase half the goods you could have bought a year ago. (B) , if inflation
increases faster than the amount of interest you are earning, this will decrease the purchasing power of your
investments over time. That’s why we differentiate between nominal value and real value.

* accrue: M7|Ct ** nominal: @S2, UM (Ah9|

(A) (B)

@ in other words However

@ for instance That is

(® otherwise In the end

@ for example On the other hand
® furthermore In other words
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Inflationary risk refers to regarding the future real value of one’s investments. Say, for
instance, that you hold $100 in a bank account that has no fees and accrues no interest. If left untouched there
will always be $100 in that bank account. If you keep that money in the bank for a year, during which inflation is
100 percent, you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to
purchase half the goods you could have bought a year ago. In other words, if inflation increases faster than the
amount of interest you are earning, this will decrease the purchasing power of your investments over time. That’s
why we differentiate between nominal value and real value.

* accrue: M7|Ct ** nominal: ES2|, HMH(AhHO

@ consistency @ reliability
(® certainty @ unpredictability
® invariability

98. tt2 2o| BuM HIzto| S0{Z JHE HHBH ZH272(35) %)

Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account that has no fees and accrues no interest. If left untouched there will always be
$100 in that bank account. If you keep that money in the bank for a year, during which inflation is 100 percent,
you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half
the goods you could have bought a year ago. In other words, if inflation increases faster than the amount of
interest you are earning, this will decrease the purchasing power of your investments over time. That’s why

* accrue: ‘H7|Ct ** nominal: E=o|, HEH (A9
@ we tend to save less for the future
@ We need to diversify our investments
® we should invest in real estate
@ we distinguish between nominal value and real value
® we are reluctant to mitigate the severity of these risks

99. ol 2 0] 0jofY 22| AME T XX H2235%)

Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account that has no fees and accrues no interest.

(A) In other words, if inflation increases faster than the amount of interest you are earning, this will decrease the
purchasing power of your investments over time. That’s why we differentiate between nominal value and real value.
(B) If left untouched there will always be $100 in that bank account. If you keep that money in the bank for a
year, during which inflation is 100 percent, you’ve still got $100.

(C) Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half the goods you could
have bought a year ago.

* accrue: M7|Ct ** nominal: @S2, UM Ah9|
@ (A)-(C)-(B) @ (B)-(A)-(C) ® (B)-(C)-(A)
@ (C)-(A)-(B) ® (C)-(B)-(A)
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Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account that has no fees and accrues no interest.

(A) Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half the goods you could
have bought a year ago.

(B) In other words, if inflation increases faster than the amount of interest you are earning, this will decrease the
purchasing power of your investments over time. That’s why we differentiate between nominal value and real value.

(C) If left untouched there will always be $100 in that bank account. If you keep that money in the bank for a
year, during which inflation is 100 percent, you’ve still got $100.

* accrue: M7|Ct ** nominal: ES2|, HMH(AHO

@ - - @ (B) - (A) - (©)
® (B) - (C) - (A) @ (©) -
@ -

—

101. 22| 54 orgjo| 230 Soi7t7|o 7bE HMHst 222(35) 101

In other words, if inflation increases faster than the amount of interest you are earning, this will decrease the
purchasing power of your investments over time.

Inflationary risk refers to uncertainty regarding the future real value of one’s investments. ( @ )Say, for instance,
that you hold $100 in a bank account that has no fees and accrues no interest. ( @ )If left untouched there will
always be $100 in that bank account. ( ® )If you keep that money in the bank for a year, during which inflation is
100 percent, you’ve still got $100. ( @ )Only now, if you take it out and put it in your wallet, you’ll only be able

to purchase half the goods you could have bought a year ago. ( ® )That’s why we differentiate between nominal
value and real value.

* accrue: M7|Ct ** nominal: SO, AHAH9|

102. trg 29| FH=Z 7ha HEE H22(35) 102

Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account that has no fees and accrues no interest. If left untouched there will always be
$100 in that bank account. If you keep that money in the bank for a year, during which inflation is 100 percent,
you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half
the goods you could have bought a year ago. In other words, if inflation increases faster than the amount of
interest you are earning, this will decrease the purchasing power of your investments over time. That’s why we
differentiate between nominal value and real value.

* accrue: M7|Ct ** nominal: ES2|, HMH(AHO

@ Inflation undermines the value of money and decrease interest.

@ Inflation can be viewed positively or negatively depending on the individual viewpoint and rate of change.
® Real value is not an indispensible factor in our economic activities.

@ The necessity of distinguishing between real and nominal values, considering inflation.

® Savings through inflation will extend purchasing power.
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Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account that has no fees and accrues no interest. If left untouched there will always be
$100 in that bank account. If you keep that money in the bank for a year, during which inflation is 100 percent,
you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half
the goods you could have bought a year ago. In other words, if inflation increases faster than the amount of
interest you are earning, this will decrease the purchasing power of your investments over time. That’s why we
differentiate between nominal value and real value.

*

accrue: ‘47|Ct ** pnominal: @52, AH &

Inflation can (A) your purchasing power even if you have the identical amount of money, which means
the real value of your investment can change while the nominal value are (B)

(A) (8)
@ increase fixed
@ decline variable
® diminish constant
@ surge unchanged
® lessen intact

104. cig 29| ge o %oz 9o & uf, YIZHA)E)0 S0Z LS 220A Kot 25|, LRA| HEBIAI2,(35) 104

Inflationary risk refers to uncertainty regarding the future real value of one’s investments. Say, for instance, that
you hold $100 in a bank account that has no fees and accrues no interest. If left untouched there will always be
$100 in that bank account. If you keep that money in the bank for a year, during which inflation is 100 percent,
you’ve still got $100. Only now, if you take it out and put it in your wallet, you’ll only be able to purchase half
the goods you could have bought a year ago. In other words, if inflation increases faster than the amount of
interest you are earning, this will decrease the purchasing power of your investments over time. That’s why we
differentiate between nominal value and real value.

* accrue: M7|Ct ** nominal: @S2, HMH(AHO

The real value of an investment's nominal value (A) when inflation rises (B) than the return on
an investment.
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36. =HI: an uneven distribution of tactile receptors in the body

= tactile + unevenly
@ Touch receptors are spread over all parts of the body, but they are not spread evenly.

£ +8Mes A X0l HM UAXY 1T M UAX= 8L

@ Most of the touch receptors [are/is] found in your fingertips, tongue, and lips.
CHe=el £ +8Me &718 8, &, J2|1 YoM LARL

® On the tip of each of your fingers, for example, there [are/is] about five [thousand/thousands]

separate touch receptors. * separate= individual, independent, autonomous, unconnected
OlE S0, 2429 &7t2F E0l= 2f 58 749 M2 HOo|H U= HZ +=EM7I ULt

O In other parts of the body there are [very/far] fewer.

So| C}2 220N EN o Ht

= =L

@ In the skin of your back, the touch receptors may be as much as 2 inches apart.
gl § mRolz, 5L X7t 22 XS oM AS =& ALk

Pl PN|

o

@ You can test this for yourself.

G2 242 0|2 HAES 2 5 UCh

ol

Ho
0

@ Have someone [poke/to poke] you in the back with one, two, or three fingers and try tp guess how
many fingers the person used.

Fa7MOIA Aol S8 ob £t £ &I, K= M E7HEoR WEX St I AP0 HOiL; B2 E7IEE MER=X| F=H
2eh

@ If the fingers are close together, you will probably think it was only one.
oHoF &Jt2fo] MZ Jpjto] 201 RUCHH, EAl2 oot 11Zd0| ot Jf2tn M2bst Zio|Ct

=

-

oxke
=84 = separately

(9] if the fingers are spread far apart, you can feel them individually.

SER|E BreF £712i72] B2l WoiX UCHE, BAS IRES A% =2 & YLk

@ Yet if the person does the same thing on the back of your hand (jwith| your eyes , so that you

don’t see how many fingers are being used), you probably will be able to tell easily, even when the

fingers are close together. * tell = distinguish,discern / * easily= readily
SEX|2H QFOF T ALEPO| Eilol &5 &2 ASS otrt M 7t2to| ALEEIOX| AR ZEA 7| I3, S &2 e

% ol &
M), Gl ofot &vigtol M2 Fpilo] S HEXE YA TER 4 Ag Holk
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@ Touch receptors

2023 112 1817| 7| IAL QA LCH|

they are
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of the touch receptors

your fingertips, tongue, and lips.

a1

F8ME 718 2 o, 22|12

of your fingers,

YoM BAHE

, there [are/is] about five [thousand/thousands]

touch receptors.

Sol, 24zto| £712 Boje o
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O In other of the body there

Hel Mz 2OofH
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H7t it

=2 L FZ0M= "4 o Hof.

@ In the skin of your back, the touch receptors may 2 inches
gAlo| & TR0, L +=8KM7t 221X|THE HOlH JUAS =& UCL
@ You can test
HA2 222 0|AE HAEY = £+ ULk
(7] in the back with one, two, or three fingers and
FTIMOIA gAlel S8 oF &7tE, T &UHE, E= M E7IECZ WE| St I AMR0| HOit B2 EVIENE A=K FHY
2eh
@ If the fingers , you
Prof &Jtto] MZ Jpjto] 20 RUCHH, FAl2 otot AZ0| ot Jfatn MzZbst Zo|Ct
(9] if the fingers , you can feel
SEX|ZH Btof &=Trap|2| He| Hol™ UCHH, G2 AASS 424 =2 + ALL
(0] if the person of your hand ( ,
you don’t see ), you p will ,
when the fingers .
SEXEE QroF T AtEFO| Filo| 250 22 WSS SHCtH(E THe| £7HE0] AFBEOX| A=K RE2A Bt7| s, gl =2 d2
M), a2 ofor £7k20] M2 7p7t0] AS MEAE A T8 = AS AO|Ct
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Touch receptors are spread over all parts of the body, but they are not spread evenly. Most of the touch receptors
@ are found in your fingertips, tongue, and lips. On the tip of each of your fingers, for example, there are about
five thousand separate touch receptors. In other parts of the body there are @ far fewer. In the skin of your back,
the touch receptors may be ® as much as 2 inches apart. You can test this for yourself. Have someone @ to poke
you in the back with one, two, or three fingers and try to guess how many fingers the person used. If the fingers
are close together, you will probably think it was only one. But if the fingers are spread far apart, you can feel
them individually. Yet if the person does the same thing on the back of your hand (with your eyes & closed, so
that you don’t see how many fingers are being used), you probably will be able to tell easily, even when the
fingers are close together.

106. ttg 2o 2z 1 & WY 2ol 20| HESIX| 2 H22(36)100
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Touch receptors are spread over all parts of the body, but they are spread @ unevenly. Most of the touch
receptors are found in your fingertips, tongue, and lips. On the tip of each of your fingers, for example, there are
about five thousand @ autonomous touch receptors. In other parts of the body there are far fewer. In the skin of
your back, the touch receptors may be as much as 2 inches apart. You can test this for yourself. Have someone
poke you in the back with one, two, or three fingers and try to guess how many fingers the person used. If the
fingers are close together, you will probably think it was only one. But if the fingers are spread 3 distantly, you
can feel them @ simultaneously. Yet if the person does the same thing on the back of your hand (with your eyes
closed, so that you don’t see how many fingers are being used), you probably will be able to tell ® readily, even
when the fingers are close together.

107. g wizio] SojZ L2 7H% MIHE H2236) 107

Touch receptors are spread over all parts of the body, but they . Most of the touch
receptors are found in your fingertips, tongue, and lips. On the tip of each of your fingers, for example, there are
about five thousand separate touch receptors. In other parts of the body there are far fewer. In the skin of your
back, the touch receptors may be as much as 2 inches apart. You can test this for yourself. Have someone poke
you in the back with one, two, or three fingers and try to guess how many fingers the person used. If the fingers
are close together, you will probably think it was only one. But if the fingers are spread far apart, you can feel
them individually. Yet if the person does the same thing on the back of your hand (with your eyes closed, so that
you don’t see how many fingers are being used), you probably will be able to tell easily, even when the fingers are
close together.

@ are distributed unevenly

@ have vanished with evolution
(® are regulated by a sole nerve
@ are spread evenly

® are not a structured system

- /9 -




"PRACTICE MAKES PERFECT" em 77 OllA0lo] ofofstel 2023 22 1817] Z| L LA BHE O
& - L

Show uour Englizh micacie

108. ctg 29| 8zt (A), B0 EXY L= 1R HEHE 24272(36)109

Touch receptors are spread over all parts of the body, but they are not spread evenly. Most of the touch receptors
are found in your fingertips, tongue, and lips. On the tip of each of your fingers, (A) , there are about
five thousand separate touch receptors. In other parts of the body there are far fewer. In the skin of your back, the
touch receptors may be as much as 2 inches apart. You can test this for yourself. Have someone poke you in the
back with one, two, or three fingers and try to guess how many fingers the person used. If the fingers are close
together, you will probably think it was only one. But if the fingers are spread far apart, you can feel them
individually. (B) if the person does the same thing on the back of your hand (with your eyes closed, so
that you don’t see how many fingers are being used), you probably will be able to tell easily, even when the
fingers are close together.

(A) (B)
@ for example Thus
@ besides Yet
® for example So
@ in addition But
® for instance Still

109. 2o SE4 otgjo| 230 Soi7t7|o) 7HE MHsH 222(36) 109

‘If the fingers are close together, you will probably think it was only one.

Touch receptors are spread over all parts of the body, but they are not spread evenly. Most of the touch receptors
are found in your fingertips, tongue, and lips. On the tip of each of your fingers, for example, there are about five
thousand separate touch receptors. In other parts of the body there are far fewer. ( @ )In the skin of your back,
the touch receptors may be as much as 2 inches apart. ( @ )You can test this for yourself. ( @ )Have someone
poke you in the back with one, two, or three fingers and try to guess how many fingers the person used. ( @ )But
if the fingers are spread far apart, you can feel them individually. ( ® )Yet if the person does the same thing on
the back of your hand (with your eyes closed, so that you don’t see how many fingers are being used), you
probably will be able to tell easily, even when the fingers are close together.

110. o2 2o FHZ 71% HMH3 22236)110

Touch receptors are spread over all parts of the body, but they are not spread evenly. Most of the touch receptors
are found in your fingertips, tongue, and lips. On the tip of each of your fingers, for example, there are about five
thousand separate touch receptors. In other parts of the body there are far fewer. In the skin of your back, the touch
receptors may be as much as 2 inches apart. You can test this for yourself. Have someone poke you in the back
with one, two, or three fingers and try to guess how many fingers the person used. If the fingers are close
together, you will probably think it was only one. But if the fingers are spread far apart, you can feel them
individually. Yet if the person does the same thing on the back of your hand (with your eyes closed, so that you
don’t see how many fingers are being used), you probably will be able to tell easily, even when the fingers are
close together.

@ why tactile receptors depend on body composition

@ an uneven distribution of tactile receptors in the body
® how to discern the types of tactile receptors

@ structure and sensitivity of tactile receptors

® functions and types of tactile receptors
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11]1. ttg 29| LHg2R YUXst: HE N2AI2.(36) 1

Touch receptors are spread over all parts of the body, but they are not spread evenly. Most of the touch receptors
are found in your fingertips, tongue, and lips. On the tip of each of your fingers, for example, there are about five
thousand separate touch receptors. In other parts of the body there are far fewer. In the skin of your back, the
touch receptors may be as much as 2 inches apart. You can test this for yourself. Have someone poke you in the
back with one, two, or three fingers and try to guess how many fingers the person used. If the fingers are close
together, you will probably think it was only one. But if the fingers are spread far apart, you can feel them
individually. Yet if the person does the same thing on the back of your hand (with your eyes closed, so that you
don’t see how many fingers are being used), you probably will be able to tell easily, even when the fingers are
close together.

@ Tactile receptors are evenly distributed throughout the body.

@ There are about 5,000 tactile receptors at the tip of ten fingers.

(® Tactile receptors are located 2 inches away from the skin on the back of the hand.

@ If you put your fingers close and poke them in the back, | feel them separately.

® If you stick your fingers away from the back, you can feel the fingers individually.
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37. MI=- How the QWERTY Keuboard Became the Standard

@ One interesting feature of network markets [is/are] that ‘fhistory matters|.”

HEHZ A[Z2el ot 7tX| 80|22 §H2 "IA7t SR3IChet= AOo|Lt.

i}

re
[

o
rhu

@ A famous example is the QWERTY keyboard (which is) [using/used] with your computer.
o 7HR RYT ols Filel AFEHL A8 ElE QWERTY 7|2 E0|CH

® You might wonder why this particular configuration of keys, with its awkward placement of the
letters, |became the standard|. [ uizt==

Al

()

rlo

Of Mot 22Xt BiXIE 71, O] S5% 7|9f BiEO| of EEO| =|A=X| QOofsieX|= ZELE
O The QWERTY keyboard in the 19th century was |developed in the era of typewriters /with
physical keys.
19M7] QWERTY 7|EE= =8| 7|7t Y= =& ELX7|2 AICHO| 7 =| AL
= regularly = isolated, detached
O The keyboard was designed to keep frequently used keys (like E and O) physically separated
in oder to prevent them from jamming.

* prevent(=prohibit, hinder, deter, inhibit, ban, block, keep, stop) A from V~ing :A2 &}0{3& V-~ing £5}A|s}Ct

d 7IREE XF ALEEHE (B2 0 22) 717t Z22ls AS Y7 28 221822 oM A=S AU

® By the time| the technology for electronic typing evolved, millions of people had already learned to

type on millions of QWERTY typewriters.
TR EFOIE 7|£0] EHYE W =F, =AU Fo| MESO0| o|0] =Bt 12| QWERTY ELXL7|OfA EMXL X|= ¥S HiZICL

2L M= B B

=K

@ Replacing the QWERTY keyboard with a more efficient design would have been both expensive and
difficult to coordinate.

QWERTY 7|2EE § 2&XQl CIXIRIe2 uX5t= A2 H|E0| Bo| &1 =HS7| of2{deS AO|Ch
= remains unchanged on today’s keyboards [¥&] zEE

(8] , the placement of the letters [stays with the obsolete QWERTY on today’s English-language |
keyboards|.

metN, 2522 o [EE0M S| HiX|= T4 QWERTYZ HOF QUL

* obsolete: A2 ** configuration: Hf &
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37.
© One of network markets
HESR(Z AFQ| ot 7tX| S0|22 X2 "YA7L S5t et= Ao|ct

@ A famous example is the QWERTY keyboard

with your computer.

o 7HR RYT ols Filel AFEHL AMEElE QWERTY 7|2 E0|CH
® You might this particular ¢
letters, .

g2 ofMBE X} HIXIE 71T, of S5 7|9 HiEO| of EFEO| &

O The QWERTY keyboard in the 19th century

of keys,

A=X| 2ot R = 2 ECE

keys.
19M7] QWERTY 7|EEE= 22|18 7|7} Y= =&

EtXEZ12] A[EHOfl 7HE = AT

millions of QWERTY typewriters.

(7] the QWERTY keyboard

QWERTY 7|2EE § 2&HQ CACle2 WHE= A2 HIE0| WOl 51

(8] , the of the letters

of the

typewriters with

® The keyboard keys ( E and O)
/

A 7IEEE XF ABEE (B2 O E2) 717t Z2le AS U7 28 22Hez "ol A=S A =/AUCh
(6] the technology for electronic typing d, millions of people

TXF EHOIE 7|0 RTME W =5, =T F2| MESO0| 0|0] =Tk 7§ QWERTY EfALZ|OM EfXt X|= B

- H=2

both

B =L EE

and

Z=F37| oz fE Ao|Lt.

English-language keyboards.

matd, 259l Fof 7|EE0M ZXte| HiXl= T4 QWERTYZ HOF QUL .

QWERTY on today’s

* obsolete: Tt4/9| ** configuration: Hi &
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112, ctg YUz z B2 = ofHM E3 H2237)12

One interesting feature of network markets is that “history matters.” A famous example is the QWERTY keyboard
@ used with your computer. You might wonder why this particular configuration of keys, with its awkward
placement of the letters, @ became the standard. The QWERTY keyboard in the 19th century was developed in the
era of manual typewriters with physical keys. The keyboard was designed to keep frequently used keys (like E and
0O) physically ® separated in order to prevent them from jamming. By the time the technology for electronic typing
evolved, millions of people @ have already learned to type on millions of QWERTY typewriters. Replacing the
QWERTY keyboard with a more efficient desigh & would have been both expensive and difficult to coordinate. Thus,
the placement of the letters stays with the obsolete QWERTY on today’s English-language keyboards.

* obsolete: T-A12| ** configuration: Hi &

113. g 2o wg u &8 WY SOl 2o HESIX| p2 A2237)113)

LSi=- A

Ho

=
3’

Hr

One interesting feature of network markets is that “history matters.” A famous example is the QWERTY keyboard
used with your computer. You might wonder why this particular configuration of keys, with its @ awkward
placement of the letters, became the standard. The QWERTY keyboard in the 19th century was developed in the era
of manual typewriters with physical keys. The keyboard was designed to keep @ regularly used keys (like E and 0)
physically ® attached in order to @ deter them from jamming. By the time the technology for electronic typing
evolved, millions of people had already learned to type on millions of QWERTY typewriters. Replacing the QWERTY
keyboard with a more efficient design would have been both expensive and difficult to & coordinate. Thus, the
placement of the letters stays with the obsolete QWERTY on today’s English-language keyboards.

* obsolete: T+A12| ** configuration: Hi &

114. ttg 29| 2uy vz SoiZ 7HE MIFE 223719

One interesting feature of network markets is that * matters.” A famous example is the QWERTY
keyboard used with your computer. You might wonder why this particular configuration of keys, with its awkward
placement of the letters, became the standard. The QWERTY keyboard in the 19th century was developed in the era
of manual typewriters with physical keys. The keyboard was designed to keep frequently used keys (like E and O)
physically separated in order to prevent them from jamming. By the time the technology for electronic typing
evolved, millions of people had already learned to type on millions of QWERTY typewriters. Replacing the QWERTY
keyboard with a more efficient design would have been both expensive and difficult to coordinate. Thus, the
placement of the letters stays with the obsolete QWERTY on today’s English-language keyboards.

* obsolete: T+A12| ** configuration: Hi &

@ interaction @ accessibility
® revolution @ history
® cutting-edge technology
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115. 32| 54 o3| 2X0| So7t7|0] 7hE HES R22(37)115)

Replacing the QWERTY keyboard with a more efficient design would have been both expensive and difficult to
coordinate.

One interesting feature of network markets is that “history matters.” A famous example is the QWERTY keyboard
used with your computer. ( @ ) You might wonder why this particular configuration of keys, with its awkward
placement of the letters, became the standard. ( @ ) The QWERTY keyboard in the 19th century was developed in
the era of manual typewriters with physical keys. ( ® ) The keyboard was designed to keep frequently used keys
(like E and O) physically separated in order to prevent them from jamming. ( @ ) By the time the technology for
electronic typing evolved, millions of people had already learned to type on millions of QWERTY typewriters. ( ® )
Thus, the placement of the letters stays with the obsolete QWERTY on today’s English-language keyboards.

* obsolete: TA12| ** configuration: HijZ

116, ctg 29| HEoz 7}E HH3E H22(37)116)

One interesting feature of network markets is that “history matters.” A famous example is the QWERTY keyboard
used with your computer. You might wonder why this particular configuration of keys, with its awkward placement
of the letters, became the standard. The QWERTY keyboard in the 19th century was developed in the era of manual
typewriters with physical keys. The keyboard was designed to keep frequently used keys (like E and O) physically
separated in order to prevent them from jamming. By the time the technology for electronic typing evolved, millions
of people had already learned to type on millions of QWERTY typewriters. Replacing the QWERTY keyboard with a
more efficient design would have been both expensive and difficult to coordinate. Thus, the placement of the
letters stays with the obsolete QWERTY on today’s English-language keyboards.

* obsolete: TtA19| ** configuration: H{ <€
@ Advance of Typewriters and QWERTY Keyboard
@ Traits of Contemporary Network Markets
(® The Origin of QWERTY Keyboards and Network Markets
@ How the QWERTY Keyboard Became Established Arrangement
® Characteristic of English-Language Keyboards
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38. HMI= - Color: One Way to Measure Temperature

@ One way of measuring temperature occurs if an object is [hot enough/enough hot] to visibly glow,
such as a metal poker /that [has been left/has left] in a fire.

2EE FHE5= o VMK HE2 2 £0| s0tE 25 FAYOINE =0f A o] & B=2 M7t =X e I 47Ich

[A] |22 =M RIZHEE

@ [The color of a glowing object is related to its temperaturel: as the temperature [rises/raises], |

is first red and then orange, and finally it gets white, the “hottest” color.

YLt SHlol M2 2ot 20| ck 27t 450 Wet BHE A WM J2|D LA FRMOE HstD, OIRAOR I
w24 Mol ElMo] Eict

= benefical, advantageous
© [The relation between temperature and the color of a glowing objecgl is useful to astronomers.

2=ot glLbE SO M Ato|o] B Y2 HESIASAH REsIC.

[B]

O The color of stars is related to their temperature, and since people cannot as yet travel the great

distances to the stars and measure their temperature in a more precise way, astronomers rely on their
color.

2o M2 OASO| 2= BHO| A1, MFHSO0| OFF &Kl H H2|E 0|Sst Hf

5| Yeoh YHOoR 1S9 258 5HY
g7l R, HEAKSS AUS| Mof o|Esic

AL
o= T

i
Al

= releasing, discharing
@ This temperature is of the surface of the star, the part of the star which is emitting the light that
can [see/be seen].

O 2= BEOE £ As S Yests g9 #&20, € RO 2&0|Ch

NE

[C]

@ The interior of the star is at a much higher temperature, though it is concealed.
ol YR = HIE AN UXY, 2=7t €N § =L}

=

(7] the information (which is) [obtained/obtaining] from the color of the star is still useful.

SHR| T ol MZoM H2 YE= TS| FEOIC.
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38.
© One way / if an object ,
/such as a metal poker in a fire.
2EE 5= o 7HX| HE2 8 £0| S0ts =5 FXUOINE =0 HA ol E =2 Mt EAS 0 dUC)
of a : as the temperature , the object
” color.

first red and then orange, and finally it white, the “
LiM Fetoz

o M2 2Lof BHO| QUL =7t S0 et S8 = HA "7 J2|n

Wsln, opxjgto: bE

Hites X
LR AQl ZlMo| EICH

® The between and the of a

29t Yits SHQ| M Ato|o] BHAYES MESXE0H FESICH

O The color of stars [its / their] temperature, and people cannot

the stars and in , astronomers .

Ho| M2 IS0 2ot B0 AL, AIRISO0| OFF] ENtX|Q| B HE|E O|3stn O FYsh Wygez JHES 2R £HE +
7| MEof, MEEAES QAAS2 Mo ofESICL

@ This temperature is of the of the star,

0 2k BEOZE £ Ues U YEstes Ho| 220, ¥ 5HO| 2%0|0}

@ The of the star temperature,

o LR & HIE sH4K UX(TH 2=7+ N O =L

(7] the information the color of the star
e dE= o5 RESICL

[ ]

SHA|2E Eo| MZOf A
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117 o2 YUE F HE = ofH4 E3 2H22(38)11D

One way of measuring temperature occurs if an object is @ hot enough to visibly glow, such as a metal poker that
has been left in a fire. The color of a glowing object is related to its temperature: as the temperature rises, the
object is first red and then orange, and finally it gets white, the “hottest” color. The relation between temperature
and the color of a glowing object @ is useful to astronomers. The color of stars is related to their temperature,
and since people cannot as yet travel the great distances to the stars and (3 measure their temperature in a more
precise way, astronomers rely on their color. This temperature is of the surface of the star, the part of the star
which is emitting the light that @ can be seen. The interior of the star is at a much higher temperature, though it
is concealed. But the information G obtaining from the color of the star is still useful.

118 g 2o 2z & W ool 2o MESIX| p2 A2? (39)119)

Ho

=
3’

Hr

One way of measuring temperature occurs if an object is hot enough to visibly glow, such as a metal poker that
has been left in a fire. The color of a glowing object is related to its temperature: as the temperature @ soars,
the object is first red and then orange, and finally it gets white, the “hottest” color. The relation between
temperature and the color of a glowing object is @ benefical to astronomers. The color of stars is related to their
temperature, and since people cannot as yet travel the great distances to the stars and measure their temperature
in a more (3® accurate way, astronomers rely on their color. This temperature is of the surface of the star, the part
of the star which is @ emitting the light that can be seen. The interior of the star is at a much higher
temperature, though it is © revealed. But the information obtained from the color of the star is still useful.

119. trg 29| wizto] E0{Z L2 71 HES 2H2238)19

One way of measuring temperature occurs if an object is hot enough to visibly glow, such as a metal poker that has
been left in a fire. The color of a glowing object is related to its temperature: as the temperature rises, the object
is first red and then orange, and finally it gets white, the “hottest” color. The relation between temperature and
the color of a glowing object is useful to astronomers. The color of stars is related to their temperature, and since
people cannot as yet travel the great distances to the stars and measure their temperature in a more precise way,
astronomers rely on their color. This temperature is of the surface of the star, the part of the star which is
emitting the light that can be seen. The interior of the star is at a much higher temperature, though it is
concealed. But is still useful.

@ monitoring some of the properties that depend on volumet

@ elaborate process to analyze the motion of atoms and molecules

® the information obtained from geological composition of stars

@ the facts derived from the color of the star

® the knowledge of the velocity of light and the distance to the stars
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One way of measuring temperature occurs if an object is hot enough to visibly glow, such as a metal poker that
has been left in a fire.

(A) This temperature is of the surface of the star, the part of the star which is emitting the light that can be seen.

The interior of the star is at a much higher temperature, though it is concealed. But the information obtained from
the color of the star is still useful.

(B) The color of stars is related to their temperature, and since people cannot as yet travel the great distances to
the stars and measure their temperature in a more precise way, astronomers rely on their color.

(C) The color of a glowing object is related to its temperature: as the temperature rises, the object is first red and

then orange, and finally it gets white, the “hottest” color. The relation between temperature and the color of a
glowing object is useful to astronomers.

@ (A) - (©) - (B) @ (B) - (A) - (©)
® (B) - (€) - (A) @ (C) - (A) - (B
® (€) - (B) - (A)

121. ttg 29| H2oz 7t XME3 HL22(38)121)

[

One way of measuring temperature occurs if an object is hot enough to visibly glow, such as a metal poker that has
been left in a fire. The color of a glowing object is related to its temperature: as the temperature rises, the object
is first red and then orange, and finally it gets white, the “hottest” color. The relation between temperature and
the color of a glowing object is useful to astronomers. The color of stars is related to their temperature, and since
people cannot as yet travel the great distances to the stars and measure their temperature in a more precise way,
astronomers rely on their color. This temperature is of the surface of the star, the part of the star which is
emitting the light that can be seen. The interior of the star is at a much higher temperature, though it is
concealed. But the information obtained from the color of the star is still useful.

@ The Color of the Stars Let Us Know the Temperature.
@ Elements Influencing the Color of Stars

® How to Study the Structure of the Universe

@ How Constellation Is Used in Astronomy

® Mystery of Stars Unveiled by Contemporary Astronomy
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122. ttg 29| L8oE UX|SIX| Y= HES NEA L3812

One way of measuring temperature occurs if an object is hot enough to visibly glow, such as a metal
poker that has been left in a fire. The color of a glowing object is related to its temperature: as the
temperature rises, the object is first red and then orange, and finally it gets white, the “hottest” color.
The relation between temperature and the color of a glowing object is useful to astronomers. The color
of stars is related to their temperature, and since people cannot as yet travel the great distances to the
stars and measure their temperature in a more precise way, astronomers rely on their color. This
temperature is of the surface of the star, the part of the star which is emitting the light that can be

seen. The interior of the star is at a much higher temperature, though it is concealed. But the
information obtained from the color of the star is still useful.

@ = 2o N7 =0 2 == =HOE 228 5T = AL

@ 27t 22718 SMe 2= oA =t

@ gutol Aot £ =0l stz Qo) MESAE2 2ol 2EE £ [ 20| o/ttt
@ Eo| MoM 20l 2k & ROl 2&20|C,

® go| Y= mHEC =HX|0, Eo| Mg A0 E2 FE= FEYLICL
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ZFHl - Creativitu is not general but domain-specific

@ The holy grail of the first wave of creativity research was a personality test to measure general
creativity ability, in the same way that IQ measured general intelligence.

ol ool A WK 2FO| 3N BEE Q7 WUHO K52 SHUE U LS YO WUHE HoIHS ZWPY| Y
7 AMSIC,

@ A person’s creativity score should tell us his or her creative potential in any field of endeavor, just
like an 1Q score is not limited to physics, math, or literature.
J Aol Fold Hae 1Q 2t 28, ¢ Es 290 FotEX| e A ORI Z, =83ks OfHst ZOF0ME 2|0 A
1 = O o™ MIHES LU & Z0|QLCt
[B]

(3] by the 1970s, psychologists realized /there was no such thing as a general “creativity quotient.”
J2fLt 1970 HOl, ME|SHAtEE HEHHQl “HolY X|=rot 242 A2 QiCh= A2 MEULC

O Creative people aren’t creative in a general, universal way;
olHQl AgE2 HEHHO0|L, BEHYoz Fo|HQl A2 OfL|C

H| 7t

@ they’re creative in [a_specific_sphere of activityl, |a_particular domam|

d=2 g82 53 49, & §8 90N 2o\t

ek

[€]

@ We don't expect a creative scientist to also be a gifted painter.
el gl WAL £ s A= 27 2= AS 7ITHSHR] BEEC

BT

@ A creative violinist may not be a creative conductor, and a creative conductor may not be very good
at composing new works.

olHQl Holg2d AFAts FolHel X|FA7 ofd = AL, HO/HY XK= M2E2 S5 HA=ots O e FOLX s +

L
RIZEFE
@® Psychologists now know that creativity is |[domain_specifid.
dalsixtE2 Ol g2oldol £ 9ot st Aol2ks DS ACh

* quotient: X|= ** holy grail: =8 SH
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39.
@ The of the first wave of research to measure
R IQ intelligence.
Hold 7ol A Him 249 IFH ZEs Q7 HEHHQ X528 FFEWUE Al Z2 WAooz HEtHol Fo|Hg FHSI| flot
44 AR
@ A person’s ¢ score in any f of , an
IQ score p , math, or | .
ob ARRNO| Fold Fs 1Q E7t 22, 8 Ee 290 IeHE[X| Y= A4 OFEIHXZ, L 35h= ojlHe 200 ME 22| A
O E= Oel HoF HifHE L = Ao|Act
(3] by the 1970s, psychologists “c q .”
agiLt 1970 THol, ME|StAE2 HEHE QL Fold KXot 22 A2 QUChe A2 MEUCH
O Creative people , way;
HoX MES2 MEtHo|d, EEHMo=z HOIFQl A2 OfL|Ch
@ they’re creative in a of , a
ds52 39 £EF 49, 5 8 E90M EofHolot.
@ We painter.
2= Bo|XQl WEixtvh Eot s U= It El= A TICHGHA] Y=L
O Ac violinist may not be a , and a creative conductor may not be very good
FojMel Holga AFA= FoAFQl X|FA7F otd =k U1, Fo/HQl X|2At= MER2 52 Z3st= o 012 FOLX @S =
£ ACH
@® Psychologists now
FotdE Aolgks A2 ALt

dElSAE2 oM Heoldol 58 9o
|5 ** holy grail: =% S

* quotient: X
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The holy grail of the first wave of creativity research was a personality test @ to measure general creativity
ability, in the same way @ which IQ measured general intelligence. A person’s creativity score should tell us his or
her creative potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature.
But by the 1970s, psychologists realized there was no ® such thing as a general “creativity quotient.” Creative
people aren’t creative in a general, universal way; they’re creative in a specific sphere of activity, a particular
domain. We don’t expect a creative scientist to also @ be a gifted painter. A creative violinist may not be a

creative conductor, and a creative conductor may not be very good at composing new works. Psychologists now
know that creativity is domain © specific.
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that IQ measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is @ limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a @ general “creativity quotient.” Creative people aren’t
creative in a general, ® universal way; they’re creative in a @ specific sphere of activity, a particular ® realm.
We don’t expect a creative scientist to also be a gifted painter. A creative violinist may not be a creative

conductor, and a creative conductor may not be very good at composing new works. Psychologists now know that
creativity is domain specific.
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that 1Q measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a general “creativity quotient.” Creative people aren’t
creative in a general, universal way; they’re . We don’t expect a creative
scientist to also be a gifted painter. A creative violinist may not be a creative conductor, and a creative conductor
may not be very good at composing new works. Psychologists now know that creativity is domain specific.

@ creating a custom work routine and stick with it

@ willing to play with various ideas until they find the right one
(® taking risks, and they fail

@ not afraid to ask questions

® inventive in a peculiar realm of activity, a specific domain
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that IQ measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a general “creativity quotient.” Creative people aren’t
creative in a general, universal way; they’re creative in a specific sphere of activity, a p domain. We don’t
expect a creative scientist to also be a gifted painter. A creative violinist may not be a creative conductor, and a

creative conductor may not be very good at composing new works. Psychologists now know that creativity is domain
specific.
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability, in
the same way that 1Q measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a general “creativity quotient.” Creative people aren’t
creative in a general, universal way; they’re creative in a specific sphere of activity, a particular domain. We don’t
expect a creative scientist to also be a gifted painter. A creative violinist may not be a creative conductor, and a
creative conductor may not be very good at composing new works. Psychologists now know that creativity is

* quotient: X|= ** holy grail: 2=% =ZH
@ a step further on from imagination
@ domain specific
® a skill we usually consider uniquely human
@ contagious pass it on
® nothing but the way to solve new problems
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that 1Q measured general intelligence.

(A) A creative violinist may not be a creative conductor, and a creative conductor may not be very good at
composing new works. Psychologists now know that creativity is domain specific.

(B) Creative people aren’t creative in a general, universal way; they’re creative in a specific sphere of activity, a
particular domain. We don’t expect a creative scientist to also be a gifted painter.

(C) A person’s creativity score should tell us his or her creative potential in any field of endeavor, just like an IQ

score is not limited to physics, math, or literature. But by the 1970s, psychologists realized there was no such thing
as a general “creativity quotient.”

®
®
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‘But by the 1970s, psychologists realized there was no such thing as a general “creativity quotient.”

The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that IQ measured general intelligence. ( @ ) A person’s creativity score should tell us his or her
creative potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. ( @ )
Creative people aren’t creative in a general, universal way; they’re creative in a specific sphere of activity, a
particular domain. ( ® ) We don’t expect a creative scientist to also be a gifted painter. ( @ ) A creative violinist
may not be a creative conductor, and a creative conductor may not be very good at composing new works. ( ® )
Psychologists now know that creativity is domain specific.
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability, in
the same way that IQ measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a general “creativity quotient.” Creative people aren’t
creative in a general, universal way; they’re creative in a specific sphere of activity, a particular domain. We don’t
expect a creative scientist to also be a gifted painter. A creative violinist may not be a creative conductor, and a

creative conductor may not be very good at composing new works. Psychologists now know that creativity is domain
specific.

* quotient: X|#= ** holy grail: @=% =ZH
@ Creativity research has been developed using intelligence research as a model.
@ 1Q score is a measure of overall intelligence across all domains.
® Creativity has nothing to do with intelligence.
@ A test that can properly measure creativity is needed.
® Creativity is limited to a specific area.

o = —_
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that 1Q measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a general “creativity quotient.” Creative people aren’t
creative in a general, universal way; they’re creative in a specific sphere of activity, a particular domain. We don’t
expect a creative scientist to also be a gifted painter. A creative violinist may not be a creative conductor, and a

creative conductor may not be very good at composing new works. Psychologists now know that creativity is domain
specific.

Contrary to the belief that creative people will have (A) creativity in various fields such as intelligence,
creativity is the ability to be displayed only in a (B) field.
(A) (8)
@ limited specific
@ restricted comprehensive
® limitless general
@ infinite particular
® confined universal
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The holy grail of the first wave of creativity research was a personality test to measure general creativity ability,
in the same way that 1Q measured general intelligence. A person’s creativity score should tell us his or her creative
potential in any field of endeavor, just like an IQ score is not limited to physics, math, or literature. But by the
1970s, psychologists realized there was no such thing as a general “creativity quotient.” Creative people aren’t
creative in a general, universal way; they’re creative in a specific sphere of activity, a particular domain. We don’t
expect a creative scientist to also be a gifted painter. A creative violinist may not be a creative conductor, and a

creative conductor may not be very good at composing new works. Psychologists now know that creativity is domain
specific.
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40. HI= - Unreasonable Optimism in Sports Psychology

@ The great irony of performance psychology is that it teaches each sportsman to believe, as far as he
is able, that he will winnl.

mHEHA HE|sto] 2 oto|2L= W7ol 25450, 27t 530 A= o, 0|2 Ho|2tn Y=F Jr2HCHE AO|L,

2

@ No man doubts. No man indulges his inner skeptism. @ That is the logic of sports psychology
Ol F7= O[M3IX| QeCt ol £ L{HO| 5|o/0f WX|X| et 1240] AXX ME|gto| =2|0|Ct

O But only one man can win. @ That is the logic of sport.
SHA|RE F oF AMRTHO| O] = ULk A0 2ZX9| =2|0|C},

[B]
® Note the difference between a scientist and an athlete. @ Doubt is a scientist’s stock in trade.

apepRtet e XO|-E FHIIEL oH2 nefAtel LdHel PFO|Lt

= disproves
@ Progress is made by [focusing on the evidence| that refutes a theory and by improving the theory

accordingly.
TEE 0|22 Btefsts SO 3t 10 w2t 0|22 W22 =M O|FOfFICH

© Skepticism is the rocket fuel of scientific advance. @® But doubt, to an athlete, is poison.
o2 WA FEO| FT AZO|CE X2 R2FM40H o2 =O|Ct

[C] HIzHEE it
® Progress is made by [ignoring the evidencel; it is about creating a mindset that is [immune to doubt |

|and uncertaint¥|.
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® Just to reiterate: From a rational perspective, this is [nothing less than| crazy.

CHAl B E[ZO|okAMEH: O] X Ql AlZtojA 23 0] OjE Zo|Lt CHEJICH

® Why should an athlete convince he will win when he knows that there is every possibility he
will lose?

ol 2sdeE Alo] EAHEE BE 7H5d0| Ubts AS LBAME 0|2 0|2t 2Hldlof SH=7t?

=
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@® Because, to win, one must proportion one’s belief, not to the evidence, but to |whatever the _mind |

|can usefully get away withl.

Ha=E 01717] 2IBiA, 7t otLe}, Brg0| F&3HA o 5 A= FAOIEX| 2o il MES LYsor st7| WZOolCt,
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* reiterate: T|ZO0|s}Ct
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@ The great of performance psychology ,
, he will
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@ No man . No man . © That is the of sports psychology
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(4) one man can . @ That is
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(6) between a scientist and an athlete. @ is a scientist’s
nl
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(8] by a theory and by the theory
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(0] is the rocket fuel of scientific . QO , to an athlete, is
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® the evidence; it is about and
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® Why should an athlete when he knows

he will ?
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* reiterate: E|Z0|35}Ct

— Unlike scientists whose (A) attitude is needed to make scientific progress, sports psychology

says that to succeed, athletes must (B) feelings of uncertainty about whether they can win.
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, @
that he will win. No man doubts. No man indulges his inner skepticism. That is the logic of sports psychology. But
only one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. Doubt is
a scientist’s stock in trade. Progress @ is made by focusing on the evidence that refutes a theory and by improving
the theory accordingly. Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison.
Progress is made by ignoring the evidence; it is about creating a mindset that is immune to doubt and uncertainty.
Just to reiterate: From a rational perspective, this is 3 nothing less than crazy. Why should an athlete convince @
himself he will win when he knows that there is every possibility he will lose? Because, to win, one must proportion
one’s belief, not to the evidence, but to ® however the mind can usefully get away with.

* reiterate: T|Z0|sICt
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts. No man (a) indulges his inner (b) suspicion. That is the logic of sports psychology. But
only one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. Doubt is
a scientist’s (c) stock in trade. Progress is made by (d) ignoring the evidence that (e) disproves a theory and by (f)
enhancing the theory accordingly. Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is
poison. Progress is made by (g) disregarding the evidence; it is about creating a mindset that is (h) immune to doubt
and uncertainty. Just to reiterate: From a rational perspective, this is (i) nothing more than crazy. Why should an
athlete (j) convince himself he will win when he knows that there is every possibility he will lose? Because, to win,
one must (k) proportion one’s belief, not to the evidence, but to whatever the mind can usefully (1) get away with.

* reiterate: T|Z0|sICt
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts. No man indulges his inner skepticism. That is the logic of sports psychology. But only
one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. Doubt is a
scientist’s stock in trade. Progress is made by focusing on the evidence that refutes a theory and by improving the
theory accordingly. Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison. Progress
is made by the evidence; it is about creating a mindset that is immune to doubt and uncertainty.
Just to reiterate: From a rational perspective, this is nothing less than crazy. Why should an athlete convince
himself he will win when he knows that there is every possibility he will lose? Because, to win, one must proportion
one’s belief, not to the evidence, but to whatever the mind can usefully get away with.

* reiterate: E/E0|3}Ct
@ collecting @ revealing (® disregarding
@ accumulating (& uncovering
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts. No man indulges his inner skepticism. That is the logic of sports psychology. But only
one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. Doubt is a
scientist’s stock in trade. Progress is made by f ___ the evidence that refutes a theory and by improving the
theory accordingly. Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison. Progress
is made by i the evidence; it is about creating a mindset that is immune to doubt and uncertainty. Just to
reiterate: From a rational perspective, this is nothing less than crazy. Why should an athlete convince himself he
will win when he knows that there is every possibility he will lose? Because, to win, one must proportion one’s
belief, not to the evidence, but to whatever the mind can usefully get away with.
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts. No man indulges his inner skepticism. That is the logic of sports psychology. But only
one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. Doubt is a
scientist’s stock in trade. Progress is made by focusing on the evidence that refutes a theory and by improving the
theory accordingly. Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison. Progress
is made by ignoring the evidence; it is about creating a mindset that is immune to doubt and uncertainty. Just to
reiterate: From a rational perspective, this is nothing less than crazy. Why should an athlete convince himself he
will win when he knows that there is every possibility he will lose? Because, to win, one must proportion one’s
belief, not to the evidence, but to

@ suspicion resulting in development and improvement

@ the idea of losing despite the faint chance of success

(® the difference in the way scientists and athletes manage evidence
@ whatever the mind can usefully get away with

® precise data revealing their status
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts.

(A) Because, to win, one must proportion one’s belief, not to the evidence, but to whatever the mind can usefully
get away with.

(B) No man indulges his inner skepticism. That is the logic of sports psychology. But only one man can win. That is
the logic of sport. Note the difference between a scientist and an athlete. Doubt is a scientist’s stock in trade.

(C) Progress is made by ignoring the evidence; it is about creating a mindset that is immune to doubt and
uncertainty. Just to reiterate: From a rational perspective, this is nothing less than crazy. Why should an athlete
convince himself he will win when he knows that there is every possibility he will lose?

(D) Progress is made by focusing on the evidence that refutes a theory and by improving the theory accordingly.
Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison.

* reiterate: E|ZO0|s}ICt
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts. No man indulges his inner skepticism.

(A) Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison. Progress is made by
ignoring the evidence; it is about creating a mindset that is immune to doubt and uncertainty. Just to reiterate:
From a rational perspective, this is nothing less than crazy.

(B) Why should an athlete convince himself he will win when he knows that there is every possibility he will lose?

Because, to win, one must proportion one’s belief, not to the evidence, but to whatever the mind can usefully get
away with.

(C) That is the logic of sports psychology. But only one man can win. That is the logic of sport. Note the
difference between a scientist and an athlete. Doubt is a scientist’s stock in trade. Progress is made by focusing on
the evidence that refutes a theory and by improving the theory accordingly.

@ - -
® (€) - (B) - (A)
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‘But doubt, to an athlete, is poison.

The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. ( @ ) No man doubts. No man indulges his inner skepticism. That is the logic of sports psychology. But
only one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. ( @ )
Doubt is a scientist’s stock in trade. Progress is made by focusing on the evidence that refutes a theory and by
improving the theory accordingly. ( ® ) Skepticism is the rocket fuel of scientific advance. ( @ ) Progress is made
by ignoring the evidence; it is about creating a mindset that is immune to doubt and uncertainty. ( ® ) Just to
reiterate: From a rational perspective, this is nothing less than crazy. Why should an athlete convince himself he
will win when he knows that there is every possibility he will lose? Because, to win, one must proportion one’s
belief, not to the evidence, but to whatever the mind can usefully get away with.
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The great irony of performance psychology is that it teaches each sportsman to believe, as far as he is able, that
he will win. No man doubts. No man indulges his inner skepticism. That is the logic of sports psychology. But only
one man can win. That is the logic of sport. Note the difference between a scientist and an athlete. Doubt is a
scientist’s stock in trade. Progress is made by focusing on the evidence that refutes a theory and by improving the
theory accordingly. Skepticism is the rocket fuel of scientific advance. But doubt, to an athlete, is poison. Progress
is made by ignoring the evidence; it is about creating a mindset that is immune to doubt and uncertainty. Just to
reiterate: From a rational perspective, this is nothing less than crazy. Why should an athlete convince himself he
will win when he knows that there is every possibility he will lose? Because, to win, one must proportion one’s
belief, not to the evidence, but to whatever the mind can usefully get away with.

@ For athletes, self-doubt doesn't help them win.

@ Unlike athletes, scientists can use their doubts to advance research.

® If an athlete applies a skeptical view to himself, he may have much better results.

@ Scientists make the most of the evidence given to them, but athletes must completely ignore the
evidence.

® Even if the odds of winning are remarkably low, the athlete will believe in his heart and pursue
success.
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41~42.H1= - Black Gets Darker, White Gets Brighter in Group Discussion

@ Common sense suggests that discussion with others /who express different opinions / should produce

more moderate attitudes for everyone in the group.
HAZ2 OE ods W AESDe EE20] O HE e 25 AMESHA & § 243 EHE

i

FS0f & Ao|Ztn Toict,
@ Surprisingly, this is not always the case.
SEAE, O|A0| &t AMM2 OfLCh

x
= forces,compels —eT

® In group polarization, a period of discussion group members [to take more extreme positions|

in the direction / that they were already linclined to [prefer.

YE STB0IM, YW YIZto] EELS FE THYUS0| 0] MIsE FFO| U WHOR O JEHE YUY
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mjo

o= et
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= reinforces, intensifies
O Group polarization does ot [reverse| the direction of attitudes, |but rather m the attitudes

[held/holding] at the beginning.
UE ¥=3ts Bz ges FI¥s AO| ofL2t, 233 K30 7HHE B=E Zostet

= s

appear to push individuals more extreme positions / a group

discussion.
57X &™E0| HE EE 20| JHQS0| o FEREQI A™E F Ot E YHSHE A= Holht
HIZHEE

@ First, |conformit¥ and desire for affiliation| [contribute to| group polarization.

AW, #8744 SRE YT Y33 J|ocy,

1

>
N2

@ If the majority of a group is [leaning in a particular direction, what could be a better way of

|E| than that majority, and maybe even [taking/take] its argument one step farther?

9o} O TeS| st SM wHeR JIg) O, 1 ol Seldhn, 4ROl 2 FHOM 8 28 o Uoprte Hect o
Lhe A% W¥o| RY0|HETh

I

® There is also a tendency like-minded people [to affiliate with] one another, |which| can |provide |
[reinforcement _for _existing _opinions|, lincrease people’s in those opinions, the

discovery of new reasons for those opinions and counterarguments to opposing views, and |reduce

|exgosure to_conflicting ideas|.

w22 MAS JHT ARRES M2 B Fo| Ut ol JIE ool et Z3E MBSk, Teist oo thet MRS A
g &0|3, 12 2 59 + Aot
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©® Second,|_exposure to discussion_on_a topid introduces new reasons for |holding an attitude.

=M, FHol gt E20el =E2 HES RASH=H gt 22 0lfE =YL

@ If you are already opposed to gun control and you listen to additional arguments [supporting/support]
your position, you might |end up_more oggosedl than you [were/did] originally.
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@ Common sense suggests that discussion with others /who express different opinions / should produce
more attitudes for everyone in the group.
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@ Surprisingly, this is not always the case.
==, O|R0| &4 Atd2 OfL|Ch

® In group polarization, a period of discussion pushes group members to take positions in
the direction / that they were already to .
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O Group polarization does the direction of attitudes, but rather the attitudes

[held/holding] at the beginning.
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®@ Two pressures appear to push individuals to take more extreme positions / a group
discussion.
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@ First, and for __ group polarization.
AR, =80t &% 87= T LI 7|oBHon

@ If the majority of a group is in a particular direction, what could be a better way of

than that majority, and maybe even [taking/take] its one step farther?
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® There is also a _ like-minded people __ o , can

for opinions, people’s in those opinions, __ the discovery

of new reasons for those opinions and counterarguments to opposing views, and
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©® Second, to discussion on a topic introduces new reasons for an
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@ If you are already to gun control and you listen to additional arguments [supporting/support]
your position, you might . than you [were/did] originally.

otof g4lo ojo] 7| Ao Hoistn ol Filel YFEES XX|ste FIHHC FFS S0, 42 2= RHECH O SoistA
22Xz ZEL

* accentuate: Z2}SICH ** affiliation: &<

- 100 -




"PRACTICE MAKES PERFECT" em 77 OllA0lo] ofofstel 2023 22 1817] Z| L LA BHE O
& - L

Show uour Englizh micacie

142. tig U3 0 22 3 oYy B2 H2? BE I I AT} 7142 (41-42)

Common sense suggests that discussion with others who express different opinions should produce more moderate
attitudes for everyone in the group. Surprisingly, this is not always the case. In group polarization, a period of
discussion pushes group members to take more extreme positions in the direction (a) that they were already inclined
to prefer. Group polarization does not reverse the direction of attitudes, but rather (b) accentuates the attitudes (c)
holding at the beginning. Two pressures appear (d) to push individuals to take more extreme positions (e) following a
group discussion. First, conformity and desire for affiliation (f) contribute to group polarization. If the majority of a
group (9) is leaning in a particular direction, what could be a better way of fitting in than agreeing with that
majority, and maybe even (h) take its argument one step farther? There is also a tendency for like-minded people to
affiliate with one another, (i) which can provide reinforcement for existing opinions, increase people’s confidence in
those opinions, lead to the discovery of new reasons for those opinions and counterarguments to opposing views, and
(J) reduce exposure to conflicting ideas. Second, exposure to discussion on a topic (k) introduces new reasons for
holding an attitude. If you are already opposed to gun control and you listen to additional arguments supporting
your position, you might end up more (1) opposed than you (m did originally.
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Common sense suggests that discussion with others who express different opinions should produce more (a) moderate

attitudes for everyone in the group. Surprisingly, this is not always the case. In group polarization, a period of
discussion pushes group members to take (b) less (c) extreme positions in the direction that they were already
inclined to be (d) partial to. Group polarization (e) reverses the direction of attitudes, but rather (f) intensifies the
attitudes held at the beginning. Two pressures appear to push individuals to take more extreme positions following a
group discussion. First, (g) conformity and desire for (h) belongings (i) attribute to group polarization. If the majority
of a group is (j) leaning in a particular direction, what could be a better way of (k) fitting in than (1) agreeing with
that majority, and maybe even taking its argument one step farther? There is also a tendency for like-minded
people to (m affiliate with one another, which can provide (n) reinforcement for (o) conflicting opinions, increase
people’s confidence in those opinions, lead to the discovery of new reasons for those opinions and counterarguments
to (p) opposing views, and (a) diminish exposure to (r) inconsistent ideas. Second, exposure to discussion on a topic
introduces new reasons for (s) maintaining an attitude. If you are already opposed to gun control and you listen to
additional arguments (t) supporting your position, you might end up (u) less opposed than you were originally.
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Common sense suggests that discussion with others who express different opinions should produce more moderate
attitudes for everyone in the group.

(A) There is also a tendency for like-minded people to affiliate with one another, which can provide reinforcement
for existing opinions, increase people’s confidence in those opinions, lead to the discovery of new reasons for those
opinions and counterarguments to opposing views, and reduce exposure to conflicting ideas.

(B) Second, exposure to discussion on a topic introduces new reasons for holding an attitude. If you are already
opposed to gun control and you listen to additional arguments supporting your position, you might end up more
opposed than you were originally.

(C) Two pressures appear to push individuals to take more extreme positions following a group discussion. First,
conformity and desire for affiliation contribute to group polarization. If the majority of a group is leaning in a
particular direction, what could be a better way of fitting in than agreeing with that majority, and maybe even
taking its argument one step farther?

(D) Surprisingly, this is not always the case. In group polarization, a period of discussion pushes group members to
take more extreme positions in the direction that they were already inclined to prefer. Group polarization does not
reverse the direction of attitudes, but rather accentuates the attitudes held at the beginning.

* accentuate: ZZISICH ** affiliation: &%

@ (A)-(©)-(B)-(D) @ (A)-(©)-(D)-(B)
® (D)-(A)-(B)-(C) @ (D)-(C)-(A)-(B)
® (D)-(C)-(B)-(A
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Common sense suggests that discussion with others who express different opinions should produce more moderate
attitudes for everyone in the group. Surprisingly, this is not always the case. In group polarization, a period of
discussion pushes group members to take more extreme positions in the direction that they were already inclined to
prefer. Group polarization does not reverse the direction of attitudes, but rather accentuates the attitudes held at
the beginning. Two pressures appear to push individuals to take more extreme positions following a group discussion.
First, conformity and desire for affiliation contribute to group polarization. If the majority of a group is leaning in a
particular direction, what could be a better way of fitting in than agreeing with that majority, and maybe even
taking its argument one step farther? There is also a tendency for like-minded people to affiliate with one another,
which can provide reinforcement for existing opinions, increase people’s confidence in those opinions, lead to the
discovery of new reasons for those opinions and counterarguments to opposing views, and reduce exposure to
conflicting ideas. Second, exposure to discussion on a topic introduces new reasons for maintaining an attitude. If
you are already opposed to gun control and you listen to additional arguments supporting your position, you might
end up more opposed than you were originally.
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@ Creative people are less influenced by group members.

@ You can communicate with more people and refine social skills.

(® Established opinions are reinforced when discussed in groups with people of different opinions.
@ Members of a group come together based on inclinations rather than opinions.

® Inventive people create a custom work routine and stick with it.
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customer satisfaction

- Y™ Y™ Y Y v v v =

(A) uniqueness / (B) positive / (C) requirements

(A) gratification / (B)predictable / (C) activity(ies)
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