Much in social psychology [has documented / has been documented] some of the

that people upon in the belief 1 am good. For example, when people

at something, they tend to their . This trivialization those failures and

them from their life Sage. Imagine, say, that someone a calculus test.
A common is [to conclude / concluding] that this test was just not [that / what]
important to them. They may say to , “Who cares about calculus anyway. I'm not going to
[become / be become] a mathematician.” In , people will [typically / typical] show the

pattern for their successes and will interpret those events as [being / to be] of
. So if someone aces a calculus test, they may think to themselves about [how / what]
calculus is for their future career success and how [it’s / its] key to getting into graduate school or

getting a highly job as an engineer or a financial analyst. By how [importantly /
important] people view their [successions / successes] and failures, they can their
to these events in a way that [enables / enable] them to tell a more story which /

that] I am good.
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The internet [has transformed / has been transformed] the fashion , [making / made] it
difficult to the for the selling . Consumers can for product information
and prices and information almost , [making / made] them more than
ever before, the of from the retailer to the customer. This [is exacerbated /
exacerbates] by open and real-time to fashion shows, [facilitated / facilitating] through
livestreaming, [coupled / coupling] with social media access to celebrity looks and lifestyles and the

of all of life on social media. Consumers use fashion to their
style and , especially those ‘brand me’ on social media. The traditional two-season offer
lis no longer seen / no longer sees] as , With consumers new products the
whole year. This a problem for fashion retailers as many consumers [are looking / look] for
more pieces to themselves, up the desire for trend-led ever more
changing styles, while still demanding prices.
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