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999,999,999 BEP
1- 2- 3-
99,999,999 * 20 99,999,999 * 10 99,999,999 * 5
999,999,999 999,999,999 99,999,999

Cash Out Flow

20  *99,999 * 10
20 *9,999,999 * 1

10 *99,999 * 10
10 *9,999,999 * 1

5

5 *99,999 * 10
* 9,999,999 * 1

DM 9,999,999 DM 9,999,999 DM 9,999,999
9,999,999 9,999,999 9,999,999
9,999,999 9,999,999 9,999,999
Cash 999,999,999 99,999,999 99,999,999
G 99,999,999 G 99,999,999 G 99,999,999
M 99,999,999 M 99,999,999 M 99,999,999
Facility 9,999,999 Facility 9,999,999 Facility 9,999,999
999,999,999 99,999,999 -99,999,999
 Facilitator Daily Charge Rate 9,999,999
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