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ILOHAS = Lifestyles of Health and Sustainability
AT} A&7 4 2T o] Tk

Includes a wide range of industries...

A

Natural and Organic Foods & * Recycled Products
Beverages

N

e Eco-Travel

Personal Care/Beauty Care Alternative Medicine

Household Products Renewable Energy

Socially Responsible Investing Green Building and Design

Energy Efficient Electronics and
Appliances

Hybrid TransEr)__ortation

Corporate Social Responsibility
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Four Consumer Segments

NOMADICS
38% of Population
79 Million U.S. Adults

LOHAS

30% of
CENTRISTS Population

25% of 63 Million

Population U.S. Adults
52 Million

U.S. Adults

INDIFFERENTS
7% of Population 15 Million U.S. Adults

Source: Understanding the LOHAS Market: Identifying the
LOHAS Consumer and Business & Branding Opportunites

Natural Business Communications®} Natural Marketing Institutet= &% XA}
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2H| X} AH|SHER
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INDIFFERENTS CENTRISTS NOMADICS LOHAS

OVERCONSUMPTION "Seize the Day” “Live for Tomorrow " SUSTAINABLE CONSUMPTION

Source: Understanding the LOHAS Market: Identifying the LOHAS Consumer and Business & Branding Opportunites

www.|lohasjournal.com
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Wellbeing & LOHAS Market Trend
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Y & LOHAS #HYS OiAIE ol 2HsEx}
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1. Wellbeing & LOHAS A} Zigf

O Blue Ocean S 2AM 2| LOHAS Market 4 E

& = |AIF|x KRS x WS x POHE x 74

Blue Ocean Strategy

Red Ocean Strategy

- Market Segmentation — LOHAS Strategy
* New Biz. ZI=FAlEY (0fl ; KOLON)
* At o] Re-Structuring(®l ; H|E}500, HUE Place)
* New Biz. Modeling (MA[, sHE[WZH, )
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Me2k(Commercialization Strategy)
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3. 5 & Promotion X2}

O Social Responsibility

O Customer Relationship : SICHUESIA

O Trust Management . |G AMA|, eX)
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