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3. 21C =24k NRI

Estimated number Estimated market

of jobs(thousand) size(Yen trillion)
Area 1997 2010 increase 1997 2010 increase
Health and welfare 3480 4800 1320 38 91 53
Culture and family life support 2200 3550 1350 20 43 23
Information and communications technology 1250 2450 1200 38 126 88
New manufacturing technologies 730 1550 820 14 41 27
Distribution and transport 490 1450 960 36 132 96
Environment 640 1400 760 15 37 22
Business support 920 1400 480 17 33 16
Marine business 590 800 210 4 7 3
Biotechnology 30 150 120 1 10 9
Urban environmental facilities 60 150 90 5 16 11
Aerospace (private demand) 80 140 60 4 8 4
New sources of energy and energy conservation 40 130 90 2 7 5
Human resources 60 110 50 2 4 2
Internationalization 60 100 40 1 2 1
Housing 30 90 60 1 4 3
Tatal(approximate) 10,600 18,000 7,400 200 550 350

22 NEAR L HEE
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EH| 8 Ol 2]
=l 2001 Ranking
o = 13,418 1
g = 5,254 2
g = 2,809 3
£ ¢ 2,129 4
s 1,828 5
ot = 266 15
= 3 84 33
Jl E} 25,788
g A 109,736

24




4. ZtAHEIXLY 4 KOSDAQE 2l

i

S S2AAHX A1) IHO] FQ UM F 36JH KOSDAQ HAHQIZ (HACE PN Mg &
SAN2EY(ROE)2E I

1) HIY, OHUMIOIM, JHHE, S22, SHt, AMST, OXIAFE

1z

10111 I 2 (=)t

A ROE = AN ROE =
39350 ElZTA|AEL -82.5% 1,968 37150 =y4A 2.5% 59,049
47080 | BHUADE 0.5% 20,115
=+ ° 49370 | CJYE{H|O! 9.1% 47,453
51980 | YXEADE -13.3% 2,992 c1g}
S 17050 | AE}MA 3.0% 16,688
52190 | ADEBA -6.1% 2,689 (5Ah Bt i
52700 | MEXADE -4.6% 6,066 35500 | GIE{Q -44.8% 14,652
53320 | M1 -29.3% 3,253 52880 | HOHMIA 4.0% 18,160
H 23770 | HLIYNK -5.5% 13,775 16170 | YBMME 1.2% 10,856
(14Ah 35420 | NHN 21.6% | 76,482
ou 38810 | EQ|EA -8.3% 4,976
35620 | TMIA -12.9% 2,347 (ZIAT)
Adl -
40130 | OlEZAA 62.1% 866 41510 | ofjAa 5.0% 8,519
41060 | 0|2lA -17.9% 3,665 65650 | HZXIQIE 1.4% 3,460
45970 | OXIEHZ -5.9% 5,368 30950 | BXITH 6.4% 3.391
53810 MI2HOL0 0.6% 4,242
i 2otolEl 53890 | HECHA 2.3% 18,122
69080 | @I 25.6% 27,543 oIy =m
=l e 60280 6.8% 18,674
39530 | A 7.5% 6,258 (5Ah MOt 6 ,
39830 | 2Z¢t 5.0% 23,808 63440 | AHlolOOICIof 14.4% 12,902
Oﬂ'iliﬂlgilﬂ 48910 | THSAMIHOIOI -1.0% | 10,031 36420 | YUZARX 33% | 39,108
=T]
(6Ah 56080 | XILFEE= 6.4% 10,137 of 30030 | ZCIXtL! 3.8% 41,405
66430 | MQOIEEOl 03% | 10,136 E(IZIA}}')_
(o] 0,
15050 | FdY 70% | 10,767 66620 | =JECIXI 13.4% | 38,726
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Busines Model

-+ = 89 BIU AT E Approach
124 A Who Should | target | HE S =HYH
= as Customer? X9 A =HY
Which activities do | | MIHI+=&S o SX| HHIX
JHX] Network work with partner? | JZE 8t MH HIS
Which activities do |
SHAI 3| El MXIOE
SH AL JEXI perform? JIg, OIS, MESSHIA
What products or se | PCHIY,
ol A rvice should | offer? 31}
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KUK O EES S0I= B
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4. SZE=LHY 24 KOSDAQE 2! (A =2 0F)

NHN
- ag | IS s At M| NS
NHNS S 2 AR AT WER o | SO Tas” | T ds | suw | suo  sws
X = 2
t!zﬂ?:llg gglgl%o'—l" 20lck= 2]¢ 76,482 34,050 | 29,538 172.3% | 21.6% | 17.8% | 1,136,270 | 330,949 | 243.3%
—_ == ME
di X8
7| Bt 474 At
Tl A
%I;.L_ 3%

b L & 2
20% ofE
17% Ul of 1

47%

Busines Model

7 2 A 9 NHN Approach

Who Should | target as
H A{EH A =
._l.!ll |_1—| Customer? TEII' S g|I'I:I'I

Which activities do | work | 54,y MHIA
a

JHAI Network with partner?

SHAI J}A| Which activities do | BHEIY:

e perform? XA AHn

SHAI Of What products or service HS > ZHAM
should | offer? A7) > EC
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=l 271 0l0IEIE 5= 2
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M= (Plush Toy) HIZ0t

HOS IHEE OXI St WIS =22 M| A
(HOl Plush Toy(SHI2H) AIZQ! OI50IAM 4912
OBAXIT(AZERE: 3.3%)E &H0l AS.

GiTH AdALSEHIEO| +EHIS2 20019 J|IE 0|12 5
7.4% Y31 12.0% A 549 22 3.1%=0|H =
W 2Al= MM IHE9] 97% 0| A2 =011 U=,

HS 2& HZE, TIHOIAM D5 DK &0 1

- a9 ~ 20| [=] = di ai (o) a9 (=] AH ol
mae | 5o | coe | EXS | oroe | oM JDV AR | Sns EiJHE 2 CIXIel HEMIZOl Mg 20
=-
23,808 | 2,224
1,095 0.2% 50% | 94.1% | 18,576 | 28,080 33.8% -
SHXMOI AN & 1019 AR IIMEEE MA
Al E =X 0tal U2,
Busines Model
a8 A 9] Aurora's Approach
(5] 224 0} bv|Z Mo Plush Toy(SHI2Y) =2 X}
24 Med Who Should I target as =2 Non Media I E{ 27, E}AL

LEEIT
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s ug
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2000(F)
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THHeT
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J A B
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20/
9 (1'0
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Tz, 2224, NEEA 76

Customer?

Op2: 2 ASLEl Gift A&, MassA| &

Xl Network

Which activities do |
work with partner?

SE:QHUMSIA (Harrods, O

= Sears, Macy[1s),l{E MEF
(01=:wal-Mart, K-Mart, Kids25
M2H ToysRus, MESE, RS M2
& Hallmark, (HY AT E 9| Gift Shop

Which activities do |

OHAI Hl 9l HajC (=1
oAl ofat What products or service IHEH OXI01 55
should | offer? S22 o =y
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59,049 -2,018 3,209

Busines Model
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s H A A9t 2AH
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JHX | perform?
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(& 3H=Z0F)

AN EXI X = - s 2EISH A ok A=
HA

CGV > =4l AldiOrA > 2|

OclHAQ Z< 2004492 V1= 1300102 AT8IS &HS
OZIH CGVOl 0101 291 = =4 HI=HY.

1+1 HIXUA: SOHAIHIOLHIA), AL OE)E 2i2i0]
O FOF 2t TE(LI0IH), AHABHAIS ST =
OF 2a0t1 U= NHNI SAISt YA TEE WIS

ZAMITE 00| (http://www.mym.net)E 2004. 28 QE=3st

AT AIRISO] 3l BI|HOE J|=0| AlS HRMRE =
20k NI ZEH(WOHS], M R(OI0|2)0] 22 AW
SIOIHIZ SN QHWANE 011K



KOSDAQE ! (& 3t = 0F)

o104 =] =
47,453 6,589 9,490 58.1% 9.1% 27.3% 260,285 145,530 78.9%

T= ZEY e H= H| ZFAL Fd =HZEH|  EXH[E A
e=aEt
Main 27l atelstz| 2003. 2. 7 Z4ZE Z2lotEnt. T, Hss 20 61.6 4,903
Mai ATE X[HEL 2003. 4. 4 zEE MO T A Ll Ehrt, YA 33 70.0 68
Sub HE= e g 2003. 4.18 grEks HAEE FAMZ2, &S 14 14.0 62
Mai aele] F=o 2003. 4.25 ik MEO| T A &5, ZAH 30 70.0 5,206
Mai 4212 AEL 2003. 8. 8 0| =¢ HatAlE MX|E, ghalot 27 80.0 707
Sub FE0PFE2 2003. 9. 5 HEET U= MEd, BEA 30 33.0 1,863
Mai AHE 2003.10. 2 O & = HatAlz olo|=, Hj2&E 48 75.0 3,200
Mai PICHEE Fdt= 2003.10.24 DME Cd Ent. lEtE |, ZMo} 22 70.0 1,000
Sub PN TR 2003.12. 5 wHT  FAREE ZoE 36 35.0
EEEA

The Ring 2003. 1.10 363

Catch me if you can 2003. 1.24 1,799

0ld school 2003. 4.25 24

Sinbad 2003. 7.11 1,295

The cat in the Hat 2003.12.3
2|5 o|) Undisputed 2003. 3. 7 53
2|ZHo|) Narc 2003. 6.13 78
2lEH(o]) HEM 2003. 7.25 152
2=Hol)  The Nest 2003. 8.14 15
2[zH(0]) O=4= 2003. 8.22 176
2EH(o|) HErS 2003. 9.19 247
2|2 0o|) Birthday Girl 2003.10.10 52
2lzHal) Kill Bi 2003.11.14
2lEf(o])  PEX[2]H &3 2003.12.17
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