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Target age : 13 ~ 29 (Core Target age : 13 ~24)
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Target age : 25~45 ( Core Target age : 30~40)



NEW PRODUCTS

IM- 8500|_

COMPACT DIGITAL CAMERA PCS PHONE

WHEEL MAVIGATION KEY / 2MEGA PIXEL CAMERA |
SLIDE-UP CAMERA COVER
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Target age :14~33 ( Core Target age : 18~25)
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Target age :14~33 ( Core Target age : 18~25)
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