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® Segmented Targeting

o =X| & 5 gl= g3l &4t (Ho| 2§t Viral)
o A SZEE (Interactivity)

® 7H2l3t, &3S

® 7{wLIE[3t
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Targeting

Cross Media+M

Mass Media

X

Interactive Media
X

Promotion

Timely
Interactive
Convenient

Entertainment

Viral

CRM
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