Mobile as a media In Japan
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http://www.kddi.com/index.html
http://www.vodafone.jp/
http://www.mediba.jp/
http://www.d2c.co.jp/index.php

Mobile as a Media

Mobile as a viral tool

Mobile as a Cross Media tool
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Mobile Media Market
Mobile as one of the Media 2
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Mobile can reach a person

BNot at home
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All Mobile User

: 1 Banner :

Segment target



ailll 2005 =viei o s

MOBILE Marketing Forum

INDEX Information

Merit of use

(MHNew product, service/campaign publishing
(@User needs research

(@Campaign entry data base
NOT BY MAKING THE SYSTEM IN ONE’S OWN

Questions

Proifile

Prof'ile..

@®name
@birth
@address
@occupation
@®Phone No

Finish
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AlI139.5%
Students men 37.9% Students women 38.6%

Office workers men 30.7% Office workers women 50.6%

Al53.4%

Students men 50.6% Students women 62.5%
Office workers men 44.3% Office workers women 56.2%
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Advertise on Mass Campaign content
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Mobile Media I\}iajket
Mobile as one of the Media 4
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Mobile as a Cross Media tool
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Access from Mass Media
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1. More information of the product
2. Campaign site
3. Viral marketing
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vodafone
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http://www.dex.ne.jp/mantan/search/std2_search_preview.jhtml?start=63&lastServiceTime=1051795356128&number=61
http://www.dex.ne.jp/mantan/search/std2_search_preview.jhtml?start=5&lastServiceTime=1051795440631&number=1
http://www.dex.ne.jp/mantan/search/std2_search_preview.jhtml?start=45&lastServiceTime=1051795488280&number=37
http://www.nttdocomo-h.co.jp/index.html
http://www.dex.ne.jp/mantan/search/std2_search_preview.jhtml?start=63&lastServiceTime=1051795356128&number=61
http://www.dex.ne.jp/mantan/search/std2_search_preview.jhtml?start=45&lastServiceTime=1051795488280&number=37
http://www.dex.ne.jp/mantan/search/std2_search_preview.jhtml?start=5&lastServiceTime=1051795440631&number=1
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Mobile as a Media

Mobile as a viral tool

Mobile as a Cross Media tool



When a big change appears,
The dangerous thing is,

not the [CHANGE IT’ S SELF ]
Is to [ACT THE SAME |

(P-F-Drucker)
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