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5. Wide IMC Media Coverage.

The new BMW 3 Series is the volume product targeting urban
social climbers. Wide & IMC media approach is planned to get
closer to our specific target groups.
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@m Media positioning

V&

Positioning Specification
» Inducing customers | = CokePLAY.com
to experience membership increasing
: CokePLAY mobile through diversified
_ advertising in motion
=
—~ i
m | = Inducing customers —— " CokePLAY.com
5 i to experience N | membership increasing
- : CokePLAY mobile CokePLAY through frequent &
: verified communication
o mobile
2
Page+ 2 : = Code input = Code input
(AT — i = Star voting(on-air) = Star voting
= §
<
CokePLAY = CokePLAY.com = Web-phone interlink
; ! interlink L = Phone to web photo transfer
mobile J » Code input = TV on-air vote
= Code input
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MoA, MMS

Selected SMS
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PULL Marketing
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Connect to...
CokePLAY mobile
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» PlayZZANG TV On
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Mobile media Aprl May Jun

Communication Objectives 2005

« TOTAL Communication target : 6002+

« Reaction target : 57.32HH
« S| = H: 342+

% 1102+ 20 &
+ Reaction = i:

12% (13.22+HH)

< 4908HY Z10 &

% Reaction = *:

9% (44.12+3) SMS
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Communication Objectives May
« TOTAL Communication target : 1612+

« Reaction target = ¥ : 15.72+H
e S|RJIR = : 9.49ty

4190 20 &
+*» Reaction :

15.3% (6.32+H)

S 1202 H0 &

25% Comm. % Reaction :
12.8% (15.42+3)
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37t 17.32HY

5

Mo
[>
4

53 = E O8] 183% 4

(
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/AUON

* Main : age group 25 ~ 39

* MoA(ad. in motion)

» Segmented SMS targeting
* Audi mobile site

» Page+

* April, 2005
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AAUON

g E 8 ~ 354 I &2 oA
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SMS CRM Tar etlng
-Iﬂtﬂ ﬂ* 5

Mobile catalo

- VM Catalog = A&
- M 582 R E EBRERERCL

AUDI VM Download: S'iﬁ?_"

SMS /MoA : 5.1% HI2 & HH

Other media execution
- CATV, Newspaper, Online




Communication - teaser

]

48 74 Grand OPEN € ¢|st

Teaser Page

'Tllllll

2.Gallery
3.Reservation

1.New A4 274

B MOBILE Teaser Page 74

¥ Sample 0|0|%|. Teager O|0[X| 2 WX X &
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grand open

Moblle Site

F il ] (=] W = &7 =2] Audi o|o|X|of| £&tst=
L et brive 2tM 7= Mobile Site 78
Y 2.VM download
(-2\6:%) 3.Info

4.Gallery
5.CF Download _
6.0ffline H Internet site tone&manner S & st

- Showroom

}*‘9“]"’” 7.Notifying to
i friends

1.Launch Show
2.VM download

3. B =EE AF2AMo[H

28 CleEE

B Anytime Audi New A4 contact -
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SONY
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Mobile positioning

M= EHE S5
« ZHIA M E

22N Al

« Main : age group 20 ~ 29 =4

* MOA,MMS(ad. in motion)
» Segmented SMS targeting
* SONY mobile site

» Page+

=)

* April, 2005
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Communication
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Joixad Communication
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AirCROSS

B Mobile positioning

MINI launching

Unify mobile tools for effective promotion

\Y (oA

SMS VM
MMS
OF1 X of & =t Pre-lau;nchinggi MINI_(_:ata_llog
DAE X|od A = mobilization
2y ME a2 s MINISA 2E dA} o &&= 22 of A
17 & 225

Obijective : Visit MINI Showroom & experience MINI
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Communication

Average click rate of two MoA contents below is ‘Safe’ > ‘Power’
The materials of MINI was estimated as polished advertisement but a little

dark-toned and European stylish screen was also mentioned to
inconvenient among MoA target experienced

<Power>: 8.7 % <Safe>:9.3%

AirCROSS

Average click rate : 9.01%




Communication

U Exposure to young MINI target on a large scale

» Automatic download and exposure of MINI multimedia contents on the handset screen
» Sending to 20~40 age core group / Seoul, Kyunki area subscribers : about 350,000

» Expecting MINI branding through VOD(Video On Demand) ad

 Demographic segmentation & reporting after ad exposure

VIVID MULTIMEDIA MOBILE ADVERTISING

Ful |

Hot Key [Let's MINI]
(NATE button)

Welcome to

MINI Mobile site

» Exposure for. ten seconds —m

» Variation of. MoA materials

according to-appropriate target Connect...

AirCROSS
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Communication- Virtual machine

Mobile VOD ad.

A
i ESerl

=
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il )| B15865ce

SI=E2 1160 kg
| == 1251 70/6000
(kwsbhpdrpm

- CLRS (S

Showroom info.
SERVICE CENTER

Introduction

wiw Minlco ke

FoME SHET
SH&C|= 536-18
IR (B2-2249-7R81

-PRESE AHY KEY - arg|

Technology features
MINI COOPER S

MINI@EVENT

— HEE= DHE
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VM CI2EE HE: 2
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_|

20



AirCROSS

Cross Media Marketing 2| =&
Mobile Marketing

- Mobile Sampling Atdl -
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AirCROSS

Mobile

n
—
—
job)
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TACTICS
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m
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Mobile
Communication
through

PERIODS

* Main : age group 20 ~ 35
of & =H o HFXK}

* MOA,MMS(ad. in motion)
» Segmented SMS targeting
* Esteelauder mobile site

* August, 2005
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PUSH Marketing
MoA,MMS

Selected SMS

Tl = =

[NATES FH L]
ESTEE LAUDER

ALH| = Sl
(RS AL

4o o

a0 MmerLl

PULL Marketing

[NATEO|#I E]

1.ESTEE LAUDERO| &I E

2. coom2RH

3. coco0|HE
4. coo0|HE
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Marketing process
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ESTEE LAUDER
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|| ESTEE LAUDER

1.AtO[H{=}0| E O E

2. Ato|B{ &0 E A7
3.AlO|H{EI0|E AEIEH
4 0| AE|2T HEe|
5.0| AE| 2 off &l A}

6.0t E of ZHobLy

7.0| &2ty
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Tel : 02-772-3152
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AirCROSS

THE BEAUTY OF HEALTH

Mobile
Strategy

TACTICS

TARGET

Mobile
Communication
through

PERIODS

Mobile positioning
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e
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1]f
ol

« BHlU FHOIALE, O[HIE S BRI M & 3
ZQ wsH of A T @ Tajel ME2 e

* Main : age group 20 ~ 35

A 04

* MoA(ad. in motion)

» Segmented SMS targeting
» Pantene mobile site

» Page+

* August, 2005
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[ H}! o M| -targeting]
SMS/MoA
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AirCROSS

FTHE BEAUTY OfF

HEALTH

Off-line sampling

Zhas: MAM|A S (ZHEED

UA|: gl 5~g2(327Zh
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=7 XPEC3 Marketing process

20~35AM| &4/ =/256Z 2] 0| &
(gl dlg >4:1)
(L] _
[NATESFEHU] INATES U] & 800,000
Xpec 3 Xpec3 HEI|E

z[ 1o HET|E M &b 250 7! 2l "k (MoA a2 X 2)
EONIED) (22)

= Ao
bytes | T DM HE RE

20~35A| =L/ =/VODZ 0| &

)

4/12, 4/15, 4/19, 4/21, 4/25

L

T3 XPEC3HEY|E 3 3
of MR 2500l H £ 350,000 2 (52 '

=
EgLch”

TV CFO| 1274 benefit

42 210,16,172 /5¢ 5,6,7,82
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u E paper

Gmeﬂe

l” '/Q Mobile positioning

AirCROSS

- bl BT = 2 S ol| Fhof Bt
D20l M
cEMET T emalol MEY

« Main : age group 20 ~ 35 =A 74

o
TMOIE{U F DS e Y

* MOA,MMS(ad. in motion)
» Segmented SMS targeting
* Gillette mobile site

e June, 2005
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