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The Current state of Japanese mobile dve
e rtising and lts Ad Products

(1) What’s mediba?

Native Company Name
aladnet
a=au
1=no.1
ad=advertising

net=network

Mobile Media REP
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_ (1) What’s mediba?
media +b=mediba b=boom +bonds

Mobile Media REP.&Mobile Media Producer
Stockholders are;
KDDI corporation 51%
Hakuhodo DY Media Partners Incorporated 35%
ASATSU-DK.INK 8%
D.A.Consortium 4%

Delphys Inc. 2%
Founded at 2000/12/06 and changed the Company name at 2004/07/01
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http://www.au.kddi.com/index.html
http://www.nttdocomo.co.jp/
http://www.d2c.co.jp/index.php
http://www.kddi.com/
http://www.vodafone.jp/
http://www.mediba.jp/
http://www.dentsu.co.jp/index.html
http://www.dentsu.co.jp/index.html
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Ao Ry b §(3) o years ago/ Overview of Japanese Interative ad
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(4) last year/ Overview of Japanese Interative ad
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(5) Main Ad products #1 banner type
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#1 banner type

@\5 per impression

over 10 times expensive but
over 10 times higher
performance

Click Through Rate 5%ave.
maxi: 10%~ mini: up to 1%

@\2.5? ave. on actual sales

€l e T R— Large numbers of Banner ad

are delivered from our Ad-
, __ Server systems all the time.
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(5) Main Ad products #2 Mail type
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#2 mail type

Mail magazine type
(pubuslished by KDDI)
delivered over 3,000,000 users
weekly by KDDI mail sending
systems. Ad products are
header(\7,000,000/week) and
footer text ad.

Targeting Mail type (contents
are ad only) can delivered over
1,300,000 users at the same

_time by KDDI systems
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il sing and lts Ad Products

(5) Main Ad products #3 content type
| Title back Jack | #3 content type

All contents are ad messages
made and delivered by our
Textand gifad- ) WeD servers and ad-server

index. Clickable. systems.
Linked further

formation. 10 ad- | No need to hold mobile web

Text Ticker ad ]
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___________________ application form also

[ ———"adlinknumber | @available without additional
and so on. Charge.
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(6) Ad products share

share of ad products in mediba

AN

Banner Type
about 30%
creative
about 5%
Content Type \ .
about 30% Mail Type about
30%

Content Providers : National Advertisers = 90:10 (at 2000)
~65:35(Now) but little numbers of Brand-oriented advertisers
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The Current state of Japanese mobile dve
°°°°° rtising and lts Ad Products
(7) What’s Break through ?

1.Tie-in ( Paid publicity type )

2.Paid Listing service on mobile internet search word site
3. Category alliance Link

4.Product placement in flash title back

All ad products are available in what we call “WIN portal”.
(total 10,000,000 pv per a week)

mediba produce “WIN portal” with KDDI and Content
Providers.

Quantity and Quality can make it possible to get new ad

products
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(8‘ WhE we can make it ﬁossible ?

The new broadband cellular

High-speed data ommunications with flat-rate pricing.

Packet TI'HHSITIIESIGI'I Flat Hate Service

SINER

Quantity

and Quality

=

Wording quoted from KDDI web site English version
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http://www.au.kddi.com/english/win/charge_discount/discount/double_flat_rate/index.html
http://www.au.kddi.com/english/win/charge_discount/discount/double_flat_rate/index.html
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