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(New Luxury Brand)
(Trading Up)

(Trading Up)
Luxury Brand)
Old Lixaury Brand)
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(New Luxury Brand)

(Belvedere) (Absolute)
70%
520%

10

‘0ol 12% .
(Masstige)
(Mass Product) (Prestige
Product)

(Coach)
(Mossimo)

(New Luxury Brand)

(Viking)

(Old Luxury Brand)

(Callaway)

(Big Bertha)

(New Luxury Brand)

(Parera) 10%
70%

(Rule)

(Victoria Secret)
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(Body by Victoria)

(Commodity)

(Whiripool)

Customer)

(Viking)

(Lingerie)
Ouet)
(Mean
VGIC,

(Sub—Zero) 600
(Maytag)
(Neptune)
, VGIC
(Duet)
3
LVMH
10
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(Identity)

(Family) :
(Parent Brand)
(Sub Brand)

(Armani)

(Body by Victoria)

(Earty Adopter)

. (Martha
Stewart)

28 LG 2003 10 8




Crate
& Barrel)

2
20%
¢ )
(Pattern)

Girl) CEO
Rowland)

(Parera)

(American
(Pleasant
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