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Date : 2000.4.30

Domestic Intemet User(2000. 4) Source : KRNIC
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1994 1995 1996 1997 1998 1999 2000, 4
Year 1994 1995 1996 1997 1998 1999 2000, 4
Users 138 366 731 1,634 3,103 10,860 14,560

Korea Network Information Center




Yearly .kr Domain Counts(1993.12 -2000.4)
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Date : 2000.4.30
Source : KRNIC
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Year 1993 1994 1995 1996 1997 1998 1999 | 2000/4
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Korea Network Information Center
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Q The EIU e-Business readiness rankings

Rank Countries Biz. !Environment Connectivity rating T Re:adiness
Ranking, 2000-04 ranking
1 United States 8.69 9 8.8
2 Sweden 8.26 9 8.6
3 Finland 8.21 9 8.6
4 Norway 8.00 9 8.5
5 Netherlands 8.84 8 8.4
8 Singapore 8.55 8 8.3
21 Japan 7.43 8 7.7
24 o= 7.30 7 7.2
51 China 5.88 3 4.4

<EA1> The ElU(Economist Intelfigence Unit) e-Business Forum, 2000.6
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B2C Model
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